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General Introduction

With the improvement of transportation, new technologies and the reduction of travel
barriers, travelling has never been easier. The number of tourists travelling each year has shown
a rapid growth; having unprecedented impacts on our environment and culture. Institutions,
governments, and tour providers have been working on implementing more responsible tourism
practices to reduce the negative impacts of mass tourism!. While codes of good conduct and
charts have been implemented over the last years by the World Tourism Organization
(UNWTO), responsible tourism still has not been officially defined. As a result, several new
forms of tourism have been placed under this new responsible tourism hat and are most referred
to as alternative tourism. This widely adopted term has, like responsible tourism, never been
defined nor recognized officially in tourism data and statistics. Yet, we suppose that the
different approaches of alternative tourism would have fewer and less severe negative effects
on the destinations and local populations. Under the large appellation of alternative tourism, are
placed multiple new forms of tourism: ethical tourism, community-based tourism, ecotourism,
rural tourism, thematic tourism, and a lot of others; who have only in common the fact that they

do not have any official recognition in the tourism sector. One of them is solidarity tourism.

Solidarity tourism has gone mainstream during the last decades and has grown at an
astounding rate. Whether it is on social media, on TV, on tour operators’ marketing materials
and even on schools’ curriculum, solidarity tourism has become the new “must-do” travel trend.
Websites, magasines and Facebook ads, feature pictures with happy volunteers with smiling
children and stamp their ads with the “solidarity tourism” name. Companies even present it as
a new professional development opportunity or as their brand new “corporate social
responsibility” policy. But not only does it affect our business models, it also increasingly
affects our education systems. Schools are encouraging students to take gap years to volunteer

abroad, sometimes making it a graduation requirement.

An emerging trend, voluntourism, consisting of short-term volunteer opportunities,

sometimes for as little as a few hours, are now wrapped into mainstream travel packages. This

! Notion studied and presented in the first part of this two-year thesis research The impacts of solidarity tourism
on a country's local development, Alisha FRAPPE Under the direction of Jacinthe BESSIERE, 2018/2019



rapid expansion of volunteer travel has been accompanied by increased attention from the
media, academics, and individual commentators. Volunteer tourism companies have attracted
criticism for being profit driven, and for failing to benefit — and sometimes harming — the
communities they are trying to help. Many issues are listed : the lack of sustainability and long-
term impact of many volunteering projects, insufficient engagement with host communities,
poor or even non-existent monitoring of projects, disruption of local markets, risks posed to
vulnerable children, and the patronizing approach embodied in some volunteer tourism

marketing.

Yet, the way of promoting international volunteering makes it difficult to doubt the
positive impacts on a country’s local development. However, the most common critic made on
international volunteering is that it reflects a new form of colonialism, where host communities
are exploited for the amusement of westerners. Thus, creating a dependency between visited
and visitors. This observation is one of the major concerns expressed amongst researchers

(McGehee & Wearinga, 2013).

In this master thesis, we are going to have a closer look to this phenomenon and more
particularly on how alternatives can be implemented to reduce potentially harmful practices.
Data has been collected during a 6 months master placement in the Cambodian NGO Children’s
Future, and hypotheses infirmed or confirmed. Children’s Future had little connection with the
tourism sector as they rarely accept volunteers or outside visitors within their buildings. Even
if CFI was willing to open its buildings to outside visitors, it was necessary to assess in which
ways this was possible. The research conducted helped us to identify tourism and voluntourism
practices that were negatively impacting local communities and especially children. Questions
started to rise: should CFI get involved in ethical tourism? How could they get involved in
ethical tourism without becoming part of the problem? Thus, the central question that drove

this research project was:

“Which alternatives to volunteering, can an NGO propose to contribute to safer
tourism practices and diversify its income?”

In fact, even if voluntourism has become a global phenomenon strongly discussed upon,

it remains quite difficult to know how tourism and solidarity can truly coexist.



In the first stages of this work, we have decided to complete a literature review to have
a better understanding of solidarity tourism and international volunteering. This literature
review helped us to answer some of our questions and propose personal definitions of notions

that are neither officially recognised, nor officially defined.

In the second chapter, we are going to present CFI; its history and projects. We are then
going to present our ways of operating our researches from the first stages to the analysis of the
results. Thus, our quantitative, qualitative research and market study helped us to infirm or

confirm some of the hypotheses presented at the end of our first chapter.

Finally, our last chapter is dedicated to the analysis of the obtained results. Those results
led to the creation of CFI’s own social impact activity: “Who runs the world?...Girls”. We are
going to present the project, its marketing mix, budget and first designs. We will then finish by

making a few recommendations and look at the project’s future steps.
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Chapter 1
Tourism and solidarity,

how do those two fields coexist?
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Introduction Chapter 1

To start this thesis research, it is important to define the terms of the field we are going
to investigate in. In this first chapter, we are going to explore all the notions constitutive of
solidarity tourism and try to answer our first questions. Not only will it give us a better
understanding of the sector, it will also enable us to identify the issues and anchor this thesis in
a well-defined spatiotemporal context. To do so, we are going to proceed to a literature review,

based on articles, books, videos, and testimonials.

The aim of this literature review is to have a better understanding of what international
volunteering is. The research also aims to identify the benefits, pitfalls, and interpretations
around this phenomenon. It also aims to go against the common assumption that volunteering
abroad has only a positive impact and is essentially relying on charitable souls. It will try to
explain why short programs are often designed to benefit Western travellers rather than local
communities and question the notion of development commonly used when speaking about
volunteering activities. We will also have a closer look to the different approaches of
volunteering and why it is important to address long term needs by doing every step with local

communities to reach a state of total autonomy and self-sufficiency.

This exploratory study will try to answer the following research question:
- What is solidarity tourism and international volunteering and how is it perceived?
- Who are the different actors?
- What are the different forms of international volunteering?
- What is development and does international volunteering contribute to it?

- What is the future of solidarity tourism?

12



CHAPTER 1: WHAT IS SOLIDARITY TOURISM?

In this first chapter, we are going to define the different aspects, actors, and approaches
of solidarity tourism. Because of the non-official state of the sector, and the lack of an official
definition, a personal definition is going to be proposed at the end of the chapter. This definition
relies on opinion gathered throughout this exploratory research and tries to embody all the
different aspects of solidarity tourism. We do ask readers to take this definition with caution as

opinions remain diverse and personal on non-official notions.

1.1 Defining solidarity tourism

1.1.14 plurality of definitions and aspects

In the first research paper written last year, we already pointed out the fact that solidarity
tourism has no official definition. Some refer to it as the basis of alternative tourism, others
compare it to ethical tourism and some others to community-based tourism. Fact is, everyone
has his/her opinion and definition of this notion. Writing a research paper about a field that has
no official recognition is quite hazardous. In the previous research paper, we have decided to
use the definition of the ATES (Association for an equitable and solidarity tourism), as a basis

for our work. According to the ATES:

“Fair and solidarity tourism guarantees the travelers to live a unique and rare
experience, on a human scale, made of discoveries and exchange with the local
communities, and which contributes to a sustainable development of the territories

visited

For them, it involves going abroad with a small group, off the beaten track, focusing on
meeting and exchanging with the local populations. Travelers are welcomed by the locals,
in their homes or in infrastructures managed entirely by locals (small hotels, lodges,
camps, etc.). The presence of travelers will be conducted to enhance the local economy
and respect the culture, traditions, and environment of the destination. The profits will be

reinvested in local development projects; driven and managed by locals. These projects

2 Translated from the French according to the ATES’s definition available on their website

https://www.tourismesolidaire.org/
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are not directly related to tourist activity but aim to improve the living conditions of local
communities. It can therefore be projects of building schools, hospitals or cultural centers
or even improving access to water. Even if solidarity tourism is a response to the
disastrous consequences of mass tourism, it must in no case become a substitute for it. In
fact, to address properly the impacts of mass tourism, the whole industry should be
fundamentally changed, and solidarity tourism is only a tiny contribution. Yet their
personal definition is not the absolute one, and many other definitions can be found

mentioning different values and aspects.

1.1.2The different aspects of solidarity tourism

While reading articles, books, and searching on association’s website, we can easily
identify a bunch of different values constitutive of what is called “solidarity tourism”. It is
referred to as ethical, sustainable, socially, and economically developing, educational,
community focused, and many more. A definition proposed by the writer Higgins-Desbiolles

takes in account all of them:

“Solidarity tourism is an ethic for travelling that holds as its central goals the
creation of economic opportunities for the local community, positive cultural
exchange between guest and host through one-on-one interaction, the protection of
the environment, and education. It also seeks to develop new approaches and forms

of globalization

In an article written by Nadége Chabloz*, solidarity tourism also strongly relies on an
authentic exchange between the local communities and the travelers. Whereas, for Bernard
Scheou’, it is more about promoting solidarity markets in accommodation, food, services, and
activities. As such, it does not only rely on the actions that are taking and the nature of the trip,
but on empowering locals in every step of our journey. So, when can we start using the term
solidarity tourism when referring to one’s trip? Is consuming locally already a form of solidarity

tourism?

3 Justice Tourism and Alternative Globalisation, Higgins-Desbiolles, Journal of Sustainable Tourism, p16, 2008
4 Vers une éthique du tourisme, Nadége Chabloz, Autrepart n40, p.45-62, 2006.
5 Du tourisme durable au tourisme équitable. Quelle éthique pour le tourisme de demain ? Bernard Scheou, Paris,

Editions De Boeck, 2009.
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All the aspects mentioned can sound roughly similar, but they still present some
differences. The term “ethical” refers to what is morally right; “sustainable” to practices that
cause little or no damage to the environment and therefore able to continue for a long time;
when “solidarity” is about showing support for each other or for another group. When taking
the exact definitions, sustainability is not about solidarity, ethical practices are not necessarily
sustainable, and solidarity is not about giving an ethic support. It is therefore difficult to have a
precise definition of what solidarity tourism really is. Yet, one thing that is similar to all those

approaches is the spotlight given to the local communities.

1.1.3Proposing a definition

As mentioned above, solidarity tourism is a field that relies on a multiple number of
definitions, relying themselves on a bunch of different values and opinions. To continue this

research paper, it is necessary to propose a personal definition that will guide our work.

Solidarity tourism first implies that people are travelling outside their usual environment,
for a period that exceeds two nights, whether it is in their own country or abroad. To be
considered as solidarity tourism, those travelers will have to get involved in an activity that
should promote a sustainable social and economic development of the community visited. This

includes:

e The promotion a cross cultural exchange between host communities and visitors

e The empowerment of local communities and addressing their current and future needs
in a sustainable way

e The creation of economic opportunities for local communities

e Being a learning opportunity, carried out with humility, for both host and hosted.

e The promotion of a do no harm approach

e Being conducted a new a way that does not harm the environment

e The enhancement of fair partnerships between local organizations, local communities,
and volunteer

e The respect of the culture, privacy, dignity, and traditions of all the stakeholders

e Being child-safe

15



According to this definition, we do not consider consuming local products and staying in
hotels managed by locals, as a form of solidarity tourism. For the sake of this work, we have
decided to have a focus on one of the most common form of solidarity tourism: international
volunteering. The following chapters are going to present the different actors of the sector, as

well as the different approaches and field of actions.

1.2 The different actors

1.2.1 Non-governmental organisation (NGO)

The term NGO is used to describe groups that are impact-driven and focus themselves on
social missions rather than on making profit. In most countries, these organisations are required
to make a legal registration and have special tax categories. In other terms, NGO are designed
for a charitable purpose. NGOs can play an important part in the development of sustainable
tourism at a local and international level. In fact, apart from governmental measures, NGOs and
leading companies are implementing initiatives to use tourism as a mean for promoting
sustainable development. For example, on November 29" 2018%, professionals from the
hospitality and tourism field, along with NGOs and government official, gathered at Sustainable
Tourism Asia, to implement best practices and address current issues. The different topics

tackled included:

e The development of a sustainable tourism aligning economic and social strategies.

e The promotion of responsible recruitment and labor practices with an emphasis on
ethical employment offers

e The implementation of tourism regulations to reduce the economic, social, and

environmental impacts upon local communities

The international NGO Friends International focuses on empowering marginalized kids
across the world. With the growing number of tourists in Asia, FI identified the risks for

vulnerable children, that comes with it. To protect those children from the various pitfalls of

¢ Tourism and Development: the role of NGOs and the private sector, Ruhi Mukherji, published 21% November
2018 and available on https://www.elevatelimited.com/insights/tourism-and-development-the-role-of-ngos-and-
the-private-sector/
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tourism and international volunteering, the NGO decided to implement a ‘Global Good Practice
Guidelines’ that provides companies guidance to prevent the exploitation and abuse of children.
It addresses the different problems such as sexual exploitation or the increasing
institutionalisation of children in orphanages and encourage businesses to recognise those risks
and to act towards their mitigation. Friends International also launched a marketing campaign

‘Children are not tourist attractions’ to raise awareness on orphanage tourism.

1.2.2Volunteer sending organisations

Volunteer sending organisations are also called Volunteer Placement Organisations
(VPO). In the context of international volunteering, those ‘sending organisations’ are referred
to as the ones who arrange volunteer placements overseas. They can be independent
associations with an international network of hosting organisations, NGOs, or government
agencies. They differ in their level of involvement and way of organising their partnerships.
Some of them make everything from the selection, training and supporting of the volunteers
while others have little direct contact with the hosting organisation and only give information

about the placements without being much involved in the whole process.

Thanks to the use of internet, it has become easier for sending organisations to advertise
their placements but also for the hosts organisations to get in touch with volunteers through this
intermediary. Previously, a sending organisation’s staff had to travel abroad and meet with their
partner to arrange and manage the placements. Now, all the planning can happen in a few hours
thanks to emails, Facetimes, Skype meetings, or even be skipped with volunteer sending
organisations selling trips before knowing which hosting organisation will welcome the
volunteer. Furthermore, some volunteer travel aggregation websites have started to take
information from other web sources to add to their website, sometimes selling placements
without having said a word to the potential host organisation. As such some volunteer sending
organisations offer volunteering placements without any quality control in place. Of course, not
of all of them operate in the same way, and many others have strong networks with hosting
organisations and work hand in hand with them to provide both, volunteers and local

associations, the right fit.
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1.2.3 Volunteer hosting organisation

Volunteer hosting organisation are overseas organisations where volunteers are placed
during their missions. Those volunteers will conduct their work in these organisations and will
be managed by their staff during their entire volunteer program. Although not all volunteers use
a sending organisation or travel agency, most of them will work with a hosting organisation,
which might be a large and established NGO, a local community group, an institution, or a
faith-based organisation. Those organisations must develop activities within the field of

humanitarian aid to be defined as such.

As it is implied, volunteer hosting organisation are hosting and handling all the logistics
around volunteer travelers. The operating expenses of volunteer projects such as the
accommodation, the training, the local transportation, are usually managed by those hosting
organisations. By charging a fee, the volunteers rather than the hosting organisations, are
bearing the cost (Tourism Research and Marketing, 2008). In addition, sending organisations
are likely to make donations or direct payments to the host organisation. Yet, the type of
organisation (NGO, for or non-profit, public, or private) strongly influences this funding model.
In fact, according to a 2007 research led my Cousins’ on English volunteer organisations, the
donations can vary from 35% to 80% of initial tourists’ fees. While sending organisations are
rather transparent about volunteer money being sent directly to hosting organisations and
reinjected in local program, the commercial, or for-profit sector, tend to be less explicit when
it comes to the amount of money beneficiaries receive. This is how we come to most

controversial actor of this international volunteering sector: for-profit companies.

1.2.4For profits companies, tourism professionals and travel agencies

In many cases, the real needs of a project are not things that volunteers can easily
support. Language barriers, lack of local knowledge and lack of skills prevent volunteers from
being a good fit for most development project needs. So instead, tour companies often create
projects for the travellers. A traditional travel agency initially organises everything that is linked
to the logistics of a travel such as the flights, the accommodation, and the excursions. They sell

travel packages including those services to a leisure and corporate clientele. Nevertheless, with

7 Managing Volunteers in Tourism, Kirsten Holmes and Karen Smith, Routledge, 2012
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the rise of international volunteering, travel agencies are increasingly getting involved in this
niche market. Some of them are even selling exclusively volunteering missions or are just
adding “solidarity activities” in their already made up mainstream packages. The main
motivation for adding a visit in an orphanage or day care center is mainly to make the travel
itinerary more attractive. The benefits are multiple: minimum costs, basic logistics, attractive

communication, and a high margin.

According to a Canadian newspaper, the solidarity tourism sector has the biggest
potential of growth in the travel industry, with profit margins going up to 40% when this margin
is traditionally 2 or 3%. This niche tourism is therefore one of the most attractive segments for
private travel agencies. In 2017, 2 billion US dollars of profit were generated thank to the selling

of international volunteering missions.?

These travel agencies stamp their products as
“solidarity and development focused” and hide behind the associative sector’s vocabulary to
attract as much travellers as possible. The offers are appealing and the promise for a life
changing experiences starting from $2000, is selling itself without much effort. People with
good intentions and minimum knowledge about international volunteering buy those packages
thinking they will contribute to the local communities’ development. Yet, most of the money
will not benefit the hosting country, but the travel agency itself. The main problem is not that
those agencies connect volunteers to opportunities overseas for a fee, but that the majority of
them are not specialised in the solidarity field. Travel agencies are called travel agencies
because they have experience in the tourism industry, not in development. Unfortunately,
people often forget that altruism is not enough to have a sustainable impact on a country’s local

development. In this environment, the perception of international volunteering has evolved

from a rare adventure to a routine activity.

1.3 The different approaches

1.2.1Doing to

The common way local development is initiated through international volunteering is

by adopting a “doing to” approach. By doing to, we refer to outsiders who plan, do, and

8 Pour ou contre le tourisme humanitaire ? Alexandre Turpyn publié le 23 mai 2017 et consulté le 19 mars 2019
sur https://www.capital.fr/polemik/pour-ou-contre-le-tourisme-humanitaire-1229224
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supervise all the actions. In this approach, local communities have only little space and are
mostly spectators of their own change. Nevertheless, it is the usual mistake that is made by
outsiders: thinking they are the only one who can decide what is best or not. Yet, in most of the
cases, this approach has only led to non-viable projects, responding partly to present and future
needs. Once the outsiders leave the area, thinking they have done the job, the project drowns as

local communities were never included in the process.

This approach also highly contributes to the creation of dependency between outside
help and local communities. In fact, when international volunteering promotes the idea of
contributing to a country’s local development, locals have a passive role in its completion.
Whether it is in construction activities or teaching missions, volunteers become the main actors
of a change that is not theirs. When international volunteers should usually contribute and help

in locally initiated projects, in some cases, their role overlays local ones.

Unfortunately, this kind of approach not only contributes to a higher dependency on
international volunteers, it also encourages outsiders to take local positions for the detriment of
others. As it implies, in “doing to” positions, outsiders are the initiators and executors of the
projects. Thus, local communities see themselves deprived from employment position they
could have filled. When a new school is built in a village by foreign volunteers, we can ask
ourselves why a local workforce was not asked to do it. We can also ask ourselves if foreign
volunteers did not steal those positions and deprived local artisans from their work. Is it helping

or reinforcing a state of help?

1.2.2Doing for

On the other hand, doing for is also about outsiders taking decisions but assigning tasks
to local people. Nevertheless, those tasks are determined by outsiders, following an agenda and
specific processes. When local people’s opinion is asked; decisions remain in the hand of
outsiders. As we will see in the chapter focusing on the pitfalls of international volunteering,
“doing for” highly relies on a blueprint approach, that is to say, an approach that tends to
develop a standardized product and then roll it out on a massive scale. In doing for cases, outside
decisions makers mostly come from Northern countries to Southern countries. Thus, their
culture and experience affect their visions and way of approaching things. They therefore tend

to think that what works in their country, and how development is enhanced there, should
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necessarily be the same in others. They reproduce the same schemes and try to implement
similar projects in countries where mentalities, resources and needs are not alike. This common
phenomenon leads to inadequate projects, a failure to respond to local issues, and the creation

of misunderstandings.

By doing for, outsiders forget that culture highly affects decision making and that local
expertise and understanding is necessary to carry out viable projects addressing real needs. This
reflects projects that are designed for the understanding of outsiders rather than users and rely
on a failure to build appropriate knowledge before decision making. As it takes years and years
to peel off all the cultural layers of a country, outsiders often do not have the sufficient time
and commitment to see the bigger picture. Reproducing their country fast-paced development;

decision making, and projects must be completed in a short time frame and show rapid results.

Furthermore, like the doing to approach, doing for also creates a state of dependency
between outsiders and local communities. As the projects are initiated and follow guidelines

implemented by outsiders, local facilitators rely on them for their completion.

1.2.3Doing with

Even if this research paper tries not to take position about what is better and what is
worse concerning international volunteering and development, organisations should work hand
in hand with local communities to reach this ‘doing with’ or even, ‘respond to’ approach. Doing
with means that local people are fully integrated in the projects undertaken; they are the leaders,
the decision makers, the initiators. Outsiders then share their knowledge and define appropriate
actions. In no cases do outsiders take the lead of the project or become decision makers. In fact,
the doing with approach positions the outsiders as helpers, facilitators, putting the local workers

and communities in a much empowering position.

With the proliferation of foreign NGOs in the 90s, especially in Cambodia, foreign staff
and international volunteers were constitutive of the majority of the organisations. At that time,
outside help was needed and necessary. However, nowadays, many NGOs have understood the
importance of withdrawing as much as possible outside help and are prioritise local workforce.
Local NGOs now seek international volunteers in capacity building missions, to share their
knowledge and expertise, but not for top positions anymore. Empowering local workforce has

become the first step for sustainable community development.
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Table 1: Robert Chambers’ theory of international volunteering approaches’

Type of involvement of local Relationship of outsiders
Mode of people to Local People
participation
Local people submit to already
Coercion determined objectives defined by DOING TO

outsiders

Local people are assigned tasks,

. often with incentives, by outsiders;
Compliance ) DOING FOR
the outsiders define the agenda and

lead the process

Local people’s opinion is asked;
Consultation local people analyse and define on DOING FOR
a set of action

Local people work together with
) outsiders to determine priorities;
Cooperation o ) ) DOING WITH
responsibility remains with

outsiders for directing the process

Local people and outsiders share
Co-Learning their knowledge and create DOING WITH
appropriate goals and plan

Local people set their own agenda
Community Initiated | and mobilize to carry it out without RESPOND TO
outside initiators and facilitators

There is not a “one-size-fits-all” level of participation, that is recognised as ‘best’. The
appropriate nature and degree of participation depends on a host of contextual factors, including
the missions of the organisation, the type of intervention being considered and many more. That
having been said, outsiders should normally seek to foster the “cooperation” or, better yet, “co-
learning” modes of participation in hopes of achieving the “community initiated” level, the

point at which the outsiders are no longer the key players.

9 Whose reality counts? Putting the first last, Robert Chambers ITDG Publishing, 1997
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CHAPTER 2: THE EVOLUTION OF INTERNATIONAL
VOLUNTEERING

Even if international volunteering has never been as popular as nowadays, its roots come
from way before. In this chapter, we are going to retrace its origin from the colonial era to its
proliferation in the 2000s. It will help us to understand how international volunteering started
and why it became one of the favorite alternative tourism models. To have an accurate retracing

of the phenomenon, the following part has been studied in the Learning Service'’ which offers

a new approach of international volunteering and invites volunteers to learn more about

volunteering activities and host communities.

2.1 A history of help

2.1.1Colonial era — explorers and missionaries (1492-1898)

“I gave them a thousand handsome good things, which I had bought, in order that
they might conceive affection for us and, more than that, might become Christians
and be inclined to the love and service of Your Highnesses and the whole Castilian
nation, and strive to collect and give us of the things which they have in abundance

and which are necessary to us'!”’

-Christopher Columbus, in a letter to King Ferdinand 1493

To have an overview of the evolution of international volunteering, we must go back to
Christopher Columbus’ journey, 1492. From the first moment he arrived in the Americas, his
state of mind of “helping” by converting the Indians was intertwined with the goal of finding
valuable resources and capturing slaves. From there on, missionaries and businesses came on
the next ships and continued this process of trading souls and goods with fancy words about

bringing help to local population.

10 The Learning Service, the essential guide to volunteer abroad, Claire Bennett, Joseph Collins, Zahara
Heckscher, Daniela Papi-Thorton, Paperback, 2018

11 Select Documents illustrating the Four Voyages of Columbus, Volumes I-11, Translated and edited from the First
Series 43 (1870), Cecil Jane, Routledge 2017
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Yet, during the Spanish conquest, harm outweighed this willingness of providing help.
Columbus’ conquest brought diseases, starvation, and violence into the continent. In just one

1'2, Bartolomé de las

generation, 85% of the Taino population of Hispaniola died after his arriva
Casas, a Spanish settler, might be what we can call the spiritual grandfather of today’s
international volunteering. After witnessing human right abuses in the Americas, he decided to
defend the local communities’ welfare and argued in the Spanish court against people who were

claiming that Indians were not as human as explorers were.

This same scheme was repeated during European expansions in the Americas, Africa,
and Asia. These expeditions were often linked with the altruistic ideas of helping indigenous
populations by using colonialism as a way to develop their social and economic situation.
Nevertheless, they inadvertently caused sufferings by suppressing indigenous cultural practices,
degrading their environment, and spreading diseases. An important thing we can highlight is
that the ‘help’ provided was always decided and undertaken by the missionaries, without input

from the beneficiaries, the indigenous communities.

2.1.2The roots of volunteer travel (1901-1945)

The premises of our modern concept of international volunteering can be referred to the
Thomasites, a group of thousands of teachers by the US Government to the Philippines in 1901.
To counteract the growing domestic oppositions against the US, the government decided to
introduce a positive spin in its involvement in Asia. Thus, sending American teachers was the
best strategy to reduce Filipino support for the resistance to the US occupation. It was also a

way to create an English-speaking Filipino group who would remain loyal to the US forces.

According to books, those educators were motivated by the altruistic aspect of this
mission and by the desire for adventure. The women and men sent to the Philippines were
brought to remote villages where their participated in the education of young and older Filipinos
according to an American education model. This program lasted until 1930, in other words, 29
years. This lasting American influence was so pervasive that English became one of the national
languages of the country. The Thomasites had both a positive and negative impact on the

country’s local development. In fact, they increased the literacy rate but also masked some of

12 The Learning Service, the essential guide to volunteer abroad, Claire Bennett, Joseph Collins, Zahara Heckscher,
Daniela Papi-Thorton, Paperback, 2018

24



the worst abuses of US domination behind their altruistic behaviors. Yet, they left the door open

for the Peace Corps and other volunteer programs in the Philippines.

Another phenomenon that was observed at this time in Europe, was the development of
the peace movement. With a growing of peace-loving people, international workcamps were
designed to repair towns damaged by the first World War. Those camps where open to people
from different nationalities and were aligned with the principles of solidarity, cross-cultural
learning, and mutual respect. Young people from all over Europe joined those camps and tried
to prevent future conflicts between nations. Unfortunately, volunteering did not prevent World

War II to happen...

2.1.3The rise of international volunteer sending organizations (1945-2000)

After WWII, several factors led to an increasing interest for international volunteering.
The Marshall Plan, introduced by the US to help in the reconstruction of Europe, introduced an
optimistic perspective of which benefits outside intervention could bring. The concept of

‘international development’ made its first appearance in books and articles.

Furthermore, former African and Asian colonies started gaining independence and
prosperity. This increase of prosperity also meant that more people would consider travelling
internationally. Those trends led to the creation of the Peace Corps, during President Kennedy’s
mandate in 1960. Their mission was to “promote world peace and friendship” by providing
qualified volunteers to participate in development efforts and creating a two-sided exchange in
which Americans would learn how to understand other countries, and other countries to better
understand Americans. A few years after its creation, Peace Corps started to understand how
difficult it was to only provide qualified volunteers as they fell short in recruiting them. Yet,
they recognised the fact that their programs provided a great learning experiences for both

volunteers and local communities.

In parallel, the Voluntary Service Overseas (VSO) was founded in the UK. The
movement started with 16 volunteer English teachers going to Borneo in 1958 because of a
request made by a British bishop. The association recruited university graduates, to participate
in educational mission all over the world. In addition, the Australian Volunteers International
(AVI]), launched similar programs in 1963. In a few years, people witnessed a rapid increase in

volunteering programs. Those programs followed a similar model: large organisations, not
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charging people to volunteer and sending them abroad for lengthy periods. While their missions
and objectives were different, they all defended the same values of altruism and solidarity.
Nevertheless, the first critics started to rise even if the mainstream media coverage decided to
hide them behind a positive narrative. Reinforced by pictures of people volunteering in small

villages in India or Ethiopia, popularsed an optimistic vision of international volunteering.

2.1.4The proliferation and diversification of international volunteering (2000-nowadays)

The millennials introduced a new turn in the history of international volunteering, as
internet transformed communication around the world. Volunteer organisation are now able to
launch targeted marketing to find new volunteers all over the world. It also led to an increase
of ‘independent volunteers’ who find their placements directly through an overseas
organisation’s website. Some of the changes were positive: it democratised the system, allowing

any organisations from small to big, to make their causes and needs known worldwide.

Yet, there were also downsides of the abundance of information and offers. In fact,
volunteers can now just ‘buy’ a volunteering experience in one click, without having an
extensive knowledge of the hosting country and organisation. Therefore, an outrageous number
of volunteers are rushing to other countries and non-profit organisation are increasingly
proposing ‘life-changing’ experiences. Furthermore, this proliferation of volunteer travel led to
an increase of short-terms volunteering options, and the appearance of a new trend:
voluntourism or volunteerism, with missions lasting a few weeks, days or even hours. Easy to
organise without requiring a long commitment. Previously, volunteer placements were only
organised by sending association, non-profit organisations, NGOs or religious groups.
However, in recent years, travel agencies have become major providers of voluntourism
activities, with little space for a real development work. As mentioned previously, their main
objective is to improve the attractiveness of their packages. As a result, those offers are mostly
customer-demand-driven rather than being driven by the relationships and needs of the local
communities. As the interest in volunteer travel has increased in the last few years, the previous
niche market has become something more commonplace and a ‘must do” when going to certain
destinations like Cambodia or Thailand. The ‘gap year’ between high school and college that
is undertaken by most of the European students and is extending to the States, is often promoted

as a chance to go abroad and volunteer. The searcher Jason Hickel found that:
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“every British student I spoke to indicated that they felt it was expected of them to
do volunteering during their gap year — it has become so institutionalized, so
ritualized, that it is now written into the established pattern of the modern British

life-cycle. 3

Those gap years have become standards for some universities and volunteering has become a
mainstream phenomenon. This evolution of norms and expectations have pushed unwilling and

unsuited people into international volunteering programs because of outside pressure.

2.2 The different forms of international volunteering

Volunteer travel is on the of biggest growth sectors in the tourism market, and millions
of young people go abroad to volunteer each year. We are now going to have a closer look at

the different forms and appellation of international volunteering.

2.2.1Voluntourism

The term ‘voluntourism’ is used as an intersection for international volunteering and
tourism. It is also referred to as “volunteer tourism”. Volunteer tourism is a specific form of
tourism, meeting the needs of a specific market segment, therefore, falling under the umbrella
of what we call “niche tourism”. However, the absence of exact definitions related to
international volunteering and its different forms, is blurring the line between what constitutes
voluntourism versus volunteerism or short- and long-term volunteering. Thus, adding

difficulties in industry measurements and regulations.

We will therefore assume that voluntourism refers to any type of volunteering activity
undertaken during one’s vacation, and not exceeding a one-week mission. Voluntourism
programs are mainly included in larger vacations as small excursions or a daily volunteering

activity but is not the sole purpose of the travel. Those kinds of programs are mostly meant for

13 Jason Hickel ‘The Real Experience’ Industry, Student Development Projects and the Depoliticization of Poverty
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travellers who want to do good while being abroad but, do not have the necessary time to

commit to a longer volunteer project.

The kind of work required in voluntourism programs tend not to require any specific
skills or competences. Most of them range from construction work, to teaching and tutoring, or
working in an environmental conservation program such as collecting plastic on beaches. As
the commitment is only temporary and following under a touristic activity, voluntourists are
not required to have any previous experience to participate, nor do they have to provide a
background check. Voluntourism activities are therefore the ones that are subject to the biggest
number of critics in the international volunteering sector. In fact, with a lack of regulation and
an easy access to volunteering activities with children, many researches and NGOs are pointing
out the fact that those type of activities are most likely to harm local communities rather than
helping them. With a door open to everyone, and to any kind of activity, child abuse cases have

been witnessed and the efficiency and safeness of having foreign volunteers highly questioned.

In addition, the majority of voluntourism programs require a fee, usually a lot higher
than usual volunteering programs. As mentioned before, voluntourism as become a niche
market proven to be very fruitful. With exceptionally low operating expenses, and high selling
prices, for-profit companies have made voluntourism programs, one of their main products. In
fact, when we could think that voluntourism companies are typically non-profits working with
local NGOs, the vast majority of them are for-profit companies. Those for-profits companies
are coming from the travel industry and putting international development behind their business

objectives.

2.2.2Short term volunteering

As compared to voluntourism, short term volunteering refers to a period going from 1
month to approximately 6 months. Once again, the duration of short-term volunteering remains
biased as official recognition and definition of the sector do not exist. During this exploratory
work, most documents, articles, and reports were referring to short term to a minimum of 1-
month commitment. Yet, an NGO called Children in Families (CIF) located in Cambodia, refers

to short as at least one year up to 3 years.

Short-term volunteering activities are extremely popular amongst students and even

compulsory for the obtention of a degree in some schools. It is the case for La Rochelle’s
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Business School in France who has made their “humacity mission” one of their selling
arguments. Considered as a career and personal development booster, students must undertake
a 3 months volunteering commitment as part of their bachelor’s degrees. Whether it is in France
or abroad, this volunteering activity must necessarily be in contact with people, excluding every
activity in relationship with animals or the environment. The main purpose is to create a
generation of leaders who are more compassionate, empathic, and aware of global issues. It is
also sold as something that is making a real difference between a usual Business School

student’s cover letter, and the one of a former short-term volunteer in Asia.

Short-term volunteering remains the best compromise for people wanting to make a
volunteering activity longer than 1 or 2 days, but do not have the necessary time and money to
invest in a longer volunteering period. In fact, volunteering mostly implies no financial support
and sometimes, a minimum donation to attend the program. For students, who are already
investing money in their education, paying to volunteer just adds up to their total expenses. On
the other hand, full-time employees can use short-term volunteering activities to travel in
several different destinations rather than doing only one long term commitment in the same
place. We can obverse that those short-term volunteering activities are mostly handled in a way
that is showing an immediate impact. Construction projects are amongst the most popular ones,
as building a wall or painting a school, shows volunteers an immediate result of their work. Yet,
this need for an immediate outcome is also what biases volunteering activities on a broader
level. Volunteers often expect to have an immediate and lasting impact while participating in
short-term missions. Volunteer sending and hosting organisations have therefore adapted their
activities to satisfy foreign volunteers rather than to address local needs. According to the
manager of an educational center in Phnom Penh, short-term volunteering activities can only
be efficient if they are not in contact with people but working in environmental conservation
and animal welfare. Picking up trash on beaches has been proven to make no harm to local

communities and help in the reduction of coastal pollution.

2.2.3Long term volunteering

For long term volunteering, we would consider volunteers to stay more than 6 months
in the hosting organisation or NGO. As mentioned above, the faith-based NGO CIF, defines

long term volunteering as an indefinite length of commitment. Thus, their definition of long-
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term starts from at least 2 years + of full-time commitment. Once again, the notions of short
and long term are subject to different approaches. Nevertheless, most organisations,
professionals, and NGOs, agree to say that this type of volunteering is considered as potentially
less harmful for local communities. Volunteering trips that last 6 months or longer give people
more time to understand and immerse themselves. It helps them to peel off the different layers

of cultures involved in decision making and problem solving.

While short-term volunteer projects often place the emphasis on accomplishing short-
term goals and changes, long-term volunteers become much more rooted in the creation of long-
term, transformational aspirations. But does the length of a volunteer program really affect its
outcomes? According to Daniela Papi, founder of PEPY, yes! During a TEDTALK conferences

she uses the metaphorical quote “If you plant papayas, you can’t get mangos'*”

, meaning if you
decide to commit for a short-term volunteering activity, you cannot expect to have long term
outcomes of your actions. As explained, most volunteer activities are offering short-term
solutions, for complex problems. As a result, problems tend to be party addressed because
results matter more than the actual journey. The Northern culture is highly responsible for this

state of mind: volunteers come from a fast-paced world where outcomes must be immediate.

Yet, ’Rome did not build itself in a day”.

However, when volunteers commit to a longer placement going from 6 months up to 2
years, they can overcome the discovery phase of their journey and gain knowledge about the
local country. Maurice (the name has been changed for the purpose of this study) was a long-
term volunteer in Cambodia. Coming from Germany, he committed for a one-year volunteering
activities as an English teacher. While we met Maurice, he was 7 months into his volunteering
mission and clearly expressed that his state of mind had clearly changed between now and when
he originally set foot in Cambodia. He had a better understanding of the local culture, he started
to spot some of the harms of volunteering and was shifting his role to something that was more
suited to the organisation he volunteered in. While he started as an English teacher, he
understood this position was nowhere near to what he should be doing; he was not an English
teacher in Germany and local teachers where more qualified than he was. Yet, the NGO needed

help in writing articles and proposals in English. He recognised the fact that staying longer,

4 What’'s wrong with volunteer travel? Daniel Papi at TedxOxbridge, available on
https://www.youtube.com/watch?v=0Y W16 Wz2NB&
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enabled him to realize that his initial role was designed to suit his needs rather than the ones of

the organisation.

2.3 The field of actions

The field of actions while volunteering overseas are numerous. In the following point, we are
going to explore the different areas international volunteers usually get involved in and we will

try to understand what objectives are commonly expected.

2.3.18ocial development

International volunteers often participate in social development programs going from
Education to Childcare or Health. Education is one field that is commonly proposed when it
comes to international volunteering. The main goal is to welcome foreign volunteers and put
them in a teaching position where their work is to initiate children and young adult to English.
Part of social development objectives, English is seen as one essential skill in today’s society.
It can contribute to a sustainable development where local fishermen or local vendors could be
able to conduct business and promote their businesses to tourists and other foreign people. Yet,
many people tend to forget the fact that an English native person might be perfectly fluent in
his mother tongue but is not necessarily qualified to teach it. Furthermore, some development
professional think that teaching English is contributing to the disappearance and the devaluation
of indigenous languages. In some cases, children and students are pushed to learn English while

they cannot even read or write their own one.

When it comes to Childcare, the opportunities to play with children in orphanages or to
organise activities in slums are options that present a high interest for volunteers. It is also the
one that comes with some of the biggest abuses in the international volunteering scene. It is
easy to understand the appeal of working with children: less cultural boundaries, smiles, fun,
love, and the wish to protect them. All those elements should unfortunately be red flags.
Children are vulnerable and that is why bringing non-professionals for short-term missions to
take care of them can be dangerous. Emotionally speaking, children who are getting attached

to short-term caregivers can suffer from long-term psychological damages.

31



Finally, trained professionals such as doctors or nurses, are taking part in social
development programs in the health field. Many countries suffer for what is called urban bias,
that is to say, people deciding to leave rural areas to live in larger cities where the salaries and
living conditions are much higher. This phenomenon leads to a lack of qualified specialists and
international healthcare volunteers are often asked to fill a void. They also organise teaching
sessions with local professionals and participate in seminars and prevention against AIDS or
other diseases. But sometimes their effectiveness is not enough to cover the lack of basic
equipment and medicine or just to overcome the language barriers. Thus, some of those well-
intentioned volunteers can harm local people by making a wrong medical assessment. The fact
that they also must face diseases that are rarely observed in their own country such as malaria
and tuberculosis, is also a big constraint. Finally, other conditions, such as malnutrition, are

closely linked to poverty which cannot be cured with medicine alone.

2.3.2Poverty alleviation

Most developing countries do lack proper social protection laws, which despite
undeniable economic growth, results in the vicious circle of poverty, where basic human needs
and acceptable living conditions are unmet. As a result, some volunteers are placed in missions
supporting poverty reduction and are creating pathways to economic empowerment. In fact, in
many households in countries with high poverty rates, families are exposed to exploitation due
to poor labor laws, limited employment opportunities, a lack of fair-trade endorsements, and an
overall economic deficit. All those factors often result in families living in neglected
circumstances. In some cases, the most at risk families fall into the vicious circle of forced labor
while others, choose to migrate hoping to find an employment and higher incomes in
neighboring countries (like it is the case in Cambodia where dozens of people migrate each day

to Thailand).

Volunteers with business backgrounds can work in a wide range of fields, from
advertising to online marketing. Some hosting or sending organisations support placements
which allow volunteers to work either with “microenterprises” such as farmers and indigenous
communities for the selling of their crop or traditional crafts. Or, with individual businesses to
improve their accounting systems or participate in a staff training program. By doing this, those
volunteers participate in the economic development of local communities and entrepreneurs by

providing a support for product development and improving the market access of small
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producers. By doing so, volunteers enable small businesses to expand themselves and to have
access to loans for those who are unable to access bank credits. In Malawi for example, UN
volunteers work on projects focused on women’s empowerment, by providing entrepreneurship
training, and by enhancing collaborations between the public and private sectors. Those

initiatives result in the creation of qualified employment opportunities and access to income'>.

2.3.3Wildlife and natural heritage conservation

Finally, many volunteers decide to work on environmental issues by being involved in
the preservation of parks or by assisting environmental specialists in the collection of data in
natural or animal reserves. As there is a high demand for volunteering with animals, significant

money can be collected to participate in the preservation of species and natural heritage.

When it comes to wildlife conservation, it usually takes place at what is called “rescue
centers” where people take care of injured and abandoned animals. This type of volunteering
includes observing animals in their natural habitat, making researches, and giving daily cares if
needed. It could also include releasing injured animals or animals that have been kept in
captivity. In Thailand, those kind of volunteering activities have boomed over the recent years
because of the increasing number of elephant sanctuaries. While elephants were once used for
tourists to ride, animal conservation NGOs have raised their concerns and fight to banish those
type of practices, highly harmful for those animals. As a result, elephants exploited for those
practices or in circus, are now pet in elephant sanctuaries all over the country. Tourists can visit
those sanctuaries during day trips, or even volunteer for a couple of days to feed and bath those

giants.

Environmental conservation is also very popular when it comes to volunteering
activities. Going from reforestation, to collecting trash on beaches, trail construction or invasive
species management; the options are numerous and becoming more and more popular.
However, when those types of volunteering missions have a huge success with animal lovers,
natural heritage conservation activities are in big needs of volunteers. Whether it is for

collecting funds, organizing beneficial activities or more practical tasks at the heritage sites

15 Information retrieved on the 2NP of February and available on the website https://www.unv.org/Our-
stories/Volunteer-solutions-poverty-reduction-and-economic-empowerment-women-and-youth
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themselves, those activities are usually less popular but just as numerous and important as the

other ones.

2.4 The pitfalls of international volunteering

2.4.10utdated paternalism?

One of the major pitfalls of international volunteering is paternalism. In this context,

paternalism can be defined as doing things for people, they can do for themselves.

Unfortunately, it is one of the biggest problems, but least considered in international

volunteering. Many of us assume that because volunteers come from wealthier places with

better education systems, that they are legit coming to developing countries, without knowing

much about the culture or the people, and fix what they perceive as problems.

Paternalism has yet several different aspects:

Resource paternalism: people coming from materialistic cultures, often view the
solution to poverty in material terms and tend to pour financial and other material
resources into situations in which the real need is for the local people to warden their
OWN resources.

Knowledge paternalism: it occurs when we assume that we have all the best ideas
about how to do things. As a result, the materially “poor” need us to think for them
concerning the best way to plant crops, to operate their businesses, or to cure diseases.
Handling knowledge is a very tricky area in poverty alleviation because truth is, we do
have some different knowledges that could help. But we must recognize that local
communities have unique insights into their own cultural contexts and are facing
circumstances that we cannot fully grasp and understand.

Managerial paternalism: is perhaps the hardest nut crack. Middle to upper class
people, love to see things get done as quickly and efficiently as possible. As a result,
they often plan, manage and direct initiatives in low-income communities when people
in those communities could do these things quite well already. Maybe they do not want

the project to happen as much as we do?

All those types of paternalism do occur in many international volunteering projects and can

harm local communities.
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2.4.2Blueprint approach

As we have mentioned it previously, solidarity tourism features different types of
approaches. Unfortunately, most of the approaches to poverty alleviation have been highly non-
participatory using a blueprint approach in which the economically non-poor make all the
decisions about the project and then, do the project to economically poor. The main objective

of this approach is often to develop a standardized product and roll it out on a massive scale.

In this blueprint approach, the outsiders are the ones deciding what to do, how to do it
and how well it worked. Yet reproducing the same strategy repeatedly, cannot create a
sustainable change as current and future needs are not properly addressed. Furthermore, a
blueprint approach does not empower and include local communities, which is fundamental to
avoid any outside dependency. In opposition, the participatory approach always asks the
community at each step of the process. Their opinions are above anyone else’s. According to
Robert Chambers, outsiders have always more to learn than local communities. Whether it is
about their values, culture, knowledge, and insights. Implementing a blueprint approach is in

some sense, forgetting the fact that the results are not as important as the journey itself.

In his book Putting the first last, Robert Chambers explains the fact that our way of
organising aid, reflects the society we grew up in. In other word, our Western vision shapes the
way we are organising our actions. In a society where results and performances are more valued
than the journey and the accomplishments along the way, implementing a blueprint approach
in international volunteering missions is just a reflection of our usual habits. We therefore
believe that using an approach that has worked in our country, will necessarily work in other
countries as well. We believe in what we are used to see and do, without taking in account the

cultural dimensions and impacts of our actions.

2.4.3Neo-colonialism

With the increase of international volunteering, and an outrageous number of pitfalls
already known and pointed out, Western organizations should start to question the
appropriateness of a volunteering. In countries like the UK and Australia, where gap years have

become a rite of passage for the current generation, a great number of papers and articles have
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been written to outline the fact that young European students volunteering abroad, are

portraying a new form of colonialism'®. According to Brown and Hall:

“The use of volunteers, who often have little knowledge or experience of the work
they are undertaking, also calls into question their ineffectiveness and raises the
specter of neo-colonialism in the tacit assumption that even ignorant Westerners

can improve the life of the people in the South™” (2008, p245)

What has driven most debates around volunteering is not whether the help of Westerners
is relevant in the local development of countries, but more if those Westerners have the
necessary capacities to produce an effective help. Thus, the basic conclusion that has been
outlined by many authors is that Westerners’ intentions of helping is both altruistic as much as
it is colonialist. One of the assumptions people are also making when asked about international
volunteering is that “something is better than nothing”. Admitting volunteers can harm local
communities by disrupting their system has led to many debates over the last decades and
people might argue that an untrained foreign volunteer teacher is better than no teacher at all.

In fact, what could possibly go wrong when trying to do right?

In addition, it is interesting to mention that international volunteering is also commonly
referred to as “sympathy volunteering”. What tries to portray a very well-intentioned activity,
full of kindness and empathy under the word ‘sympathy”, is another proof of our modern
colonialism. In fact, when sympathy is a synonym of compassion and support, it is largely
defined as “a feeling of pity for someone else’s misfortune”!’. Once again, this idea of
superiority and of people looking over others’ misery is largely implied. This results in another

major pitfalls of international volunteering: poverty porn.

2.4.4Poverty porn

The line between traditional tourism and development tourism is quite blurred,

especially in the way they are marketed. Many companies therefore present volunteering

16 See Barkham (2006), « Are these the new colonialists?”, Brodie and Griffiths (2006) “Are gappers the really the
new colonialists?” and Frean (2006) “Gap years create the ‘new colonolialists’”

17" Information retrieved on the 21% of January 2020 and available on the webste
https://www.chegg.com/homework-help/questions-and-answers/sympathy-feeling-pity-sorrow-someone-else-s-
misfortune-sympathy-sentiment-experienced-onlo-q30572298#:~:text=See%20the%20answer-
Sympathy%20is%20a%20feeling%200f%20pity%20and%20sorrow%20for%20someone,sentiment%20experie
nced%20by%20an%?20onlooker
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opportunities like they would present a nice trip. A lot of the marketing campaign are depicting
a relatively simplistic view of complicated issues like development, poverty, and aid. Their
objective is simple: convincing as much people as possible that volunteering abroad is the
brand-new way of travelling. Although it is fair to admit that international volunteers are still
travellers, it is a mistake to use the vocabulary and marketing approaches of mainstream

tourism.

Yet, many travel agencies specialised in international volunteering often fall into what
is called ‘poverty voyeurism’ or ‘poverty porn’, which is the practice of using images of poverty
in an unethical way (mostly as marketing material). Famous examples are the pictures of
malnourished children, crying babies, tired women carrying heavy water jars on their heads
with shocking headlines and statistics. Even if those ads have largely decreased, we can still
see some of them on the web or on TV. Falling in stereotypes, disrespecting people’s dignity,
those marketing materials are clearly red flags that are extremely damaging and misguiding the

vision of solidarity missions.

Another common pitfall in the way solidarity tourism is marketed, is by presented
volunteers as ultimate saviors and heroes. While of course, there are a lot of people doing heroic
non-paid work, not all volunteers are like them and presenting international volunteering does
not reflect its initial goal: putting the communities first. Several marketing campaigns, staging
celebrities such as Ed Sheeran, have therefore created a massive bad buzz. The real harm in this
‘savior myth’ is that not knowing, not being prepared, and just bringing my Western money

and knowledge will be enough to be a volunteer hero.

All those ads are massively creating unrealistic expectations and opinions about

solidarity tourism.

As we have seen in this chapter, international volunteering has good as well as bad sides.
What initially started with very genuine intentions and a need for help, has now become a
fruitful business. Unfortunately, and unconsciously, volunteers contribute to the perpetuation
of major pitfalls such as paternalism and neocolonialism. Mostly perceived as altruistic, those
pitfalls remain in the shadow and are not perceived by many people. We assume that positive
and development projects can only benefit rather than harm. But does this problem not start

with our perception of what development is and should be?
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CHAPTER 3: THE NOTION OF DEVELOPMENT

3.1 How can development be defined?

3.1.1What is development?

A multitude of meanings are attached to the notion of development. Like solidarity
tourism, development is a term that is complex, contested, and ambiguous. However, in the
simplest terms, development can be referred to as “bringing social and economic changes that
allow people to achieve their human potential”'®. An important point to emphasise on is that
development is a political term: it has a wide range of meanings that rely on the context in
which the term is used, and it may also be used to reflect and to justify a variety of different
agendas held by different people or organisations. The idea of development promoted by
Greenpeace is different from the one used by the World Bank, for instance. This point has
important implications for the task of understanding sustainable development, because much of
the confusion about the meaning of the term 'sustainable development' arises because people

hold different ideas about the meaning of 'development'.

Another important point is that development is an ongoing process rather than a final
result or outcome: it is dynamic and involves a change from one state or condition to another.
In the best cases, such a change is a positive and implies an improvement of any kind (for
instance, an improvement in education systems). Yet, even if many people tend to ignore it,
development can also be negative. Furthermore, development is often regarded as something
that is done by one group (such as a development agency) to another (such as rural farmers in
a developing country). Again, this demonstrates that development is a political process because

it raises questions about who has the power to do what to whom.

Unfortunately, we commonly think of development in an economic aspect. From this
point of view, development means an increase of an economic pattern such as an increase in
products or services produced. Conventionally, a common assumption has been that, if an

economy generates more products and services, then humans will enjoy a higher standard of

8 Information  retrieved  February 22" on the  website  https:/www.soas.ac.uk/cedep-

demos/000_P501_USD_K3736-Demo/unitl/page 12.htm
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living. This common approach tends to forget that a sustainable development relies on three

major pillars: social, environmental, and economic.

3.1.2The three pillars of sustainable development

Sustainable development can be explained in various ways, but the most widely
recognised definition was phrased by the Brundtland Commission in 1987:
“Sustainable development is development that meets the needs of the present

without compromising the ability of future generations to meet their own needs.”"’

While looking at development principles and their evolution over the years, sustainable
development aims to meet human needs while simultaneously preserving natural resources on
which society and economy depend. The expected outcomes are a state where resources are
used appropriately to meet present needs without comprising future ones, and without

endangering the stability of our ecosystem.

Viable

Sustainable

Equitable

Picture 1: The three pillars of sustainable

development

Sustainable development is based on the three pillars of sustainability: economic,

environmental, and social. It is only achieved when there is balance or a trade-off between

! Information ~ and picture retrieved on the 3™ of February and available on the website
http://macaulay.cuny.edu/eportfolios/akurry/files/2011/12/SDspheres.jpg
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these three aspects (see figure above). This three spheres framework of sustainable development

was first introduced in 1979 by the economist Rene Passet?’:

e The environment pillar refers to the relationship between humans and their natural
environment. It takes in account our ecosystem and measures a country’s progress by
the availability of quality water, food, and shelter.

e Economic development traditionally required an increase in the growth domestic
product (GDP). Yet, sustainable development has broadened its perspectives to human
capital.

e Social sustainable human development should be both viable and equitable. New
development patterns such as education, health, and human’s wellbeing have been

integrated to the sustainable development’s measurements.

Unfortunately, sustainable development is struggling to impose itself as the world’s
development reference. Even after many years, the implementation of principles, and codes, the
western approach of development remains the main development measure used around the

world.

3.1.2Western approach — materialism and economic growth

While looking back at the evolution of the Western development paradigm, we can trace
its beginnings back in the 40s, with the end of World War II, which marked end of an era of
direct colonialism. The first key of this new development and modernisation era, was the end
of colonialism. The end of colonial empires led to the immergence “Third World” nations that
were looking for new ways to develop their economy and promote their political independence.
However, this quest for help led to new international trade relationships that only amplified

their social and economic exploitation through imperialism and neo-colonialism. The second

20 Information retrieved on the 3™ of February and available on the website https://www.cairn.info/revue-journal-
of-innovation-economics-2017-3-page-9.htm
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western development driver was the rise of the USA to the status of the world’s greatest power.

In the 50s, the US became responsible of “managing world’s affairs”.!

Today, the Western development model maintains power relationships through the
notion of the Third World (referring to the developing countries in Africa, Asia and Latin
America) by classifying the world's nations into a subjective hierarchy based on concentration
of wealth and economic power. Western development is seen as a modernisation and progress
which includes a value judgment. Thus, this development model is proven to hinder and

outshine the human-centric model of development.

Unfortunately, over the last decades, modernisation theorists genuinely believe that this
model is the best to boost Third World’s development, assuming that the West is best. Since
Europe and the United States are the most advanced nations in the world, their development
process is seen as the one to follow. As a result, economic progress, and prosperity, are still the
main indicators of a country’s local development. Often blaming underdeveloped countries for
their “backwardness”, we are often taught that the West has the best keys and strategies to

development, to justify imposing ideologies in Third World countries.

3.2 International volunteering: global development or personal
growth?

3.2.1Global development

“A developed country is not a place where the poor have cars. It’s where the rich

use public transportation”

Bogota Mayor Gustavo Francisco Petro Urrego

‘Development’ is a highly contentious term that is much debated and could use a book

for itself to be defined. The quote above demonstrates how its meaning can depend on our own

ZAInformation  retrieved on the 3 of February and available on the  website
https://scholarship.claremont.edu/cgi/viewcontent.cgi?referer=https.//www.google.com/&httpsredir=1&article=1
025&context=pitzer_theses
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perspectives on the goals and meaning of the process. However, this term has widely been
defined, redefined, and discredited; as it tends to imply that all countries are naturally heading
in one and same direction — which we assume, is the direction of already developed countries.
Yet, the way of apprehending development is not necessarily the same in every country. Is it
social? Economic? Environmental? On what does it depend? In addition, international
volunteering and voluntourism themselves have laid the basis for holidays to be confused with

development.

Most volunteer programs explicitly and implicitly claim to address the problems of
underdevelopment and promote some form of development. We can understand that
‘underdevelopment’ is when most people do not have access to a proper health care, clean
water, food, education, housing, and jobs. And it seems obvious that ‘development’ is taken
actions to create societies where people no longer lack those necessities. In reality, however,
there is an intensive debate on how to define those words and every country and individual will
defend its own opinion of what they call development. In fact, a volunteer’s perspective on
what ‘good’ development is, might be quite different from the people with whom they are
working and even the organisation they are working for. The many layers and perspectives on
development makes it difficult to find a unique definition and way of approaching it. The

process is often contentious, with a lot of inequalities and incomprehension.

Thus, we decided to define it broadly as “action taken that helps improve the quality of
life of the majority”. These actions can be social, economic, and environmental. Measuring the

development will depend on how the quality of life improved.

3.2.2Ethnocentrism

We, as individuals, reflect the environment we grew up from birth to now. Our education,
religion, country’s traditions, education systems, media... everything piled up together built the
person we are. Unfortunately, when it comes to solidarity tourism, we tend to be exposed to
media-fueled stereotypes, where Westerners are asked for help. People are leaving with good
intentions, but their comprehension of the real situation is quite basic, nor do they naturally
think of searching the country’s information, besides the touristic attractions and the medical
precautions to take before leaving. When thinking about volunteering in another country, no

one starts with a blank slate. From an early age, most of us are bombarded with stories of
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international volunteers, from media to online fundraising actions. These images mix with our
traditions, beliefs, history textbooks and pictures, are predetermining our mindset. Our
understanding of the situation in other countries, and the role of outsiders in “developing” them,
has probably been shaped by charity fundraising campaigns or over-simplified news reports.
But media tend to glamorize a lot international volunteering often sidelining or sometimes not
even mentioning the role of local actors. More and more, organizations point out the fact that
their first action is to explain the truth behind international volunteering and the need for the
volunteers to unlearn many of the assumptions they have about it. In fact, cultivating a learning
mindset first requires unlearning, recognising that things you thought were facts are really just
assumptions, cultural viewpoints or interpretations derived from your own point of view. This

common phenomenon is also referred as ethnocentrism:

“The conscious or subconscious belief that the way something is done in your own

culture is the way it is, or should be, done everywhere. »22

Ethnocentricity is when we assume that our opinions were formed by our cultural context,
our race, our social status, our religious background, or global stereotypes mixed with the
marketing campaigns we are exposed to. Therefore, no matter how well-travelled we are, how
much we know about different cultures and how open-minded we are, our ‘Western lenses’ will

always impact how we think and interact with others.

3.2.3Urban biased

Foreigners are mostly urban-based and urban-biased?’ according to the Robert
Chamber. Most of them who are concerned by local development in rural areas come from
urban places and capitals. They perceive development as being the reflection of what they
already know and work under the difficulties of having to rely on interpreters because of the

language barrier.

2 Definition retrieved on the 12t of  January 2020, and available on
https://www.ncbi.nlm.nih.gov/pmc/articles/PMC2440575/
23 Whose reality counts? Putting the first last, Robert Chambers ITDG Publishing, 1997
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In developing countries where more than half of the population is living in rural areas,
this urban bias highly affects outsiders’ perception and decision-making. In Cambodia for
example, where 76% of inhabitants are living in villages®*, living conditions and resources are
drastically different from countries like the United States or Germany. However, this bias is not
only a matter of available resources and living conditions, it goes further in what is referred to
as a cultural gap. The most striking thing about Robert Chamber’s vision is the continuous
emphasis placed upon the individuals themselves. For Chambers, the project of development
workers and volunteers should be a personal one, in which personal transformation and
relationships paramount. As a result, everyone should be a learner and facilitator; learning from

societies in which they work, as the basis for sustainable development.

This learning approach is dividing researchers’ opinion about volunteer tourism. When
some say that volunteers learn and transform themselves during their mission; advocates argue
that most of the time, by bringing their ideas and new technologies, volunteers first intend to
change others rather than themselves. In similar ways, Chamber involves a certain critique
about “top-down” development®, emphasizing the importance of modern technology and
western culture as a standard for development. Post development thinkers and writers such as
Peet and Hartwick, express this idea as an imposed development mechanism, damaging values

and denying local communities the right to choose their own cultural path.

Many researches, and even the results observed of a survey made for the first research
paper, pointed out two main reasons why people decided to volunteer abroad. The first one
linked to their personal growth - to fulfill their desire to expand their horizons, develop new
skills and challenge themselves. The other one, was to work towards global development by
helping positively in the world. Both reasons may seem selfish or altruistic, but relatable. Many
international volunteering programs are marketed as if they are aimed to achieve something big
like improving education, protecting the environment... In reality, these experiences are often
designed to respond to the volunteers’ personal needs and goals. Most travel companies selling

those types of experiences operate in a field which is not theirs.

24 Information retrieved from the Encyclopedia Britannica’s website on the 12% January 2020, available on
https://www.britannica.com/place/Cambodia/Religion#ref52454

3 Volunteer Tourism, The lifestyle politics of international development, Jim Butcher and Peter Smith, Routledge,
London, 2015
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3.3 Proposing a definition

3.3.1 Turning the tables of development

Like it is mentioned and presented in the Learning Service, we should imagine a

scenario where the tables are turning and people from emerging countries, volunteer in a

developed country like the USA.

Let us take the example of Dallas where the city suffers from drugs, prostitution, and
homelessness. The first volunteer would be a man coming from Zambia, a country where most
people are church-going Christians. He will identify a shortage of churches in the city and will
therefore decide to build 10 new churches. The second volunteer would be a woman coming
from the Amazon who would be shocked by the air pollution and the lack of green spaces. Her
solution would be to tear down ugly buildings to replace them with gardens and huts for
homeless people to live in. And finally, the last volunteer is a Rastafarian young man. He would
point out the fact that Dallas is too much money focused and too little focused on social and
spiritual connections between the community’s members. He would decide to promote a reggae
dance every night and develop an education program for people to learn how to grow and smoke

ganja.

Even if this example sounds unrealistic and funny, it is not that far away from what
volunteer travelers are currently making in other countries. Yet, those assessments may be
based on a real assessment and may respond to the local need. Nevertheless, we can imagine
that the projects would create problems and tensions among the community as not everyone is
religious, and growing ganja might not be the right way to address a lack of connection between

people.

In other word, this example just shows that our idea of development is connected to who
we are and where we grew up but is not necessarily what is needed and wanted by other

countries or individuals.

3.4.2 Seeing beyond economic growth

Development is often defined in extremely simplistic terms such an increase in the average

income or an improvement of a country’s GDP (Gross Domestic Product). Whatsoever, in our
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fast-paced and rapidly changing world, it is impossible to have a static definition of what
development really is. In fact, while India has experienced rapid economic growth thanks to its
IT industry, the World Bank still estimates that 58% of its populations lives with less than $3,10
a day. We should therefore think of a definition which encompasses a wide range of factors.

Through articles, books and statements, the term could be defined by all the following points:

- Living in a society free of violence and war

- Gaining recognition for collective and individual rights

- Breathing clean air and having access to clean water

- Being able to access jobs that can support our living wages

- Improving material well-being without giving up our traditions, cultural practices and
spiritual values

- Having a voting right and taking part in the community’s life

- Being able to have children who have an equal access to education

- Living in a society that fights for people’s happiness

- Being treated with respect, in a country free from discrimination

- Having access to all the necessary resources without jeopardizing quality of life for

future generations

The list is infinite as everything can be a factor of development when we move away from
economic growth as the main indicator. For example, in Bhutan, the government decided to ban
the Gross National Product as an indicator of living standards and replaced it by their own
concept of “Gross National Happiness”, explaining that economics only play a small part when
it comes to measuring a country’s quality of life. The Social Progress Index is another concept
that has been introduced a few years ago to better compare how countries provide both the
social and environmental needs of their citizens. Rather than just taking a financial point of
view, this tool takes 54 indicators that measure the fulfillment of basic human needs, the
opportunities for growth and progress. Those indicators are then used to compare them across

other nations.

Robert Chambers, guru of rural development and one of the most influential figures in his
field, refers to happiness as a development measurement tool as “responsible wellbeing”.
According to him, wellbeing already assumes development as culture specific and downplaying

the central role of economic development in liberating people from want and possessiveness.
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CHAPTER 4 — WHAT FUTURE FOR INTERNATIONAL
VOLUNTEERING?

Exploring the pitfalls of international volunteer is not a way to undermine and present
it as a worthless and harmful. As we all know, good always come with bad and highlighting the
problems will help us to improve and change the way global volunteering is approached and
undertaken. Solidarity tourism has the strong potential to become a major force for positive

development in the world, we just need to understand all its aspects and approaches.

4.1 Learning before helping

4.1.1 Learning service

Fundamental to the learning service is the idea that “we have to learn before we help®”.
That is to say, before undertaking any kind of volunteering activity, we need to learn about the
potential pitfalls of some actions and examine our motivations and options, understand the
context and culture of communities overseas, and ask how to put our skills and experience at
use. One example presented in Daniela Papi’s TedTalk is the one of law inters. When law
students are sent abroad to complete an internship, they are expected to fill documents, sit,
watch, and learn. But they are not expected to lead a court case upon arrival. And it is most

likely that they would fail if they tried. Thus, volunteering placements should not be different

from a law placement. Development work are just as hard and require skilled professionals.

Acting before learning is mostly ineffective and harmful. People coming overseas to
teach children in an orphanage barely know the local language, have no experience as a teacher,
and are not trained to deal professionally with the emotional problems of vulnerable children.
And yet, this is the model that most potential volunteers have been taught to expect — a model
repeated thousands of times each day as international volunteers arrive overseas expecting to
get right to work and immediately be able to help. The learning service approach does not
assume that the people hopping off the plane have the answers. Instead, they have the chance

to learn how they can offer effective help by learning from the only who deeply understand the

26 PAPI-THORTON Daniela, What is wrong with volunteer travel, TEDxOxbridge, 2012
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situation. Volunteers can join local people as effective advocates and allies, but only once they

have put in the work to understand where and how their skills best fit.

As such, the learning service model assumes that we cannot know all the answers, and
that we need to focus on a long-term view of our impacts. It aims to reduce the negative
consequences while adopting a humble point of view on what positive changes are achievable
during a volunteer mission. Volunteers offer valuable support and fresh perspectives to
communities and local organisation when the placement matches. Thus, volunteering enhances
a two-way-skill-sharing where qualified volunteers help building up the capacity of others, offer
fresh ideas, present new ways of approaching things and, where the locals share their personal
insights, knowledge and contribute to the volunteer’s personal growth. Learning services create
platforms for cultural exchanges in ways volunteerism placement do not. International
volunteers provide an opportunity for local communities to learn more about foreign cultures
while their experience the limitation of their current knowledge and perspectives. As such, the
learning service’s aim is not doing right away, but learning from each other to do better. Thus,

it enables the expansion of cross-cultural acceptance and learning.

4.1.2From charities to educational organization

Charities and NGOs have drastically evolved within the last decades. When a few years
ago they were exclusively dedicated to providing aid in community development, their statuses
have slowly started to evolve. With a growing interest in charity-based project, and the opening

of the sector to outside volunteers, NGOs have diversified their domain of actions.

NGOs have always initiated educational workshops for their beneficiaries. However,
those educational activities have been extended to a broader public: outside visitors. With a
learning service state of mind, NGOs have identified the necessity of sharing their knowledge
to give visitors a better understanding of local projects and challenges. It is the case for the
Cambodian NGO Children in Families with their educational and faith based Rok Kern center.
In 2006, Children in Families’ founders recognised the harms caused by children growing up
in orphanages. A year later, the NGO decide to start researching best practices and look for
ways to contribute and share those best practices: this is how Rok Kern started. The center
started running its first group sessions in 2018. This initiative aims to bring students and

congregations on a journey of discovering new ways of doing volunteering activities. The center
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provides participants with interactive learning sessions around local issues over a period of 6 to
12 months. The program does involve a study tour or an exposure trip but unlike other NGOs,
those study tours do not allow a direct contact with local communities and children. Rok Kern’s
main focus is about how to care for vulnerable children by learning about orphanages,
volunteering activities and family-based cared within Cambodia and the world. The center aims
to give people the keys to help and serve others without falling into potentially harmful
activities. In addition, for people who cannot commit to a long-term mission, or cannot travel

to Cambodia, Rok Kern has decided to offer a wide of online courses.

Rok Kern is not the only example of NGOs expanding their fields of action to
educational tourism activities. Other NGOs around Southeast Asia have been following the
same path. Those initiatives are providing visitors with a better understanding of charities and
charity-based volunteering. By doing so, NGOs are trying to guide visitors in their quest for
new ethical and community-based activities and contributing to safer tourism practices through

learning.

4.1.3 Creating long-term activists and educated advocates

Learning while volunteering abroad gives people the opportunity to experience unique
insights that no book or documentary could ever teach. Rather than reading articles and
textbooks, all presenting different point of views, working in another country helps to get rid
of the vague terms. Likewise, academic learnings of empowerment will never teach you as
much as meeting community leaders and witnessing the impacts of their work. Therefore,
through a well-matched placement, people can learn deeply about global issues in ways that
could affect their entire life. As we mentioned before, most of the international volunteering

placements are short term missions.

Nevertheless, most of the returned volunteers recognise the fact that volunteering
overseas had an impact on their life. Rather than looking for immediate impacts, we should
shift to a long-term impact vision. Making a sustainable change begins with a sustainable
change of mindsets where volunteers grow up to become international advocates. In fact,
another important thing is that volunteers play in important role when it comes to connect others
to global issues. Their knowledge, insights, and testimonies can inspire others to take positive

actions. Even if describing volunteer missions as “life-changing experiences” might seem
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cliché, it is an undeniable truth. In a way, personal growth and development will enhance global
development. So even if the changes seem small and self-oriented, all of them are significant
and valuable because all the collective impact of all those small changes repeated a thousand

times, should not be underestimated.

The combinations of the learning service method, the increase in social impact activities
and the creation of educational centers have already contributed to a new generation of educated

and conscious travellers, defending the values of an ethical approach to tourism.

4.2The necessity of evolving models

4.2.1 Corporate social responsibility

Corporate social responsibility (CSR), is a self-regulating business model aiming to help
businesses be accountable for their social, economic, and environmental impacts. By adopting
CSR, also known as corporate citizenship, companies are socially accountable to themselves,
their stakeholders and to the public. CSR translate itself by ordinary companies, operating in
ways that enhance positive social, economic and environment changes, instead of contributing
negatively to them. However, CSR is a broad concept declined in many different forms
according to the type of companies and the sector they are operating in. Through CSR and
volunteer initiatives, companies contribute positively to society while improving their brand

image.

Ben Cohen and Jerry Greenfield, co-founders and owners of the Ben and Jerry’s Ice
creams, have promoted “responsible capitalism™?’. Responsible capitalism recognises that
companies have a clear purpose to serve society, their customers, and their employees as well
as their investors. Responsible Capitalism requires a fundamental integration of the needs of
the wider community, care for the communities in which the business operates, environmental
initiatives and support for the arts and culture, with the business’s goals and processes. Above
all, it is about how successful business leaders apply the principles of moral and social
responsibility in the running of their business, combining social commitment with business

acumen and innovation, and building a coherent philosophy in which the company’s success is

27 Information retrieved on the 16" of January 2020, and available on the website

http://sociology.morrisville.edu/infospace/thesis.html#:~:text=Ben%20Cohen%20has%20from%?20the,the%20co
mmunity%20around%20them%20prospers.
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judged over the long-term by criteria that include sustainability, equity, and moral justice as
well as standard financial benchmarks. In the tourism sector, the mainstream cruise company
Crystal Cruises runs a volunteer program called “You care we care”. Passengers can take time
out from their luxury cruise to take part in complimentary onshore excursions to aid
communities in need. Thus, some businesses are slowly shifting from purely profit driven

models, to more responsible and conscious businesses.

4.2.2 The philanthropy market

“[ sit on the board of a center for the developmentally disabled, and these people
want laughter, and compassion, and they want love. Now, how do you monetise

that? *%

Philanthropy is considered as the market of love. It represents the market for people for
whom there is no other market coming. Yet, the world has been discriminating the nonprofit
sector for many years. We encourage businesses to make profit, but we do not encourage
charities to do the same. But if we want a world that works for everyone, with no one left
behind, then the nonprofit sector has to be a part of it, as clearly expressed by Dan Pallotta
during his TEDTALK presentation in 2003. The nonprofit sectors alleviate and correct market
inequities. Nevertheless, corporate philanthropy has been declining since 2002%°. US
contributions in charities have dropped significantly, with a decrease of 14,5% between 2002

and 2003, and a drop of 50% in corporate profit giving.

Unfortunately, charitable giving as become strategic philanthropy, used for advertising
and promotion purposes. Companies and donors are using philanthropy as a form of public
relations to improve their brand image or for other high-profile sponsorships. Philip Morris,
one giant in the tobacco industry, has spent over $75 million in the charity sector, and then
spent another $100 million to advertise it. When we can doubt the genuine action of the
company, we can also point out the fact that for-profit companies do not second think using
charity to make money. In our society, we do not have any problem with companies making

profit by selling violent video games or cigarettes, but we are visceral to the thought that

2 The way we think about charity is dead wrong, Dan Pallotta, Ted 2003
https://www.ted.com/talks/dan_pallotta_the way_we think about charity is dead wrong/up-
next?language=en#t-101866

2 Information retrieved on the 3™ of March 2020 and available on the website https:/hbr.org/2002/12/the-
competitive-advantage-of-corporate-philanthropy
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nonprofit organization could reinvest donations in advertising campaigns to increase their
earnings. However, it is crucial that those models evolve to give charities the opportunity to
increase their market share and became financially less dependent on outside help. The world
needs to understand that charities have the right to make profit and reinvest this profit in

marketing campaigns to double their funds.

4.2.3 Charities becoming more business minded. social enterprises

For many years, the terms business and charity have seemed quite contradictory used in the
same sentence. Charities are nonprofit organizations that are aiming to benefit the public sector

based on four main pillars:

e poverty alleviation
e education
e religion

e other purposes that can benefit the community.

On the other hand, businesses are trading goods and services to customers motivated by making
profit. However, social enterprises are now combining both sectors together. Social enterprises
are often connected to a charity or NGO and invest its profits in projects like the restaurant Jaan
Bai in Battambang. Jaan Bai is an initiative created by the NGO Cambodian Children Trust,
which has started the restaurant to provide locals with employment opportunities and a new
income stream for the NGOs’ actions. Thus, even if there is no clear definition of social

enterprises, they can be classified in three different models:

1. Enterprises focused in maximizing their profits to support social ends
2. Enterprises with a social impact focus; balancing profit activity and social mission
3. Enterprises that have a social impact generating financial returns that are growing ass

the social impact is growing

However, it is worth noting that social enterprises and ethical businesses are not alike. A
social enterprise turns its work around a social mission and uses commerce as a tool to maximise
its impact. An ethical business works towards making profit for its shareholder with an ethic-
based approach whether it is around the environment, fair trade, and community development

1SSues.
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Conclusion Chapter 1

To conclude this first part, we have been able to contextualise the subject of our research
and define each notion it implied. We had a closer look to solidarity tourism and decided to
propose our own definition due to the lack of an official one. Thanks to this personal definition,
we have focused our work on one specific form of solidarity tourism: international volunteering.
International volunteering comes in different shades, different approaches, and different length
of commitment. From voluntourism, with a few days and even few hours commitment, to two

years, the options remain numerous.

However, international volunteering has also proven itself to be harmful in some of its
declinations. When some researchers perceive it as a new form of colonialism, some others
point out the fact that most volunteering activities are outdated paternalism. Thus, doing good
does not necessarily come with exclusive positive outcomes. Moreover, it is also the notion of
development that remains quite controversial. Does international volunteering contribute to a
global development or a personal one? What is development? In the third chapter, we have
decided to have a closer look at this term; often seen as a synonym of international volunteering
activities. Once again, the different definitions and approaches were encompassed into one

broad definition, taking in account the positive, but also negative aspects of development.

In the final chapter, the question of tomorrow solidarity tourism was raised. With
evolving models and charities merging with businesses, objectives and outcomes are redefined.
Nowadays, NGOs are becoming major actors of the solidarity tourism sector and are working
as such. Rather than relying on tourism professionals, NGOs are becoming the initiators of their
own success. Not only are they redefining the tourism industry, they are also redefining

international solidarity practices.

Those researches rose some new questions, we have decided to focus on in the next

chapters. As a result, our problematic turned to be:

Which alternatives to volunteering, can an NGO propose to contribute to safer

tourism practices and diversify its income?
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Introduction Chapter 2

Thanks to our literature review, we have been able to gain understanding on the different
challenges of solidarity tourism and international volunteering. Thus, it is now time to explore
our field and final problematic, with a concrete case study. In this second chapter, we are going
to present our field of investigation: Cambodia. And the main actor of our study: the Cambodian
NGO Children’s Future International located in Battambang. We will try to find which
alternative to international volunteering, CFI can put in place to contribute to safer tourism

practices and diversify its income.

To determine the most suited alternative for the NGO, we have decided to conduct a qualitative
and quantitative study, as well as a market study for positioning matters. This part is going to
unfold itself in three main chapters. The first one, is going to focus on Cambodia and the
missions entrusted during a 6 months placement at CFI. While the two other ones are going to

explore our three hypotheses:

1. Opening a social enterprise within Battambang
2. Partner with a local tour provider to perceive a percentage of the tour fees

3. Create a social impact activity within CFI buildings.

Semi direct interviews with tour providers, NGOs and volunteers are going to be conducted for
the sake of this study; and surveys will be used to collect quantitative data on the topic. Finally,

focus groups were created to test our results on a small panel of consumers.

However, this chapter is also going to enlighten the limits of the quantitative and qualitative

studies, impacting the accuracy of our results.
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CHAPTER 1 — THE FIELD OF INVESTIGATION

1.1 Cambodia

1.1.1Geography

Cambodia, about one-third the size of France and somewhat larger than the U.S. state

of Missouri, is bordered to the west and northwest by Thailand, to the northeast by Laos, to the

east and southeast by Vietnam, and to the southwest by the Gulf of Thailand. The country’s

maximum extent is about 280 miles (450 km) from north to south and 360 miles (580 km) from

east to west. The country’s capital city is Phnom Penh with Siem Reap and Battambang being

respectively the second and third largest city. In comparison with neighbours, Cambodia is

administratively composed of 20 provinces, three of which have relatively short maritime

boundaries, 2 municipalities, 172 districts, and 1,547 communes

30

Cambodia’s climate is governed by the monsoon winds, which define two major seasons

and therefore, two tourism seasons. From mid-May to early October, the rainy season marks

the low tourism season. The strong prevailing winds of the southwest monsoon bring heavy

rains and high humidity. From early November to mid-March, the lighter and drier winds of the
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northeast monsoon bring some

cloudiness but infrequent

precipitation, and  lower

humidity. This  period is

Cambodia’s high tourism
season, with a peak in March

and April.

Picture2: Map of Camboa’ia31

30 Information found on the Tourism Cambodia website on the 1st of June, available on
https://www.tourismcambodia.com/about-cambodia/geography.htm
3% Map found on the Tourism Cambodia website on the 1Ist of June, available on

https://www.tourismcambodia.com/about-cambodia/geography.htm
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1.1.2Population, culture and demographic patterns

In 1962, Cambodia’s first national population count as an independent country reported
a population of about 5,700,000 inhabitants. Following population figures are exceedingly
difficult to determine because of the enormous number of people who died or were displaced
in the years after 1970. In 2008, the national population was estimated at 13,400,000. Since that
time, the country’s population has continued to expand at a rate above the world average. As in
many developing countries, the population is quite young with one third of being under the age
of 15 and about three-fifths of the population is under 30. However, the age distribution is
becoming more balanced as the country continues to recover from its losses under the

Khmer regime.

Today Cambodia Counts Cambodia urban-rural (2018)
b

approximately 16,25 million inhabitants

urban

with only 23,4% living in urban areas. 23.4%
Cambodia has always been a land

of villages. Therefore, only a small o

portion of the total population has ever -

lived in a town of more than 10,000

© Encyclopaadia Britannica, Inc

inhabitants.>?

Picture 3: Cambodia urban-rural living proportions

The Khmer (Cambodians) account for the vast majority of the population, producing a
homogeneity unique in Southeast Asia that has encouraged a strong sense of national identity.
Ethnic minorities include Chinese, Vietnamese, Muslim Cham-Malays, Laotians, and
various indigenous peoples of the rural highlands. The Khmer language is one of the major
tongues of the Mon-Khmer is spoken by nearly all people in Cambodia, including the Cham-

Malay. Historically, a small number of people in Cambodia spoke Vietnamese and Chinese.

Until 1975, the Buddhism religion was officially recognised as the state religion of
Cambodia. Since then, Buddhism remains the first religion practiced within Cambodia, like its

neighbouring countries Thailand and Laos.

32 Information and picture retrieved from the Encyclopedia Britannica’s website on the 1st June 2020, available
on https://www.britannica.com/place/Cambodia/Religion#ref52454
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1.1.3History; from the Khmer Rouge to nowadays

Cambodia experienced the most rapid and radical social transformation in its history
under the directives of the Communist Party of Kampuchea, in 197533, Money, markets, and
private property were abolished. Schools, hospitals, shops, offices, and monasteries were
closed. The new regime, following the lead of Maoist China, requested to
collectivise Cambodia totally, mobilising its population into an unpaid labour force. The human
costs of that totalitarian regime were enormous. Conservative estimates are that between April
1975 and early 1979, at least 1.5 million Cambodians—about 20% of the total population—

died from overwork, starvation, disease, or execution.

A Vietnamese army came into Cambodia in December 1978, to fight the Democratic
Kampuchean forces, and take over the country. Over the next decade, under the tutelage of
Vietnam, Cambodia struggled back to its feet. In the late 1980s, an economic boycott of
Cambodia led by the United States, and a reduction in aid from the Soviet Union contributed to
Vietnam’s decision to withdraw its forces from Cambodia, which was completed in 1989. Freed

from the Vietnamese tutelage, the new Phnom Penh government started to operate its recovery.

In the 2000s, and after years of oppression, Cambodia continued to face enormous
problems: a low birth rate, a serious AIDS epidemic, a stagnant economy, deforestation, a
climate of violence exacerbated by the ruling party’s unwillingness to abide by the rule of law,
and human rights abuses often traceable to members of the ruling party. By the beginning of
the 21st century, however, the country was slowly becoming stable. Cambodia was officially
admitted into ASEAN in 1999, which meant that it was constructively linked, for the first time
in its history, to the rest of Southeast Asia. In 2004 Cambodia joined the WTO, highly
contributing to a greater integration into the international community. The country also began
to have its AIDS epidemic under control and its birth rate slowly started to approach the world’s
average. Cambodia also began to reduce its dependence on logging and became a strong
garment-manufacturer and tourism destination. Thus, the country regained the confidence and

interest of foreign investors and aid organisations.

3333 Information retrieved from the Encyclopedia Britannica’s website on the 1st June 2020, available on

https://www.britannica.com/place/Cambodia/Religion#ref52454
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1.1.4Tourism in Cambodia

As a rather young touristic destination due to its tumultuous history, Cambodia has
grown into a popular tourism destination. The industry has even become one of the most
important sectors in Cambodia's economy. In 2018, Cambodia welcomed over 6 million tourists
mostly coming from neighbouring countries such as China, Vietnam, Laos, and Thailand. But
also, a high percentage traveling from the United States and France. Within a year, the tourism
sector has increased its number of arrivals by 10,7%. Every year, more than 2 million tourists
visit Angkor Wat in Siem Reap, the first tourism attraction in Cambodia. Since the 1990s,
Angkor Wat has become a major tourist destination. In 1993, there were only 7,650 visitors to
the site, by 2004, government figures show that 561,000 foreign visitors had arrived in Siem
Reap province that year, approximately 50% of all foreign tourists in Cambodia. The number
reached over a million in 2007 and 2.6 million by 2018. Amongst the major tourism attractions
are also the floating villages in Tonle Sap, the unspoilt and preserved islands of Koh Rong and

Koh Rong Samloen, as well as the province of Kampot.

Picture 4: Number of tourism arrivals and countries of origin®*

Rank s | Country or territory + | 2018 + 2017 =

Year ¢ | Tourism arrivals ¢  Change # ) ——— LlEr Al 2Tt
2018 6.201.077 A 10.7% 1 il China 2,024,443 | 1,210,782
2017 5 602,157 A 11.7% 2 Vietnam 800,128 | 835,355
2016 5011712 A 4.95% 3 [ o JEELE 426,180 502,219
2015 | 4.775.231 A 61% 4 = Thailand 382,317 | 394,934
Tt S . i
2014 4.502.775 A 7.0% 5 ‘e South Korea 301,770 345,081
= Uni
2013 4210165 A 17.5% 6 B= United States 250,613 | 256,544
) T @ Japan 210,471 203,373
2012 3,584,307 A 24.4%
) 8 B= [Malaysia® 201,116 179,316
2011 2,861,862 A 14.9% =
: g J B France 170.844 | 166,356
2010 2,508,289 A 16.0%
i 10 == United Kingdom 162,395 171,162
2009 | 2,161.577 A1T%
1 Hl Taiwan 134,430 121,023
2008 2,125,465 A 1.5%
— 12 & Australia 127,430 | 143,852
2007 2,015,128 A 18.5%
13 Germany 98,976 118,265
2006 1,700,041 A 196%
14 3 Philippines® 98,499 108,032
2005 1,421,615 A 34.7%
15 . Singapore* 86,251 81,063
2004 1,085,202 A 50.5%
16 - Ndia 65,662 59,571
17 mm Russia 64,726 65,275
18 I+J Canada 61,551 69,077

34 Informations and tables retrieved on June 3rd 2020 on the website: https://en.wikipedia.org/wiki/Tourism in Cambodia
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1.2 International volunteering in Cambodia

1.2.1End of the Khmer crisis, beginning of the movement

After emerging from more than two decades of war in the 1990s, Cambodia has relied
heavily on tourism and international NGOs to rebuild its economy. As a result, the NGO boom
in Cambodia began in the early 1990s after the signing of the Paris Peace Agreements, marking
the start of an era of development and democratic processes following more than fifty years of
political turbulence. In fact, the very first NGOs — the International Rescue Committee,
Meédecins Sans Frontiéres and Oxfam GB — had been in Cambodia since as far back as the fall
of the Khmer Rouge. Fearful of being drawn into the political struggle, however, other
organizations stayed away. But once UN-sponsored elections took place, that hesitancy quickly

disappeared.

International NGOs flocked to Cambodia, while home-grown organisations also began
to emerge. As in many other developing countries, the scope of activities of both international
and local NGOs is very broad and touches upon almost every sector of social development: the
environment, civil and religious education, human rights, poverty alleviation, emergency relief
and many others. Some NGOs specialised in specific areas; others try to fulfil an extremely
broad mission. In general, though, the NGOs seek to fill gaps in government social and
economic policies. It is difficult to know how many NGOs and volunteers flew to Cambodia to

help in the country’s recovering.

1.2.2The development of international volunteering in Cambodia

With the proliferation of volunteering activities and the growing number of NGOs
setting themselves up in Cambodia, international volunteering became a booming activity
within the country. According to a 2012 report, between 20 and 30% of Cambodia’s inhabitants
benefit directly from NGOs support®®. Along with their long-term development programs,

NGOs are often the first to respond to disasters and provide first aid to victims. Yet while there

35 Information retrieved on June 3™ 2020 and available on the website: https://thediplomat.com/2013/12/ngos-in-
cambodia-its-
complicated/#:~:text=According%20t0%20the%20CCC's%202012.provide%20first%20aid%20t0%20victims
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is widespread recognition of the significant contribution NGOs have made to Cambodia’s

reconstruction and development, their role does occasionally attract controversy.

Unfortunately, due to a lack of coordination and state intervention, this development has
been carried out without supervision and planning. Thus, the efforts of NGOs alone are not
sufficient to enable comprehensive coordination. As McCausland, vice chair of the CCC
Executive Committee and ActionAid country director notes: “It is the government’s
responsibility to coordinate the actions of development organizations at the sub-national level
through mechanisms such as ProCoCom (Provincial Cooperation Committee).” Unfortunately,
the government is not always capable of doing this, leaving a risk of duplicated projects and
programs as well as the absence of a common forum for sharing experiences, both positive and

negative.

1.2.30rphanage tourism

One side of effect of this lack of structure and regulation is the emergence of for-profit
NGOs. More and more sources point to cases where NGOs have turned into for-profit
structures. Tax exemptions and the absence of an effective regulatory system make it relatively

easy to do business under the guise of humanitarian activities.

As aresult, a specific type of voluntourism practice started to be more and more popular
in Cambodia: orphanage tourism. Orphanage tourism is one of the most popular among
volunteer travelers, and lets anyone walking in the streets, walk in and play with vulnerable
kids, According to a UNICEF report, three out of four Cambodian orphans in orphanages, have
one or both living parents. The volunteer tourism market is part of a system that is unfortunately
fueling this separation of kids and their parents, to respond to a growing tourism demand. This
is why over 80% of children living in orphanages have at least one living parent, with poverty
being the main underlying reason children are placed in care*®. Other common reasons include,

disability, access to education, abandonment, and discrimination®’. Children with disabilities

36 Williamson, J. & Greenberg, A. (2010). Families, Not Orphanages. Working Paper, September 2010
https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-institutional-
care/families-not-orphanages

37 Cslky, C. (2009). Keeping children out of  harmful institutions: Why
we should be investing in family-based care. London: Save
the Children. https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-
institutional-care/keeping-children-out-of-harmful-institutions

61


https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-institutional-care/families-not-orphanages
https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-institutional-care/families-not-orphanages
https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-institutional-care/keeping-children-out-of-harmful-institutions
https://bettercarenetwork.org/library/particular-threats-to-childrens-care-and-protection/effects-of-institutional-care/keeping-children-out-of-harmful-institutions

are at high risk of being abandoned and placed in orphanages. This is often due to stigma or
because families do not have access to the social, health and educational services they need to
support their children. Children with disabilities are also more likely to experience violence or
abuse in orphanages>®. In Cambodia, just as in South Africa and Ghana, there has been a boom
in unregistered orphanages. Last year, police investigated one after the rape of an eight-month-
old boy and discovered 27 of the 32 children were not orphans. A government study found up
to 90% of the estimated 4,500 children in orphanages had at least one parent and only eight of
the 148 orphanages were licensed®’. UNICEF officials said children's welfare was secondary to

profits and it is thought less than one-third of income goes on childcare.

1.2.4Current situation

Attempting to respond to these challenges, the Cambodian government launched a law
on charities and NGOs; the LANGO law, which sought to tighten registration requirements for
NGOs and impose measures of control. Although debate on the legislation started as early as

September 2008, the law was only launched in mid-2015%.

The LANGO law has drawn staunch opposition from the NGO community, which
argues that the law’s requirements are too vague, and government shuts down NGOs without
plausible explanations. As a result of CCC efforts and criticism from the international
community, Cambodian Prime Minister Hun Sen agreed to delay adoption when the law was
first introduced. However, since its adoptions, charity organizations have experienced
significant government restrictions. Thus, as mentioned in the previous thesis research®!,
Cambodia has shut down a high number of fraudulent orphanages and tighten their regulations

as regards to voluntourism.

38 Mulheir. (2012.) Deinstitutionalisation. A human rights priority for children with disabilities. The Equal Rights
Review.Vol. 9. 2012. Retrieved from. http://www.equalrightstrust.org/ertdocumentbank/err9 _mulheir.pdf.

% The love  you  give, the  untold  story of  orphanages, February 2019,
https://www.youtube.com/watch?v=xDOzyoQHQOs&fbclid=IwAR 1t0jWB4Y g3BUAUoJOLVLaYEnIEUZQiR
UmfdXW1XKmOCjS7TbOE6CP4H84s

40 Information retrieved on the 6™ of June on the website: https://thediplomat.com/2013/12/ngos-in-cambodia-
its-complicated/

41 Les impacts du tourisme solidaire sur le développement d’un territoire, Alisha Frappé, mémoire de recherche
année scolaire 2018-2019, sous la direction de Jacinthe BESSIERE.
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L Total Number of NGOs 1,201
Foreign NGOs: 689

Cambadian NGDs: 1,212
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Picture 5: Active NGOs and projects in Cambodia®’

Currently, Cambodia has 1901 officially registered NGOs. However, according to the
Cooperation Committee for Cambodia (CCC), about 3500 NGOs are working in Cambodia.*’
Even if half of them are truly active, it still accounts for one active NGO for every 10 000
Cambodians. After Rwanda, Cambodia has the second highest number of NGOs per capita.
According to a CCC report, published in 2012, 20 to 30% of Cambodians are benefiting directly

from one NGO program**.

1.3 Children’s Future International

1.3.1Where they are — Battambang

Located 8kms from Battambang’s city center, CFI is working in 2 communes belonging
to Battambang’s district. CFI therefore partners up with two other NGOs to cover the

geographical area of the district, which is quite large.

2 Screenshot made on June 6™ 2020 of The Cambodia NGO database http://odacambodia.com/ngo/

43 Information retrieved on June 6™ 2020, and available on the website https://thediplomat.com/2013/12/ngos-in-
cambodia-its-complicated/

4 Information retrieved on June 6% 2020, on CCC 2012 report, available on the website https://www.ccc-
cambodia.org/en/download?file _id=828&action=view&view_file_id=a9a56cbabba4660ca6a8376c028d214ee65
29573
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Battambang is the second largest city of Cambodia and is located in the North West of
the country. According to the latest available data from the Ministry of Tourism, Battambang
is Cambodia fifth most visited city. The city welcomed in 2015 close to 600,000 visitors
(including 95,000 international travellers) and stands behind Phnom Penh, Siem Reap,
Sihanoukville and Kampot.*> The city benefits from a very good location along the main road
axis linking Thailand to Siem Reap and Phnom Penh. A factor which already is reflected in
public transport: Battambang is one of the few destinations to be linked by regular bus services
to Bangkok as well as regular domestic services to Phnom Penh, Poipet and Siem Reap. Regular
bus services have helped to attract visitors. In the last few years, Battambang emerged as an
alternative destination for tourists interested in colonial architecture. The city gained special
fame with the presence of Phare Ponleu Selpak Circus, an NGO initiative which started in the

early 1990s with art and music courses for traumatized abandoned children.

It is now the Cambodian government, which is starting to look closely at Battambang’s
potential. Recently, Cambodia's Minister of Tourism Thong Khon mentioned studies conducted
in cooperation with Hungary to find ways to develop the city into a new heritage tourist
destination. The historical town revolves around the old Governor’s House with the provincial
museum and a couple of historical temples. Battambang is currently applying for the UNESCO
world heritage status. If Battambang receives this UNESCO site accreditation, tourism is
expected to increase, and Chinese investors are starting to invest in tourism linked projects
participating in the economic and social development of the city*®. However, some inhabitants
such as the founder of a local tour provider interviewed for the purpose of this study, see these

mvestments as a threat for local businesses. She mentions:

“people are afraid for the rice fields. Before, when you were going to Ek
Phnom, you only had rice fields, now the city is putting buildings and hotels for

tourists, so we are losing some fields and people their work. "’

4 Latest data found on the Tourism Cambodia, consulted Thursday 21st of May 2020 website,
https://www.tourismcambodia.com/tourist-information/tourist-statistic.htm

46China eyeing cultural and tourism investment in Battambang province, July 2020, information retrieved and
available  on:  https://www.khmertimeskh.com/50741392/china-eyeing-cultural-and-tourism-investment-in-
battambang-province/?fbclid=IwAR3c7FcdjTyAgsoAgASBIJ2LhgELSifk9sJF{ztiK8nq91 AOMDUmM{Kzrt0Vk

7 Interview transcription, Sreyrath (name has been deliberately changed), available on Appendix 9, P203-206

64


https://www.tourismcambodia.com/tourist-information/tourist-statistic.htm
https://www.khmertimeskh.com/50741392/china-eyeing-cultural-and-tourism-investment-in-battambang-province/?fbclid=IwAR3c7FcdjTyAgsoAgASBJ2LhqEL5ifk9sJFfztiK8nq91AOMDUmfKzrt0Vk
https://www.khmertimeskh.com/50741392/china-eyeing-cultural-and-tourism-investment-in-battambang-province/?fbclid=IwAR3c7FcdjTyAgsoAgASBJ2LhqEL5ifk9sJFfztiK8nq91AOMDUmfKzrt0Vk

1.3.2Who they are and why they are here

The centre was founded in 2008 by Jenny Cucci and Andrew Wolff after they witnessed
preventable abuse of children. The vision of CFI is a future where every child is safe, healthy,
educated and thriving! CFI’s target group is the most at risk and vulnerable young people. The
children at CFI face serious challenges including a poor education system, labour trafficking
risks, family migration, all due to minimal employment opportunities. CFI delivers a holistic
program; they do not just look at the education needs of children, though it is important, they
will look at their family circumstances. They recognise that children need all those parts: strong

communities, strong education, and a strong family to grow and develop as adults.

Nevertheless, the decision making does not rely on them but on the local authorities. If
shelter problems such as a house being unsafe is pointed out, CFI would recommend removing
the child from his parents to be housed by another family member or a neighbor to improve his
living conditions. Yet, this decision must be approved by local authorities. In Cambodia, some
associations were accused of kidnapping because they did not ask for the authority’s approval

and removed a child from one place to another without official agreement.

1.3.3Children’s Future International’s history and evolution

Children’s Future was created 10 years ago and quickly evolved as an orphanage at the
first stages of its history. A dozen of kids were taking care of in the building; the girls sleeping
in the main building and the boys in the wooden house behind. They were providing food and
accommodation for poor children but soon started to understand that it was a lot of work and
not a suitable long-term situation for them and the children. Children were becoming violent
with each other, unhappiness started to spread and some of them, with severe disabilities were
making it difficult for the staff to keep up physically and financially. The staff therefore decided
to slowly reinsert the children in their families, making a lot of field researches about where

and how their family members where living.

Children Future International therefore evolved from an orphanage to a sustainable

community development and family-based care model. Today, CFI counts 122 active families
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living in Ek Phnom’s District, 38 staff members working as education advocates, teachers,

social workers, data analysts, nurses...

Picture 6: CFI’s active families on OSCaR

Active Families
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@ Long Term Foster Care @ Extended Family / Kinship Care
‘@ Birth Family (Both Parents) EBirth Family (Only Mother)

@ Birth Family (Only Father)

e e
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7 Gars 58 Staff Members

38

[HistEamily (Both Parents):

For the next years, CFI wants to work towards reducing service dependency. In Cambodia,
no public support is proposed to poor families and they therefore rely a lot on associations and
NGOs. Yet, it is important that families do not get dependent to this but work to reduce their
dependence on NGOs. As a result, CFI has decided to establish specific criteria to provide each
case with a suitable help and has recently set up a new case management pathway including a
safe exit program. This exit program aims to accompany families in the best way possible out
of the CFI system. Before the implementation of this exit program, families were staying
registered at CFI but did not benefit from their help anymore. Moving children through a
pathway of services has enabled CFI to:

e Successfully exit 89 children from their social work services.
e Identify 23 children who were referred to CFI but whose level of need did not require

their intervention.

As at 30 June 2019, CFI had 227 active clients, with support being given to 111 families.
Since 2009, CFI has provided services to a total of 446 children and young people, of which

more than half were young women and girls*®.

4 Information retrieved from CFI’s 2019 annual report, available on https:/www.childrensfuture.org/wp-
content/uploads/2019/12/FY2019-Annual-Report-1.pdf
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1.3.4What they do, missions and programs

CFI’s missions domains of actions are multiple:

CLIENT AGE DISTRIBUTION

Child well being 152
- _— . o 0-2 YEARS Picture 7: Programs and
Family birth care 894 90
~ A @ 5w client age distribution”’
rosCer care £
6 14 YEARS
Kinship care 52 51
16-17 YEARS
nod sUppo 26 8
18+ YEARS
CFI School 78 86
Public school CF 90 101
Higher education 13 2]
Vocational training
Internship 17 4
e Nutrition: They are supporting the development of the children by assuring families

have enough food to eat and teaching them how to make a nutritious and healthy meal.
They provide on-site lunch to some of the children and work with their family to become
self-sufficient. CFI is providing cooked daily meals at the centre for 44 children and
provided monthly rice support for 24 families. They have safely exited 21 children and

two families from the food support program.

Shelter: In exceptional cases, when families do not have a safe place to live, CFI helps
them to repair or rebuild their home to make it safe. They work with neighbours and
local officials to develop a safety plan to make sure that all children have a safe and
supportive home environment. By 2019, CFI had provided three families with housing
assistance (including initial rent support and home repairs) and found alternative family-

based care arrangements for 96 children, including 54 girls.

4 Data retrieved from CFI’s 2019 annual report, available on https://www.childrensfuture.org/wp-
content/uploads/2019/12/FY2019-Annual-Report-1.pdf
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e Illegal migration prevention: Because the district is close to the Thai border, many
impoverished families are often convinced that working in Thailand is an easy way to
make money. CFI’s team provides information and runs workshops for children and
parents about the dangers of illegal migration; and the negative impact this has on
children. Families now approach them to discuss and plan alternatives to illegal

migration and ways to keep their family safely together.

e Healthcare: Sophat, Healthcare First Aider, works onsite to treat children when
appropriate and she always gives advice to all families and children of CFI. When
necessary, she sends them to specialist doctors and sometimes, some of the children and
their families have to travel to Phnom Penh or Siem Reap to get an appropriate
treatment. CFI covers the travel and treatment expenses when needed. By 2019, CFI
had treated 138 children (68 females) with illnesses at the health centre, with 48 (23

females) referred to specialist treatment.

e Education: CFI’s goal is to develop confident leaders for the next generation! They are
working closely with public schools to monitor attendance and to receive referrals for
children who need extra support. At CFI’s learning centre, children are provided with
supplementary education in two main subjects: Khmer and Maths. They also have
access to first-class education in English and Computer studies. Moreover, for children
who have difficulties with studying and are not able to catch up on their lessons, CFI
supports their access to vocational training. They also provide scholarships for students
wishing to attend University, to help bridge their transition to full time work in other

places.

Thanks to their case management system, CFI can identify the criteria necessary to address for

each family.

68



CHAPTER 2 — INTRODUCING A LOCAL NGO TO THE TOURISM
SECTOR; METHODOLOGY OF RESEARCH AND OUTCOMES

2.1Missions entrusted at CFI

2.1.1Research and investigation

For the first step of this project, it was important to understand why CFI should, or

should not get involved in ethical tourism. It was therefore necessary to connect with other

NGOs, tour providers and social enterprises, to have an overview of what is already been made,

what works and what does not. The aim was to have an insight of what it means to deal with

tourists, and what it implies.

To have an accurate research, qualitative and quantitative studies have been conducted during

the two first months of this placement.

The qualitative study resulted in semi-directive interviews with different tourism
actors and NGOs. After identifying the actors to connect with in Battambang, Siem
Reap and Phnom Penh, the first step was to contact those NGOs/tour providers/social
enterprises to explain our interest in their projects. Meeting dates were then agreed upon
to conduct a visit and meet the teams. Prior to the meeting, the interview guides were
created individually for each organisations and sent via mail for them to acknowledge.
Unfortunately, due to the Covid-19 outbreak, only 2 meetings took place in Battambang
while the others had to be held on Google Meets and Skype. More information about

the processes and results are available in the following chapters.

The quantitative research was created in two folded perspectives: externally by
creating a survey to collect data on travellers, and internally, by collecting data on our
staff members. It was important for us to align travellers’ interest with our staff’s interest

and wellbeing.

A market study was also made to have an overview of the Southeast Asian market. A
focus was made on Cambodia’s neighboring countries: Thailand, Laos, and Vietnam.
Social enterprises and social impact activities were identified and analysed. This market

study was used to determine our positioning and pricing strategies.
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e Infocus groups were also created to collect both quantitative data via surveys and
qualitative data via open discussions on Google Meet. Three infocus groups of 12 people
each were made: Group 1 with people in their 20s, Group 3 with people in their 30s and
Group 3 with people in their 40s/beginning 50s. This initiative was made after the actual
creation and conception of the project to test and adjust our already established ideas
and strategies. Three surveys on different focuses were shared : survey 1 on the
workshop idea and tools, survey 2 on the content of the workshop (CFI presentation,
scenarios...) and a final one on the logistic part (booking, price, and Covid-19

measures).

All the studies conducted, meetings held, and data gathered, were used in every decision-
making processes of this project. As a result, every detail relies on factual data and not on
assumptions. Reports were shared on CFI’s website™® and used in the project’s funding

proposal.

Picture 8: March to May workplan

Timeline/Activities March Apri May

STEP 1 The establishment of partnerships
with local associations and TOs

- . WEEK 1
- isting of agencies 02.03.20 TO DSI03/20
- contact agencies and make WEEK 1
appointments. 0E/02:20 TO 18/03720
- WEEK 2
- Prepare the interview guides 0O/0E0 TO 18103720
WEEK 3
Meetings Battambang
18/03/20 TO 19/03720 WEEKS
- conduct wisits Meetings Phnom Penh
WEEK 4 30,0320 TO 02.04.20

Meetings Siem Reap
23.03.20 TO 28.03.20

Battambang 20.03.20 Phnom Penh 03.04.20
- complete summary report Siem Reap 27.02.20 General summary should be
ready for 06.04.20

MONDAY 06.04.20
Mid meeting to present summary
WEEK &
08.04.20 TO 10.04.20
Finished and approved before
break
From WEEK & to WEEK 3
20.04.20 TO 01.05.20

STEP 2 Research views of tourisis

- design questionaire

- gather responses

WEEK 10

- analyse information 04.05.20 TO 05.05.20

30 Reports available on CFI’s website, on the resources’ section, CFI reviews and evaluation, Ethical Tourism
Research https://www.childrensfuture.org/whats-new/#resources
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2.1.2Exploring the different options

When starting my placement at CFI, it was clear that the decision of not getting involved in
ethical tourism was there. The studies conducted helped us to see the bigger picture and analyse

the different options available to us:

e Partnering with a local tour provider giving a percentage of its selling tour price to a

charity, like Charity Tours Cambodia.

e Opening a social enterprise such as Soksabike with the Kinyei Café or the NGO
Cambodian Children Trust with the Jaan Bai Restaurant (in Battambang)

e Creating a social impact activity within the NGO like Phare Circus is hosting workshops

and tour visits within their buildings.

At this stage of the process, we had to make the decision of whether or not, CFI should go down
this road, and which road was the best suited for our journey. CFI’s main motivations were to
contribute to safer tourism practices and propose an alternative for travellers to help and learn
about local NGOs and local projects, without undertaking potentially harmful voluntourism
activities. Knowing the troubles around this common practice, raising awareness, and educating
travellers was one of the main objectives of this whole initiative enhanced by CFI. The team
wanted to open up to travellers to share their work and knowledge for people to understand the

complexity of the aid sector.

The option which was the most aligned to CFI’s vision and motivations was therefore
to create a social impact activity and welcome outside visitors in our buildings. After exploring
different ideas, the decision to host a half day educational and interactive workshop was made.
Comforted by our study results, and respecting our initial motivations, “Who run the world?...

Girls!” slowly started to grow.
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2.1.3Designing and planning

STEP 2 The creation of an ethical “tour
offer”

- gather views of GFI staff

- draft package

- finzlise ideas

STEF 4 The mariketing and
communication around ethical/responsible
practices

Picture 9: May to August workplan

MOMNDAY 11.05.20
Mid meeting to present results and first suggestions
WEEK 11
Maonday 11.05.20 to
Wednesday 13.05.20

WEEK 11 & WEEK 12
13.05.20 to 22.05.20

WEEK 12
25.05.20 to 20.05.20

MONDAY 01.06.20
Mid meeting to present package

WEEK 14
01.06.20 TO 05.08.20
WEEK 14
01.06.20 TO 05.08.20

- engage pariner organisations

- design methods and materials

WEEK 15 & 16

- implal 4
impleman 8.08.20 TO 12.08.20

MONDAY 15.06.20

STEFR 5 Train staff
= Mid meeting to present marketing material

WEEK 17

Design training and set up appeintments 15.08.90 4o 10.05 20

with each department

WEEK 18

Dediver training 03.08.20 and 10.02.20

After researching, exploring, and deciding which road CFI should take, it was time for the

design, creation, and planning of this new project. This step included a various number of tasks:

e Designing the workshop’s idea and creating the content

e Writing the workshop’s scenario

e C(Creating our interactive and learning tools

e Identifying our target market

e Defining our distribution, pricing, and marketing strategies

e Engaging with potential partner organisations and tour providers
e Testing the first ideas in our infocus groups

e Delivering a staff training on cultural communication

Unfortunately, due to the Covid-19 outbreak, those tasks had to be done remotely and were
quite slowed down. With the initial objective of running our first pilots in July/August, we had
to review our schedule and postpone the first sessions to October/November. Thus, leaving us

more time to finalise our package.
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2.20bjectives

2.2.1Finding the right alternative

The first objective of my placement at CFI was to find the right alternative for them to
get involved, or not, in ethical tourism. As a matter of fact, starting from our first exchanges to
my initial first placement day in Cambodia, it was not certain that we would create a project
around ethical tourism. The idea of CFI going down that road was there, and the willingness to
explore different options was there as well; but nothing assured us that we would find the right

path for us.

The first months were entirely dedicated to exploring all the options available, speaking
with other NGOs, social enterprises and tourism professionals in Cambodia and Southeast Asia,
conducted quantitative studies to identify the interest in ethical tourism projects... The first
phase was about understanding, seeing the bigger picture, and identifying if CFI could fit in
this ethical tourism picture. This is what makes this project so special: this idea was born from
studies and researches, from real data and a willingness to build the right alternative, at the right

place and the right moment.

While other projects are enhanced at an outstanding pace with the primary objective to
make profit, this project was built step by step, taking in account CFI’s values, our staff’s
wellbeing and travellers’ interest in ethical tourism activities. And this is exactly what we will

try to share with our visitors: learning is the key to any successful project.

2.2.2Diverifying CFI’s income

As any other NGO, CFI relies strongly on donors and outside help. Diversifying CFI’s
income was also one objective that initiated this project. Nevertheless, enhancing a responsible
fundraising activity was a priority. In fact, CFI did not want to get involved in tourism only to
make profit and earn money by any means possible. Diversifying the finance: yes, but with

certain conditions.

The primary condition was to make it as responsible and appropriate as possible.
Contrary to other NGOs, CFI does not rely at all on tourists’ expenditures or on volunteers. The

second condition was therefore to diversify the NGO’s income without creating any form of

73



dependency. By proposing an ethical tourism activity, CFI is adding a new income stream to
its finance. However, the notion of adding is important: this stream is added, not replacing any

existent one.

Picture 10: 2019 expenses and revenue’’

FY20!9 Expenses

services 581,736
5106,257

Fundraising & Management 549,190
Total Expenditures $321,646

FY20I!9 Revenve ’ -

' Misc ou 55,498
Total Revenue $329,616

Due the Covid-19 outbreak, NGOs relying strongly on volunteers where heavily
impacted. Witnessing this situation has comforted us in the choice of getting involved in ethical
tourism without having to rely on this activity to complete the NGO’s everyday tasks and core

programs.

2.2.3Battambang, a world heritage site to be?

The development of Battambang as a tourist destination is also one factor that
encouraged us to have a closer look at ethical tourism linked activities. With the objective of
contributing to safer tourism practices, proposing a safe alternative for people to help NGOs
while being in Battambang, CFI thought it was the right moment to do so looking at

Battambang’s expansion.

As mentioned previously, the Cambodian government is looking closely at Battambang
and is planning, in collaboration with Hungary, to make it a new heritage destination. The plan
for the heritage zone is currently awaiting approval from the Cambodian government. >> With

a growing interest in the city and investments being made in tourism linked projects,

51 Data retrieved from CFI’s 2019 annual report, available on https://www.childrensfuture.org/wp-
content/uploads/2019/12/FY2019-Annual-Report-1.pdf
52 Information retrieved on the 2™ of June 2020, and available on the website

http://asean.travel/2017/02/27/blossoming-tourism-battambang-cambodia/
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Battambang is becoming increasingly popular as a tourist destination for both locals and

foreigners.
Ho Vandy, Cambodia’s general secretary of the National Tourism Federation has declared:

“This is a dream come true for the people in the province. It will certainly make
Battambang more attractive and a must-see place for tourists after they visit Angkor

Wat in Siem Reap, 73,

In addition, to get tourists to stay longer in Cambodia, the Cambodian government has
also provided visas for one to three years for visitors coming from Japan, China, and South
Korea. With all of those encouraging factor for Battambang’s tourism industry, and the growing
interest in ethical tourism activities, CFI thought it was a good time to get involved and use this

moment to propose a safe alternative for people to help.

In partnership with other associations and social enterprises, the aim is to work together
to make Battambang a safe and ethical tourism destination before the actual heritage site
accreditation is approved. With the potential increase of visitors in the next years, having this
pre-established network of actors and activities, might avoid falling into the pattern of Siem
Reap, where harmful voluntourism activities and orphanage tourism were becoming

commonplace.

2.3Expected outcomes

2.3.1Promoting safer tourism practices

When looking at the different alternatives CFI could create in an ethical tourism
perspective, one of the first expected outcome of enhancing such a project was to promote safer
tourism practices rather than contributing to already harmful ones. In fact, Cambodia is home
to a lot of ethical tourism promoted activities and short-term volunteering activities are fueling
the local tourism market, as mentioned previously. However, NGOs around Cambodia and
Southeast Asia have been paving the way to genuine ethical tourism standards. The interest in

those practices are undeniable, and tourists are becoming much more sensitive to their impacts

33 Information retrieved on the 2™ of June 2020 and available on the website http://www.ipbckh.org/?lang=en
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on destinations visited. Even if CFI is located in a quite remote area, north from Battambang;

the NGO is located on the track of the city’s famous Ek Phnom tour.

As a result, some curious tourists; sometimes stop by at CFI’s gate and are keen on
visiting our NGO. Unfortunately, for security matters and due to a lack of time to do so, CFI
has sometimes to refuse those visitors, thus refusing the attention given to the organisation and
the potential interest of knowing how to help. By proposing an educational activity within CFI,
we are going to be able to give people the keys to help us, and to help other NGOs in the safest

and most appropriate way possible.

Providing those travellers with a safe alternative to voluntourism is going to open new
doors and new opportunities for NGOs, tourism professionals and travellers. And we believe
that NGOs have the keys to enlighten their work by taking advantage of the growing interest in
charity-based projects.

2.3.2Improve women’s education in Cambodia

Another expected outcome of this project, and which will make more sense in the third

part in the project’s presentation, is to contribute to the improvement of women’s education in

Cambodia.

Choosing the gender inequality topic as the main idea of the workshop was on purpose.
CFI wanted to run a project that was true to its work and domain of actions. Over the last years,
CFI has fought to give girls equal access to education and employment by promoting gender
equality within its buildings. Gender inequality is a global issue, and Cambodia is not the only
country facing those challenges. However, in countries where little help is provided by the state
to keep children at school, gender inequality is pushed even further. Girls often drop out of
school because of parents’ inability to pay off school fees and prioritising boys’ education; girls
are often expected to get married at a young age to provide for their family; access to
employment remains quite unstable due to the educational factor and a lack of knowledge about

employment opportunities.

CFI is therefore working on a daily basis to outweigh those inequalities by providing
boys and girls with education, giving them the tools and the help needed to attend university or

get an apprenticeship in the sector they are interested in, delivering trainings and creating

76



programs empowering our student girls. This project will enable CFI to reinvest the profits in
gender equality-based projects, but most importantly, emphasise the importance of fighting

those problems in Cambodia, and in the world.

2.3.3Engaging with long term donors and advocates

Finally, the last outcome would be to engage with long term donors, willing to become

active members at CFI, and create advocates for ethical tourism practices and gender equality.

While one of the objectives is to diversify CFI’s income, we strongly hope that
participants will find an interest in our work, understand our needs, and become passionate
about our cause. Opening CFI to outside visitors is the best way for us to raise people’s
awareness around NGOs’ domain of actions and work. Unfortunately, or fortunately, NGOs
rely a lot on outside funds and donors. Yet, with the high number of NGOs around the world,
people are often overwhelmed by the number of possibilities. It is impossible to donate to every
charity and it takes time to look at each one of them to decide which one is closer to our beliefs.
We also want to know how and for whom our money is used. By welcoming visitors in our
buildings, people will be able to meet and exchange with our staff, see our working
environment, understand how our projects are handled... This immersive experience will make
participants familiar with the NGOs. Thus, we hope this time at CFI will give them the

motivation to pursue their experience with us, by becoming long term donors.

In addition, providing an educational activity around gender inequality and the potential
threat of some ““ethical” tourism practices, will give participants a better understanding of local
and global issues. Our aim is that people take out those information and bring them back to
their country. Even if an experience is intangible, meaning that you cannot physically see it or
bring it back with you like an object, participants will take back information, anecdotes, and
facts to share with their friends, relatives and co-workers when going back home. CFI will not
be able to welcome every traveller is the world, but each participant will pass on their
knowledge to someone else, who will then pass it on to someone else. Thus, creating advocates!
And even if people are not able to become long term donors, they will still remember CFI and
hopefully, the information learned during the workshop. Word of mouth is extremely important

for marketing purposes; however, it is even more important to defend values!
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CHAPTER 3 — THE FIELD OF INVESTIGATION

In the first chapter of this thesis, we have studied the different notions and the context
thanks to a literature review. Those researches have led to the identification of one major
problematic serving as the backbone of this work: which alternatives to international
volunteering can an NGO propose to contribute to safer tourism practices and diversify its
income? The beginning of our second part has enabled us to have an overview of the
placement’s organisation, its programs and the missions entrusted. In the last part of this
chapter, we are going to focus on the methods of investigation and the tools used to carry out
our data collection. This data collection aimed to respond to the different hypothesis brought

up and decide on the one most suited to CFL.

3.1 Qualitative study

3.1.1The objectives and context of administration

If we refer to the qualitative study lessons delivered by Mrs Diane OLIVEIRA during
the first-year master’s degree, the qualitative study is effective to collect data in sociology.
Those data, less in number than for the quantitative study, enable the researcher to have a deeper
understanding and explicit answers to his/her questions. This is why qualitative studies rely less

on the volume of participants and more on the content.

Picture 11: The different

ONE-ON-ONE INTERVIEW E\ CRASE STUDY RESEARCH qualitative research
methods >
QUALITATIVE AT
FOCUS GROUPS | RESEARCH P *| RECORD KEEPING
METHODS \

ETHNOGRAPHIC RESERRCH PROCESS OF OBSERVATION

*Tmage retrieved on the 5" June 2020 and available on: https://www.questionpro.com/blog/qualitative-research-
methods/

78


https://www.questionpro.com/blog/qualitative-research-methods/
https://www.questionpro.com/blog/qualitative-research-methods/

Qualitative studies can be conducted in different ways according to the preferences and
objectives of the research. In this thesis, we have decided to collect our qualitative data by
making one-by-one semi-directive interviews. Semi directive interviews are based on
conducting individual or collective interviews during which the interviewer only implies the
different thematics by asking open questions. Thus, he/she never directly implies a potential
answers to let the interviewee respond what he/she thinks. This type of data collection was most

suited to our research as answers tend to be more precise and honest.

3.1.21dentifying the people to interview

Identifying the people to interview was the second step to this qualitative research
process. To match our objectives, NGOs, social enterprises and tour providers with an ethical
tourism or international volunteering project in Cambodia were listed in a grid and contacted
via mail. Three main locations were selected: Battambang where CFI is located, Siem Reap and
Phnom Penh. The organisations underlined in green were already familiar or had already

worked with CFI in the past.

Table 2: Qualitative study contacts

Location Name Program Interesting ideas
Social enterprise with the restaurant Jaan
Awaraness Bai
CCT . . .
programm Big awareness campaign with books and
Tedtalks from founder
Program
FutureSense |delivered by Inspire volunteer program
volunteers
Battambang
Overseas Active Citizen Days and International
VSO .. .
volunteers Citizen Service
1 .
. We come Propose full day workshops at the circus as
Phare Circus |international . .
part of a responsible tourism program
volunteers
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At Siem Reap Exhibition Hall, the
Krousar Only qualified |association offers 3 permanent exhibitions,
Thmey volunteers aiming at raising awareness among Khmer
and foreign audiences on different themes
Kr omar Volunteering Has a German volunteer in their centre
Rikreay
S0S Awareness
Children's campbaien Do not accept volunteers
Village palg
First Cycling |(Biking tours in |Expressed the interest in getting involved
Tour Battambang with an NGO
Butterfly Responsible Tours contribute to local education "bike for
tours tours a book"
Educational tours, respecting local
SOKSA BIKE |Social Enterprise [communities and promotion responsible
tourism practices
SALT Propose to see
.. . 0
Academy programs as Visitor program (how is it conducted?)
visitor
ABCs and Rice Run a fee for service visitor's |Partnership with
program Globalteer
Siem Reap
Off Track Tours |Social Enterprise Responsible tours
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Free to Shine

Shine and Dine restaurant +
half day interactive
educational experience (one
day in a Cambodian mother's
shoes)

No direct contact with kids
but a unique experience
that raises awareness (how
do visitors react to it?)

Responsible tourism practices
= child protection workshops
(for both volunteers and local

Provides workshops to

ConCERT organisations who want to visitors and other NGOs
know how to deal properly
with volunteers/tourists)
Non-profit organisation No direct contact with the
providing over 50 rental bikes |[NGO but enables tourists
The White to 9 hotels and guesthouses in |to travel around
Bicycles Siem Reap. All proceeds from |responsibly and donate
bicycle rentals go to local their money through bike
charities. ($2 a day) rentals
Mixes common tourist
. Proposes tours in which 30% |attraction (Angkor Wat)
Charity Tours . . . .
Cambodia of the beneﬁts goes tq charity |with ‘respons1bl‘e .tourlsm
(and stops in association) practices and visits to
associations/NGOs
Educational and ethical travel |Workshops and learning

Ayana Journey

experiences

service approach

Educational travel company

Responsible giving and
meeting
They propose tours with a

PEPY Tours (learn before volunteering) learning focus each day
Meetings with educational
NGOs during the tours
. Bike for book project
Edu-Cycle Bicycle tour agency that Money is reinvested in

supports local education

projects
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COMMUNITY

FIRST: Proposes tours to floating
KOMPONG villages but is registered as . D
KHLEANG Childsafe (no pics of children acclllédichiebpotlrlge(lllse;z‘?)
FLOATING allowed) and benefit is ptec by ;
VILLAGE reinvested in an association
TOURS
Child protection trainings to
ChildSafe Awaraness campaien | businesses/non-profit
(FI) pagh - organisation/schools,
PassApp partnership..
, Propose volunteering
People's . . ;
Volunteering program experiences for qualified
Improvement
teachers
Cambodian compulsory child protection
Children's |Volunteering program training and only long term
Fund and skilled positions
Have volunteering
First Step Volunteerine proram programs but workshops
Phnom Penh  |Cambodia & Prog and trainings for
professionals
Visit NGOs of visitors'
Social Cycles |Educational tours choice and part of the tour
1s for charities
Asian Propose volunteerin
Volunteer Volunteering program ex Ie)riences for eve gone
Network P Yy
Chll(.ll.'en in ok Kern educational center Worksh.ops and trainings
Families for tourism groups

All those organisations were contacted and after exchanging with the majority of them,

interviews and visits were organised with 16 of them. Unfortunately, due to the Covid-19

outbreak, only two interviews were maintained while being in Cambodia, eleven were held on
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Skype and Google Meets, while six had to be cancelled due to the company’s closure. The
people interviewed were (the names have been deliberately changed for the purpose of the

study):

Nina - NGO event and workshop manager

Mike — Volunteer

Sofia -NGO partnership and development manager
Morgan - NGO founder and executive director
Lola - NGO volunteer and partnership manager
Cathy - Educational center manager

Nat - TO founder and manager

Sreyrath - TO founder and manager

A e A T S e

Brad - TO founder and manager

[a—
=]

. Rachel - NGO International coordinator

[a—
[a—

. Peter — NGO volunteer coordinator

—_
[\

. The author of the Learning Service book and founder of PEPY tours
13. Sophie, TO co-founder & Experiential Education Program Manager

The diverse background of the participants helped us to exchange with tourism professionals,
social enterprises, NGOs running international volunteering or social impact activities, and the
author of the Learning Service book studied and referenced in the literature review. Out of 13

interviews, 10 are shared in this work with the 3 other kept confidential.

3.1.2Elaboration of the interview guides

After identifying the people to interview, interview guides were created for each person.
With the core questions being quite similar from one interview to another one, questions were
then adapted to each type of organisation and its program. In the previous table shared, an
additional column was added to note the first ideas. This basis was used to elaborate the

interview guides. This interview guide was divided into 4 to 5 main topics:

e a general presentation
e responsible tourism,
e their project

e our project idea
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e the final question

Table 3: First elaboration of interview guides

Location Name Program Possible questions to ask
What do they think of international volunteering
Awaraness and solidarity tourism?
CCT What methods do they use to raise awareness?
programm oo .
Why is it important for them to raise awareness?
What do they think of international volunteering?
Program Why do they propose volunteering missions?
FutureSense |delivered by  |How is it organized?
volunteers What are the impacts? Goals and outreach?
Similar to FutureSense
VSO Overseas
volunteers Why the use of overseas volunteers?
What are those people looking for?
How do visitors contribute to the Circus' life?
Welcome How do they organize those full day workshops?
Phare Circus |international  |Did it change their model?
volunteers Why is it important for them to engage visitors?
What are the pros and cons?
Battambang Why d.id t;ley decide to launch an awareness
. campaign’
?;z:lesar S;lhyrl?:;lslﬁed What are the outreach?
y Why did they decided to accept only qualified
volunteers?
Kromar Volunteerin What are his motivation?
Rikreay € |How does it impact the association's life
Why don't they accept volunteers?
How do they try to engage people in another way?
SOS A What do they want to reach with their awareness
. , wareness .
Children's campaien campaigns?
Village palg What does their "philanthropy advisor" stands for
?
4’)
First Cycling |Biking tours in What tours do. they propose: N
Tour Battambang What are tourists looking for?
Would they be interested in the project?
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Butterfly
tours

Responsible
tours

How do they organize their tours?

Why do they organize educational tours?

How is it conducted in a way that pleases visitors'
expectations and respects local communities?
What are the pros and cons of bringing in tourists?
How does it not become showcased?

What are the expected outcomes?

SOKSA
BIKE

Social
Enterprise

How do they organize their tours?

Why do they organize educational tours?

How is it conducted in a way that pleases visitors'
expectations and respects local communities?
What are the pros and cons of bringing in tourists?
How does it not become showcased?

What are the expected outcomes?

SALT
Academy

Propose to see
programs as
visitor

Why do they propose visitor's program and not
short-term volunteering opportunities?

How are those visitor's program organized?
What do they want to reach by proposing them?

Table 4: NGO Interview guide

Topic

Open questions

Refocusing and
additionnal questions

Can you introduce yourself and your role in
your organisation?

For how long have you
been working there?

General
presentation of
the association

Can you shortly present the NGO?

When did it started?
What are you doing?
Y our missions?

Why did you decide to choose a family-based
care model?

Why did you shift from
an orphanage to a family-
based care model?

What does it mean?

tourism'?
Responsible

How would you define the term 'responsible

What does it imply? Is it
social, environmental,
economic?

tourism

According to you, in which ways can
volunteering be a responsible tourism practice?

What are the pros and
cons?

What are the common
pitfalls?
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Why did you personally decide not to propose
international volunteering missions?

Are you approached by
some of them?
What do you usually say?

Social
enterprise

You have a social enterprise restaurant in
Battambang, can you please present me this
project?

When and did you have
the idea to launch it?
What are the objectives?
What is special about it?

Who is your target market?

Who are the usual
customers?

Short term tourists?
Expats? Cambodians?

In which ways does it promote responsible
tourism practices?

What are the outcomes
for visitors, employees
and the NGO?

Why was it important to
you?

How does this project contribute to your NGO?

Community
development?
Financially speaking?
Ethical fundraising?
Raising awareness?

The project

Do you accept day visitors in your NGO?

If not, why?
If yes, how is it
organized?

What are to you, the main good conducts to
adopt when dealing with visitors and tourists?

Which recommendations
would you give us?

As part of my Master's project as well as a fact
finding for CFI, I would like to know how we
could be involved in ethical tourism (or not), by
partnering or complement existing projects in
Battambang, what do you think of it?

Is it something worth
doing in the area?

How could it be
implemented?

Would it be something
you would be interested
in?

Final question

Do you believe in tourism as a means for sustainability and community

development?

The interviews were conducted in April and May 2020, they were all recorded, transcribed and

anonymised for the study.
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3.1.3Analysing method

To analyse the different data collected during those semi directive interviews, themes
and hypothesis were gathered in an excel sheet. According to the thematic, quotes were
extracted from the interviews, key words identified, and summaries written. The full results are

shared in the third and final chapter of this work.

Table 5: Qualitative study analysis

Complementary

Topic focus

Quotes Key words

-"I definitely define it as tourism
which has a do no harm approach.
Something that is beneficial for the
community, but also is in
partnership with the community
that it works in. "

-"my kind of definition for
responsible tourism would be
tourism that does no harm to the
communities they are visiting"

-"For me responsible tourism is
about respecting the environment,
the children and the families"

Do no harm
Definition - "It is all about helping visitors to ChildSafe
adopt good practices while Respecting culture
travelling and meeting with other and environment

cultures."

-" I mean on the most basic level I
would say it’s tourism that doesn’t
harm the local community. "

-"responsible tourism is about
reducing the environmental
impact, reduce the pollution"

-"that tourists travel with the heart.
That means, travel to Cambodia to
share, not only money, not value,
but sharing knowledge to improve
the community"

87



-"Volunteering can be responsible
voluntourism but not all
volunteering is responsible
tourism. And not all responsible
tourism is volunteering"

doing stuff like tutoring"

-"They have a connection with us
beforehand whether they are a
child’s sponsor or someone in their
family is a child sponsor."

-"I personally find a difference Tourism
between long term volunteering Voluntourism

International |and short term volunteering" Short term

volunteering volunteering
-" I think there are so many levels Long term
in each of them about what volunteering
volunteering is and what
responsible tourism can be"
-"there are ways to volunteer
responsibly or ways to be a
responsible tourist"
-"Khmer professionals and young
Khmer students to come and Soft Skills
provide support to our teams" Back office

Programs - .
Filling skill gaps
-"So they largely take back Capacity building
positions"
-"we do have some school or
. university leavers but I think it’s
Internatlo.nal evenly split with also
volunteering professionals"
-"Local volunteers are largely Professionals
Profile university students sometimes Young students

Local students




-"But I think if you talk about it
for our sense, 3 months would be
considered as a short term. "

-"And then, long term is anything
which is in an indefinite
commitment"

Indefinite
. . commitment
Duration -"we 11 hort t
u we were allowing short term Short Term VS Long
volunteers of around 3 months but Term
we recently made the decision that
we were looking for one year
commitment."
-"So short term is anything less
than a year, but anything over two
months"
-"it allows us to share experience"
-"they help Cambodia engage with
the wider world"
-"to work alongside our team to
deliver training to them and
mentor them"
-"the point of our volunteering
program is very much to upskill
our soft team" o .
cam Filling skill gaps
g skill gap
-"it helps us hugely in filling gaps Internat'longl
Pros , . . communication
that we don’t have, like skills gaps
, . Long term donors
that we don’t have
Advocates

-"so the long term relationship
building can help with capacity
building and support for our staff
as well"

-"people that have English as their
first language who can help with
donor relationships"

-"we have amazing supporters all
over the world"
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Cons

- "Cons, the difficulties that we
have always faced with volunteers
has been around culture and

communication, or just culture
shock"

-" we think we know the best,"

-"You know, some people... you
know, because they have a lot of
experience, they expect they are
going to be put in the bigger
strategic projects right away,
which is not something we would
do for a volunteer"

-"they sometimes feel like their
own professional experience isn’t
being properly utilized"

-" there are always going to be so
many layers of culture that are
influencing values and decisions
making that we just don’t
understand"

-" I don’t necessarily believe that it
is possible to do a one or two week
visit to something as part of a trip
in ways that are healthy for the
community"

-"I think that not being able to see
the full picture"

-"And beyond the practicality,
beyond child protection,
somebody would have to be able
to have like those skills in social
work and then, be able to speak
Khmer"

-" I think when we open a position
for a volunteer it takes time for the
logistics and it is a very small staff
team"

-" if you don’t know the context,
you don’t know what you are
doing"

Culture shock
Language barrier
Managing
expectations
Misunderstandings
Short term
Logistics
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Having visitors

-"Everything that we are doing is
trying to inform people who would
like to come and help in the best
way that they might do that"

-", they expect tourists to do
donations at their place"

-"We have 4 campus tours per
day"

-"it seems like a zoo sometimes."

-"Yes, it is interrupting sometimes
but this is a way we can make
money to support our school"

-"It is a way to financially support
our students but also to give them
new experiences. "

-"First thing we built here is the
visitor centre where we could
catch people and deal with them,
so they don’t wander around"

-"I thought my best job is to be in
here, giving information, advice
and guidelines as much as I can to
encourage that what people are
doing is responsible"

Financial support
Educate travelers

Create opportunities

Raises awaraness
Disruptive
700

Partnership with
tour providers

"I would be happy to do something
like this during my tours because
before I didn’t know how to
connect with local NGOs to
support them"

-" The main objective of our TO is
to distribute tourism benefits
fairly"

-So, everyone that comes on these
rides, they commit to a $200
donation"

Support
Fair tourism
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Fundraising and
awareness
initiatives

-"month-long campaign where we
partner with local restaurants. So
in Australia we have a certain
number of partners that do it every
year and in Australia, they donate
5 Australian dollars for every dish
that they sell."

- "So, A mile in Serey’s shoe is a
half day workshop. Basically, it’s
an interactive educational
program"

-we created A Mile in Serey’s
Shoes in order to build
understanding and kind of educate
people about the really difficult
topics that families have to deal
with"

-"And to help contribute to safer
tourism practices"

-"educating the people about the
importance of child protection"

-"it’s a great way for other people
to get to know about us"

Workshops
Awareness
campaigns
Educate travelers
Safe tourism practice
Short term
involvment

Good conducts

-"We have a full child protection
procedure"

-"They have a connection with us
beforehand whether they are a
child’s sponsor or someone in their
family is a child sponsor."

Child protection

Dependency

-"You know, it’s not just tourism
and I don’t think any industry is
necessarily recession proof. "

-"And now because of COVID,
tourism dropped a lot, and I don’t
have any tours but I still need to
pay rent"

-"This is difficult because we have
created a dependency on tourists"

Tourism seasonality
Epidemic
Threat
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Sustainability

-"Before, when you were going to
Ek Phnom, you only had rice
fields, now the city is putting
buildings and hotels for tourists so
we are losing some fields and
people their work. I am also scared
that if tourism grows, the prices
will go up like in Siem Reap
where it is expensive to live and to
rent"

Economic
development
Rise in prices

Cannibalization

Current situation

-"Most of them with the exception
of whether or not CFI should get
involved in ethical tourism. I think
it’s the only one that has been
heavily affected just because it is
such a question for the future"

COVID 19 highly affected the
research in itself but also the
answers given by the participants.
Concerning the research, 30
organizations were contacted, 20
meetings were planned but only 10
of them took place.

We can also wonder if the
participants' answer would have
been the same 6 months ago

COVID 19

Specific
geographic area

All of the participants are working
and operating in Cambodia except
from a TO who is based in
Australia but is operating in Asia,
Iran and Samoa.

Having a world scale qualitative
research would have led to
different conclusions and opinions

Different cultures

deal with similar

issues in different
ways

Number of
participants

" Well you should probably ask
our staff [laughs] "

As mentioned before, only 10
people participated in the study
and only 3 of them are native
Cambodians.
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3.2 Quantitative study

Thus, after explaining how our qualitative study was conducted, we are now going to

have a focus on the methodology used for the quantitative one.

3.2.1The methodology

In statistical researches, the quantitative study presents more advantages than the
qualitative ones, but both remain complementary to have an accurate overview of a
phenomenon studied. When the qualitative study tries to understand why, the quantitative study
tends to determine a major preference. We therefore speak about a trend, as Mr Laurent
BARTHE mentioned during our first introduction to the quantitative study. Quantitative studies

enable us to determine trends whether it is on satisfaction or perception.

In our context, the quantitative study was initiated with the creation of different surveys,

you will see in the following parts.

When we establish a quantitative questionnaire, once the audience to survey is targeted, it
is important to respect the characteristics of the defined group and create limits to the study as
it is not possible to survey everyone. Defining limits and boundaries to our study will help us
to collect precise and accurate data. For this specific study, we have decided to share both an

external and internal. The method used for our surveys was the following one:

e Objectives for both surveys: gather travellers’ and staffs’ opinion

e Target: travellers who already visited Cambodia, or were planning to visit + CFI’s staff
members

e Determination of the sampling frame: the general public having access to online
questionnaire

e Choice of the sampling method: For both, a random probability sampling method

e Method of administration: We have created both surveys on the Google Forms, a
platform which guarantees the anonymousness of all respondents and offers the
possibility of assisting in the results’ analysis by creating tables. For the staff’s survey,
it was shared internally via email and on CFI’s internal Facebook group. For the

travellers’ survey, the form was shared:
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1. On Facebook pages such as backpacking groups, expats groups, les Frangais au

Cambodge...

2. On CFT's official FB page by writing a post about it

3. By email to internal contacts

4. On an article in the Battambang Travellers' online newspaper

5. By sharing it on our personal FB pages and people we have met while being in

Battambang.

3.2.20bjectives of the quantitative study

For the second step of this project, it was important to understand what travellers are
looking for and what type of profiles Battambang is attracting. It was therefore necessary to
gather people's opinion about Battambang and its existing activities, what people missed while
being there, their interest in helping local NGOs and their profile and travel habits. The aim
was to have an insight of what people are looking for while being on site and have a better

understanding of customers' needs/interests. As a result, the main topics covered were:

e Battambang as a touristic destination

e Interest in ethical tourism activities

e Preferences in voluntourism alternatives (social enterprise, social impact activities, and
fundraising)

e (Cambodia’s travellers’ profile (age, travel preferences, booking habits)

The questions were organised from the most general to the most specific ones. They aimed
to understand consumer expectations and their interest and perception of ethical tourism
practices. By collecting many opinions on the questions raised in this study, it enabled us to
have clearer vision of what was potentially feasible and attractive. It also helped us to re-
question or confirm the first results obtained during the qualitative studies. The combined
results of both qualitative and quantitative study invalidated or confirmed the hypothesis

presented previously.

95



Concerning the staffs’ member survey, the objective was to know if the project was

understood and accepted by everyone. The main topics covered were:

e Staffs’ understanding of ethical tourism
e Staffs’ wellbeing towards welcoming outside visitors in their personal workplaces
e Preference in chosen alternative activity

e Concerns and suggestions

Enhancing and opening discussions on this project was highly important for us as the core
objective of CFI is not only to provide a safe place to our families, it is also to provide a safe

work environment for the team. Gathering their opinion was essential to continue the project.

3.2.3Elaboration of the surveys

As mentioned previously, we have decided to create surveys in Google to collect online
data. Due to the current situation (COVID-19), this type of administration was the most suitable

for our study.

TOURIST SURVEY

Concerning the tourist survey, we had an ongoing collection of data for around a month.
We extended the length of survey to gather as many responses as possible. The survey targeted
both people who had already stayed in Battambang or planned to stay there in the future. The

survey was both in English and Khmer, as we wanted to target international and local tourists.

After one month, we had gathered 44 responses. Even though the number of responses
was lower than expected, it still helped us to have clear answers to our questions. See survey

below:

Tourists' Survey

Thank you for generously agreeing to participate in a small survey being undertaken by Children’s Future

International.
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As part of a master thesis research and some fact finding for CFI, we are trying to see if we could get involved
(or not) in ethical tourism*. We are therefore keen to gather some information about visitors to Battambang —

what activities they’re involved in, and what other activities they might like to see.
Please feel free to write comments at the end of the questionnaire, all answers will remain anonymous.

*Ethical tourism is about keeping in mind the effects of one's actions, as a traveler, on the environment and local
community. It aims to avoid participation in activities that contribute to or support negative ethical issues (such

as orphanage tourism or sex tourism).

MHHIFANG 1 o3 WU NYGUIBHRMINHESSCGUTWRL SNSINSIN WHRE 14
[Ef IHSI &84

TRPUlwsS 11iISIAUUSHWSHIUMA LM & Tty WS SSa U

HUIW, 1oWHANHEN
WU 0ISWH Gy (UHS) ARIIWSosio usiu W AYaUNEI81006ioWIEe s
Ugufs  S8gHAHIRSUGH 1088 #dUud HENIRAgUIsUNY N HB8:SHuRY

NHEICRUNIFAT Hicwm

WYY IUHUNULGHU Ule S/ R0 11ouWw SHSRES &1 S1uim SRS

* Required

children’s
Future

1. 1. Which best describes how you are travelling WHILE IN BATTAMBANG (Please choose 1 answer) - loBTHEMU  1anafi
Una HAuU uguHaafniasSomiganioniu § 88 SdUd (UiB Siisyw 9) *
Mark only one oval.
) Individual (solo traveler) - gnFias
) Couple (2 people) - shiz &1 (FHis/)
) small group of friends - [RESRRAGCHW
) Family with kids - [Fianichgws s
) Small tour groups (<10) - [SUISIGIANE G (901 )

) Larger tour group (10+ people) - [RE1S0GInAc (2USA1$]R)

) Other:
2. 2. How long are you staying or were you planning to stay in Battambang? (Please choose 1 answer) - 18 H™ Mo &
gunIicnuy ? (UiE RUINIGEW 9) *
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Mark only one oval.

), 1 night - 9 WU

@ 2 -3 nights - 19 - M wuU

-
-

4 -6 nights - G-0 WU

7+ nights - LU 10.§1H

3. 3. Did you have activities planned or booked when you arrived in Battambang? - 18 H™  Sfufyg ingnw 1S Uudions

ISHY SHASIFNUHIG 30 sgumiygs?

Mark only one oval.

C ) Mllactivities organised before arrival in Battambang - BURIHY N HHE  1ISIUGSAUISNUYREN SEuR

D) Had 1 or 2 ideas about what to do but nothing arranged - SF S5 9 4y In #RTHa U HEUToS SH 1SI1UGSINS

@ No plans when | arrived and little information about what is available - Bs isNsS 1 oNUEYMENeS ot
sid SAGHG HNTHEL 16T s

@ Other:

4, 4. How did you find out about activities in Battambang, either before you arrived or while you were here? (Please tick up to 3 of the
most common sources of information) - lIoBHMEHHANNY i3y AEUN UISNUHAYARUYASIHNUHIA
SIEERE WHU U (i SiaiS /R g usnis

Sglo UNS)*
Check all that apply.

|| online (Tripadvisor, travel blogs...) - HSg[M (§ G tomdtoan, Gimmstoans, )

[ | Word of mouth (other tourists, friends) - & t38 (1o5 isGINAlRISS B GAASR)

[
[

[] Tuk tuk drivers - HRISGSEREG

[ Hotels and guests houses - &J iISHNy A~

Other: D

Social media (instagram, facebook, pinterest) - UNIS® NX wWHy (AS g, loegum, ASKi)

Tour operators (tour agencies, bike rentals) - URUSHUSHGIAN ( M uswisian Hﬁ“i‘ljmﬁtﬂ)

5. 5. Are you happy with the amount of activities available or have you been looking for more things to do in Battambang?
(Please choose a number on this scale) - o B HF AU WEHSHSZISUMY INSU SUSHASNIRISURISTHS U S16S
usigs 18 108s HIUN? (Ui SIuuie o) Tinsims:)
Mark only one oval.
1 2 3 4 5
Really not enough to do -fisi ©S&HU SIHSHY UK Not enough time to do everything -85S iSniMUf
6. 6. What activities have you done, or are you planning to do WHILE IN BATTAMBANG? (Please tick any you have done already,
or that you plan to do) - 108 UMY NTHEUHMA ISEYHLIA HEIHIN 1oNTuSiy Rt At
BHEUW? (UHRNSHH o2 UHA ISTENGNWIYSUHR Shtg) 15H59) *
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Check all that apply.

|| Organised bike ride in the countryside (eg. Soksabike, Butterfly Tours) - HjUSS:AHISIMmUSNaUS (8. WENUNW, ISHGIANILHIC)
|| Tuk tuk tours in the countryside (eg. Half day tour to Ek Phnom) - isusiniisissmisi§usus (8. suliirupssgisisings)

|| Visits usual tourists attractions - bat cave, bamboo train - SAjS1AISHSIASIM IS WG - QH{UE] AT

|| walk around town - 1f1s3¥m §{ri s

|| circus - ]

|| Shopping, markets - 1&isipi

|| Restaurants, cafes, bars - I3 Swans mmixmiy), i

|| Art galleries - fS[Fanmuaing:

Other: [
7. Please tick any of the following you might have been interested in doing while in Battambang? - @UﬁfﬂﬁﬁfﬁSH =
i U glwsuHs Tunn U ”UAMNGHICISNIU 1028 SSUuN? *

Check all that apply.

Yes No
Seeing more countryside / visiting villages - D D
UIUS NXSUS /s /A8
Discovering more about the local culture
(food, language) - TnauHWITUSEHATUSY D D
HHSUS (1 )
Learning more about local projects and
challenges - i~ UHWUITUSUHATA 3% D D
sus
Volunteering in an NGO - daGisy AH D D
HHE u 1 A yw
8. Are there any specific activities you would like to see in Battambang? - 181 Stufiy R & [l

BlwguHAGHICWM

= Bguiss?

9. Would you be interested in visiting local NGOs and learn more about what they are doing? (Please choose a number on this
scale) - I0BHA U IBMIGHE oHUHRE 118 UAE oflSTHuRNwTUSEHANTHIUMASANIRINSNYS? (WU 1o
DML 16U ISTHSIHS:) *

Mark only one oval.

Notatall -8sScd  wi-is - Extremely interested - U1 19l

99



10.

11.

12.

13.

14.

11. We would like to propose a half day workshop where participants would have to put themselves in the shoes of a

Cambodian girl and work in groups on different topics / challenges we are dealing with at CFl. Would you be interested in

participating in such a workshop? - 1M WHIBAIE Sig e NURS eSS UHRATGUIIY & § fese
S0 8100 IURIO MY /Y UL MIUU U SUISK W9 /U UMY T2 1UWEAnis 3
i CFl4in8iHMA U U0 SIEalg TUIUSeS? *

Mark only one oval.

@ Yes- S/
C ) No-tos

12. If yes, which topics would you be interested in? (Please choose up to 3 answers) - URISU Wl NY 108 HMN u

WAl U SUSHW  ? (Y Siiisugwsss 0)

Check all that apply.

Girls' education in Cambodia -  THUNU®II0™H &l 1WUS™Y
Employment opportunities for girls - g U1 T UlnAd
Gender inequality - i INWS S

Domestic violence - Hic i Ay & 1

Traditions VS Modern society - $108 58 UU a0 SHauRyS1o8SU

LGBT rights in Cambodia - 3§HM 0 MIcASET v 1USUMY

Oooooon

Trafficking and prostitution - Iﬁfﬂéiéiﬁﬂm 1

13 . Would you accept paying more for tour to give it back to a charity? - 1o&HM UG W HIUSY W US1oMNIify S 108U &
URULe B U 1 8iims? *

Mark only one oval.

14.You are - HR& *

Mark only one oval.

- Aman-Uitg &
CD Awoman-& &
- Other - 108 1S &
-

Decline to answer - U810 ik B SR UIGHW

15. You are - . HR# *

Mark only one oval.

18andless- 968 & SWic o
18-34-9G-0G ¢
35-44- ME-GE ¢
45-54- GE-BG ¢
55-64- BE-DE ¢

65-74- 0&-AIE

0000000

750rolder- B Y w5 3
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15.  16. Would you like to add any comments? - io B HAGRIUSIY un giws?

16.  Thank you so much for taking the time to answer our questions. If you’d be willing to answer a few follow-up questions on this
subject (we will not contact you for any other reason!), please leave your email address) - (g5 HIF 10N Gisamus

S UMUK WAL TUATCWRY UGISUHM SSS!IAH USWHMN IJWESISU U SUISS: (WHSHES AshHM 1o

AR YIUS]) IUSH 1 SHOTBUIUaHS)

STAFF SURVEY

Our staff survey was created to gather CFI's opinions and concerns. It was translated in

both Khmer and English for everyone to understand

It was shared internally via email and on our private Facebook page. 26 staff members

participated in the survey. See survey below:

CFI Staff Survey

ticd B 1 CFI HHw)

UUY pUHIFANSS 15 1WNU AR USwSiisigiv i w8 & Ulnuusu s eAs od 8ad
WA WMIUA IURTHRA HO CFl oS URNNTGLIIY YW UK 15 3 fgUE8icsusial y SEss!

Gy

USRI UUMNHESS 108G 8 Toumin ig WElcise B 12U ORUIU SSSUnwsE dHes 49 pdty

LUNH G GoUW UNISU IRGISWMHASU 1NS cWHAES IUHIS W S1H 13 oloMSgiiugiHgn S 1
SUNSAIWH G 1o WHA HHA S 1u0il 51U SH A8 I A THRIwN S

SIwREIREUl o

Flotiyus S IUMBIHARA /X UoATIUA ASH SH 1HIBIVETHA HHE 4 10w NIGBWw ¥ HoiuHES S3
EESERR LV RN

8 Uninn 1§9 un AEAuEglesuGInl Sailo 1o 1o 10 1 H0 U 0 SRy N 1o SSIUA USI /&4 8
NIMAE T HIRGS100NI & B8HAH U1 S SH ARNAYSToSHUS w4 15 198 S
o UUANH 1088 Slol W IGIY ARRE N i W Sy S1s Uomiibsnuus U

HIN  S9(80 wsusiaflioRus SH 1o SUTIMINUMS)Y URISU CFl SUIERY 15 b
AYNUEEIcSuGIAM San IGis uuand SH Sin Ny W X NR W1 HSIESiesusial UMU 1o Wwegis
0 it UsstuusSieon:SH S usils SSIURiswHy
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Hello to all the CFI Family!

First of all, thank you for taking the time to answer a few questions. Today, | would like to know what YOU think of CFl getting
involved in ethical tourism or not.

The aim is to find the alternative that will benefit everyone. Thus, if the right balance cannot be found, we won't force the
project to happen. The most important is for all of you to feel comfortable in every step we take.

So please feel free to share all your opinions and concerns. All answers will remain anonymous.

*FOR QUESTION 1 - Ethical tourism is about keeping in mind the effects of one's actions, as a traveller, on the environment and
local community. It aims to avoid participation in activities that contribute to or support negative ethical issues (such as
orphanage tourism or sex tourism).

If CFl gets involved in ethical tourism, the objective would be to propose and promote safer tourism practices by sharing our
knowledge and experience.

* Required

children’s
Future

1. B HIFNMG1IN SHASH IUNICF /X IGUIY fX 1/ 8 AYRUSY10SusIniiygs? - Do

you like the idea of CFl being involved in ethical tourism? (see definition above) * Mark only one oval.

GisnmSs Wi o- Not at all wnmSa SRUNe Yes, definetely

2.1:8HA S ﬂ:l[lf]h.]a fUUS i 10U 1SA §UiAUiAE CFl ? - Would you be

comfortable with visitors coming to CFI? * Mark only one oval.

gisnmSa [Wwicisy o- No, | wouldn't wnmSs SWUNS Yes, | totally would

3. 1B HA S waie wiuis N SUSH YIRS i

(UIIURIH? - Would you be comfortable with people visiting your office? * Mark only one oval.
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gisnmSa Wicis - No | wouldn't at all wnmSa SHUNE Yes, | totally would

4. 1BEHAWN U /Y 1S w YUwNifmisS? - Would you accept to chat with them? *

Mark only one
oval.
Y - Yes
88 Ny -

No

o
3

5.1 W i Wl ICIGERIUNHS Ul 1o8iH G iy NSHB: W
SHAYIAMMULA
CFI? ( (1B RIINIGHWAYWRUYS) - According to you, what would be the benefits of having

visitors at CFI? (Please choose up to 4 answers) *
Check all that apply.

PNs) & SUII i8R 00 CFI - Supporting CFl financially

HUWIUSRS GionnsE - Raising awareness

Wit WA U CFl S 1018 B'S - Making CFl better known

URBUSAL SS9 - Creating new experiences

101 STUSUHN ASHaSHSY Sioi 39 13 G'S - Learning more about different point of views

T-GRUUS 1 TURIHS YwHRMSI0S - Sharing your work with others

UG ToMNHHY H8ing uinswoial uRU wegi  © - Contributing

to safer tourism practices
i us fSSH YWHMEURIYRNU St S0V - Engaging with

potential donors £ ﬁﬁ“gméﬁmfﬁ CFI - Diversifying CFl's fundings
nuHs S HEHRUAs 1S W CFI - Creating CFl ambassadors

Other:

6. 10 HUASHIUNHA IofHAARZIGUG S8 G AMIUS 12U SHAUIRUN o
CFI?
(tuig Riegieail Y &0 US) - According to you, what do you think could be the disadvantages of

having visitors at CFI? (Please choose up to 4 answers) *

Check all that apply.
o} 11 S - Could be disruptive
s waf 8G IR S WSS - Could feel like a zoo 15153 w
S b} 1WINT - Could be time consuming GU1 et
M SUHN #3tIU - Could harm our beneficiaries 155153 WwHH S
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1808 SaI8 aIl - Could make you feel uncomfortable G UMINS
1S G - Could be a source of misunderstandings guUA H
- Language barrier
GHS M HUN S 1 SHSH indw HHAIIU CFl - Wouldn't fit with CFI's overall vision Gedies

=) 15U 513 ® 3 - Could create dependency
Other:

SHIUN 10/ HE ARY 10NIUE 1 /Y 1000 U SUISK 3 10800 CFI NN of W - For

7. 00 UUGU S SSHSURAUS SIUNIS o8 & LIUHMAGUIYA] WRSHIUNICE & A X

now, the first idea would be to create a workshop where participants would have to put themselves in the

shoes of a Cambodian girl, and work in teams on different topics CFl is dealing with. How do you feel

about this idea? * Mark only one oval.

8.108 U SUSTHRUHAGHI WWH Mo HIB&? (iU SIINISHW 1o W SG) -

What topics would you like us to cover? (Please choose up to 4 answers) *

Check all that apply.

Biswur N oS WisSi- Gender inequality
THUUME & - Girls' education
B w1180 UlemW & - Employment opportunities for girls
NHEEWU a0 8% udwSio8U - Traditions VS Modern society
H1oNUIE M3 & 1- Domestic violence
INMBIES[ I SH1une - Trafficking and prostitution tJS LGBT -
LGBT rights

103 839 11U MU - Access to help and speaking up Other:

9. 1B HM U g S5 IGUIYRRIRGN Y WwGSisy

ToGRUURUSHLG ESIYS? -

Would you be interested in participating in some sessions to share your experiences? *

Mark only one oval. U 160l -Yes 88 Uigafi - No TULIIU - Maybe

104



11. NSUUSH 1oNUE:S W Y U MBIUISKU GRS U ST 11 lofiHA U 190 /A 1008
sy N8n HATU SIUTRIYS? (8 LIMSS 1 ASHYSH $§iM Wil 1ed & /M..) - Foreigners
can sometimes speak or behave in a certain way. Would you be

interested in learning more about cultural differences? (For example around communication,

gestures, clothing...) * Mark only one oval. 88 Uignii-Yes 88 U 1504 - No

WUHIBM UIGUWIUNHS 4108 SIHR INRUHAGHIUSYIYS? 1o8iHA S i

THA1YS? - Thanks everyone for your answers. Would you like to add anything? Do you have any concerns?

UNISUHA  SHISHUSUHN A W8Sy S i HAM guEs Aol SUN
1S HA /U BRIUNHA YZoey U8  8) - If you do have further questions about the projects, or any
concerns, don't hesitate to send an email to your manager, Zoey or to me :)

3.3The infocus groups

3.3.1The infocus group study and its objectives

Creating focus groups is one of the methods used in the qualitative study. They are
composed of small group interviews in which the interviewer capitalises on communication to
generate data. Although group interviews are generally used to have a simple and quick
collection of data with several people simultaneously, focus groups use group interaction as
part of the method. This means that instead of having the interviewer asking each person a
specific question and then move on, people are encouraged to interact with each other ; reacting
to each other’s opinions, sharing own experiences, disagreeing and bringing in different views
on a subject. This method is particularly useful to explore participants’ knowledge and opinion
to understand why and how people feel and think that way. As a result, the main idea behind
focus groups is to use this open discussion state to explore and clarify their views which would

be less easily accessible on semi directive or one-one interviews.
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For the sake of this research, the infocus groups have been used once the previous
qualitative and quantitative studies have helped us to confirm which alternative was the most
suited to CFIL. As a result, the surveys and the open discussion topics brought up within the
infocus groups were less used for the purpose of this study, but for the general decisions related
to the project. Translated into facts, the semi directive interviews, and the surveys’ results were
analysed and used before the original choice of the project, and the infocus groups as part of

the elaboration of the content and strategies.
Using this type of method to comfort our choices had several advantages:

e Infocus groups do not discriminate against people who cannot write or read

e Infocus groups enable researchers to open discussions with people who would not be
reluctant to be interviewed on their own

e Infocus groups, when the dynamic is right, will make participants work alongside the

researcher, taking the study in new, and mostly unexpected directions

All the advantages listed above comforted us to pursue this idea and rely on studies and data to

develop the project’s idea

3.3.2Creation of the groups

Focus group studies can go from a dozen to over fifty groups depending on the
objectives and aims of the study, and the resources available. Most focus groups studies rely on
just a few specific groups and on other data collection methods such as surveys or one-by-one
interviews. Even if it is possible to conduct this study with a representative sample of a small
population, most of the infocus groups studies use a theoretical sampling model where
participants are chosen to represent a range of the total study population or to test specific
hypotheses. Most researchers also recognise ethnicity and class as important variables while

creating those focus groups.

Most of them recommend aiming for homogeneity within the focus groups. However, it can
also bring advantages to connect diverse backgrounds within the same group. For the sake of
this research, we have decided to create groups with people coming from different professional

backgrounds and travel habits. Some of the participants were used to travel whether by
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backpack or in organised tours, when others mostly travelled within their own country mainly

for financial reasons. The groups were created taking the age as the group’s main characteristic:

Infocus group 1 — people in their 20s
Infocus group 2 — people in their 30s
Infocus group 3 — people in their 40s, beginning 50s

Those three groups were composed of 12 people each who accepted to participate in this study.

People within the same groups did not know each prior to study.

3.3.3Study method used within the groups

Due to the Covid-19 situation, the infocus group studies had to be conducted online. A

messenger group was created for each focus group.

As part of the study, both a quantitative and qualitative data collection was used in our

infocus groups. The overall study method was the following one:

Data collection through surveys: 3 survey were shared within each group. Those
surveys had all identical questions and focused on the workshop idea, its content, and

the logistics around the project. They were shared on the messenger group once a week.

Data collection through online chat: all the anonymous survey results were shared
within the focus groups to enable them to react to each groups’ results and differences.
Those open discussion were made in the online Messenger chat and entertained by
myself; even if my intervention was not needed, conversations being quite easy between

participants.

Data collection through online discussion: After sharing those three surveys and
driving discussions on the online chat, an infocus group meeting was set up on Google
Meets with 5 participants. The participants freely agreed to participate in this open
discussion and were enthusiastic about the idea of sharing their opinion with each other.
The discussion was fluent, everyone participated in a quite proportional amount of time
and some interesting concerns were raised; and suggestions made. The participants were

(the names have been deliberately changed)
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Marc, hotel receptionist, INFOCUS GROUP 1 — 20s
Lisa, art and design student, INFOCUS GROUP 1 — 20s
Peter, F&B manager, INFOCUS GROUP 2 — 30s

Alexis, bank employee, INFOCUS GROUP 2 — 30s
Celia, primary school teacher, INFOCUS GROUP 3 — 40s

O O O o o

3.4 Limits of the study

3.4.1The limits of the qualitative approach

The main drawback of the qualitative study is that its process is relatively time-
consuming, and the interpretation limited. As a matter of fact, personal experiences and
knowledge tend to highly influence the observations and conclusions made. It remains difficult
to stay neutral while conducting and analysing semi directive interviews as we are looking for
specific answers to our questions. We tend to narrow ourselves on this sole purpose, maybe
missing the real sense of the interviewee’s opinion. Also, as the process involves personal
interaction with another person for data collection, discussions often tend to deviate from the
main issue to be studied. It is therefore difficult, even with refocusing questions, to directly
address questions expected. Neutrality remains one of the biggest challenges of the qualitative.
In this study, the major drawback was the influence of Covid-19 on the interviewees’ opinion
on tourism trends and potential success of the project. We believe that some answers and the
results obtained would have been different if the qualitative study would have been conducted

2 or 3 months before the initial outbreak.

Furthermore, and because the qualitative research is open-ended, the person interviewed
has more control over the content of the data collected. The interviewers and researchers are
often not able to verify the accuracy of the results, objectively against the scenarios stated by
the person interviewed. Qualitative research therefore requires a thoughtful planning to ensure
that the obtained results are as accurate as possible. The fact that qualitative data is not
analysable mathematically but is based more on opinion and judgement explains why results
matter less than understanding. Thus, an accurate qualitative research might take several weeks

or months.
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To counterbalance those limits, it is important to cross-reference the data obtained with
quantitative data. By surveying prospects and customers, the researcher can build a stronger

database of useful and valid information.

3.4.2The limits of the quantitative approach

As compared to the qualitative study where participants are carefully chosen, it is more
difficult to have the control on the person taking the survey; especially when this survey is
shared on social media groups as it was the case for our travellers’ survey. As a result, one of
the major drawbacks of using a quantitative study is the improper representation of the target.
Thus, this misrepresentation might hinder the researchers to achieve the desired aims and

objectives; and may lead to falsity in proposition.

In addition, quantitative research usually requires a large sample size. In our case, and
also because of the difficulty of the Covid-19 situation to conduct the study as initially planned,
the sample remains quite small with only 44 answers. Thus, the quantitative study conducted in
this research was useful for internal use and for helping CFI to have an overview of consumers’

opinion but does not allow us to draw distinctive conclusions.

Finally, the quantitative study methods involve creating a structured questionnaire with
close ended questions. However, this often leads to limited outcomes and limited options of
responses for respondents. Responses depend on the selection made by the researcher,
narrowing down the possible answers and opinions of the people surveyed. But quantitative
studies require extensive statistical analysis, which is difficult to perform for students and
researchers who do not have a statistical educational background. As a result, even the
responses should depend on the research problem rather than a “yes or no” question, a complex

survey elaboration also requires a complex data analysis.

3.4.3The limits of infocus groups study

Creating and collecting data through infocus groups has and had many advantages during

this research work. However, as any other study method, focus groups present some limitations:
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e Even when the interviewer and researcher is experienced, one or two people within the

groups can dominate the group’s dynamic and strongly impose their opinion

e Some participants might not feel fully comfortable sharing or disagreeing on some
sensitive topics, especially within a group of unknown people. Thus, agreeing with the

majority.

e Group representation can be difficult to manage when creating and bringing together
participants. In this case, the study was conducted with a majority of French citizens,

not particularly representative of the targeted population.

e Views within groups can be widely different and therefore difficult to rely on for

decision making

e A purely qualitative methodology is not enough to rely on decisions on and satisfy key

stakeholders who would prioritise facts and figures.

Even if focus groups have those disadvantages, the study conducted showed clear results to
our answers and discussion remained smooth, leaving everyone the chance to express their real

opinion.
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Conclusion Chapter 2

This second chapter has enabled us to present our field of investigation and the aim of

this 6 months placement at CFI.

This NGO located in Battambang was looking if whether or not, they should get
involved in ethical tourism. Working in community development and family-based care in the
city of Battambang, the potential accreditation of the city as a UNESCO site and the growing
interest in ethical activities, have comforted the NGO to have a closer look at the tourism
industry. Aiming to raise awareness around their projects, and contribute to safer tourism

practices, capitalizing on outside visitors is also a way to diversify CFI’s income.

As CFI had little experience with volunteers, and had no link with the tourism industry,
it was necessary to conduct researches to identify the actors and possible activity options. As a
result, the first months were fully dedicated in data collection and analyse. Thus, the project
started with a qualitative research by using semi direct interviews. Meetings with other NGOs,
an educational center, social enterprises, tour providers and a volunteer were made to gain a

better understanding of the market.

To supplement this study, a quantitative study was also made through online surveys.
Travellers’ opinion on Battambang, and ethical tourism activities were gathered to infirm or
confirm our hypotheses. As mentioned, another survey was shared internally to also gather

staff’s concerns and feelings.

All the data gathered in both researches helped us to decision which decision was best
suited for the NGO and, closest to our values. In the following chapter, we are going to present

the results and the decisions it led to.
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Chapter 3 -
Implementing a social impact activity
within a local NGO
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Introduction Chapter 3

After presenting our literature and research method in the first and second chapter, we are
now going to present the qualitative and quantitative research results, and analyse those results

according to the three main hypotheses presented.

Before presenting this the two last parts of this chapter, we think it is necessary to recall

our problematic:

Which alternative to international volunteering can an NGO put in place to

contribute to safer tourism practices and diversify its income?

After a rather theoretical approach to this problematic, this final chapter is going to present
our field work. Looking at our three hypotheses, we have decided to focus on the social impact
activity option and develop this idea. In the second part of this chapter we are therefore going
to present the social impact activity we have decided to create for CFIL. This social impact
activity was initiated based on the actual data collected, our market study and our infocus group
researches. From the design and creation, to the distribution and the pricing, we are going to
have a closer look at each of the decisions that were taken. In addition, you will have a unique

insight of the workshop’s first scenario.

Finally, this final part will be dedicated to the suggestions for the project’s future, and the
limits of this work. In fact, one major parameter has highly affected this research and the
project’s creation: the COVID-19 outbreak. With a project relying on tourism, our plans had to
be changed in time. We therefore must think of new ways of proposing an ethical tourism

activity in this context.
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CHAPTER 1 — PRESENTATION OF THE STUDY’S RESULTS

In this first chapter we are going to have a closer look to the results of the quantitative
and qualitative studies conducted during the first months of the project. The names and results
have been anonymised for the purpose of the study. Reports, and survey results can all be found

in the appendices.

1.1 Qualitative study — Transversal analysis of tourism professionals
and NGO opinions

1.1.1Responsible tourism

“I definitely define it as tourism which has a do no harm approach. Something that
is beneficial for the community, but also is in partnership with the community that

1

it works in.’

Lola, volunteer and partnership manager>’

With the improvement of transportation, new technologies and the reduction of travel
barriers, travelling has never been easier. The number of tourists travelling each year has shown
a rapid growth; having unprecedented impacts on our environment and culture. Institutions,
governments, and tour providers are now working on implementing more responsible tourism
practices to reduce the negative impacts of mass tourism®. While codes of good conduct and
charts are being implemented by the World Tourism Organization (UNWTO), responsible

tourism still has not been officially defined.

According to six of the participants, responsible tourism is a form of tourism that has a
do no harm approach on the country visited. It is about reducing the impact on the environment

by reducing plastic consumption and respecting the local culture. One of the participants also

%5 Quote retrieved from the interview transcription, see full transcription on Appendix 10, P 203-206
56 Notion studied and presented in the first part of this two-year thesis research; The impacts of solidarity tourism

on_a country's local development, Alisha FRAPPE Under the direction of Jacinthe BESSIERE, 2018/2019
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mentioned that responsible tourism is about having a fair distribution of tourism profits. To

him, tourism should be beneficial and empower local communities.

1.1.2International volunteering

“I do not necessarily believe that it is possible to volunteer for one or two weeks in

ways that are healthy for the community.”

Cathy, educational centre manager’’

One of the responses to responsible tourism has been the emergence of alternative
travelling practices such as international volunteering. Travellers from Global North countries
started to come Global South countries to help local communities and make their travels more
useful. What initially came from good intentions, quickly shifted to a business opportunity.
Fake orphanages were massively created to respond to the demand and due to its high number

of NGOS, Cambodia became one of the most affected countries>®.

According to one of the participants, there are ways to volunteer responsibly and ways
to be a responsible tourist. Thus, depending on the length and type of activities, volunteering
can be a responsible or harmful tourism practice. Most of the participants agreed that in most
cases, the shorter the volunteering period is (going from 1 day up to a week), the more
noticeable negative impacts. Most commonly referred to as voluntourism, these types of

volunteering activities are the ones that most commonly put local communities at risk.

Furthermore, volunteers who have a direct interaction with children, such as in
orphanages or schools, are proven to be very harmful. Yet, orphanage tourism was and is still
common in countries like Cambodia. For Lola (NGO volunteer and partnership manager),

volunteers are not aware of all the negative impacts they can have despite their good intentions.

57 Quote retrieved from the interview transcription, see full transcription on Appendix 7, P183-197
38 With Best Intentions: Study of attitudes towards residential care in Cambodia, Ministry of Social Affairs,
Veterans and Youth Rehabilitation with technical support from UNICEF, published in 2012
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1.1.3The pros international volunteering

As Morgan (NGO founder and executive director) said, international volunteers are
helping Cambodia to engage with the wider world. They enable organisations to upskill their
local teams and help in capacity building. Foreign professionals are able to train and mentor
local teams in fields like physiotherapy, psychology or mass teaching. Furthermore, volunteers
also have the advantage of having English as their first or second language. They are therefore
able to help in communication, writing reports or proposals. For Cathy (educational centre

manager), they are also valuable in helping with donor relationships.

“I think this is one of the biggest parts of a volunteering year, which most people

don’t have in mind: your volunteering year really starts when you get back ™’
Mike, volunteer

But the local impacts volunteers have, are nothing compared to the long term impacts a
volunteering activity can have on them. Mike (volunteer) noticed a clear change between the
beginning and the end of his times at a local NGO. And this change is something he will bring
back to Germany and share with his friends and family. My personal volunteering mission in
Tel Aviv led me to Cambodia and encouraged me to do this thesis research. International

volunteering is not only about providing a practical help but creating long term advocates!

1.1.4The cons of international volunteering

“There is always going to be so many layers of culture that are influencing values

and decisions making that we just do not understand.”
Cathy, educational centre manager®

Nevertheless, even if having international volunteers has a lot of advantages, they can
also bring a lot of misunderstandings and challenges. Lola (NGO volunteer and partnership
manager) recognized the fact that the most common problem they have with volunteers is due
to cultural misunderstandings, whether it is because of the language barrier or volunteers'

expectations. In many cases, volunteers "think they know better" (Morgan, NGO founder and

%9 Quote retrieved from the interview transcription, see full transcription on Appendix 11, P 220-227
80 Quote retrieved from the interview transcription, see full transcription on Appendix 7, P183-197

116



executive director) and expect to have high positions involving decision making. They often
have the feeling that their professional experience is not being properly utilized but do not take

in account that they would not be able access those positions in their own country.

Cathy (educational centre manager), also mentioned that foreign volunteers, because they
are not native and do not speak Khmer, will never be able to understand all the different layers
of culture that influence values and decisions making. According to her, it takes years to peel
off those layers and, build trust and understanding. Letting a foreign volunteer, who does not
understand the culture and the context, make decisions, has never been successful and healthy

for local communities.

1.1.4Helping people to help

"We can't stop people from wanting to help, but we can help them to do it in an

appropriate way"!

Morgan, NGO founder and director

As mentioned by this NGO founder, NGOs cannot and should not prevent people from
helping. Whether it is a short-term or long-term volunteering activity, people mostly come with
good intentions but little knowledge about the local situation and the potential harm of their

actions.

Organisations such as Phare Circus, ConCERT and Rok Kern are working every day to
give people the right information to see the bigger picture and to help in an appropriate way.
They organize workshops, provide online sessions, welcome visitors and are trying to raise

awareness.
Those alternatives have double sided impacts:
e They educate travellers and contribute to safer tourism practices.

o Plus, they provide financial support without harming local communities.

61 Quote retrieved from the interview transcription, see full transcription on Appendix 9, p198-202
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Other initiatives can also be implemented to raise funds and awareness. Free To Shine (F2S)
decided to launch a 'Shine and Dine' campaign in partnership with Cambodian and Australian
restaurants. For one month, partner restaurants designate a Shine and Dine dish, and for every

dish sold, a percentage is directly donated to F2S.

All those little actions give people opportunities to help local NGOs without getting

involved in a potentially harmful volunteering activity.

1.2 Quantitative study — Understanding and analyzing tourists’ needs

1.2.1Tourism in Battambang

According to the survey results, Battambang tends to mainly attract individual travellers
either travelling alone or in couples, and families with kids. Small and larger tour groups only
account for a small portion of the travellers who have been in Battambang or are planning to

come.

1. Which best describes how you are travelling WHILE IN BATTAMBANG (Please choose 1
answer) - iIBFBUthAUIANMSINUES Snu)uisugRsanaig sunieaninugEi §inag
CIEEUN (YURMTNGIZW 9)

44 responses

@ Individual (solo traveler) - enFaH

@ Couple (2 people) - thizgsi (Fmes)
Small group of friends - (ruSsASse
LR

@ Family with kids - (g enishgEig s

@ Small tour groups (<10) - [F$S assian
EE (D0EE)

@ Larger tour group (10+ people) - (&5
izaminfc (aUumsids)

@ Hiring a scooter and exploring the cou__.

Half of the respondents stayed or were planning to stay an average of 1 to 3 nights. Battambang

remains a destination that attracts short term visitors.
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Most of the respondents seem to be mainly ok with the amount of activities available in
Battambang. Though, as the majority was not fully happy, we believe that adding a new activity

might not overload the existing offerings.

5. Are you happy with the amount of activities available or have you been looking for more
things to do in Battambang? (Please choose a number on this scale) - 1S g RUNWSEHER
ggeumngmnisuwmeydgasnainivingfiaupnifuiguvidsigiegomsdun?
(pruiEaiimineishulmigaigHis:)

44 responses

20

17 (38.6%)

® 15 (34.1%)

10

8 (18.2%)

4(9.1%)

2. How long are you staying or were you planning to stay in Battambang? (Please choose 1
answer) - ISERANAISICIS SURIIINUYAN? (eSS uiTusi§w 9)

44 responses

@ 1 night - 2 LS

@ 2 - 3 nights - 11 -mesis
@ 4 -6 nights - &b wiil

@ 7+ nights - slesdiidimeat

The main activities undertaken by the survey's respondents were visiting the usual
tourist activities (Bamboo Train, Bat Caves), as well as walking around the town and taking a

tuk tuk tour in the countryside.
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1.2.2Tourists’ profile

Out of 44 respondents, we collected data from 28 (63,8%) women and 16 men (36,4%). Even
if the majority of respondents are women, this result can't allow us to conclude that a majority

of travellers coming to Battambang are women.

14, You are - éjﬁg

44 responses

@ Aman - Wissun s

@ A woman - (S

@ Other - iHis]s

@ Decline to answer - vEindegn
e i

Concerning the age of the respondents, half of them were between 18 and 44 years old with
respectively 29,5% for the 18 to 34 and 27,3% for the 35 to 44 years old. Once again, this might
not reflect the reality as the survey was exclusively shared via Internet and social media. Even

if we tried to reach as many people as possible, the survey's access was a limitation.

15. You are -. 'ﬂ_'i“iﬁ

44 responses

® 18 and less - 938 B8 4y
@ 18-34-9d-bE &
@ 35- 44 - ME-EE
/ @ 45-54- GE-HED
; @ 55-64 - BE-BED

@ 55-74-2E-dES
@ 75 or older - (i 4 aithd
@ 18-24- 9686 5
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75% of the survey's respondents had 1 or 2 ideas about what they wanted to do while being in
Battambang but, nothing arranged or booked ahead. This factor is an opportunity as travellers
might not hear from us before arriving but could be made aware of our program via hotels and
other tourist hotspots. The fact that people remain flexible in their travel plans leaves us a door

open to catch their interest during their stay.

3. Did you have activities planned or booked when you arrived in Battambang? - i8NS
aRgmnigumsyUsINeMIgAUMSARAgMINUZRISIatms2Uunayie?

44 responses

@ All activities organised before arrival in
Battambang - (SUaisgmnsiHHas
medutssyRnuEsaLchSa0Y

@ Had 1 or 2 ideas about what to do but
nothing aranged - thEdEs 8 g b &6
Slanpnddisgeimeyudanis

@ Mo plans when | arrived and little
information about what is available - 5.

@ Previous resident of ETE. Had no
activities planned but knew what my o...

Not so surprisingly, most respondents looked online for information about Battambang's
activities. Another high percentage relied on word of mouth and social media. Customer
satisfaction and having a good visibility online will equally be important for the success of the

project.

4. How did you find out about activities in Battambang, either before you arrived or while you
were here? (Please tick up to 3 of the most common sources of information) - T-ﬁéjﬁ“gtﬂé-:fﬁ
ARUMNSIOSSUR SRINUERERSDUAGHINUYMisiSisismmwnu]uam (it
EMIT O FHGISIEURNAS T g1SiuNe)

44 responses

oniing (I npaavisor, travel

blogs.. ) - 32 (7T2.7%)

Social media (instagram,
facebook, pint...

Tuk tuk drivers - gessiggssd
Hotels and guests houses -
wumeEEG

Guide book 1(2.3%)

Lonely planat guide + magazines 1(2.3%)
| live here 1(2.3%)

16 (36.4%)
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1.2.3Interest in ethical tourism practices

On the graph below, we can see that participants would have been or are interested in seeing
more countryside, discovering the local culture but also local challenges and projects. A very
positive result for us! 26 people would also consider volunteering in an NGO while being in
Battambang. People are willing to help which represents a good opportunity for us to catch

them.

7. Please tick any of the following you might have been interested in doing while in
Battambang? - {IE BRI AAIEA I AMSAMUMis g /UL UAIgaisSuEinm
iFhiggmsaun?

N Yes W Mo

40

20

1] = =
Seeing more countryside / visiting villages - =i Learning more about local projects and challenges - $gi38 .
Discovering more about the local culture (food, language) - Volunteering in an NGO - f=1i_ .

We can definitely confirm this trend by looking at the results below. 40% of respondents would
be interested in visiting a local NGO and learn more about what they are doing. Opening an

activity at CFI would enable us to respond to this demand.

9. Would you be interested in visiting local NGOs and learn more about what they are doing?
(Please choose a number on this scale) - IRg AU IgAIGMSTSuHgmMIFlIgS o
ERASRIVRWUUIgEHTSIEUNSISSANHIGIRILIe? (PuiEuiTuiueisiibmiga
igHIs:)

44 responses

20
18 (40.9%)

15

10 12 @7.3%) 11 (25%)

2 (4.5%)
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1.2.4Interest in the workshop

After clearly identifying an interest in helping local NGOs, we wanted to know if our first idea
of launching a workshop was something travellers would consider doing. Out of 44

respondents, 36 would be interested in participating in such a workshop.

11. We would like to propose a half day workshop where participants would have to put
themselves in the shoes of a Cambodian girl and work in groups on different topics /
challenges we are dealing with at CFl. Would you be interested in participating in such a
workshop? - {1 MR ISP SSH N MNIHiNUS ISR UG UIE{EINSSE G
BOSI0AEUaSIE R[N S o WA mash{A s ubium SUS I HY / UiMu oy i iy
R RIS CF 1 IR UGG LSS S anmnivuis:ig?

44 responses

@ Yes -t/ &
® No-is

It was also important for us to identify the topics people would like to learn more about. As we

can see, the three main topics are girls' education, tradition VS modern society and job

opportunities for girls.

12. If yes, which topics would you be interested in? (Please choose up to 3 answers) -
Uaeil wny idgamUsEmmGumevesgwam? (yeiRuinsigwsgs O0)

35 responses

Girls' education in Cambodia -
et

31 (88.6%)

20 (57.1%)
Gender inequality - Taiws

R EES 19 (54.3%)

12 (34.3%)
Traditions VS Modern society - ,

Sig]usn 26 (74.3%)
Trafficking and prostitution -

15 (42.9%
UGS, ( )

0 10 20 30 40
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1.3Quantitative research — Staff feedback

1.3.1Cross analysis with tourist survey

As we have seen before, travellers would be interested in participating in an educational
workshop. Yet, at CFI, staff's wellbeing comes before anything else. We therefore wanted to
make sure that our staff was also excited about this project. We created a survey to gather their

opinions and concerns. We can see below that our staff are also keen about this idea.

7. HNUUGEYE FSSEURFINEIUIEHRINS Sman I8UgRGuis g RS giunis
MEEH CHIUN iR s g iNWiES mish{ry ib[Um SUSjH e 1801 CFl finsiam:
{ANiY - For now, the first idea would be to create a workshop where participants would have
to put themselves in the shoes of a Cambodian girl, and work in teams on different topics
CFl is dealing with. How do you feel about this idea?

26 responses
20

15 17 (65.4%)

5(19.2%)

4 (15.4%)

0(0%) 0 (?%J

1 2 3 4 5

Concerning the potential topics, our staff would like us to cover in priority gender inequality,
girls' education and employment opportunities. With a similar interest as travellers, our topics

will reflect our work at CFI and try to answer visitors' questions.

g.ifjumsUusHfiamgrciimuifsasigigeis? (UuiiSaiiacigu Mo ee) -
What topics would you like us to cover? (Please choose up to 4 answers)

26 responses

UL RN E 12 HiZ ey -
. - Gender ...
FEHUSGE{A - Girls’ education
B M A FENEENg AINLITE SRl -
Employment...

20 (76.9%)

10 (38.5%)
15 (57.7%)

10 (38 .5%)
HIFUIED S5 {5ani - Domestic

13 (50%)
vio....

11 (42.3%)

Accesst 12 (46.2%)

1] 5 10 15 20
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1.3.2CF1I and ethical tourism

After clearing up the fact that this project would attract visitors, it was important for us to make
sure that our staff would feel comfortable with this idea. First of all, it is important to say that

our staff liked the idea of CFI being involved in ethical tourism.

1. i8gsinmSgiciSRASs U CFl HHMIGLHIY 53 SjRpUuSusdisaciniyis?
- Do you like the idea of CFl being involved in ethical tourism? (see definition above)

26 responses

15

13 (50%)
10

10 (38.5%)

0(?%] 0(?%] 3 (11.5%)

The majority would feel comfortable with visitors coming to CFI which is also a positive result.

2. i g EmégnﬁquL&gn.iig IEN USRI USIHIE CF ? - Would you be
comfortable with visitors coming to CFI?

26 responses

100 10 (38.5%)

9 (34.6%)

75

6 (23.1%;
50 ¢ )

25

| 1(3.8%)

0.0
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1.3.3Happy about interaction but less about distraction

Yet, even if most of the staff feels comfortable with having visitors coming to CFI, less feel
comfortable with having people visiting their office. As a result, we have initiated open
discussions to understand the reasons of this results and worked on solutions to avoid CFI’s

staff to feel this way.

3. 8 gEe Em:ifjnﬁh.jgmjmtg ISINUE S U SAju S UUH M TOO Wil E™? - Would you
be comfortable with people visiting your office?

26 responses

10.0

10 (38.5%)
9 (34.6%)

75

5.0

4(15.4%)
25 3(11.5%)
0 (0%)
0.0 |
1 2 3 4 5

Because funnily enough, all our staff would be happy to speak with visitors.

5. ismwimnaighilmisucSHiuags isifgmomuinse S g: IBumeys
HRIUHIE] CF1? ( iEiEaiTuciS Wi gHi& U E) - According to you, what would be the
benefits of having visitors at CFI? (Please choose up to 4 answers)

26 responses

GIIRIEUHE IR R R UE - 15 (57.7%)

Supportin_..
= A 15 (57.7%)
G iSRS CFl MmaisgSa
- Makin_..
deuipunl SEsS8TaE!
Y
soGinEsE misgissmad
F=RHol I

19 (73.1%)
14 (53.8%)
16 (61.5%)
13 (50%)
18 (509.2%)
12 (46.2%)

niEsumE & CF) - 12 (46.2%)

Diversifying CF__.
BHITHQENHIHN EICF] tHN i
RIS NG

2 (30.8%)
1(3.8%)

0 5 10 15 20
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1.3.4The perceived advantages and disadvantages of the project

We have also wanted to know what benefits it would have to welcome visitors at CFI.

According to our staff it would increase our visibility, enable us to share our work with others

and give us the opportunity to learn more about different points of views.

5. iswimnHigllAIEUGSHIUAE R i moUunEE S g: IBum ey s
HRIURIS] CF? ( fiuiSaiiGiguin gis iy s) - According to you, what would be the

benefits of having visitors at CFI? (Please choose up to 4 answers)

26 responses

GO FUHELE R LE -
Supportin__.
G iwisan CFl smaingge
- Makin_..
davipunn SEsSL8sage:
Y
seGiNEsE FiNgisgmag
LSRICSEN.
niSsoniE S CFl -
Diversifying CF...
HICH E NI LH BSCF] S B
RIS AT
0

1(3.8%)

8 (30.8%)

10

15 (57.7%)
15 (57.7%)
19 (73.1%)
14 (53.8%)
16 (61.5%)
13 (50%)
18 (69.2%)
12 (46.2%)
12 (48.2%)

15 20

On the other hand, our staff strongly fear that it could be too time consuming, could harm our

beneficiaries or could be difficult because of the language barrier. Once again, we are planning

to open a discussion with the team to find out more about those concerns and think of solutions

to minimize or avoid them.

6. UMAMUHSHIUgR ISgRABacigegianmom ﬁl;lﬂ?‘[_iﬁ B ey AYMiLS
181 CFI? ( IEiRaIiTaItl Wi &0 UR) - According to you, what do you think could be the
disadvantages of having visitors at CFI? (Please choose up to 4 answers)

26 responses

HIGHMEENSE - Could be
disruptive

FCE G L I B A0S AR 0
#on - Could be...
smui§unuigsw Baigaiss
B{S{RINT -

Eliais E1EMAD - Language

barrier

0 P P B g -
Could ...

10

9 (34.5%)

10 (38.5%)

18 (69.2%)

15 20
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CHAPTER 2 — WHO RUNS THE WORLD?... GIRLS! CFI’S SOCIAL
IMPACT ACTIVITY

2.1 The project

2.1.1Who runs the world?... Girls!

"Who runs the world?... Girls!" is a half-day educational workshop where participants
will experience what it is like to be a Cambodian girl living in Ek Phnom. After learning more
about Bopha's family and situation, people are going to be separated into two groups. Both
groups will have to react to different scenarios and choose the option that seems the best for her
family and herself and learn how CFI could support each scenario. Participants will learn about
the challenges of growing up as a girl in rural Cambodia. Overcoming hurdles such as gender
inequality, limited education opportunities, marriage (sometimes arranged), trafficking and
prostitution, to unsafe migration; the topics covered are reflective of real situations dealt with

at CFIL.

What are the objectives ?

Propose an alternative to voluntourism by hosting an educational workshop at CFI
o Raise awareness about CFI, our projects, and the potential pitfalls of voluntourism

o Engage with potential donors and create long term advocates for women’s education

in Cambodia and CFI
e Generate a new income stream for CFI and diversify funding

e Give people an opportunity to help in an appropriate way while being in Cambodia for

a limited time.
How it will contribute
o By supporting our beneficiaries financially with this activity
o By having travellers share their experience with other people to raise awareness
e By contributing to more responsible and ethical travelling practices

e By engaging with potential long terms donors or fundraisers in their home country
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2.1.2Characteristics and benefits

1)Core — This is the first level to be defined and explored. What is the main or core
benefit that our service offers to our consumers? In the case of a camera, they can capture
memories forever through the purchase of a product. For the workshop, the core benefit is to
propose an alternative to short term volunteering. The aim is to give travellers the
opportunity to help local NGOs without participating in potentially harmful volunteering

activities.

2) Actual — Here, any additional benefits are added on to differentiate the product and
highlight its Unique Selling Proposition. In the previous example, all cameras offer the same
core benefit: taking pictures. But any additional features or a high brand notoriety can offer a
better product. The actual benefit of the workshop is that it has an educational approach when
compared to normal short-term volunteering activities such as teaching English or helping out
in an orphanage. Participants will not only help by taking part in the workshop, they will also
learn more about how local NGOs work, what challenges they face and which solutions they
provide. It is about having a deeper understanding of the local culture that an afternoon at an
orphanage or school will not be able to give. And doing so in a way that causes no harm to the

participants.

3) Augmented — Finally, there needs to be an assessment of what further benefits can
be offered to the travellers to ensure their loyalty or in our case, engage with long term donors.
The augmented benefits of this activity should be multiple. First, it will help raise awareness
of the harms of voluntourism and short-term volunteering activities. We hope that we will be
able to contribute to safer tourism practice by giving people an understanding of the local
situation and ways for them to help in an appropriate way. We strongly believe that participants
can become advocates and share their knowledge once they will go home. We might not be able
to completely prevent people from volunteering on a short-term basis, but we will be able to
participate in a new form of social impact activities. Thus, creating long term advocates and,

if possible, develop long term donors.
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2.1.3SWOT analysis

Table 6 : Project’s SWOT analysis

STRENGTHS WEAKNESSES

o Staff involvement and motivation o New project with little experience in

. running a tourism activit
e Network and partners (partnership g Y

with Phare Circus and other local o Entering a new market =

NGOs will help us to gain communication and distribution are
visibility and work as a local going to be very important
network)

e Might be disruptive

e Locati the Ek Ph .
ocation (on the nom e Niche product

temple tour road)
e No similar activity in Battambang

o Communication (in English and

Khmer).
OPPORTUNITIES THREATS
e Growing interest for social impact e Unpredictable tourism flows due to the
activities current international travel situation

effects of visa restrictions are difficult
e 81,8% of survey respondents (

. . to forecast
would be interested in )
participating in such an activity o Changing tourism trends and practices

. e fter COVID
e 66% are interested in visiting and aret

learning more about local NGOs
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Most participants are partly happy
with the number of activities
available = available market
shares without overloading

existing offers

97,7% of respondents are willing
to pay more for a tour to give it

back to a charity.

Battambang might become a
UNESCO site in the next years
which will increase the number of

tourists coming in town®

Partnering and distributing
activity via a tour provider such

as Intrepid or G Adventures

Chinese investors have expressed
the interest of investing in
Battambang’s tourism sector
83(might increase the number of

tourists)

Potential for ongoing student
partnerships with Toulouse or
other universities to help support

the project

Travellers might feel uncomfortable
travelling and making activities with

groups?

Feedback and bad comments could

damage CFI’s image
Most hotels located in city area

Battambang is not a top tourism

destination in Cambodia

Average length of tourism stays (2 or 3

nights)

Direct and indirect competition: other
activities, other destinations and

substitutes

Seasonality and sensitive characteristics
of tourism (crisis, environment,

pandemic...)

Chinese investments might make
Battambang a popular destination for
the Chinese market (and decrease
interest in the project? In a similar way

to the impact in Sithanoukville)

%2 Information retrieved in June 2020 and available on the website: http://asean.travel/2017/02/27/blossoming-
tourism-battambang-cambodia/

93 Information retrieved in June 2020 and available on the website:
https://www.khmertimeskh.com/50741392/china-eyeing-cultural-and-tourism-investment-in-battambang-
province/?fbclid=IwAR3c7FcdiTyAgsoAgASBI2LhqELS5ifk9sJFfztiK8ng91 AOMDUmfKzrt0Vk
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2.2 Elaborating workshop guidelines

2.2.1Workshop scenarios

The travellers’ and staffs’ survey results have helped us to identify the scenarios that should

be spoken of during this workshop. With the main emphasize being on gender inequality and

those results, scenarios have been chosen according to CFI’s main domains of actions:

e Girls’ education in Cambodia

e Illegal migration

e Domestic violence

e Traditions VS Modern Society, with an emphasize on marriage
e Trafficking and prostitution

e Orphanage tourism

The workshop’s scenarios are inspired by real cases dealt with at CFL. To create those

scenarios, one topic was entrusted to each department (the education’s team, the social workers’

team...) and teams had to discuss their topic and choose the example that was most suited to

the thematic. All the real cases shared by the teams were then embodied in one fictional

character: Bopha. Here is the opening scenario and first dilemma of Bopha’s story:

“Bopha is a 17-year-old girl, living in Peam Ek commune, north of Battambang.
She is the second child of a 5 children family. She has three brothers: one older and
two smaller, and a little sister. Her mother, Kravann is a housewife and her father
works in the fields. As the first daughter of the family, Bopha must help out her
mother in the household. She cooks, cleans and helps with her younger brother’s
and sister’s education. Because her family lives in a remote area, Bopha has to
walk to school every morning and every evening. She usually wakes up around
4:30am, cooks and helps her mother with the chores and goes to school from 7am
to 4pm. Once the school is over, Bopha walks back home, helps again in the
households, and tries to work on her homework. For the past few months, Bopha
has decided to work to help out her family. She is starting to have attendance issues
at school, and she hardly catches up with the lessons. She tried to balance work
and school for the first couple of weeks, but she quickly felt too tired and thought it

was better to prioritise her work than school. If the situation continues like this,
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Bopha might fail her exams. Even though her only wish is to pass and go to
university, Bopha also knows that she needs to earn money to help her parents to
keep her brothers and sisters at school. “If I can’t fulfil my dreams, I want my

brothers and sisters to fulfil theirs”, said Bopha to our social workers.

Should Bopha prioritize her future and maybe “compromise” her brothers and

sister ones OR should she continue working to ensure her brothers’ and sister’s

education?”

This scenario, as well as the other ones in the workshop, are representative of real cases
and situations faced by some of CFI’s children. This choice has been made to give participants
a better understanding of what our team is working on, but also of what it means to grow up as
a girl in Cambodia. We hope to raise people’s awareness by sharing those cases with

participants and help them to see the complexity of NGOs work.

2.2.2Interactive activities and learning tools

With the complexity of the topics chosen, it was important for CFI to make this
activity as interactive and engaging as possible. As a result, different elements have been

added to the scenarios to give a fun twist to the activity:

1. The book

After considering different options to present our scenarios such as short, animated
videos or real staged performances, we have decided to keep the idea of creating a personalised
CFI book. This book will contain the different scenarios, but also drawings from our students,
envelopes with written testimonies, staffs’ stories, and a lot of CFI pictures. The bone of the
book will remain identical but for logistic reasons, we have decided to create switchable cards
for the content. This decision will enable us to change the cards when needed without having
to create a whole new book each time. With the main version being in English, we hope to have

other language options on the long run.
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2. The Bandersnatch decision making

To make the activity dynamic and interactive, we have decided to challenge both groups
on a decision-making game. Inspired by the interactive Black Mirror episode Bandersnatch,
each scenario is followed by a dilemma. Groups will have to think of an A or B solutions, and
according to the decision made, it will take them to a different path of the story. Thus, both
groups might not unfold the story identically.

3. The maze-game

To make this decision-making game more visual, a maze board game is going to be
created. This double entry maze will enable participants to move Bopha’s statue closer to their
goal. All decisions will make participants move forward, as no answer is considered as the
absolute right one. However, some decisions will take them 2 steps closer, while other will take

them 5.

We have decided to create this maze-game as it was representative of the maze Bopha’s life is.
The idea of this game has been inspired by the board game The Labyrinth, and the design from

Cambodia famous Angkor Wat’s architecture.

64

Picture 13: Maze game design

G

Picture 12: Angkor Wat’s architecture

6 Image retrieved on the website https://www.evivatour.com/fr/angkor-wat-in-siemreap-cambodia/
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4. The booster cards

The booster cards are going to be placed in the books at different stages of the stories. Those
booster cards will enable them to have CFI’s help on the scenarios. The different booster cards

being:

e (et a free consultation with a social worker in the garden
e Meet with one of our education advocates in the school
¢ Find more information in the book 35 in the library

e And others....

Those booster cards have two folded actions:

e It will enable participants to move around CFI instead of spending the whole activity
sitting at the same place
e It will help them to learn more about our work and interact with CFI’s members on the

chosen topics.

We have been working with a volunteer book editor and carpenter to design those different

tools and make them all come together.

2.2.3Expected outcomes: learning through learning

The expected outcomes for this project are multiple. As mentioned in an article

written for the Battambang Traveller:

“It is no secret that Cambodia is one of the biggest destinations when it comes to
international volunteering. People coming to local NGOs to help for 1/2days have
become commonplace and we all know at least one person who has already done
it. Unfortunately, with the spread of voluntourists coming in, more and more
harmful practices were observed, starting with orphanage tourism. Yet, preventing

people from helping or blaming them would be the wrong move to make. Because
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one thing that we can take away is that most of them come with genuine good
intentions but unfortunately, very little knowledge of the country’s situation and the
potential harm of their actions. This is why many tourism professionals, NGOs and
educational organisations are now providing alternatives for people to help, learn
and become more responsible travellers. This is the path CFI would like to take:
contributing to safer tourism practices and providing people with the right tools to

help in an appropriate way "%

The primary objective of this activity is to propose an alternative to voluntourism, for
travellers who are willing to help but are limited in time. By entering the tourism industry as an
NGO, it was important for CFI to do it in the most ethical way possible by contributing to safer
tourism practices. This activity will not only diversify CFI’s income stream, it will also, and
most importantly, raise awareness around NGOs work and the potential harms of some short-
term volunteering activities. It is about helping people to help in an appropriate way and helping

them to see the bigger picture.

The project also aims to empower women’s right in Cambodia by raising awareness
around gender inequality. This issue common to all countries is more than a reality in
Cambodia: it is an everyday fight for equal rights. Profits generated by this activity will enable
CFI to invest in our girls and create new programs, especially toward women’s education. We
therefore hope to engage with long term donors as well as advocates, to help us reduce the

gender inequality gap and contribute to fair opportunities between boys and girls.

Thus, those expected outcomes come together under one idea: the importance of learning

to help adequately.

8 Helping through learning, Alisha Frappé, The Battambang Traveller, May 2020, available on
https://mybattambangtraveller.tumblr.com/post/617513792839024640/helping-through-learning-by-alisha-who-
has-ever
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2.3 Designing the product

2.3.1Target market

The first and most important thing to take in account for the segmentation and the targeting
strategy of a project, is to understand customer needs to meet them. Without having an overview
of what people would be interested in, we will not be able to provide the right customer
experience. Therefore, we made quantitative and qualitative research by inviting people to
complete a survey. The results helped us to understand what people were looking for while
visiting Battambang, but also to have an overview of people’s profile, age, CSP (socio-

professional category), and length of stay.

1. TO GROUPS

Even if Battambang tends to attract more individual travellers than groups, partnering with
a tour operator like Intrepid or G Adventures, would allow us to have a steadier flow of people.
Intrepid and G Adventures promote small groups adventure tours with a big focus on local
experiences. Social impact activities are integrated or can be added in their itineraries. Their
customers already have this interest and understanding of how their travel impacts the country
they are visiting and are looking for local experiences that do no harm. As compared to other
tour providers like TUI, they do not attract the typical mainstream traveller but people willing

to travel differently.

2. INDIVIDUALS

As seen previously in the tourism survey’s results, Battambang attracts mainly individual
travellers as 26 of the 44 respondents were either solo travellers or couples. 50 % of them are
in Battambang for a short period of time (from 1 to 3 nights). Those travellers are also the ones
that are most likely to look for short term volunteering activities. In fact, Battambang tends to
attract travellers that have already visited Cambodia before or who are looking for more local

experiences.
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Grid 7: Advantages and disadvantages of the target groups

Advantages

Disadvantages

Steady flow of travellers
+ number of participants
More predictable

Easier to interact with a

group that already know

Less control

More mainstream
travellers (content
should be adapted to the
public)

each other (and Less personal
TO GROUPS supposingly likeminded If part of social impact
people if partnering with tour, might be difficult
Intrepid or G Adventures) to engage donors
Less logistics Might feel like a zoo
Lower marketing budget
Benefit from a TO
experience and help
More personal Less predictable
More likely to become Number of participants
donors (could we maintain the
: workshop if we only
INDIVIDUALS Less mainstream have 5 participants, or
travellers less, signed in?)
More logistics
2.3.28taff allocation

Project supervisors

Lee HENLEY is CFI’s Executive Director. He has qualifications in social work, mental health,

and higher education. He has worked in social services in England and New Zealand for 30

years and has experience in working with older adults, mental health and addictions, disability,

physical health, and child protection.
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Zoey HENLEY is CFI’s Managing Director. She has qualifications in psychology, education,

and social work from studies in New Zealand and the United Kingdom. She has over 20 years’
experience working in social care in a variety of settings with a range of clients, mostly in the
justice sector focusing on young people and family violence. As well as an experienced social

work practitioner, Zoey is a skilled advocate, policy writer, researcher, and advisor.

Project manager

Alisha FRAPPE (myself), master student in tourism management at Toulouses’ University, has
been working full-time on the project. I am completing a 6 months placement at CFI and writing
this master thesis on the impacts of international volunteering on a country’s local development.
With a professional and educational background in tourism management, I have decided to
specialise myself in international solidarity. As part of this research project, CFI and myself
have decided to explore how and if CFI should get involved in ethical tourism. Ending my
placement in mid-August, we would like to extend this placement for another 6 months, to

finish the workshop’s implementation.

The intern’s program

This project is also going to be integrated in our intern’s program as a new learning opportunity
for students. CFI is welcoming several interns, mostly previous CFI students themselves, in
management, logistics and educational positions. In this project where all the managerial skills
are intertwined, it is the perfect opportunity to have students involved in the development and

delivery processes.

2.3.3Distribution and partnerships

The distribution and points of sale refer to the places where we would like to market our
service. As we have decided to target two different segments; TO groups and individuals, we
will have to think of a distribution strategy best suited for each of them. For our workshop, a
selective distribution remains the best positioning strategy. A selective distribution method will
allow a small number of chosen tour providers and travel agencies to distribute our service. By
having this personal selection, we will be able to collaborate with likeminded organizations,

sharing the same objectives and philosophy.
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For this project, we have commonly decided to choose an indirect distribution strategy.
Indirect distribution involves distributing our product using an intermediary for example a Tour
Operators (TO) or Travel Agencies (TA). This would be the type of distribution we would have
for TO groups if we decide to partner with a tour operator such as Intrepid or G Adventures. It
can also be the case for our individual target if we decide to sell our activity through a local
tour provider such as First Cycling Tour. The main advantages of this of distribution are the
reduced costs of advertising, reduced logistics, the ability of reaching more customers and being
associated with other brands. On the other side, an indirect distribution also means less control

over the product and a poor knowledge of customer needs.

After contacting tour providers and exchanging with some of their representants, a
partnership with Urban Adventures might be agreed upon once the tourism situation will get
better. Urban Adventures is one of Intreprid’s partners. Intreprid is a tour operator specialised
in sustainable small group travels offering more than 2700 trips on every continent and through
four tour operator brands: Intrepid, Peregrine, Urban Adventure and Peak. They are committed
to giving back to the people and places they visit and empower travellers to do the same. In
2002, Intrepid decided to launch the Intrepid foundation. This foundation supports local
organisations across the world to improve the livelihoods of vulnerable individuals and
communities through sustainable travel experiences. They are already working with Friends

International, Rehash Trash and All Ears in Cambodia.

Urban Adventure has launched its "INFOCUS TOURS" and SOCIAL IMPACT
TOURS. These tours are run in partnership with non-profit organisations and support
responsible tourism and sustainable development. Those tours enable participants to travel in a
way that helps local communities by experiencing activities initiated and run by local NGOs
and social enterprises. Thus, being ultimately aligned to our offer and to the people those tours

attract.

2.3.4Pricing

Running this activity and getting involved in ethical tourism is mostly to propose a safe
alternative for people to help out locally. As compared to other tourism experiences, the main

objective is not to make profit, but to contribute to safer tourism practices through education.
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As one of the objectives of CFI is also to reduce dependency, this project will diversify CFI's

funds and create an added value without taking over or replacing any other income stream.

Even with the emergence of social enterprises and social impact activities in Southeast Asia,
competitions remain quite low with relatively complementary offers being proposed on the
market. Thanks to a market study conducted in the first stages of the project (see Appendix 15:
Report 3, page), we were able to identify the different projects available and determine our
position on the market. Rather than considering other NGOs and social enterprises as
competitors, we have decided to propose a new experience to travellers and align our prices to

other social impact activities to avoid unnecessary competition.

After discussing the different pricing strategies, we have decided to keep a fixed priced for the
TO groups travellers and privilege a free donation with a suggested price for the independent
travellers. This strategy will help to identify how much travellers think the activity is worth and

readapt the strategy, if needed, in the second year.

Grid 8. Independent travellers pricing grid

INDEPENDENT TRAVELERS [EXPECTED AVERAGE|SUGGESTED DONATION
Adults S35 $25 to $45
Children (up to 15) $5 $1to $10
Students (with valid student card) $20 $10 to $30
Groups (price per pax) $30? $20 to $40

Grid 9: TO Groups pricing grid

TO GROUPS |FIXED PRICE

Adults S30
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Children (up to 15) S5

2.3.5Finance

As any project requires a marketing and distribution strategy, so does it need an
overview of its finance. As part of a funding proposal submitted to one of our partners, a capital
budget and a three-year revenue and loss forecast have been made. The initial investment asked

for to our partner is $ 10 000, covering the capital budget and the first’s costs.

The capital budget (for confidentiality reasons, the excel sheets cannot be publicly
shared), includes all the initial materials needed such as the books, the board game, the chairs,

and laptop; every item that is needed to have the project ready to run...

On the other hand, the operating budget is a forecast of the monthly profits or losses
over the three first years of the project. The tables show the variables which are the number of
individual travellers and TO groups travellers (our two main targets for the project) but also the
average price. In fact, as mentioned previously, we have decided to implement of free donation
with suggested price strategy for the independent travellers. As a result, we expect to have a
fluctuation in the average price of our activity, explaining why we have decided to put our
selling price as a variable in our operating budget tables. The number of travellers and selling
price will also be subject to seasonality. The changing colours on the different months identify
the change in tourism activity in Cambodia. With the country’s rainy season from May to
October, the tourism season is considered as low. November to April is Cambodia’s high

season, with the peak in March and April, resulting in a net increase of tourism arrivals.

We therefore expect to face losses during the first months of the project and during the
first year’s low season. However, we forecast (and hope) to have a 10% increase in participants
between the Year 1 and 2, and another 10% between Year 2 and 3 (this increase has been

calculated by multiplying the initial number by 1,10 and round to the highest number).

The fixed costs will remain quite steady with salaries being financed by BASAID and
electricity and CFI overheads being 10% of the operating expenses. As the project requires a
quite small investment, we expect the project to breakeven during the third year. This breakeven
point represents the moment when the project’s revenue covers the initial investment. Starting
from year 3, the project’s investment will be completely covered, and profits are going to be

reinvested in CFI’s programs.
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CHAPTER 3 — PROCESSES AND RECOMMENDATIONS

3.1Processes

3.1.1Cultural communication staff training

In a multicultural environment and with the objective of welcoming outside visitors in
CFI’s building, having a cultural communication staff training was an evidence. Facilitated by
Sokha Vann, CFI’s project manager and myself, Alisha Frappé, assistant project manager, this
training took place in two 2 hours sessions on Monday 3 and Monday 10" of August, via
Google Meets (due to the Covid-19 situation). The presentation was held in English and
translated in Khmer for everyone to understand. The PPT was also translated in both
languages.®® In order to maintain an interactive training with the constraint of making it
virtually, members were separated into different groups to work together on our open

discussions:

e members back at CFI’s offices were able to have face to face discussions by
respecting social distances and respecting the number of people allowed in each
room

e members working remotely had messenger groups created by Sophannak, our

communication and IT officer to share their opinion in the chat.

Picture 14. Google meet training screenshot

-ﬁt‘ Sokha Vann is presenting Cultural Communication Tra %

= chas

children’s
Future

Cultural communication
NG SH i’UJE 5]
Unc}erstand@ng_@ur mispnde_rstan.dings
mil fg{j[iimii{’l iﬁ?ji’l? S_i,U PUIU AU TLIN

© @ B s @ 8 O

% Kunhean Leng % Lambo Song )t Sokha vann & Sreyrath Thou % Sonthea Pheun (8 yary chhay % Alshe Frappé

% See full PPT on Appendix 21, P310-338
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As all staff members participated in the training, not everyone was able to share their
opinion verbally for each question. Therefore, poll makers were created and shared all along

the presentation, for everyone to express their opinion.

Picture 15: Pollmaker used during cultural communication training

Question 1: How is eye contact interpreted in Cambodia?
O ltis interpreted as showing interest and paying attention
O Itis interpreted as being honest and saying the truth
O Itis interpreted as being polite
Q ltis interpreted as flirting with the other person
Q Itis interpreted as being rude and making people feel uncomforiable

Vote

This training explored the differences between high VS low context cultures,
individualism and collectivism societies, our relationship to time and non-verbal cues (the way
we greet each other, the way people dress up, to the way they look people in the eyes). It was
important for us to have those discussions with our staff because cultural differences can lead
to misunderstandings and misinterpretations. To minimize those misunderstandings, learning

about different cultures remains the best option.

Discussions during the training helped us to identify the advantages and disadvantages
of working in an intercultural workplace but also ways to reduce the disadvantages. The final
conclusion to it was that CFI has successfully created its own CFI culture over the years, in
which every culture is accepted and forms one united group: the CFI family! And this family is

well prepared and trained to welcome outside visitors and their culture, with an open mind.
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3.1.2Visitors code of conduct

For security and privacy matters, we have decided to establish a confidentiality and
Consent form for outside visitors. As an NGO, a registration book must be filled out upon
arrival including the name, surname, date of birth, nationality, and purpose of visit. However,
it was necessary for us to implement those guidelines to avoid inappropriate behaviours within
our buildings. All the visitors entering CFI and participating in the workshop will have to read
and sign the code of conduct below. For everyone to understand, this code of conduct has been

translated into French, German, Spanish and Polish.

This visitors’ code of conduct includes child protection, privacy, confidentiality, and
cultural matters. During our cultural communication training, the idea of having a visitors’ code
of conduct and a dress code, was clearly raised. In addition, and as regards to clothing, the
Cambodian government aims to introduce a new legislation that will determine how
Cambodians can dress in public. The final law has not been finalised yet, as concerns are still
raised around personal freedom, but as it stands, the law will regulate items of clothing “in the

9567

name of tradition and modesty”®’. We thought it was therefore necessary to include a paragraph

about Cambodia culture in the following code:

Confidentiality and Consent for Visitors to Children’s Future International (CFI)

1) Tunderstand I am a guest of CFI and will abide by their rules and policies
2) Iagree to the following conditions:
a) No photography of any children at CFI

b) No email, web, or social media posting of any information or photographs of children

at CFI

c) No inappropriate touching of children at CFI including hugging, kissing, touching or

fondling of genital areas (Help us protect the children who attend our school by not

67 Information retriecved on the 5% of August 2020 and available on the website

https://cambodianess.com/article/government-seeking-to-control-how-cambodians-dress-with-public-order-law
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3)

4)

5)

6)

picking them up and carrying them around; we risk teaching them that it is safe to be

picked up and hugged by strangers)_

d) No inappropriate speech with any children at CFI including swearing, or any sexual

innuendo or sexually explicit language

e) No going off or being alone with any children at CFI

I agree to not walk around CFI unless accompanied by a member of staff or being allowed

to do so.

I agree to be respectful in my speech, mannerisms, and attitudes while at CFI
Please respect Cambodian culture :

a) wear modest clothing; shoulders and knees should be covered.

b) avoid hugging and kissing in public, Cambodians are reserved over physical displays
of affection.

c) do not touch children on their heads as it is considered to be the most sacred part of the

body and seen as disrespectful

I agree to keep the information I receive about children at CFI confidential

7) I agree to not give any gifts or candies directly to children. If you wish to discuss any form

8)

of support or sponsorship, please discuss it with the workshop facilitators.

I'understand that if there are any allegations of misconduct on my part, CFI will conduct an

investigation and call in legal authorities if needed.

[ understand and agree to the above:

Name: CFI Staff name (witness):
Signature: Signature :
Date: Date:
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3.2Recommendations

3.2.1Running pilots

Looking at the project’s current situation, the first recommendation (and already
adopted idea) is to start by running pilots for the first workshop sessions. By running pilots, we
mean running free workshops to friends and expats to gather their feedback about the activity
and readapt it if needed. Those free pilots will serve as “crash tests” and enable us to avoid
potential mistakes when welcoming our first real clients. By inviting expats and friends who
already know CFI, it is also a way for us to have their honest feeling about the activity, and how

it fits with CFI’s overall image.

However, we are also planning to run free workshops for hotel/hostel staffs and, local
tour providers to let them know and experience our activity. As seen in the travellers’ survey
results, 59,1% of the respondents rely on word of mouth and recommendations to book an
activity, and 36,4% on their hotels’ and guest houses’ advices. As a result, inviting
Battambang’s tourism professionals to try our activity might result in them recommending us
to their visitors afterwards. This win-win situation will both benefit them, as they will be able
to recommend an activity they have tried and appreciated themselves, but also us, to use this

opportunity to promote our activity within the city.

4. How did you find out about activities in Battambang, either before you arrived or while you
were here? (Please tick up to 3 of the most common sources of information) - iﬁﬁﬁg‘-&ﬂﬂﬁ
MRYAMSIEEUN RINUEREREUUAGRINUES IS SiSiMmuwiu]unm (s
RaiiSgRGiISgUusnIamegigidns)

44 responses

uning { I npaavisor, ravel

blogs...)-... 32 (72.7%)

Social media (instagram,
facehook, pint. .

Tuk tuk drivers - griSggsEo
Hotels and guesis houses -
RIUMENISHE

Guide book 1 (2.3%)

16 (36.4%)

Lonely planet guide + magazines 1({2.3%)
| live here 1(2.3%)
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The first pilots are expected to start in October/November, to readapt the activity and have it

ready to run in January 2021.

3.2.2Virtual tourism

The Covid-19 outbreak has had an unprecedented impact on Cambodia’s economy and
tourism industry. The Cambodian government even stated that the tourism industry will take 3
to 7 years to get back to where it was®. While acknowledging this information, and thinking of
a way to counterbalance this threat, the idea of proposing a virtual tourism experience came
out. Virtual tourism was already starting to take off and with recent events, it has exploded. The
ability for anybody to take virtual reality tours of famous attractions has transformed the travel
industry. With recent events causing most of the world to be stuck at home, virtual tourism

alternatives seem to be the perfect alternative to keep projects going!

This travel technology allows anybody to see attractions, hotels, and many other features of
a destination before booking a trip. While these travel tools were already being used by some
travel agents before COVID-19, it is predicted they will become even more important after
things return to normal. While having a closer look at VT, different factors do encourage us to

think of virtual workshop sessions:

e The success of our cultural communication staff training delivered on Google Meet

e Rok Kern, CIF educational center, who have converted their workshops into online
learning lessons

e The increasing travel constraints (visa requirements, Covid tests)

e The expected high costs of travelling in the months to come

e The possible lack of time while being onsite

e The seasonality of tourism arrivals

Virtual tourism could break all those boundaries and make our experience available to
everyone, everywhere in the world. By creating an online version of our book and opening
online sessions, we could maintain this educational and interactive project. In addition, having

virtual sessions would not only be a way to tackle the effects of tourism seasonality and the

% Information retrieved on the 06" of August 2020 and available on the website

https://www.dw.com/en/coronavirus-wreaks-havoc-on-cambodias-tourism-industry/a-53649498
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potential threat of new epidemics, it would also be a way to offer our experience to people who
are not able to travel for health or financial reasons. We do believe that it is possible to immerse
yourself in a different culture from home, and we do believe everyone should have access to

those alternatives.

While virtual tourism is certainly one of the latest travel trends, it may not be just a
temporary trend looking at the current situation. VR technology may change the way people
travel in the future, even when many people return. This is also one interesting point to take in
account. People who will participate physically in our project might share their experience and
give others the desire to try it. This where virtual sessions remain a viable alternative to actual
travel. CFI is keen on proposing a placement to another ISTHIA student who would be

interested in exploring this idea.

3.3Limits of the study

3.3.1The quantitative study

One of the major limits of this study is the quantitative study. Though the results have been
used, the low number of participants does not enable us to draw accurate and receivable
conclusions to our hypotheses. In addition, the initial quantitative study was composed of 5
surveys to gather data from all the project’s stakeholders (all the surveys can be found in the

appendices). The targets were:

e Accommodations within Battambang (hostels and hotels’ owners)
e Residents of Battambang

e Restaurants, bars, and cafes within Battambang

e Tour providers withing Battambang

e Travellers who have already visited or are interested in visiting Cambodia one day

Unfortunately, due to the COVID-19 outbreak and the difficulty of collecting this data
online, only the travellers’ survey was shared. Diminishing our study and having to re-evaluate
the resources available to conduct it, has also diminished the accuracy of our data collection.

Thus, even if the qualitative study remained quite a success, numbers and figures do lack in this
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overall research. Finally, the survey data was gathered in the first stages of the COVID-19
outbreak. We strongly believe that results would now be different, especially in regards to the
travel habits. It could be interesting to share a new survey to confirm, or not, this thought. But
this would make sense if we would be able to share it to the same people who answered the first
one. Unfortunately, all results were collected anonymously, not leaving us the ability to contact

the participants.

3.3.2Neutrality

Studies require researchers to stay neutral to collect objective and accurate data on the
hypotheses and subject brought up. However, it remains difficult to stay neutral on subject that
become the researcher’s domain of expertise. Reading, writing, and exchanging with people on

a specific topic for almost two years surely affects the researcher’s opinions.

Especially studying sensitive topics such as orphanage tourism and international
volunteering, it is a challenge to keep its distance with the subject. As a result, studies take the
directions researchers want them to take, books chosen to match the topics and concepts brought
up when satisfying the purpose of the study. As much as researchers want to remain neutral,

the neutrality state is broken when decisions have to be made.

This master thesis research has unfolded itself because we have decided it to be this
way. The summary is a reflection of choices, just as much as the questions asked during the
quantitative study. As a result, identical topics are studied in multiple ways. The choice of
turning our study around international volunteering and its alternatives, within Cambodia,
looking at the impacts of orphanage tourism, is only 1% of what solidarity tourism really is.
Thus, working on a personally made definition of solidarity tourism, already erases any sense
of neutrality. We therefore do know that some of the notions and statements made in this work,

might not be strongly agreed upon.

3.3.3COVID-19

Being 100% invested in the project and trying to make the most of it all times has taking
me a lot of time. As a result, I do think this work would have been studied more in depth having

overall more time to do so. In addition, the COVID-19 outbreak, the uncertainty it brought with
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it and eventually, the decision to leave the actual location of the placement obviously had an

impact on this work.

Working remotely on the creation, design and implementation of a tourism linked
project, was a real change and our ways of working, communicating, and maintaining a working
dynamic were challenged. With tourism activities being frozen, organisations and NGOs
closing for an indefinite amount of time and uncertainty of how the tourism sector is going to
evolve, continuing this initiative was sometimes questioned. Tourism trends are blurred,

forecasting has become a matter of guessing and hoping for the best.

Finally, as mentioned previously, the qualitative and quantitative data collection has
also been highly affected by the COVID-19 outbreak as studies were not conducted the way
they should have been. Nevertheless, the COVID-19 outbreak has helped us to reinvent
ourselves and take time to explore all the project’s perspectives without having to rush ourselves
to get ready for the next tourism season. We know the tourism industry will recover and things
are going to get back to normal at one point, at CFI wants to be ready when this happens. If it
is not time to reinvent the tourism industry and contribute to safer tourism practices, then when

1s?
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Conclusion Chapter 3

The objective of this third chapter was to take actions according to the theoretical
researches made during the first and second chapter. To do so, we have decided to divide this
chapter in three main parts: the quantitative and qualitative results, the creation of CFI social

impact activity, and finally, the recommendations and limits of the study.

The results gave us a concrete diagnosis on our hypotheses. It was necessary to explore
all of the different options available to us and decide on the one best suited for CFI. From
opening a social enterprise, partnering with a tour provider, or creating a social impact activity,
all options were quite interesting in their core outcome: contribute to safer tourism practice.
However, opening a social enterprise is something that requires a lot of logistics and
supervision. Partnering with a tour provider on the other hand, has the advantage of being very
low in logistics, but very little in raising awareness. Travellers would not necessarily understand
why a portion of the tour’s fee would be reinvested in a charity; and having outside visitors
coming over to CFI for 10 minutes during their bike tour, was not something CFI considered

doing.

As a result, the last option was the one we have decided to go with: creating our own
social impact activity. This is how the workshop “Who runs the world?...Girls” was created.
This interactive activity is going to be an educational alternative for people who are willing to
help during their stay while being limited in time. By learning about CFI, and local challenges,

this activity is going to give a unique insight in our NGOs work.

Unfortunately, the COVID-19 outbreak has been a real constraint in the creation and
planning of this activity. The data collected was impacted by the pandemic and our plans had
to be changed according to its evolution. Due to the situation, the initial start of the project had
to be postponed and is still uncertain by now. As a result, CFI is considering the option of going
virtual. Virtual tourism is a growing trend and will surely gain in popularity over the next years.
Launching online sessions might be the right compromise to continue the project and test our

workshop before the return of international visitors in Cambodia.
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General conclusion

This master thesis research is the second part of a two-year on-going work, started in
2018. Thanks to a two folded project based on a theoretical and practical approach, we have
tried to build our understanding on solidarity tourism. With a focus on international
volunteering, we first explored how this phenomenon could positively and negatively impact a

country’s local development; with a case study on Cambodia.

This first approach helped us to see the bigger picture and prepare ourselves for the
second years’ placement. As a result, and to pursue our case study, we have decided to complete
this placement in Cambodia, in a local NGO located in Battambang. Beforehand, and because
of the inability to cover all notions of such a vast subject during the first year, a literature review
was made. This literature review aimed to go deeper in our reflection, and counter back some
of our first work’s weaknesses. Proposing a personal definition of solidarity tourism, looking
at its approaches and actors, was necessary before starting this new experience at Children’s

Future International.

In February, it was then time to travel to Cambodia to start our field investigation and

find answers to our question.

“Which alternatives to volunteering, can an NGO propose to contribute to safer

tourism practices and diversify its income?”

During the two first months, a qualitative and quantitative study were made to
infirm or confirm some of our hypotheses. The primary objective was to find the
alternative that would best fit with CFI values. Thus, it was uncertain if the field
investigation would be fruitful or would lead to the creation of an actual project. Semi
direct interviews, surveys, infocus group meetings, and a market study, were used to

collect data on our topic.

This data eventually comforted us in creating CFI’s social impact activity. “Who

runs the world?...Girls” was created! This half-day educational workshop will enable
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participants to experience what it is like to be a Cambodian girl living in Ek Phnom.
Participants will learn about the challenges of growing up as a girl in rural Cambodia.
Overcoming hurdles such as gender inequality, limited education opportunities, marriage
(sometimes arranged), trafficking and prostitution, to unsafe migration; the topics covered
are reflective of real situations dealt with at CFI. From the creation, design, to our
marketing and distribution strategy, the third part of this work was about putting our

theoretical knowledge and data collection at use.

However, because of the COVID-19 outbreak, some new challenges had to be
overcome and our initial plans had to be reviewed. With the uncertainty of how the
tourism sector is going to be in the future, the expected travel constraints, and the changes

in travel habits, it was difficult to carry on.

Tourism is an uncertain and evolving sector; this is what this experience has taught
us. This is way the project has grown with the situation; rather than seeing problems, we
have decided to find solutions. We have adapted to the situation by listening, searching,
and learning in each of our steps. Six months after the initial beginning of the placement
at CFI, the project is still in the creation stage. CFI is now considering the idea of
launching the workshop online to cope with the current tourism situation. Whether it is
in the mainstream tourism sector, or in the solidarity tourism one, practices are going to
know an unprecedent change. We hope that the interest in ethical activities will continue

to grow in the next years, and that CFI will be part of a new tourism generation.

We have the opportunity to start a new chapter in the tourism book, and we are

determined to make a change!
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Agencies to contact

Location

Name

Program

Interesting ideas

Possible questions to ask

Contact

Appointment

Battambang

ccT

Awaraness programm

Social enterprise with the restaurant Jaan Bai
Big awareness campaign with books and Tedtalks from founder

What do they think of intertional volunteering and solidarity
tourism?

What methods do they use to raise awareness? Why

is it important for them to raise awareness?

keir@cambodianchildre
nstrust.org

FutureSense

Program delivered by volunteers

Inspire volunteer program

What do they think of international volunteering?
‘Why do they propose volunteering missions? How
is it organized?

What are the impacts? Goals and outreach?

https:
[lfuturesensefoundation

-org/contact/

Closed because of COVID

Guide d'entretien

DONE

DONE

vso

Overseas volunteers

Active Citizen Days and International Citizen Service

Similar to FutureSense

Why the use of overseas volunteers?
What are those people looking for ?

vso.cambodia@vsoint.
org

Closed because of COVID

Phare Circus

Welcome international volunteers

Propose full day workshops at the circus as part of a responsible
tourism program

How do visitors contribute to the Circus' life?
How do they organize those full day workshops?
Did it change their model?

Why is it important for them to engage visitors?
What are the pros and cons?

Morgane & Jérémy

Krousar Thmey

Only qualified volunteers

At Siem Reap Exhibition Hall, the association offers 3 permanent
exhibitions, aiming at raising awareness among Khmer and
foreign audiences on different themes

Why did they decide do launch an awareness campaign?
What are the outreach?
Why did they decided to accept only qualified volunteers?

communication@krous
ar-thmey.org

Closed because of COVID

Kromar Rikreay

Volunteering

Has a german volunteer in their center

What are his motivation?
How does it impact the association's life

Moritz

SOS Children's Village

Awareness campaign

Don't accept volunteers

Why don't they accept volunteers?

How do they try to engage people in another way?

What do they want to reach with their awareness campaigns?
What does their "philanthropy advisor" stands for ?

info@sos-
childrensvillages.org

Closed because of COVID

First Cycling Tour

Biking tours in Battambang

What tours do they propose?
What are tourists looking for?
Would they be interested in the project ?

Raksa

Butterfly tours

Responsible tours

Tours contribute to local education "bike for a book"

How do they organize their tours?
Why do they organize educational tours?
How is it conducted in a way that pleases visitors' ion:

and respects local communities?

What are the pros and cons of bringing in tourists?
How does it not become showcased?

What are the expected outcomes?

ours.asia

SENT

DONE

DONE

DONE

DONE

DONE

DONE

DONE

SOKSA BIKE

Social Enterprise

Educational tours, respecting local communities and promotion
responsible tourism practices

How do they organize their tours?

‘Why do they organize educational tours?

How is it conducted in a way that pleases visitors' expectations
and respects local communities?

What are the pros and cons of bringing in tourists?

How does it not become showcased?

What are the expected outcomes?

info@soksabike.com

POSTPONED BECAUSE OF
CovID

DONE

SALT Academy

Propose to see programs as visitor

Visitor program (how is it conducted?)

Why do they propose visitor's program and not short term
volunteering opportunities?

How are those visitor's program organized?

What do they want to reach by proposing them?

info@saltacademy.net

POSTPONED BECAUSE OF
CcoviD

DONE
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Siem Reap

Why did they decide to partner with Globalteer?
‘Why proposing volunteering missions?
How do they prepare those missions?

ABCs and Rice Run a fee for service visitor's program Partnership with Globalteer What are the outcomes? abcandrice@gmail.com Closed bc of COVID DONE
Why do they propose a partnership with ConCERT?
Pros and cons?
What are their policies?
‘Why propose responsible tours?
N - e .
Off Track Tours Social Enterprise Responsible tours Are tourism and sustainability compatible? tours.offtrack@gmail. DONE
What are the outreach? com
Pros and cons?
Shine and Dine restaurant + half day interactive Why did they decide to run an educational experience? Fiona (Partnerships
educational experience (one day in a Cambodian No direct contact with kids but a unique experience that raises | How is it organized? and Development
Free to Shine . o N manager) DONE
mother's shoes) awareness (how do visitors react to it?) What are the feedbacks? . "
. . info@freetoshine.org
What do they want to achieve with that ?
" . . ’ 5 Why is it important for them to provide workshops to visitors
Responsible tourism practices = child protection and NGOs?
ksh f h vol local isati What th it liver?
ConCERT workshops (for both volunteers and local grganlsanons Provides workshops to visitors and other NGOs at messages do they want to deliver info@concertcambodia. org DONE
who want to know how to deal properly with How do people react to that?
volunteers/tourists) Why do they propose to find volunteer placements?
Non-profit organization providing over 50 rental bikes to|No direct contact with the NGO but enables tourists to travel How is it organized?
hotels th in Siem Reap. All d ibly hei hi h bike Logisticall king?
The White Bicycles 9 hot e}s and guesthouses in Siem gap proceeds |around responsibly and donate their money through bike ogistically speaking Ken Oishi ken@nedo.no el e s DONE
from bicycle rentals go to local charities. ($2 a day) rentals What are the feedbacks?
How did they partner with the hotels?
Why this model?
P t in which 30% of th f Mi tourist attraction (Angkor Wat) with ible | How do they mix basic tourism activities and responsible
Charity Tours Cambodia rogoses ours in w icl 39 .0 the benefits goes to |xgs commgn ouris| §1 ‘rac ion (/ ng 9r ‘at) with responsible tourism practices? DONE
charity (and stops in association) tourism practices and visits to associations/NGOs The goals? Outcomes? info@charitytourscamb
odia.org
Why did you start to propose worshops on responsible
tourism?
How are your tours organized?
. . N . . What are you trying to achieve? https://ayanajourneys.
Ayana Journey Educational and ethical travel experiences Worshops and learning service approach you tying Nitps fayanajourneys DONE
How do travellers react? com/contact-us/
Can you explain what a learning service approach is about?
Why did you decide to adopt this model?
Why do they accept visits?
. - How is it organized? info@humanandhopea
Human and Hope Organization |No volunteering programs but accept visits Wis It organiz . info@hus o P Closed bc of COVID DONE
Do they have many visitors? ssociation.org
What are those visitors usually looking for ?
How do they organize their tours?
Why do they organize their days around learning focuses?
Responsible giving and meeting Why did they decide to adopt a learning service model?
PEPY Tours Educational travel company (learn before volunteering) | They propose tours with a learning focus each day What do they want to reach? cambodia@pepytours. com Part of Ayana Journey DONE
Meetings with educational NGOs during the tours Have they witnessed a change in tourism practices?
What do they want to reach?
Bike for book project How do they organize their tours?
Money is reinvested in projects Why do they organize their days around learning focuses?
Why did they decide to adopt a learning service model?
Edu-Cycle Bicycle tour agency that supports local education What do they want to reach? info@edu-cycle.org SENT DONE
Have they witnessed a change in tourism practices?
What do they want to reach?
What are the volunteering opportunities?
How are the visits on the campus organized?
Vol ) tth Does it sometimes disrupt the campus' life ?
+ o
Kulen Reach olunteering programs + propose to visit their campus Campus visits? Why do they propose visits ? info@kulenoutreach. org SENT DONE

in Siem Reap

Have they witnessed in change in tourism practice ?
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Why is it important for them to be Childsafe?
What does it imply?
How do travelers react to that?

COMMUNITY FIRST: Proposes tours to floating villages but is registered as
KOMPONG KHLEANG Childsafe (no pics of children allowed) and benefitis  |Childsafe policy (is it accepted by travelers?) What s their added value compared to other tours? info@kompongkhleang. org DONE
FLOATING VILLAGE TOURS  |reinvested in an association Why is their model not similar to other agencies?
How did tourism affect the village?
Pros and cons?
Child protection trainings to businesses/non profit How are the trainings organized? Phone call
organization/schools, PassApp partnership.. What are the expected outcomes? Renay and Claire Thursday 2nd
ChildSafe (FI) Awaraness campaign ! Why is it important for them to raise awareness? Perez 9am DONE
Targets? Outcomes? Benefits? claire@friendsinternational.org
Tips?
Why do they accept volunteers? John Thompson
2 john@peopleimprovem
People's Improvement Volunteering program Propose volunteering experiences for qualified teachers Where do they stand? ) ! pem;? org P DONE
What are the pros and cons of having volunteers?
Why do they accept volunteers?
" " . Where do they stand? "
N . . compulsory child protection training and only long term and . volunteer@cambodianc
hil 's Fi Vol 2 DONE
Cambodian Children's Fund ‘olunteering program skilled positions What are the pros and cons of having volunteers? hildrensfund.org 0l
Phnom Penh Why do they accept but restrict volunteers?
N N . Have volunteering programs but workshops and trainings for Why F‘o they Wake trainings and workshops for ° - "
First Step Cambodia Volunteering program . How is organized? cambodia.org DONE
professionals
BRENT
Why did they decide to do this? Brett
How are the visits at NGOs organized? info@social-cycles.com
Social Cycles Educational tours Visit NGOs of visitors' choice and part of the tour is for charities | What are the most common NGOs chosen? DONE
What are the objectives?
‘Why do they accept volunteers?
Where do they stand? . y
N . - info@asiavolunteemnet
Asian Volunteer Network Volunteering program Propose volunteering experiences for everyone What are the pros and cons of having volunteers? info@ wlo::( ol:g SENT DONE
How do they organize their placements?
. . - Do they accept visitors in their centers? . " . "
. - Only qualified volunteers for precise positions. Ask volunteers to - info@childreninfamilies.
Children in Families Propose study tours in partnership with Rok Kern ' qualttied volu " precise positi vou Why do they ask short term visitors to learn Khmer? info@chil ! " DONE

learn Khmer

Where they approached by tourists who wanted to visit their
centers?

org
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Appendix 2 — Interview guide tour provider

Interview Guide Tour Provider Battambang

Topic

Open questions

Refocusing and additionnal questions

General presentation of the
association

Can you present yourself and your role in the tour company?

For how long have you been working there? How is it to
work there?

Can you present me the organisation?

What are you doing in Battambang?

Tours

What are your different tours?

Cycling?
How are they organized?
What do you visit

Which one is the most popular one?

Which one are people asking for the most?

Who are the usual visitors coming to your place

Young ? Retired ?

What are they usually looking for?

Tourism attractions? Meeting with
locals?

Do you have tourists asking you to visit NGOs or to volunteer?

What do you usually tell them?

What feedbacks do you usually have from visitors, locals and staff?

Happy?
What comments do they make?

Responsible tourism

How would you define responsible tourism?

What does it imply?
Is it environmental, social, economic?

What are the pros and cons of bringing visitors to local
businesses?

How did tourism changed the region?
How do you keep authenticity in your tours?
Are tourists and visitors respectful?

What do you think are good conducts to adopt when dealing with
tourists and visitors ?

Do you allow tourists to take everything in photo?
Do they accept and respect everything you are asking?

Our project

As part of my Master's project as well as a fact finding for CFl, |
would like to know how we could be involved in ethical tourism (or
not), by partnering or complement existing projects in Battambang,
what do you think of it?

Is it something worth doing in the area?
How could it be implemented?
Would it be something you would be interested in?

Do you think visitors and staff would be interested in visiting local
NGOs during their tours (by keeping in mind that visitors won't see
the children)?

Do you think visitors would be interested?

Would you be somehow interested in supporting such a project?

Do you think it could be part of your tours?

Final question

Do you believe in tourism as a means for sustainability and community development?
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Appendix 3 — Interview guide NGO

Interview Guide NGO Battambang

Topic Open questions Refocusing and additionnal questions

For how long have you been working here? How is it to work in this

Can you present yourself and your role in the association? .
association?

General presentation of the association - -
How is organized?

Can you present me the NGO? How many people are working for you?
Where are you located in Cambodia?

Art?
What are your existing projects? Community development?
Restaurant? Shop? Shows ?

Projects

What are your objectives ? What are your current and future goals? What are you trying to achieve?

What does it imply?
Is it environmental, social, economic?

How would you define responsible tourism? Do you believe in tourism as a means for sustainability and community development?

When did this idea rise?

Responsible tourism o
P Why did you decide to adopt this model? Why is it important to you?

If yes, how do they contribute to the association? If not, why?
Do you accept volunteers?

Why did you decide to propose half and full day workshops? |How are they organized?

What is your target market? What are your visitors' profiles and motivations?

What are the learning outcomes?

Worksh What are you trying to achieve with those workshops? ) . "
orkshops you trying s What is the message you are trying to deliver?

What are the pros and cons of welcoming visitors in your

center? Did it change your way of working? Is it affecting people’s tasks?

What are the feedbacks you are having? From staff? Visitors?

Is it something that happens frequently?

You also propose campus' visits, why did you decide to How is it beneficial for you and the visitors?

propose them?

Are they immersive?
Tours How are those tours organized? How long do they last?
Do you propose additional experiences/activities?

Is it disrupting? Beneficial?
In which ways does it affect the association's life?

You have a code of good conduct, why was it important for | Was it necessary?
you to have one? Is it understood and respected?

What are to you, the main good conducts to adopt when

dealing with visitors and tourists? Which recommandations would you give us?

Our project

As part of my Master's project as well as a fact finding for
CFI, I would like to know how we could be involved in ethical
tourism (or not), by partnering or complement existing
projects in Battambang, what do you think of it?

Is it something worth doing in the area?
How could it be implemented?
Would it be something you would be interested in?

Final question Do you believe in tourism as a means for sustainability and community development?
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Appendix 4 — Interview guide cycling company

Interview Guide responsible cycling company

General presentation of the
association

Can you present yourself and your role in the company?

For how long have you been working there?
What are your tasks?

Can you present me company?

What are you doing? How many people are working?
Where are you operating?

What types of tours do you propose?

Where?
Which one is the most popular one?

Responsible tourism

How would you define responsible tourism?

What does it imply?
Is it environmental, social, economic?

Why did you decide to have a focus on responsible
tourism practices?

When did this idea rise?
Why is it important to you?
What was your main motivation?

What are you trying to achieve ?

Raising awareness? Sustainability?
Community development?
Raising funds? Educating travelers?

Tourism and community
development

What it is your target market?

Which type of visitors are normally joining your tours?
What's their profile and motivations?

I've seen that you are connecting tourists with local
grassroots NGOs of their choice, why did you decide to
do it?

How is it organized?
What are the objectives?
What are the most common NGOs chosen?

What are the pros and cons of bringing visitors to local
NGOs?

How does it affect those NGOs?
Can it be disruptive ?

What do you think are good conducts to adopt when
dealing with visitors and tourists?

Do you have preparations?
Guidelines? A code of conduct?

Do you have an idea of the percentage of people who
become active donors after this experience?

What changes do you observe in people's mindsets
before and after?

What feedbacks do you usually have from visitors, locals
and staff?

Are people happy with your tours?
What about the local NGOs?
How do you manage expectations?

CFI project

As part of my Master's project as well as a fact finding for
CFI, we'd like to know how we could be involved in
ethical tourism (or not), by maybe welcoming visitors.
With your experience, which recommandations would you
give us?

Is it something worth doing?
What are the mistakes we should avoid doing?
Would it be something you would be interested in?

How are you and local NGOs dealing with tourism
dependency?

Especially now?

Final questions

Do you believe in tourism as a mean for a sustainable community development?
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Appendix 5 - Interview NGO volunteer and partnership manager

Held on Skype on the 31st March 2020 with Lola (for the purpose of this research, the name
has been deliberately changed)

Alisha: Hello Lola! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and your NGO better. Can you please present yourself and your role?

Sofia: So, my name is Lola, and I am a volunteer and partnership manager in a Cambodian
NGO in Phnom Penh. I have been there for almost three years. So, in my work I am responsible
for our volunteer program and also, our local and regional partnerships which are fundraising
value of under 20 000 US dollars per year. So, primarily I am responsible for the volunteer
program. That is probably about 75% of my job role. I work in team with another colleague
who would be on the Skype call but she has now returned to her home province. She is our

volunteer, partnerships and donor relations coordinator.
Alisha: Do you have mostly Khmer staff or is it mixed?

Lola: Yes. So, our NGO is quite a large organization, we have got around 470 staff in country.
Of which only 8 of us are international staff. And all the international staff is focused in our
international fundraising team, which is where I sit. But then we have about 2 or 3 international

staff members in our education program.

Alisha: Can you briefly present me the NGO and what you are doing?

Lola: Yes of course! So, we were was founded 16 years ago by our founder and executive
director Scott Neesson. And Scott Neesson at the time was on a sabbatical break. He used to
work in marketing at Fox Studios in Hollywood. And he had been on a sabbatical break in
Cambodia and came across the Steung Meanchey garbage dump. At that time, it was one of the
biggest dump sites in Asia and one of the biggest slums in the world. And when he saw that,
that shocked him! There were lots of young children, largely abandoned, who were having to
work, live on the dump site. It was absolutely shocking. And he realized, as a man of means,

that it was easy for him to directly help these people. So, our original mission was about 40
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students, half of which have been abandoned by their families, with the aim of getting them off
the dump site and into education. These were children who otherwise would not be able to
attend school. But we realize very quickly that you can just put these children in those
circumstances behind desks and expect them to thrive at school. You know... They were still
hungry, they were still tired, they still had to work for a living, they were worried about their
families, huge risk of abuse and trafficking. We had to break down all those barriers to a good
education in order for them to succeed. So, from that, we have now grown to an organization
which has 6 core programs and is working with 2000 students from kindergarten to university,
and 12 000 wider community members. We are still working around this dump site even if it
has closed in 2009, and our program is focused around the children and the community who’s
still living there, who are largely making their living as rubbish scavengers in Phnom Penh. So,
we provide education, but we also provide social work, clean water, we run Cambodia’s only
free access medical center. I can actually send you a document detailing our programs, because
I know that you’ve asked me to be quick in this but unfortunately, there is no real way to
summarize [laughs]. We are a very large organization which people don’t really realize that
much at first. So again, 2000 students, we run 6 different schools in partnership with the
ministry of education. And also, fund university scholarships so about 300 students, and we

now have 4 students on scholarship in the university of Melbourne.

Alisha: Wow, that is amazing!

Lola: Yea! We have done incredible work for the students!

Alisha: Do you also work in other parts of Cambodia?

Lola: No, we only work in Phnom Penh.

Alisha: Alright! I am going to shift to another topic which is responsible tourism and

would like to know how you would personally define it?

Lola: I definitely define it as tourism which has a do no harm approach. Something that is

beneficial for the community, but also is in partnership with the community that it works in.
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Alisha: I like your definition, it is short but very complete!

Lola: [laughs] I will not lie; responsible tourism and volunteering is one of the things I like to

talk about!

Alisha: [laughs] Speaking of volunteering, in which ways can volunteering be a

responsible tourism practice for you?

Lola: T think volunteering can be responsible voluntourism but not all volunteering is
responsible tourism. And not all responsible tourism is volunteering. So, from what I have seen
living in South East Asia, there are some really good organizations doing volunteering as
responsible tourism. So, for me, I feel like with tourism it implies that any volunteering you are
doing, is going to be short term. Whether it is a day or two days, or maybe up to a week. And
to which I feel, doing something that should not be around children just because of the dangers
around child protection and also the emotional bond that children form. There is also... I know
some organizations like World Life Alliance who have Phnom Penh’s Zoo, they have a program
where you come in for the day, you are showing around the zoo, and also doing some

volunteering work like cleaning up. So, you can understand how it works.

Alisha: So, for you short term would be up to a week?

Lola: It depends on what the project is I would suppose. So, in our NGO you have to stay in
our volunteer programs for a minimum of three months. Which I know some organizations like
VSO would define as being long term. But I think if you talk about it for our sense, 3 months

would be considered as a short term.

Alisha: It is interesting to see how people see this, because I was speaking to someone from
Children in Families yesterday and she told me, short term was considered as being a year

for them and long term 3 years +.

Lola: Yes, it’s different [laughs]

Alisha: [laughs] So, why did you decide to accept but restrict volunteers?
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Lola: This would be before my time. I don’t know when our volunteer program started, and I
don’t know for how long we are accepting volunteers. But our records go back to 2014. And
the point of our volunteering program is very much to upskill our soft team. It is not to take
away jobs, we are very much against volunteers coming in and doing anything they can’t pitch
in. Those are paid jobs that go to the community, largely often our students’ parents. And so,
it’s very much about bringing in professionals, largely in the education field. But also looking
at stuff like our education therapy, physiotherapy, special needs healthcare to work alongside

our team to deliver training to them and mentor them.

Alisha: And how many times do you have volunteers coming in in a year?

Lola: For the year... It is not only an international program because we also have a local
program which focuses on Khmer professionals and young Khmer students to come and provide
support to our teams. So, all year around, although we don’t have volunteers around Khmer
New Year, on average [ would say every year, we host about 60 or 80 volunteers. A lot of those

are part time.

Alisha: And what is the usual profile you are having? Young? Retired?

Lola: It is actually all over. At the moment, speaking of our international volunteers, we do
have some school or university leavers. And they are largely all in the same positions. We have
an assistant position which is very much to... because our English teachers are Khmer, they are
not native English speakers, so it’s very much for them to be in the classroom to act as an
assistant to help in language. So, they largely take back positions. But then, they are not the

majority. I think it is evenly split with also professionals, largely teachers.

Alisha: And what about local volunteers?

Lola: Local volunteers are largely university students sometimes doing stuff like tutoring. So,
part time working with our secondary school students particularly those who are applying for
universities, and with extra mentoring advices. Like you know from a young Khmer student
who is studying math for example, in university themselves. And all helping out in the

classroom when they are studying on a Saturday.
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Alisha: I have seen on your website that you provide child protection training to your

volunteers, why do you think it’s necessary to do it?

Lola: So, it is mandatory for all staff and volunteers and it’s actually handled by our child
protection team. So, we work with incredibly at-risk students, and families. So, we have a full
child protection procedure if we have any concerns. So, all staff and volunteers must be aware
of this. And that is what the child protection team do in the training. It is both making sure they
understand what the risks are, what we define as child abuse and also how to report it when you
have any concerns. For all staff and volunteers, we also require them to have a background

check.

Alisha: I was going to ask this! Many people just don’t ask for a background check!

Lola: Yes, I know it is quite shocking. And coming back to this volunteering in tourism, I think
that would be a barrier for a lot of roles. Because it can be very expensive to get your
background checked, like in some countries they ask a hundred dollars. So, for short term

positions, a lot of people would not get it.

Alisha: And how do volunteers contribute to your NGO?

Lola: So, it is very much paired effectively with the staff team. So, to use an example, we just
had a long-term volunteer with us, hopefully she will be back. She has been with us part time
and she was sent home by her agency. And she was an occupational therapist, so she was
working within our childcare program with the staff team there to help do some training around
how best to take care of the two students we are having who have disabilities. And also, working
with them on long term planning. Also making sure we’ve got basic things they can use for
their development, how can we make sure that all of the students that are with us in the day care
facility have access to as many opportunities as possible to help their development. We have
also had a lot of teachers who have helped to teach a class, to be paired with the staff team. So,
for example we have had a math teacher in Australia, so she was paired with our math teaching

team to help them with the long-term goals, lesson planning and the model mass teaching.
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Alisha: Do you have any idea of how many volunteers become highly involved in your

organization after their placement?

Lola: The vast majority, particularly international volunteers who come to us. They have a
connection with us beforehand whether they are a child’s sponsor or someone in their family is
a child sponsor. A lot of the younger volunteers that we get tend to be the children of sponsors

or donors.

Alisha: That is amazing, it’s like a small community!

Lola: Yes, it is! And we have amazing supporters all over the world.

Alisha: And what do you think are the pros and the cons of international volunteering?

Lola: Pros from what I have seen, and I would say it allows us to share experience, also with
our staff, that we haven’t had the opportunity to gain. It also allows for additional personal
development. Cons, the difficulties that we have always faced with volunteers has been around
culture and communication, or just culture shock. Or, we know we are a Cambodian
organization, as much as I’'m English and our executive is seen as an American/Australian, we
are a Cambodian organization so we have the Cambodian way of working, which is not

necessarily what a lot of people expect when they first come in. [laughs]

Alisha: How do you personally deal with it?

Lola: Well I got used to it and coming from Thailand was a good help for me. What we do with
volunteers is that we have a very strong interview process where we go into detail about what
we mean when we say that things are done differently in Cambodia. And what they can expect,
we also have a cross cultural training that we develop for when they arrive. So that they know...
from living in Cambodia yourself, you know that sometimes people say things that for
foreigners sound very rude. But in reality, in Cambodia it is not rude and vice versa. So, if

someone else asks you how old you are, they do not mean that in a rude way [laughs]

171



Alisha: Yes, I have noticed [laughs]. And how do you generally deal with volunteers'

expectations?

Lola: By asking them what their expectations are and making sure that we are aligned. You
know, some people... you know, because they have a lot of experience, they expect they are
going to be put in the bigger strategic projects right away, which is not something we would do
for a volunteer. Even a staff member who is just coming in. One thing I think volunteers in lots
of different situations around the world, whether it is in their communities or abroad, they
sometimes feel like their own professional experience is not being properly utilized. So, we
work to make sure that we understand their expectations and explain that what they will be
doing might be a lot lower than what they can deliver. A lot of time it is also because we are in
a very low resource situation, so, you know as much as they might be working out back home,
we are not ready for working up there. You know... We need the basic building blocks being
built and that is what they are coming in to do and it might sound tedious at times, but that’s

the experience we need from them.
Alisha: Yes, it makes sense!

Lola: But otherwise in terms of expectations, we have a quite a significant interview process as
I said. We talk a lot about “ok if you come out to this world, this is what your average day will
look like, and this is what a weekend might look like for you”. And then, also talk about
expectations about costs of living because Phnom Penh is not as cheap as people expect
[laughs]. Which is always challenging. We have a huge volunteer handbook that we can see on
our website, that goes more into details about general expectations. But generally, we like to be
upfront during our call about what it is going to be, like with us and how it is to be living in

Phnom Penh.

Alisha: Yes sure. And how do your staff react to volunteers coming in?

Lola: So, with our volunteer program we purposely make sure that volunteers are not disruptive
to staff. We are making sure we are not placing them in the programs where they would be
disruptive. So, we do not place international volunteers in our medical program for example.
We stopped doing that. It was for quite a few reasons including a new decree saying that anyone
providing medical care needs to be registered with them, which makes it challenging for

international volunteers. But also, just like... if they are here to do support in the clinic, they
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need to speak Khmer and international volunteers just cannot do that. And someone cannot take
over his shift for them to translate. So, it is incredibly disruptive. We provide sort of training
and induction for staff members who would host a volunteer. So, it is always very upfront. You
know... So, if someone from the education department says, “I want a volunteer to do that”,
we recruit a volunteer. We make sure that everyone who is working with that volunteer,
including the teaching team in which they would be, is aware of what the expectations are on
that staff member. But we also catch up regularly with the staff members to make sure that
everything is doing well. My Khmer partner will also do cultural communication training with

our staff members if they have not worked before with westerns.

Alisha: Do you also accept day visitors?

Lola: Not really. We do not have a sort of functioning visitor center or anything like that. You
know, I do provide facility tours to donors or partners who are visiting. But it’s basically a two
hour “these are our programs, these are our schools, this is where we work”. It does disrupt any
school and does not really allow for interaction with children. But those are only for people

who have already been involved or are moving to be involved.

Alisha: Ok. Do you have people approaching you and asking you if they can visit one of

your schools?

Lola: Yes, I do!

Alisha: And what do you usually tell them when it happens?

Lola: You know “thank you so much for your interest but unfortunately, no!” [laughs] So for
example, we often get people saying “I came to Cambodia, I’'m a tourist here. I really want to
donate some school’s supplies for the children”, which is fantastic but what it really looks like
is that they will come and meet me or one of my colleagues, and then we can send them a receipt
of donation. But they cannot donate directly to the children. It puts the students at risk and also,
it can cause issues in the community. Particularly, around the idea of foreigners giving poor

children things... You know, this relationship can be quite difficult.
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Alisha: Yes, I definitely do feel the same way! And what do you think, speaking of that,

are the main good conducts to adopt when dealing with tourists?

Lola: Honestly just being as upfront as possible, about why you might be saying no or why you
might be saying yes. So, I’ve not been there myself but I know that PSE, who’s a partner of
ours and is running a similar program but more focused on their vocational program, they are
French and German, but they have a visitor center and a training restaurant where you can go
and visit. And I hear that is very good! So, I think this might be a better question for an

organization that does have visitors and tourists.

Alisha: Coming to the project that maybe we would like having visitors coming over to
CFI. So, with your experience, which recommendations could you give us if we decide to

get involved with tourists?

Lola: Can you tell me a bit more about what they would be visiting?

Alisha: So, we were thinking, but it is only the first idea, so we were thinking of having
visitors come to our office, have a small introduction on what we are doing, visiting the
place and the school. We would like to organize that in the morning while children are in
public school and not at CFI so that they don't have interactions with them or disrupt the
classes. And maybe organize a small activity to get them involved in something such as
cooking with our Khmer staff who is making lunch for some children and for the team.
That would be our first idea for the moment. And this maybe, once a week during a full

day or half day tour of Ek Phnom.

Lola: Sounds like a very cool idea actually. And my main advice would be, particularly
depending on the staff they interact with, make sure that all staff are on board and understand
what is happening. Because interacting with tourists can sometimes be quite different. And
sometimes, they would say things that sound very rude to Khmer people [laughs]. My other
advice would just be around the visitors and their expectations around what they can do within

the school.
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Alisha: Yes, we still have to think of those things and how we can do things appropriately
in an interactive way. So, moving to the last question, do you believe in tourism as means

for sustainable community development?

Lola: Yes! [laughs] I think there are some really good examples of tourism supporting
community development in Cambodia, including things like Butterfly tours or Soksabike that
you have in Battambang. And then, also down here, the Liger Academy, they got some tourism
programs including bike tours around Phnom Penh, which are very good. But I definitely think
that tourism has a place in sustainable community development. Particularly in countries like
Cambodia, where tourism is one of the largest industries and I think it can be a great way for

communities to know... showcase their culture and bring in income to support their livelihoods.

Alisha: Regarding the current situation, what do you think of dependency on tourism?

Lola: Well it is not so good [laughs]. You know in situations like these it is challenging but
also, you know, looking around the world you will see other industries also collapsing as much
as tourism in Cambodia. Looking at all the manufacturing industries all over the world, shipping
industries. You know, it is not just tourism and I do not think any industry is necessarily

recession proof.

Alisha: Yes, that is right! Ok I have come to the end of my questions! I was actually going
to ask you if you think the current situation affected your answer throughout the interview

but I don’t really think it’s the case?

Lola: I mean, yes not really! So, we made the decision, when the school was closed, we decided
to close the volunteer program, so we closed a lot of our placements which was a shame! But
also, the majority of them were finishing just before Khmer New Year, so it wasn’t the worst
thing in the world. No one had just flown out to be with us, and we kind of paused recruitments
until everything came back to normal! And, you know... it is those kinds of things where
between January we did notice a lack of people applying BUT in the last month we have been
getting a lot of international applications [laughs]! I guess people are just thinking ahead

[laughs]
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Alisha: Yea maybe they are trying to look at what they are going to do after all of this is

over [laughs]!

Lola: Yes maybe [laughs]. So yes, it did not necessarily have an impact on our volunteer
program in a negative way. I mean, it did have an effect on it but, it’s the least of our worries
all things considered! We are just happy that all of our international volunteers were able to

make it home.

Alisha: Yes, that’s great news! Ok thanks a lot for taking the time. It really was a pleasure

talking to you!

Lola: My pleasure! Do not hesitate if you have any other questions!

Alisha: Thanks! Take care Lola, we will keep in touch!

Lola: Sure, take care!
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Appendix 6 - Interview local tour provider’s executive director

Held on Skype on the 27th March 2020 with Nat, executive director of local tour provider in
Siem Reap.

Alisha: Hello Nat! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you
and company better. Can you please present yourself and your role?

Nat: [ am Nat and I’m a founder and executive director of a responsible tour company in Siem
Reap. I was born in Siem Reap’s countryside. The place where I live is about 15 kilometers
North West from Siem Reap. I do not have any brothers and sisters because when I was 3 years
old, my father who was an officer passed out in a battle. So, I started to live only with my
mother. I did a master’s degree in tourism in Siem Reap. And meanwhile, I had the idea...
before, my background was at the countryside, so I know how living in a village is, and what
they need. Before COVID19, the money generated by tourism was increasing a lot in Siem
Reap but local people still do not benefit that much from it. Local people still struggle to live
and many are isolated in small shelters, in the countryside or in the forest. Or some people,
young people, go to find jobs illegally in Thailand, or illegal lodging. I focused only in Siem
Reap, not all Cambodia because I am aware of everything that is going on in Siem Reap. This
is why, when I finished my studies... even during my studies I worked for an NGO, an
organization for children. And then, when I finished my studies, I started this tour company.
Even though if it was difficult at the beginning because I had a lot of costs, I decided to work
alone. And people did not really support my idea... But I kept going alone! Now, I am the
executive director and I am the one who contacts directly and finds projects, donors. I am also
doing marketing for tourists, online and with other partners. Any ways I can get people to my
company. So even though it is a business, it is also a social enterprise because it helps a lot in
doing activities. Also, before, I had free English classes at my village, when I had the money to
hire the teachers. They were teaching children at my village. But now we skipped everything

because of the current situation.

Alisha: Can you tell me a bit more about your tours, what exactly are you doing?
Nat: Right now, we have four main charity tours. But people who do not want to make a charity

tour, they can still buy packaged tours to go to other places in Cambodia, Thailand or Vietnam.
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I can also arrange this for them. But we are still focusing on our four main programs. You have
the ‘one tourist, one tree’ program. This program will bring them to Angkor Wat, but they still
have one moment in the morning or in the afternoon that is dedicated to planting a tree. If we
have a lot of tourists, this means we can plant more and more trees. We mostly plant fruit trees
and in some villages, we planted mango trees a few years ago, now people have lots of mangoes
they can eat. We decided to launch this tour because climate change is the global concern. So,
this is my way of fighting global warming. It is a very small project compared to the world, but
at least I try. The second one, is “Angkor child nutrition tour’. This tour, we visit the Angkor
as usual but we have morning or afternoon, the package is included with a nutrition basket
including rice and groceries.... We selected only the poorest families in the area and we are
stopping during the tour to give them those nutrition packages. This is the second. And the
third, I have always noticed that children in rural areas have hygiene problems, especially their
teeth. Some children have teeth problems because they are not taught and do not have a
toothbrush to clean their teeth. That is why I created a program called ‘children dental hygiene’.
Even though they are going to see Angkor or any tourism site in Siem Reap, they have one

moment where they are teaching children how to brush their teeth in schools.

Alisha: So, you take tourists to school in order for them to teach children how to brush
their teeth right?

Nat: Yes, and we also do it in NGO or other partners if they ask us.

Alisha: Ok that is great! And what is the last tour?

Nat: The last tour is the shelter program. This one is a bit longer than the usual tours; it can go
up to 1 week. People visit tourist sites in Siem Reap and in the morning or in the afternoon,
they are helping to build proper shelters for local families around the area. So, these are the four

main tours we have.

Alisha: And what is the most popular one?

Nat: It is ‘one day, one tree” because they spend less time planting a tree. Because the others
take longer. Like the shelter program, even if people are close to Angkor which is the biggest
tourist attraction in Cambodia, they still do not have any benefit. But this program takes longer

than other programs, so sometimes the clients do not want to spend that much time.
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Alisha: Yes, I understand. What is the main objective of our socially responsible tours?

Nat: The main objective of my tour company is to distribute tourism benefits fairly and help
the vulnerable people to have better opportunities. And we are focusing and in need of other
tours and NGOs to help us build a center for English and computer class. Because in the
countryside, some children drop school in the secondary school. And sometimes they do not
know any word of English but for me, English is the most important if they want to work in the
tourism field for example. If they do not know English, it is hard to find a job anyway. And the

second is computer skills, and then, we can help them find jobs.

Alisha: I’m going to move to another topic which is responsible tourism and would like to
know how you would define it?

Nat: In my own words, responsible tourism is about reducing the environmental impact, reduce
the pollution. Second... that people benefit fairly from tourism. And that tourists travel with
the heart. That means, travel to Cambodia to share, not only money, not value, but sharing

knowledge to improve the community. This is how I would define responsible tourism.

Alisha: I really like your definition; it is really inspiring! Why did you decide to adopt
responsible tourism practices rather than having a usual tour agency?

Nat: Because it is a way for me to help my village and make something meaningful. Everything
starts from us, it starts from local entrepreneurs trying to make their country better. I want to
live in a proper environment and this is my way of contributing to it. Siem Reap attracts so
many tourists, but as I already said, I’ve witnessed for so long that people never benefited fairly
from their presence that even small actions like we are doing, are helping and giving more

importance to people who really need it.

Alisha: Who is your target? Young? Retired? Foreign? Local?

Nat: We mostly have international tourists, and many come from schools and want to have a
kind of volunteering experience. They want to learn something. We also have older people,
who want to discover Siem Reap under another angle and help local communities. But mostly

young people, coming by themselves or from schools and international NGOs.

Alisha: Do you always have local tourists sometimes?
Nat: Yes, sure. We have Cambodian tourists coming from Phnom Penh or other parts of

Cambodia as well. But it remains a small percentage compared to international tourists.
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Alisha: So, as you told me, you bring your tourists to local families, schools and NGOs,
can you tell me how those moments are organized?

Nat: I organize everything and get in touch with the schools and NGOs before showing up.
When we go to meet the people in the countryside, we have our team; a local guide and one
coordinator, that are going to translate everything. So, we don’t have much worries about the
language barrier. We tell people to speak slow and to ask for any translation. So that tourists
and locals can understand each other. We want to make it as an exchange, so everyone should

feel comfortable.

Alisha: And what do you think are the advantages but also disadvantages of bringing
tourists to local villages, schools and NGOs?

Nat: The advantages are to see and to know the real people. On usual tourism sites, people are
prepared to welcome tourists and act in a certain way. They sometimes show up so tourists
don’t really see how local communities really live. So, we want people to really see the reality
behind. Because it is quite different to see a place that was made for tourists and a place that
stayed untouched and didn’t benefit from it. And the disadvantages, some tourists, when they
see people from local villages, they don’t feel happy. Sometimes they feel pity and stress. Some
people only want happy activities for their trip, but they see something different, they can feel
hurt or disappointed. But we do not want to create this type of feeling. We do not want people
to feel pity, because the people we are going to are still happy people even if they live with less.
We want them to feel the same way, to be happy and understand that by consuming differently
during their travels, such as making a charity tour, they can help them. And also, for the
families, showing them that they are not left behind! It is not about making comparisons
between one another but making a fair exchange. [pauses]

Also, our coordinator always looks after so that people always behave with respect and do not
take inappropriate pictures without asking. But we both instruct our clients and local people
about what they should or should not do. It is all in our code of conduct that people have to read
when they book a tour with us. But whatever we are doing, whether it is going to a school, NGO
or village, we always let them know in advance, to tell them what is going to happen. We do
not ask them to prepare anything or act differently, we just want them to know when we come

and have their agreement.
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Alisha: Ok great, could you send me the code of conduct that you are giving to your
tourists when you will have some time please?

Nat: Yes, for sure!

Alisha: Thanks a lot! And what are the usual feedbacks you are having from your clients,
the local families, your staff?

Nat: 90% of the people are happy about what we organize for them. Also, on TripAdvisor we
still have good reviews. People usually tell us that we helped them to have unforgettable
moments with the locals. Because, in our policy, website, we clearly show our vision and
mission, if people do not like our model, they don’t book with us. Those who do know what to

expect, that is why most people are happy and satisfied.

Alisha: And what about the local families?

Nat: They are mostly happy but we also have some negative comments sometimes. Because for
example, Mister A’s family got help from us, but Mister B’s family did not, so it creates tensions
sometimes around why this family got help and not mine. So, this is the problem sometimes,
what should we offer, to whom. But we try to be very clear with them and explain why we
chose this family rather than another one. We are trying to help the poorest families so we have
priority criteria. Some people understand, some understand as well but are still making negative
comments, and some do not try to understand. But we still continue to do case by case
management because we don’t have enough resources to help everyone unfortunately. We

always explain no matter what.

Alisha: So, as I told you, we are making a kind of fact finding on how CFI could or not
get involved in ethical tourism by partnering or to complement existing projects, with
your experience, what would be your recommendations?

Nat: I think people would be interested in visiting local NGOs because many people want to
help or to volunteer. It is also good for the community because having visitors means you will
have financial support but also you can show all the projects you are doing so people know
what you do. I would recommend you to know exactly what you want to do, so that your
communication is clear, and people understand what you want to do and what they are going to
do when they come to visit. It is not always easy to deal with tourists because they all have

different expectations, and also their culture is always different. So, you have to adapt
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sometimes but I think, if you have a clear communication, it is easier to manage expectations.

And of course, you should always try to make it a benefit for the local communities.

Alisha: Thanks for those tips! I have one last question, do you believe in tourism as a
means for sustainable community development?

Nat: Yes of course. Tourism is the main sustainable development in the communities. Even
with what is happening now with COVID, the tourism field helped Cambodia to develop a lot.
It helped to bring money, build infrastructures and opened Cambodia. Though, one bad thing
is that now that we have no tourists, many people struggle because many people live from
tourism here. Mostly small local businesses that don’t have the tools to fight back in moments
like this but we do what we can do, and we are waiting for things to get better. We know it will

get better, we just have to wait.

Alisha: Yes, I hope it’ll get better soon... Crazy times! Those are all my questions Nat,
thank you so much for taking the time to call me today. Do you want to add anything?
Nat: No, I am ok, thank you for your interest in our organization, it was a good conversation.

We keep in touch! Take care!
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Appendix 7 - Interview educational center manager

Held via Skype on the 30th March 2020 with Cathy, educational center manager.

Alisha: Hello Cathy! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and your NGO better. Can you please present yourself and your role?

Cathy: So, my name is Cathy, I am the general manager of an educational center in Phnom
Penh. I have been in the organization for three years now and I have been in Cambodia for six.
So, in terms of daily tasks, I am training a Khmer person to do the project with me. We are
writing course work for the program that we are putting together and when we are having
visitors to Cambodia, we are running workshops and programs. Yea... daily tasks are all
administrative, educational programming. Yes, I do not really know how to express that really

[laughing]...

Alisha: No problem, can you shortly present the NGO and the educational center?

Cathy: Sure! So, our NGO began in 2006, we were Cambodia’s first foster care agency and
provider. The main focus is family-based care and alternative care. So, our main programming
is foster care and kinship care and we have a disability program for children who have
disabilities to be able to stay with their families or foster care families. So, doing family-based
rehab works for them as well. Hum... So, I think the current mission statement is “[..] exists to
place children in loving families to grow up to be thriving members of their community”.

Something like that

Alisha: Yes, it’s exactly what I’ve read! [laughs]

Cathy: Before working in our educational center, I did communication for the NGO which is
why I am able to read that out. I wrote that on the website a few times [laughs]. So that’s kind
of the core business that we do. And, then we have a few other system-based works around the

family-based care work as well. So, we have a program called OSCaR which you are probably
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familiar with, about social work case management training and database management. And we
have a program called “heal”, and the educational center is part of the heal program. And the
heal program is working with local NGOs and local church groups to raise awareness of the
issues around institutionalization and to prevent family separation. So, we work with different
community leaders in different villages, and let them know about the harms of
institutionalization and how they can best support kids in their local communities and in child
protection, that kind of thing. So that is what the heal team does. And then, the educational
center (EC) is a project I started about three years ago to look at the demand side. The other
thing is that we do reintegration and we work with orphanages to reintegrate children back into
families. So, hum... We... I guess we are trying to work on the issue helping children to grow
up in families as much as possible, from a whole bunch of different angles. And we looked
around a few years ago and one of the biggest demands for institutionalization in Cambodia is
the fact that donors are supporting them. So much... Every orphanage in Cambodia is funded
in some ways by outside sources and so, the EC was a way to go to those sources and say, “hey
you better stay away”. And so, trying to educate groups that are coming in about the transition

from institutionalization to family-based care.

Alisha: Why did you decide to adopt a family-based care model?

Cathy: So, the family-based care model was what we started with in 2006. So, our NGO was
founded by an American lady called Cathleen and a Khmer called Ravy. And both Cathleen
and Ravy had worked in institutions. Cathleen was a manager in an orphanage and Ravy worked
in another one. And both of them kind of connected and were asking similar questions like
“why do all of our kids go home for Khmer New Year?” and all the normal questions around
“are all those kids orphans?” etc.... And so, it was born out of their friendship and all of their
research on how things could be done differently that the NGO kind of came into being. So,
worked very hard and really set things up in 2006 around what is foster care and what is
alternative care. And that is when they really started to implement family-based care. So, it is
kind of the vision and the training and the concept that was born in 2006, and then, officially

launched in 2009 when the registration came through.

Alisha: Ok. Shifting to another subject, the one of responsible tourism, how would

personally define responsible tourism?
Cathy: Yes, that is probably the trickiest question you’ve got on here!
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Alisha: It is to be honest, but there is no official definition, and everyone does not have the

same way of defining it. So, I am trying to gather everyone’s perspective on that.

Cathy: So, I have a master’s in international and community development. So, I kind of come
with this from a community development headset. And so, my kind of definition for responsible
tourism would be tourism that does no harm to the communities they are visiting. I’ve noticed
that you’ve said “is it social? Is it environmental? Is it economic?”. Well I would like to say it
is being all three of those things. Yes... Hum... But I think that the social element also has
psychological elements as well. I think it is very easy to exploit people’s lives to fulfill other
people’s narrative. And think we should be challenging this in responsible tourism as well. So,
it would be interesting to know your use of responsible tourism and volunteering kind of

interchangeably in these questions?

Alisha: So, I’'m making my thesis around international volunteering and its impacts, and
this thesis is divided in two parts with the first part done last year. And I made a survey
last year and most of the respondents were saying that international volunteering was a

responsible tourism practice. So, I have been trying to have another vision on that.

Cathy: So, I think... I personally find a difference between long term volunteering and short-
term volunteering. And I think short term volunteering is a form of tourism, I do not know
whether I think it is necessarily a responsible form of tourism or not. If working with that
definition then, people’s understanding that they can make an impact or make a difference while

they are travelling, is that kind of what you are thinking of?

Alisha: Yes exactly.

Cathy: Yes! [thinks] I have some very strong views on short term volunteering as opposed to
long term. So, I think, in any form of tourism, we should be looking at do no harm approaches
and any kind of volunteering we should also be looking at do no harm approaches as well. I do
not necessarily believe that it is possible to do a one or two week visit to something as part of

a trip in ways that are healthy for the community.
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Alisha: Yes, I understand your point! Why did you decide in your NGO to accept but

restrict international volunteers?

Cathy: Yes, so this is where I am like the difference between short term and long-term
volunteering. So, as I mentioned, the NGO was founded by an American missionary, so we
have had long term international volunteering from the beginning. But we have very... Kind of
strict guidelines around who we allow to do long term volunteering and what influence on the
community they are allowed to have. So, we accept long term volunteers. So currently, the three
western volunteers, we have all been there... I am the person who has been here the shortest,
I’ve been here for 4 years. We encourage all our long-term volunteers to speak Khmer, as fluent
as they can be in the language and they need to do that before they start working with us. And
we only place expats or volunteers in capacity building roles. Though the exception to that...
So basically, none of our long term or short-term volunteers... Hang on a second. So, we have
our long-term volunteers, then we do have occasionally short-term volunteers. And we were
allowing short term volunteers of around 3 months, but we recently made the decision that we

were looking for one-year commitment.

Alisha: When you speak about long and short term, what is the difference?

Cathy: So short term is anything less than a year, but anything over two months. So, we do not
allow... like previously we have not allowed anyone for shorter than two months. And we
decided that it would be a year now. And then, long term is anything which is in an indefinite
commitment, I guess. So, it is our long-term workers who we want to have learned Khmer
before they start. We all do capacity building, none of us has direct contact with our clients.
Only our Khmer staff does and so, the volunteers' role is supporting our Khmer staff. Like I
said, the only exceptions to that are the volunteers we have with our disability program, who
sometimes need some client contact as they are training our staff on how to do interventions
and things. So, we have a long-term physiotherapist who’s part of this team and who’s been

here for eight years. And so, she will occasionally see clients.

Alisha: Are they still considered as volunteers after eight years?

Cathy: Yes, they are. None of us is paid, we are all making long term volunteering work.
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Alisha: Ok I just wanted to make sure. It is the first time someone speaks of long term as
an indefinite time commitment. Other NGOs would say one year more, and the short term

would be 1 or two weeks.

Cathy: So, we also come from a mission’s background so when we talk about long term in the
mission’s community, we are kind of talking of people who are here for three years +. So, like

the agency we are here will count anyone being here for less than 2 years as being short term.

Alisha: What would be the pros and the cons of having international volunteering from

your perspective?

Cathy: Well you should probably ask our staff [laughs]

Alisha: Yes, it is a bit difficult to be neutral when obviously you are a volunteer [laughs]

Cathy: I think [takes some time to think] so the long-term relationship building can help with
capacity building and support for our staff as well. Like the practical thing is like having people
that have English as their first language who can help with donor relationships and that kind of
stuff. I think the greater value is the role that we play as a bridge between those communities
and be able to sit down with a Khmer person and say “ok, when the donor asks these questions,
they are meaning this and how are you going to respond to that?”. And so, it is to walk alongside
and to... it is about doing capacity building and stuff. But I think there is also some training
and skills. That we can do [inaudible] being able to do social work, physiotherapy, we had a
worker last year who was only here for a year who was an educational psychologist for the
specialization in autism. And so, she was able to spend the year working with our Khmer staff
around “ok, what is autism? What things do you have here? What is the context of it here?”
learning from them about the context and then being able to share training resources for families
through that. Again, we have had our occupational therapist that was doing similar things. And
for roles where occupational therapy is for example not a profession in Cambodia yet, and so,
having people coming with those roles who can provide on the job training for staff and things,

it’s a really helpful way to be able to provide more therapy intervention to our clients.

I think... so it’s kind of what the others do... Again you’ve had to talk more to our Khmer staff
about how they view the other expats that are also doing social work supervision training as

well, and social work case management training, [ mean that’s how OSCaR was born. It was to
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train our staff to improve their processes. I have always had more of a... English language kind
of role. I did all of the communication stuff and again, in the last year my role has been how to
train Khmer people to do that and train staff members to do that. But initially it was helpful to

have... it is much easier to write a blog in your native language than it is in a foreign one.

Alisha: And have you noticed any cons?

Cathy: Oh absolutely, you do not know what you are doing most of the time [laughs]. Because
you are working in another language. I think that not being able to see the full picture. Because
there are so many layers of context and when you are listening to a family story or, when you
are trying to help a worker make decisions how to best support people or whatever, there are
always going to be so many layers of culture that are influencing values and decisions making
that we just don’t understand. I think that is one of the main reasons why we restrict the use of
volunteers. It is because we do not want people who do not understand the context making
decisions. We want to be able to support our staff, but we are working with people who
understand the context better than we ever will. Others making decisions is just not possible.
And I think the language barrier is a really big one as well. And even our workers who have
been here for eight, nine years will say that “there is still so much Khmer I don’t know”.
Understanding the different answers in the way that people use languages, is difficult. I think
one of the cons of being an international volunteer, particularly one who is there doing capacity
building is “oh well if they know stuff, if they say something, it must be true, it must be
accurate”. And so always having in mind so we could totally misinterpret the thing and having
it completely wrong. But I think that’s why the long term thing is important because it’s actually
from sitting down with somebody and telling them “no, tell me what you think” and asking
questions to peel back those layers, that you get a bigger understanding. And I think that
understanding takes years and years. And I think the level of trust you need for a local person
to be able to honestly say to you “no, that solution won’t work”, also takes years. And it is

building that relationship that takes time. There is no “follow these five things and that’s it”

Alisha: Yes, I agree. I just need to say that because I am doing this also as part of my

research, I need to remain neutral. That is why I am not commenting on your answers.
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Cathy: That is fine, you can tell me off record after [laughs]. Can I just go back, just another

con of international volunteering?

Alisha: Yes sure!

Cathy: Generally, that is why I am still trying to separate long term and short term in my head!
I think the resources thing is another big con. When we enter a community, we come with a
whole bunch of resources, it is very tempting to hand out those resources or to use those
resources as solutions. And again, if you do not know the context, you do not know what you
are doing, it is not the best way to use them. And so, I think learning to sit and be patient and,
again, learning context is really, really important. I think, as an international volunteer you have
to work long enough to be able to recognize the patterns. Yes, so like, we should be seeking for
and looking for local assets and we have to sit in the context long enough to be able to recognize
it as well. Because I think when people first arrive in a country it is very easy to find problems
and come up with solutions but I think, you need to learn to recognize assets that might be
different to what you would bring as a solution. And I think as Westerners, we are never taught
to [inaudible] or... our education systems also said that if you do enough research, you will find
the correct answer. I think, as international volunteers we need to learn to sit long enough to be

able to recognize complexity.

Alisha: Yes, I agree on this one!

Cathy: And I think the disadvantage of short term is if you have got people coming in every 3
months, you are not sitting long enough to notice complexity. And if you have got those people
implementing things, then, you know... you do not know what is going to happen from that.
Whereas if you have a local worker who is implementing and volunteers are just supporting,

hopefully the harm is reduced.

So, the EC! [laughs]. So, the EC is an attempt to be able to reach out and communicate to the
other form of volunteers which are what I would probably call volunteer tourists. They might
call themselves responsible tourists or they might even refer themselves as short term missions’
volunteers; people who are visiting Cambodia for about two or three weeks. And the aim is to
present an alternative program for them to engage with. So, it’s increasing awareness about the

harms of volunteering in orphanages, or the harm of doing construction work or teaching
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English or any other forms of short-term volunteer. But it is about giving alternatives, and an
educational component on “this is why we should be doing this instead”. So, this is what the
EC is hoping to address. Both to provide training around a particular issue and training on how
to do responsible tourism but also, to be that model as an alternative so that people not just take

the information and go home.

Alisha: And how is it all organized?

Cathy: So we have a curriculum that we have created and basically when... so the other thing
that we really wanted to do with our EC, was to take a lot of the information that is applied to
long term volunteering and to individual volunteering and apply it to groups. So we have things
like the international volunteers code of ethics now for individuals that are doing things with
government level agencies and there is a lot of work being done to talk to the individual
voluntourists who might be here for a holiday and who’ve heard about an orphanage that can
volunteer in. But there didn’t seem to be a lot that was done for the groups that were coming in
and we know, from a faith based perspective that at least, in Australia, 52% of church goers are
supporting orphanages, and that a quarter of those are sending groups over to visit orphanages.
We know that 15% of Australian schools support orphanages and a number of them are sending
groups as well. And so, we wanted to basically say, “well we have all of these long-term
guidelines from those people who have been here for 6 or 7 years about how to instruct ethically
in the community you are in”. But it is the group that are the hardest to change direction because
you have to change a whole institution from its direction, from what they have been doing and
they know that... “Well this is what we’ve been doing for the last 10 years what do you mean
it’s harmful?”. And they have got an investment.... But they also do not know what the
alternative is. So, it is about thinking of their yearly trip and what we have been doing, and what
we can do for next year. And so, having a program where we can say “well here is the theory
about why we believe what you have been doing is doing harm, and this is why we think you
need to change. And this is a model of what you could do as an alternative”. So, it is kind of
two folded. So, we do training to groups about how they can do things ethically and the program
is a series of development curriculum that we’ve created exploring ideas of what does it mean
to be outside and coming into a community, to be engaged in the community, what does it mean
as a supporter of an organization to be able to inform them well, and then we use orphanages

and carrying for children as our case study around that.
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Alisha: Do you also have individuals coming?

Cathy: No, so we are trying to focus on groups at the moment. So, we are working on getting
our ethical volunteering sessions online so that individuals can be working through them. But

our project is based on working with groups.

Alisha: I might skip the next question because I think you already answered in which ways

it promotes responsible tourism practices, but if you want to add anything on that?

Cathy: Like I said, when we came to design it, we were looking at two perspectives. We were
looking at it from the aid development sector and the perspectives around good term
volunteering. And then, we were looking at it from the faith-based missions organization’s
training people are involved in as well. And we are trying to take both statuses to see how we
could learn from each other in that. And one of the things that we... that came out from those
two perspectives was the lack of preparation that volunteers have before they serve in any
community. And so, the reason that we have chosen to build this whole hope program around
the idea of our development curriculum is because we are trying to provide that training before
people come and do things. So, in fact, our whole argument and the whole point of our effort
is: you are going to come to Cambodia for two weeks as a group, to come and serve, and come
to do something; we would rather that you just come and learn instead. And so, the whole
program is an exposure trip, it’s a study trip, it’s coming to learn what works in caring for
vulnerable children in Cambodia, and to learn how they can support the organizations that are
doing that. It is not anybody going out, teaching English or building anything, there’s no
interaction with children in our program, it’s learning about our NGO and its partners, about
what we are doing, and how you can support that. And keeping in mind what we were saying
about every orphanage in Cambodia is funded in some degrees from people coming outside
from Cambodia, and the main role of people coming to volunteer is to come back to their
community and tell people not to get involved in that and to use their relationship to help

orphanages to transition to a family based care model.

Alisha: And what are the alternatives you give to groups who would like to volunteer in

an orphanage?

191



Cathy: Yes! So, like I said we get them to learn about our program so that they can go and
advocate for that. But also, we have a set up thing that they can do to build up our staff capacity
again. So, instead of interacting with our clients, maybe they can fundraise and use the money
to pay for our staff therapy courses or they can come and go to markets with our staff to buy
furniture. And, looking for things like that... where... they can have a chat with our staff on how
this therapy would be useful for us, and why social workers should have that. And you know,
again have a deeper understanding of the work that our staff does. Or also if people want to
provide supplies so we would have one of our staff raise funds for that and when they are in
Cambodia, we take them to the places in Cambodia where they can buy that stuff. So, they can
see the things that are locally produced, locally made and locally sourced, and they are using
their outside resources to finance that. But they are buying it within the local economy here and

then, being able to spend the day with our staff learning about what the team is doing.

Alisha: How does the EC contribute to your NGO?

Cathy: Well, hopefully every time we have a group that comes through, we have people that
get passionate about our NGO and go back to their country and talk to their friends and family
about it. But also talking to their school community, to their church community around why
they should not volunteer in orphanages, why the movement of family-based care is important,
and then raising interesting funding for that as well. So, it is mainly an advocacy role. And like
I said, if people are insistent on doing something, we would have ways for them to build our

staff capacity as well.

Alisha: Do you accept day visitors within your NGO?

Cathy: Again, only groups. Yes, so we have... If there are teams in town who would call and
say, “hey we want to learn about your NGO”, we would accept them to come for half a day.
Make them come to the office to present them our work, the one of the EC and the NGO, and
again, it is in Phnom Penh’s office only, no contact with any of our clients. We would have few
of our staff but we are trying to limit that because we are trying to not disrupt our social work

staff’s daily routine, who’s already doing a lot!

Alisha: Does it happen often?
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Cathy: Yes, kind of. Between October and January, we were doing about one a week. Now we

have not any anymore [laughs]

Alisha: I wonder why [laughs]... Do you have staff allocated to this?

Cathy: Me and my Khmer co-worker, we do this full time. And that is why we are looking at
ways to minimize the impact on the other staff as well. When we were first kind of doing this,
it was like we were getting one day trip, coming kind of every two months or whatever. And at
that point, it was ok to just say to the managers “hey can you come down and have a coffee
with them and talk about what you do”. But when it becomes more regular than that, you need

to have staff with specific roles that needs to explain instead of calling everyone out.

Alisha: Do you have any code of conduct, guidelines that you give to visitors when they

come?

Cathy: Yes, we have a social piece? [inaudible] we give as part of our EC program. We have a
visitors’ code of conduct from the NGO, we are making a child background protection check,
not that we are expecting them to have any interaction with children. But we would rather make
sure that the people we are bringing from overseas are ok. And we have an ethical

communication guideline that they need to sign as well.

Alisha: Ok great! So, I was asking all those questions because we are thinking at CFI to
maybe get involved in ethical tourism. It is a new project for us, so we are trying to have
others' feedback on that. So, I would like to know, with your experience, if you could give

us any recommendations on things we should or should not be doing?

Cathy: I mean it depends on what you are hoping to design, on what you are hoping to get out
of it. One of the things that we have found to be a constant challenge is maintaining the ethical
standard that we want to apply which is the do no harm standard against people’s expectations.
So, we have had people come through our program and really love it! And then, we had others
come through and say “well we didn’t do anything” so we were like “yes this is the point
because you are here in Cambodia for eight days, you don’t understand the context so you are

not supposed to be doing anything”. And it has been really tempting to ask for ways that we
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can communicate with people that are coming in to know what their expectations are. Well also,
having an idea of what they want to achieve while they are here. And that is the challenging
thing of the alternative model we are trying to do. It is from a research, ethical standpoint, it is
their framework and we are not judging, but we are trying to explain why they should rather go
with this than building a bamboo house. But any ethical tourism project that you set up needs,
in my opinion, needs to be thought through as “what is it we are trying to achieve”. Like is it
something that you guys want to set up as another income string for the people you are working
with or is it a donor funding for you guys as well. But being really clear about the purpose and
about what you allow. Like, what kind of connection with CFI beneficiaries are we allowing
people to have? And so on... So, we have said, while we are a foster care agency, there is no
way that you can see foster care families. You would not in Australia or in the US, or even the
UK and I am sure in France as well, to just turn up for a day and expect to be able to hang out
with foster kids. It is just not possible. So, it is not ok for you to go to Cambodia and think that
you can. But, that doesn’t seem to be a logical thought to a lot of people... But when you put it
that way people usually say “well yea...” . But [thinks], I don’t know how COVID is going to
affect this, but there seems to be a lot of entitlement about “I have the right to come in somebody
else’s community and I have a right to do something in somebody else’s community”. There
was a lot of research that we looked at while putting this program together around people...
poor people in your home country, kind of the idea of the deserving and undeserving poor...
And it’s really easy... and so, you know, the poor in our home countries are undeserving
because they are drug users or whatever... But the poor somewhere in Cambodia, are... you
know their poverty looks different, so therefore, “it’s something that I can do and go help”. And
I think, the desire to care for people is altruistic and I’'m very aware that I criticize this stuff in
the position of being a long term volunteer, like everything I say applies to me as well [laughs]
But, I think that a lot of the ethical tourism stuff that I’ve seen, can be well set up in a way that
it supports the community and stuff, but also from an environmental perspective. But it does
not challenge those stereotypes about poverty and about alleviation of poverty, and our place
in being able to relate to people who have a certain level of poverty and interconnect with them.
And that is not challenged in most of them. And that is what I am really passionate about our
EC because I think it is the kind of thing that we need to be challenging as well. It is how we
can bring people to recognize that yes there is a role in giving back, there is equality and it is
ok to challenge inequality. And we need to be mindful of it, as the wealthier, we need to do
something about that. But, not doing that in a way that overrides the experience of the

community we are visiting. How do we learn from these people and share rather than saying
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“these people have a problem that needs to be fixed”? And how can we challenge that in the

way that we bring in people as volunteers? How do we challenge that as well?

Alisha: Do you have any dependency on tourism?

Cathy: No. [thinks] Well yes. So, the plan has always been to make the EC self-sufficiently
funded through the teams that we have come in. So, that is basically we are looking at enough
for our Khmer salaries, for Khmer people who are running this project. We are partly donor
funded at the moment with a half/half, half our donor and half our income model. We have no
income for the rest of the year from what we can see at the moment. So, we are using this time
now to really work on our curriculum stuff, and really polishing that up. We were about halfway
on putting that online anyway, so we are finishing that of. And, the other thing we are doing is
writing training staff menus for our staff because I'm currently training the guy who will take
over as the project manager and then, he is training a Khmer worker who is going to take over
his role. So, we are currently writing the processes around that. And then, it is for me to exit the
program in around September anyway. So, it is really allowing me to invest in staff and in
processes and things but yes, in terms of a long-term financial sustainability program, it’s going
to be a bit difficult this year. | mean, the good thing is that any money we receive through the
EC goes into the generalized NGO funds. So, our NGO is not dependent on the EC in order to
fund any of their projects. So yes, the NGO is not dependent on the EC, which is good! And I
think, I would not want to see our NGO dependent in any way because it is just too tricky. But
I was reading about another social enterprise down here in Phnom Penh. The social enterprise
funds the NGO and now, the tourism left in the last weeks and they are losing a lot of money.
So, I think, there is definitely a role for social enterprise to be supporting NGO and to be

providing unrestricted funding but that’s it.

Alisha: Yes, it is difficult to rely on tourism... Ok so we have come to the last question. Do

you believe in tourism as means for sustainable community development?

Cathy: Hum... If we are talking from a really theoretical community development point of view
where our community gets together and says “yes, we want to open up our community to our
homestays” or I don’t know. Then, yes, I do if it’s community driven and community led. I

don’t necessarily believe in outsider led tourism because I think that it is kind of related to this
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poverty porn idea of “hey we’re going to use your community in order to make people feel a
certain way in order for them to give money”. That again, is the kind of attitude that I want to
change. I think tourism as community development really needs to be initiated and done by the
community. Well, it depends... if it is a community that shows off Angkor Wat, that is one
thing, that can be found with outside initiatives and funds as well. But if it is that kind of... yea
I guess the kind of homestay model, how do we do that without exploitation? And I don’t
necessarily think that you can-do short-term volunteering as a means for sustainable community
development. So straight tourism yes, long term volunteering I hope so [laughs], responsible

volunteers as means for sustainable community development, I am not convinced about it.

Alisha: Do you think the current has affected your answers or do you think you would

have had the same answers 6 months ago?

Cathy: At the moment, my answers are consistently what I’ve been fighting for over the last
years. What [ would be interested in what it’s going to be in six months' time. Because what |
would love to be doing if I had the time to, is I would really love to be starting to collect data
about this now. Because for the first time ever, we’ve sent all the short-term volunteers home.
There are still a lot of long-term volunteers here, so all the international NGO staff goes on,
from what I can tell. But I would say that there is still 70% of missions’ community here in
Phnom Penh. So, I think it is really interesting because at the moment we can really see the
difference between short term and long-term volunteering. And I really wish I had the capacity
to be collecting data on this because we suddenly lost all the short-term volunteers coming in
to teach English, building houses, running medical teams... And we have also lost all of the
right up to one-year government volunteer groups. So, I am really thrilled to see what is going
to happen with the orphanages in the next two months. You know, how much is this a business
model where people are relying on people visiting. If that is the case all of those models will
eventually collapse. From a child protection perspective, I still hope this does not happen
because of the reintegration of those kids. But I think it will clearly change stuff. But it will be
something interesting to track. Also, how the communication is going on as well. You know,
all those orphanages that were relying on teams coming in, are they still able to monopolize
those relationships in order to get some money? I am kind of hoping that in six months’ time, |
don’t have to run the orphanage side of the EC anymore. It would be nice if everybody worked

at home for six months. It would be really nice that people who would like to volunteer in
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orphanages take this time to do some reading and to discover that maybe they shouldn’t
volunteer in an orphanage. And that would be great! I hope we are going to learn from it and

also schools that are sending out hundreds of kids to service trips.

Alisha: It would indeed! Thanks a lot for your advice and thoughts all along this
interview! It was a pleasure speaking to you. I will send you the transcription during the

week for you to check it if you would like that!

Cathy: Yes sure! Thank you as well, I hope it will be useful for your research! Take care

Alisha: It will for sure! Take care as well, we stay in touch!
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Appendix 8 - Interview NGO founder

Skype call held on the 25th March 2020 with Morgan, founder and director of local NGO in
Siem Reap. We had to make the Skype call shorter due to the current situation, that is why I

decided to ask the most important questions.

Alisha: Hello Morgan! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and your NGO better. Can you please present yourself and the NGO?

Morgan: So, my name is Morgan and I am the founder and director of a local NGO. It is a
Cambodian NGO located in Siem Reap and was created in 2008. I was completing a research
and I saw people coming to Siem Reap and wanting to get involved and not really knowing
what to do. And so, my idea was could I start something, could I do something that would help
people to get information. And that is how it started in 2008. And the whole point of this, as it

says on the website, ‘we are helping you to help’. Everything that it does is trying to inform

people who would like to come and help in the best way that they might do that. And to avoid
some of the things that might not be so good to do. And, we have been operating three main
parts of our projects. So, one, it was the original one, is giving out information. And that can be
in many different ways, it can be a leaflet, it could be coming into the office to chat with us, it
could be looking at information on our website, it could be child protection workshops, it could
be briefing sessions with visiting groups. Lots of different areas of giving out information to
people. And the second we do, is we place volunteers and find good places for them to do good
things; that little sentence is an enormous big job to make sure that people are working in places
that we understand and believe they are doing good things anyway, and the volunteers are doing
what they should be doing and looked after carefully. And we place people in maybe 6, 8, 10
different organizations around the town. And the last thing we do is we run our school, which
we took over the running in 2012. It has been running since 2007 but it is now all part of our
NGO. We provide school for almost 500 kids a day, we have 17 staff and that is the framework
of what we do, and everything I try to do is to help people to do appropriate things. Because |
am sure in your time here already, you’ve seen good things happening but also seen things
happening that are not... that already you would be thinking “I don’t know if that’s really
helpful for Cambodia”. That is us and what we do.
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Alisha: Why did you decide to run a volunteer placement service?
Morgan: Hum... It came not surely out of being this point of information and gradually people
were saying “Where can I volunteer?”. So, it came out of that, it came out of the whole package
of ways that we could possibly help local organizations. So, we also... you know people could
donate through us, so we distributed quite a lot of money as well because people were happy to
do it through us. But volunteering was absolutely something that kept coming up and we spent
quite a bit of time to see how we could do that in the most responsible way. So, it came out of
being asked. And I... I am now thinking of things I haven’t thought about for a bit, but I took
the view of... the high-level view that I knew from the beginning that volunteering could be
helpful, but it could also be very unhelpful. And I also knew, I did not think it was reasonable,
possible, practical to try and stop people from volunteering. I thought my best job is to be in
here, giving information, advice and guidelines as much as I can to encourage that what people
are doing is responsible. And if people will come and follow our guidelines it is fine and if they
will not, we would not be bothered with them. I told you that along the line we have been trying

to encourage people to do things better.

Alisha: So, what would be the pros and cons of having international volunteers coming to

Cambodia?

Morgan: The cons are the impacts that those guys have. All the things about... the things that
we do when we go to a place when we think we know the best, and the reasons why people
volunteer. So that people end up trying to overlay their thoughts on what should be happening
here rather than listening to what Cambodian wants. There is also a massive job to manage
Cambodians so that they can take control of their futures and interact with volunteers in an
appropriate way that is beneficial for everybody. Which is something I think we have been very
successful at. Our school is run completely by Cambodians who have develop ways to say to a
volunteer “ok this is how we are going to do it, this is what we hope to get from this experience,
this is what you are actually going to get from this experience” and we’ve managed to have
quite of positive things. So, the positive things are that they bring resources, they bring new
ideas, they help Cambodia engage with the wider world. Cambodia can’t work like an island,
completely isolated and protected from influences from the outside world. It is ridiculous to
think it can. And what we try to do is to make those interactions as beneficial and as responsible

as possible.
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Alisha: Do you accept day visitors? And if yes, how is it organized?

Morgan: Yes. So, there is this great thing. Everybody wants black and white answers to these
very complicated questions of foreign people coming to volunteer. And one the simple things
people want is “so should I volunteer with kids? Yes or No.” There is not a yes or no answer...
“What is the minimum time you should volunteer?” The longer I have done this, I am very clear
there is nothing to do with a minimum time, it’s to do with an appropriate time. So, if you are
going to come for a very short time to visit... and first if you come for a visit it is quite different
from volunteering. We have got people here who come to meet visitors in the school and talk
to them about what we are doing and then take them around in an appropriate way so that they
don’t get involved with the kids and they don’t disrupt classrooms and all the rest of it. So that’s
visitors. First thing we built here is the visitor center where we could catch people and deal with
them, so they do not wander around. With volunteers it depends on what you are doing, so we
could have a wonderful volunteer experience for half a day. You might play the guitar or might
to origami and do arts and crafts, or we might be an expert on first aid, or you might... you
have lots and lots of things. And if we knew what you were doing, and we knew when you are
coming and we could agree in advance what it was you would be doing in that half day, if it
fitted in with the overall curriculum that is happening at the school. You could come along and
everybody could have a wonderful afternoon. If you come here and say, “can I please teach
French or can I please teach English?” Ridiculous! But if you are going to come and make a
discrete activity that fits in in what we want... We had some wonderful things! And equally,
we could have a volunteer for three months who is very skilled and experienced, who is a bloody
nightmare and will not listen to you and you have three months of misery. Does not bring
anybody any benefit. It is about appropriate things. And the shorter the period people come for,

the longer the preparation you have to do to make it work.

Alisha: We would like to know how we, at CFI, could get involved (or not) in ethical
tourism, so I’d like to know, with your experience, which recommendations you could give
us? Of things we should avoid doing and in opposition, what are the must we should not

forget?

Morgan: So, did I already send our child protection guidelines, code of conduct and visitors’

rules?
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Alisha: No, not yet

Morgan: Ok so I will do that right after our conversation. First of all, you need to decide what
you want from these visitors, what is it that you need, and you need to develop some very clear
rules. And you need to think of what it is going to be: is it just going to be a visit, something
else where people could get involved in and volunteer. But it has to be suitable. We have groups
of high school kids that come from Australia, New Zealand and Great Britain and they go for
half day, sometimes... It is very short but some of them stay two or three days. And they will
go and help our library. So, we have a wonderful library, lots of books, we have a librarian that
does not really know what she is doing, we can help to plan the activities. A book will be read,
the stories will come from that book, there will be arts and crafts sessions from that book, there
will be planned activities and kids listening to people reading to them. Wonderful wonderful
for the volunteers, brilliant time for our kids, and most importantly a great time for our teachers
who then learn more about how to run a library session. Those are great sessions! Because they
stand along in sessions. So, you must avoid having people wandering through your buildings,
disrupting things, we need to be highly organized, you need to have staff that is dedicated and
that can deal with them. And make sure that whatever you do, fits exactly with the overall plan
of what you are doing in your projects and that it adds to it. And it does not distract from it!

(small pause)

It is not easy, but it is not impossible. And you need to be thinking all the time how there 1s a
benefit, and how you can maximize the benefit from any visitor or volunteer interaction that
you have, what do we want from that and also, what can we give to the person who’s coming
to visit or help us. Try and work out those things and be absolutely clear. And the big thing
you’ll have is dealing with your staff, explaining the dangers, encouraging them to have the
skills to stay in control of the situation and not be pushed around with people who come with a
lot of power. Because they have got the money and they easily can start telling you what to do.
So, you must absolutely avoid donor drift, and being pushed off what you want to do. Or get
yourselves in situations that are dangerous for your children and your staff. Which is fairly rare

but much more likely is doing things that are not appropriate for your beneficiaries.

Alisha: And do you deal with the dependency that tourism and volunteering can create?

Morgan: This is the strive line of our school (showing a paper saying “Helping without creating

dependency”). Of course, there is, of course there is... Even the kids miss it when we don’t
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have volunteers because they like the interaction, they love it! And I think we have to do it
because in Siem Reap we used to have a tourism industry. They need to know how to deal with
weird people like you and me, who eat funny food, and look funny, and don’t like rice for
breakfast and all these weird things. They need to! But of course, the danger is and the reality
is, if you don’t get funding from anywhere else, and you are relying on supplies from those
guys, then there is a danger that we get dependency on that. And that is one thing we are
constantly working at. How can we broaden our income base? The big thing is to make sure
that whenever a volunteer is around, your staff absolutely remains in charge. That the volunteers
are seen as a classroom assistant, as something that is helping your staff, but the rhythm and
schedule is maintained the same way as before. And this is the same for visitors. Do not let
them disrupt your work and let them drag you off. It should be a plus not more. I will give you
one more example of how those short-term things work. Last year, was 50 years since the man
landed on the moon, I remember it, you do not (laugh). And some people here did not even
know it did happen. We had some visiting schools, particularly from the UK. We said “how do
you fancy working with us to prepare some activities about the moon, the solar system, the
stars... These guys only came for a few days but prepared all sorts of stuff and we had the most
wonderful lessons about space which are still going on. We can be creative and think of what
these guys can bring that we cannot really get from here. You might be willing to do something
on the environment or on nutrition or health. What we have also done with high school kids is
that we had groups of high school kids from the UK coming over here and we just let them go
and chat with people their age. We just said “go and have a chat”. And the next thing that
happens is that they start laughing with each other, and they all realize there is not so much
difference between them. Great English practice for our children and great eye opener for the
other ones! The thing is that the simplest things are also the most difficult to organize. We need
to put a lot of work into it. But we had some great sessions where they just went and chatted

with our older kids.

Alisha: Great ideas and lots of infos! Thanks a lot Morgan, it was a pleasure to talk to you

and thanks for taking the time. Now I hope everything turns for the good!

Morgan: Thank you, it was good to have a chat with you and think of something else than what

is happening now! Take care and we will keep in touch.
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Appendix 9 - Interview local tour provider owner

Held at Coffee Town in Battambang on the 17th March 2020 with Sreyrath, owner and director
of the shop.

Alisha: Hello Sreyrath! As part of a master thesis research and a fact finding for CFI on
I would like to get to know you and your tour company better. Can you please present

yourself and what you are doing here?

Sreyrath: My name is Sreyrath, I am the first daughter in my family and I finished university
already. I started a business with a friend. The first year we started together but the year after
she left and stopped working with me at the shop. She now works in Phnom Penh so I’m alone.
So, this year has been quite busy because I had a lot of work and I was alone. And I didn’t know
how to run a business but she always supports me and gives me ideas. Sometimes my sister is
staying at the shop so I can make the tours. And sometimes, when a bike is broken, I can care

for the customer without worrying about the shop when she is here.

Alisha: Wow I can imagine how much work you can have sometimes when being alone!

And what are you proposing?

Sreyrath: We have half day and full day cycling tours but I also organize visa extensions for
tourists or working visa as well. I organize private or shared taxis from Battambang to Phnom
Penh, Siem Reap, Sihanoukville and so on... After, I sell bus or boat tickets and also for the
circus. After all, I help people in town to open their own business. I prepare some documents

for them and bring it to the ministry.

Alisha: You are doing a lot! And for the cycling tour, how are they organized?

Sreyrath: I do the tours and I am the guide even if my English is not so good we can understand
each other! So, I have cycling tours for half day where I go to the North to Ek Phnom, I also

visit local businesspeople and after that I visit the history sites of Khmer Rouge in Cambodia.
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Because we have two places, killing fields and killing caves but I bring them to visit the killing
fields. And after that for the local business we visit the rice paper, the rice wine, the crocodile
farm, the banana fried and the fish market. All people I know. And they are very nice when I
visit them, they never accept people’s money. They explain a lot to me and then I translate to

the tourists because they cannot speak English.

Alisha: What is the most popular tour?

Sreyrath a: It’s the visit to Ek Phnom, it’s the one people ask me the most about. Because they

want to see how it is going in the local villages.

Alisha: And who are the usual people making the tours?

Sreyrath: For the local people when they come to Battambang, they do not want a guide, they
want to make the adventure by themselves, but they want the directions. And, for the tourists I
have mostly young or older people. Even though they are 70 years old they still want to do it
(laughs).

Alisha: Do they come directly to your shop or they book through their hotels?

Sreyrath: Most of them are walk-ins, and a few times the hotels call me because I have leaflets

in some of them.

Alisha: Do you sometimes have people coming to your shop and asking you to visit or

volunteer in an NGO?

Sreyrath: Yes, it happened, but just a few. 3 times since I opened the shop. Some people want
to know about NGOs supported by religion, because some people do not want to go to an NGO
without it being religious. After all, I’ll explain them which organization they can go to like

K&K. K&K is an organization supported by Japanese, but they are not religious, they just want

204



to help the women. And they receive visitors. Then I contact the NGO, organize the time and
let them know when they can go and visit. Then they go there to visit, sometimes they buy

things to support them.

Alisha: You were telling me that you bring tourists to local businesses, what are the pros

and cons of doing this?

Sreyrath: What I know, just a few local businesses when I bring people there, they expect
tourists to do donations at their place. And the advantages, is one thing that when tourists or
local people come to visit, they can show their homemade and get people to know about what
they are doing. It also helps them to grow their business with the money of their visits. In their
dream they would like to sell their products in the national market. Because in Cambodia for
example with the rice paper, in Phnom Penh and Sihanoukville, the rice paper is imported from

Thailand. So, they would like to change that and sell theirs instead.

Alisha: Does it happen that tourists do not behave appropriately during the visits?

Sreyrath: Usually they do, some take a lot of pictures but the local businesses they know
already. But a few families they ask before and some don’t, but it is ok, they know now and
they don’t mind. But it is forbidden to take pictures of some places in the market because it is
illegal for people to sell wild animals. If people post it in the social media, police will find the

sellers and arrest them.

Alisha: So, I’m actually making a fact finding and master research to see if CFI could get
involved or not in ethical tourism. The idea would be to partner with other NGOs and
tour sellers to propose visits, do you think people would be interested to do something like

that?

Sreyrath: People would be happy to do it, I think. Because a few tourists want to know more

about children's education and about the communities so I think it would be a good way to
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explain them and show them what local NGOs are doing. And [ would be happy to do something
like this during my tours because before I did not know how to connect with local NGOs to
support them. Because when I asked one NGO which has one place for homeless kids, they are
close to Ek Phnom. But they do not accept tourists to visit there. Because they said that the
people of the NGO are very poor so if they receive the visitors, there will be a very far level

and they don’t want that. But it is a good idea!

Alisha: What do you think are the things we should definitely avoid doing?

Sreyrath: First, do not let them see very poor children or families. Also, tourists during my visit
compare a lot Cambodia to their countries and sometimes are a bit judgmental. It is not a
problem when they visit local businesses because people do not understand them, but it is better
if you protect children and families from some remarks that can be made. Some people do not
expect Cambodia to be like this so... And also, you should avoid putting a donation box. It is
better if you tell them that they can come to you and have more information if they want to

donate but people do not like to be pushed to give.

Alisha: And the final question, do you believe in tourism as a means for sustainability and

community development?

Sreyrath: I think tourism is very good for Battambang because it helped to develop the city. The
thing that is not really good is the environment because we have a lot of garbage. People always
ask why we don’t collect it, but we do it a lot, it just comes back too fast. So, this is not a good
thing. And also, people are afraid for the rice fields. Before, when you were going to Ek Phnom,
you only had rice fields, now the city is putting buildings and hotels for tourists, so we are
losing some fields and people their work. I am also scared that if tourism grows, the prices will
go up like in Siem Reap where it is expensive to live and to rent! So, I am happy we are having
tourists and I earn money because of them but you also have some disadvantages. And now
because of COVID, tourism dropped a lot, and I do not have any tours, but I still need to pay

rent, so it is difficult because I need tourism to live.
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Appendix 10 - Interview NGO partnership manager

Held on Skype on the 31st March 2020 with Sofia (for the purpose of this research, the name
has been deliberately changed)

Alisha: Hello Sofia! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and your NGO better. Can you please present yourself and your role?

Sofia: So, my name is Sofia obviously [laughs]. I am the partnerships and development manager
so that means I do all the fundraising, all of the grants, overseas communication and help with
the reporting, all sorts of things. Do a bit of policy, anything about collaboration with partners
like CFI. A lot of different things. It is quite a small NGO, so everyone wears a lot of different
hats. But pretty much everything in regards to fundraising, and communication. If you were in
the office you would meet with our communication’s team, which is typically our
communication’s officer, and their communication assistant. So, our fundraising and com team
is made of three people in total with myself. The rest of the organization is programming or
admin. So, we have a small team that is doing all the fundraising and all of the projects you are
interested in. And, to speak about the NGO’s general background as well. So, we first started
in 2009, when the co-founder Nicky came to volunteer for a month in Cambodia with survivors
of trafficking. She was coming to build a life skills curriculum for survivors of trafficking and
use her skills as a teacher to help build a really comprehensive life skills curriculum. So, at the
end of her time here she asked survivors how she could help and she figured she could call
some friends to do a couple hours of volunteering a week and really make a difference. She
figured she’d be sending sewing patterns or something really concrete to help them with their
future business or their future growth. But, the survivors said that they didn’t want something
for themselves but what they asked her to do was to go to local villages and take girls who
weren’t at school to get them there. Every single one of them was out of school when they have
been trafficked and their concern was that, when a girl is rescued from trafficking, that the hole
is just filled with another vulnerable girl. That it does not end there and that it becomes a cycle.
So, what they asked is that she goes out for smaller girls to support some to stay in school. They
believed that if they were in school, they would have be safe. So, that is a national research that

being in school is a preventative of protective measures. And, when we started looking in Siem
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Reap, there wasn’t anyone working on that. There were people working on reintegration, there
were people working on rescue, but prevention was a gap in services. So, we registered in 2010,
and it’s our tiny anniversary in June, which is very exciting! And our mission is to prevent the
exploitation of girls to prioritize the safety and education of their children. So, our program’s
team works with families to keep girls in school and safe and provides all the basic educational
supplies that girls need to stay engaged in education. So, a backpack, books, bicycles, all of the
things... as well as financial support for additional curriculum classes, that you may be familiar
with. As well as monthly safety checks, so our educational officers go out to the village of every
single girl of our program, every single month. So right now, we have about 500 girls enrolled
in our program and the team goes out to meet with the families, to make sure everything is
alright, any questions they have, give the opportunity to girls to take out books from our mobile

library and kind of access other services.

Alisha: That is great! How many people are working in total?

Sofia: So, at the moment, we have 23 staff. So, the program’s team is around 15, we have
educational officers and social workers so a small team of social workers that do more intensive

services to families facing more challenging circumstances.

Alisha: Mostly Khmer staff?

Sofia: Yes, mostly Khmer. The only foreign positions are... we have three foreign positions
and now, only two of them are filled. So right now, we just have myself and the program
manager who’s funny enough, also named Sofia! But she is Australian. So, there is Australian
Sofia and American Sofia [laughs]. So, we are the only Western staff, all the others are Khmer.

And all our program’s team is Khmer, our admin team, the communication officer is also

Khmer.

Alisha: How are you dealing with the language? I’ve only been there a month but I found

it difficult to learn Khmer!

Sofia: Yea! Well I actually speak Khmer. When I first came to Cambodia I lived in Koh Kong

province, way down south and I was with the Peace Corps so within a small village for two
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years. So, after two years I had enough to get by! Some of the terms are really challenging to

get a hold on. A few words can really sound identical [laughs] it takes a long time.

Alisha: Yes, I really wish I could speak Khmer! So anyway, moving to the subject

“responsible tourism”, how would you personally define it?

Sofia: I mean I am certainly not an expert. [ mean on the most basic level I would say it is

tourism that does not harm the local community.

Alisha: According to you, in which ways can volunteering be a form of responsible

tourism?

Sofia: This one was maybe the only question I am not really sure how to answer. Because |
think there are so many levels in each of them about what volunteering is and what responsible
tourism can be. And I do just think that it is very difficult to get it right. To get a balance of
those. Both with volunteering and responsible tourism. Yea... I honestly I’'m not sure. I think

that was the most challenging of your questions.

Alisha: There is no yes or no answer to this question, it also depends on the way you look

at it as short term or long term volunteering.

Sofia: Well now I think there are ways to volunteer responsibly or ways to be a responsible
tourist but I don’t know if I’ve seen any places where it intersected well. I struggled to find a

good example of responsible voluntourism. Because I think there is a lot of power dynamics

behind that.

Alisha: I’ve seen on your website that you’ve decided not to propose volunteering

missions, why did you decide to do so?

Sofia: So, we do allow volunteers just only office based. So, we have had one volunteer coming
from one of our partners “Professional doing good” who actually worked on A Mile in Serey’s
shoes and helped us to do design working and office work. And we do not accept volunteers

typically in most cases. And that is because of the vulnerability and high-risk situation in which
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the girls in our program live. We follow very, very strict child protection guidelines. So, we do
not take on any volunteer that would be working with the girls in our program. Because... I
mean that would just undermine the other work that we do. We do not share the village names,
we do not share girls' real names, we do not share any geographic specifics besides the fact that
we work within Siem Reap’s town. So, we would not take on a social worker volunteer or any
position that would be directly on the program’s side and that would be to protect the privacy
and vulnerability of the girls on the program. But what we do, as I said, is office based and it
would mostly just be with the communication’s team to work on graphics, on videos, on those
kinds of things. So, we typically, when people approach us to volunteer, we direct them to other
partners who we know do good work and accept volunteers and have a well-structured program
that is more suited to that. And beyond the practicality, beyond child protection, somebody
would have to be able to have like those skills in social work and then, be able to speak Khmer
and really to be able to have value. And I think whenever we have a volunteer, we do kind of
the same things we do with our staff, checking and referencing. That would be in very specific

circumstances [ would say.

Alisha: And for how long are the volunteers staying when you do accept them?

Sofia: The first was three months. We were supposed to have another volunteer coming this
month but yea... that kind of went out of the window [laughs]. So, we kind of work with
professionals doing good to do volunteering placements so it is about three or six months. And

that 1s what we would be looking for on projects within the com’s team.

Alisha: What do you think are the pros and the cons of having international volunteers?

Sofia: I mean, it helps massively... we do not have anybody who is specialized in graphic
designs on our full-time staff team. So, it helps us hugely in filling gaps that we do not have,
like skills gaps that we do not have. I think for shorter term volunteers, or generally speaking,
I think when we open a position for a volunteer it takes time for the logistics and it is a very
small staff team. So, it is just making sure that we have enough time to really make sure that it
is really a good volunteering mission. Because, we also would not want to keep having
volunteers but not being able to support them or talk to them. We want them to have a good

experience. So, | think for us, we take that decision very seriously. So, I think with a small team
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it is really important to make sure that it’s not taking on too many logistics and supervision. It
would not be a positive experience for us or the volunteers. I volunteered a lot, and it can be

challenging [laughs]

Alisha: So, looking at what I think are responsible tourism initiatives, I would like to first

speak about Shine and Dine, can you present to me the project?

Sofia: So, Shine and Dine is more a fundraising initiative than a responsible tourism initiative
in itself. It started 4 years ago in Australia, in 2016, and 2019 was the very first year we did it
in Cambodia, which was exciting. So, it is a month-long campaign where we partner with local
restaurants. So, in Australia we have a certain number of partners that do it every year and in
Australia, they donate 5 Australian dollars for every dish that they sell. They can choose
whatever dish they want; they can see if they want to create anything specific for the month,
whatever they want to do it is really up to the restaurants. They nominate one Shine and Dine
dish and for every dish that is sold that month, $5 goes back to our NGO. Usually we will check
in to see how they are doing, if they need any resources or anything. And at the end of the
month they tell us how much they sold and donate the amount back. In Cambodia, because that
would be quite high of a percentage of a per dish price, like $5 is more than most of the dishes
around here [laughs]. And because it was the first year, we let restaurants choose how much
they wanted to donate per dish. They got to choose the dish and the percentage they wanted to
donate back. And that ranged from 10% to 50% per each restaurant. It’s been fantastic, it’s a
great way for other people to get to know about us and it’s from our partners’ side, fairly low
on their time and staff time because it’s kind of built in their daily operations. So, it is not a
massive ask for our partners. Particularly in somewhere like Siem Reap, and I think I would get
kind of the same answers in Battambang, many people who have been living in Siem Reap for
a while and who are regulars, responded very well to it. It really helped to raise our profile and
kind of remind people if they have not heard from us in a little bit. And on the scale of
organizing fundraising events, it was a lot less logistical work for us comparatively. So, it’s
great, it doesn’t really promote responsible tourism, it's mostly a fundraising activity but we
also use it to promote us and kind of our work. But it is something that a lot of partners are very

happy to do.
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Alisha: Yes, I can imagine! And how is it presented, do they have communication around

it to say that this specific dish is part of Shine and Dine?

Sofia: So that is something they have in Australia. Some of them had table toppers this year
which just said “ask about the Shine and Dine dish”. So one of the lessons learned is that we
are going to do a whole range of things so if somebody wants to just plug it on a word template,
something that is easy that everyone can use or just a pdf where they can fill things in. Cause
there are a lot of things that you have been doing as we were going. Because we started with a
very small group so it was easy to respond to our individual partners’ needs when they said “I
want to have something that sits on every table that says exactly what it is” it was ok. Some just
wanted posters, that kind of differed between the cafes and between the restaurants, or just the
size and type of the cafes. I think the time of the year is very important for that. Because during
the holiday you have more tourists so we had received feedback from people saying they would
be happy to make it during high season just being careful about when the major season and
payroll is. When people usually give their workers bonuses. So just making sure that it was

built in the flow of the season.

Alisha: How many partners are you working with in Australia and Siem Reap?

Sofia: So Siem Reap was eight last year. I think Australia, it was last month in Australia, I think
they had 12, I am just going to double check that... just a sec [laughs]. But it is going to be

affected a lot by the current situation because Australia lost a lot of visitors. Ok, so 16!

Alisha: As you said it will be affected by the situation; do you have any dependency on

this project?

Sofia: The majority of our donations come from small business and individual partners. So,
there is a breakdown if you are kind of interested in this kind of thing, so there is a breakdown
in our latest annual report. So, it is about 54% of our business partners not linked to Shine and
Dine and 38% our individual sponsors, again not linked to Shine and Dine. So, although Shine
and Dine is really fun, it accounts for only a part of our 7% of fundraising. So, although it is
really unfortunate timing, it’s on a smaller side of our overall finances. Shine and Dine would

come under I believe is called ‘advance’, within our breakdown. So, it’s one of those 7%. But
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I think it is going to be a very challenging time for many organizations because November was

already a very low tourism season. It is going to be challenging for a lot of NGO as well.

Alisha: Yea, it is very difficult to forecast what is going to happen... Who is the main

target for this Shine and Dine initiative?

Sofia: Hum, really... Usual customers, short term visitors, Cambodians, all of the one who’ve
mentioned above. We work with restaurants and so whoever is coming to the restaurant. And
it is restaurants we worked with mostly because it was the first year, it was a majority of
restaurants we worked with for past campaigns. So, of course expats, tourists and Cambodians,
we were excited that we have a communication’s assistant now, which is a new position. So,
we can actually start to have all of our materials in Khmer, which is something we haven’t
really had the capacity to do before. But something we are hoping to transition to. A lot more
tourists are having our coms and, which I think CFI is brilliant at, and it is something I really

admire.

Alisha: Do you have any idea of how many people become long term donors coming from

this initiative?

Sofia: From Shine and Dine, I do not really know it. I do not think we have had any from Shine
and Dine but we had some from events, like the Shine food festival where people turned out to
become sponsors. I do not know, I think the bigger value is not necessarily translating to money,
it is kind of the awareness and the support. Because there are so many NGOs in Siem Reap as

well, so it is kind of raising awareness in what we are doing and who we are.

Alisha: Do you want to add anything concerning how it contributes to your NGO, because
you already said raising awareness, raising funds, support, but if you want to add

something?

Sofia: No, it is all of them and primarily fundraising.
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Alisha: Sure! So, you have another initiative called “A Mile in Serey’s Shoes”, could you

present me this project?

Sofia: So, A mile in Serey’s shoe is a half day workshop. Basically, it is an interactive
educational program, that is how we present it. Because it is based in the office, which is an
important point. It is not based in the villages, it is not set up to look like a home, which would
be a brilliant next step, if we can shift to that! But it is office based and it’s inspired by the

Choosers and Adventure book series, so if you are familiar with those?

Alisha: No, not at all [laughs]

Sofia: The reason it is based on is that they are book series that our founder had when growing
up. So, it’s a book where you are giving a number of choices, you read along and you put
yourself in the story, and you get to choose the A or B. And your decisions change which page
you go to and you will continue the story on a different path according to what decisions you
make. So, for A Mile in Serey’s Shoes, we ask participants to put themselves in the place of
Serey, who is a mother in rural Cambodia, working to support her children, pay out for loans
and make very challenging decisions about how to keep her family safe and healthy. And it is
based on case studies and our work overall. So Serey is not a mother on our program, it is a
composite of different experiences shared in our program. We first began putting this together
when people wanted to visit us, like our donors and supporters, friends of supporters, wanted
to come and visit, see the girls and meet the girls. And because of our child protection
guidelines, we do not allow anyone in our villages to meet the girls on the program. Similar to
volunteering, we don’t allow anyone to go out to the communities. So, prior to Serey’s Shoes
the only option was an office tour which is not really exciting because it’s literally just an office
[laughs]. Unless you want to come see people working on a laptop, it is not that exciting! So,
we created A Mile in Serey’s Shoes in order to build understanding and kind of educate people
about the really difficult topics that families have to deal with, and on topics on which families
are working on a daily basis. So, the topics cover includes child labor, orphanages, migration,
food scarcity, traditional medicine VS modern medicine, accessing health care. And it is led by
our communication’s officer and communication’s assistant who facilitate discussions and give
backgrounds and kind of help the group work through these things. So, it runs for about 4 hours,
it starts with an introduction on our NGO, like a very brief overview to kind of get situated

within our work, and then, they have the option to get a very short overview of Cambodia’s
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history. We found that a lot of people have seen, have gone to the major historical sites and
have already known some of it. So, it is an option as well as an introduction to trafficking. They
have to choose one. And then the activity unfolds itself as a series of choices. So, you have a
scenario and you get to choose A or B, depending on what choices they make, that branches the

story into a different direction.

Alisha: That is so cool, so creative!

Sofia: Yes, it really is! It took us a long time to put together but it is really nice. And previously
it was on a PowerPoint which is not terribly dynamic. So now it is, after our volunteer graphic
designer came, they are in baskets basically. So, they have this three ring and you kind of get
another basket depending on which journey you choose. So, it is a bit more hands on now,
instead of just sitting around and working through a PowerPoint. So yes, you have different
decisions to work through and at the very end, the group is giving a choice to go back and

change a decision to see if they had chosen the other one, which way it would have taken them.

Alisha: How many times do you make those workshops? Is it weekly, monthly?

Sofia: So, the materials were finalized around December. So, we finally have everything printed
and done the new version, which is I think, what we are going to use in December. The goal is
to do it twice a week. Prior to that we were maybe running it once a month. But we are about
to connect with some of our partners in the tourism field. We have a couple of partners to whom

we are going to send that out, but we are waiting a bit.

Alisha: Who do you target?

Sofia: We are happy for anyone to join, really! Usually it is tourists, particularly... It is a bit
pricier compared to other workshops. Although it is something unique, it is $35 per person, so
it is around the same price as Angkor for two days. So, it is someone who is invested in learning
about our work. But also, students’ groups. We had a few student groups coming, high school
groups from Australia and one high school group from Sweden, I believe. And it has been a
nice introduction to Cambodia and that is because it does work really well. Because it is a group

activity for students’ groups it fits well with what they are doing. So, we would be, mostly it
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would be short term tourists I would say. But anyone. And we are also looking with tour

companies to offer to their clients so it is specifically working with the tourism industry.

Alisha: What exactly are you trying to achieve with those workshops?

Sofia: So, one of the most important things is educating the people about the importance of
child protection. So, making sure... You may kind of see the southern steps like the Childsafe
traveler leaflet... So, it is those similar messaging. Primarily about child protection and how
challenging that can be in different contexts. But also building their understanding about the
common challenges we are facing in our program. And although we are a child protection
organization first, we are an educational program second, so we want to make sure that we are
educating people who want to learn about our work and why it is important. And to help

contribute to safer tourism practices.

Alisha: What are the first feedbacks you had?

Sofia: It has been great so far! I think it is a very unique thing. So, I think people... And it is not
an easy activity, it is intentionally meant to be difficult, not very difficult but like a challenging
thing where you have to work through these problems. But it has been really good, it’s been

giving people a lot of thoughtful thoughts. It has been great!

Alisha: Have you noticed people changing their mindset?

Sofia: I mean there have been some interesting discussions. A lot... you know volunteering at
orphanages is quite common so I think there are a lot of discussions around that on why it’s
problematic and how that’s problematic. And it is something where people don’t necessarily
think about attachment and child development. And planting those seeds as to why doing
specific things with the best intentions could lead to very negative results. And I think it has
been... it is hard to say what it has been once they leave but it has been really great

conversations.

Alisha: Do you accept day visitors as well?
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Sofia: So yes, we do accept visitors at our offices for an office tour. People just make an
appointment as they would for most offices. But they are quite structured. They are about half
an hour long, they can ask questions and if there is a specific topic someone wants to dive really
deep into... if you would have come to the office we would have given you a 15 minutes office
tour and then, depending on how long you wanted to chat. But they are generally very structured
and just give a really brief overview. You have intentionally structured our offices, so that the
program’s team is upstairs so that all of our confidential information stays upstairs and then we
can welcome visitors and do the majority of the tour downstairs. So, it’s less disruptive for the
team and it still allows people to come in because we want people to know more about our

work.

Alisha: Does it happen often that people just drop by to visit?

Sofia: No, not really. People reach out but I do not think anyone just showed up. Because we
are a bit out of the beaten path too, maybe if we were in the middle of the town maybe somebody

wandering around and shopping would stop. But there is not much next by.

Alisha: Yes, we are the same in Battambang, quite far from the center so it does not
happen much as well. And what are the main good conducts to adopt when dealing with

visitors?

Sofia: [ mean similar to what we do I would say. Making sure that their child protection policy
is really comprehensive and covers not just the program but also kind of how you operate fund
raising or whatever program you do aside. So, for us, not allowing any visitors to meet with the
girls, and making sure that the confidential material stays... at least is stored away from places

where we welcome visitors. And I do think CFI is quite good on child protection!

Alisha: Do you have any code of conduct for visitors?

Sofia: At the moment, no. If it would be for volunteers, we would have them make the same
processes as staff does. But for somebody doing the office visit or A Mile in Serey’s Shoes, we
do not have a code of conduct. But that is a very interesting idea especially for A Mile in Serey’s

Shoes where people are staying for a couple of hours at the office. At least having something.
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It just has been very helpful for us to have a separate space where we know we can host visitors.
Even when we host people at the office, people do want to take photos, we had someone start
taking videos. So, I mean preparing for that and we can take as many precautions and preventive
measures and minimize risk. If there is any way to kind of section of the space but that is really

challenging when you have the school onsite.

Alisha: So, we are still trying to see whether or not we should get involved in ethical

tourism, what would be your recommendations?

Sofia: [ mean it is hard, if you would have asked me a month ago [laughs], I would have said
yes. I mean Corona changed things pretty drastically and it will obviously change the tourism
industry in Siem Reap. And do not know much about the tourism industry in Battambang, but
Siem Reap does get quite a large number of tourists but I don’t know what it is compared to
Battambang. So, I guess this would be kind of the first question: how many people are coming
in average if you are looking to target tourists. A Mile in Serey’s Shoes did take us 3 years to
develop and grow, and then a fourth year for design and piloting. So, it is ... we do not have
any data on how it’s going to be. I mean it is quite early to say that this is going to be a very
sustainable fundraising tool and educational tool. But it might be beneficial, if CFI wanted to
put in a lot of time into development but we were doing this beside our usual work and duties.
So, the core staff was doing it on top of their work but I think it is a very fun project. But I think

it would depend, particularly with corona at the moment...

Alisha: Do you believe in tourism as means for sustainable community development?

Sofia: Those are big questions [laughs] but I don’t know if there is a clear cut answer. I mean [
can say with my experiences within Siem Reap it is more something that needs to be managed.
Something were, we are trying to reduce the harm of the tourism industry because I think this,
in Siem Reap particularly, through kind of orphanage tourism and kind of the other pieces that
are damaging, I think it’s more... this is more a harm reduction strategy through education that
we’ve been working on but I don’t think... it could be a good opportunity for small business as

well but it’s hard to see some longer time side effects from tourism. But it is a tricky one.
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Alisha: And do you think you would have had the same answers six months ago?

Sofia: No, I would not. And I think if anything would be stable, and the coronavirus would not
be a thing, I would still have been quite similar. But I think, for half the questions, the answers
would have remained quite stable. Most of them with the exception of whether or not CFI
should get involved in ethical tourism. I think it is the only one that has been heavily affected

just because it is such a question for the future. But the others would have been quite the same.

Alisha: Ok I asked all my questions! Sofia, thanks a lot for your time and all those valuable

infos! I’ll send you the transcription for you to check during the week if you’d like to?

Sofia: Yes sure, my pleasure! And good luck with your project!
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Appendix 11 - Interview volunteer in a local NGO

Held at the NGO’s center in Battambang on the 17th March 2020 with Mike, German volunteer.

Alisha: Hello Mike! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and the NGO better. Can you please present yourself and what you are doing here?

Mike: My name is Mike; I am from Germany and I am 19 years old. I came here straight after
graduating from high school. I graduated school last summer and went into this volunteering
year. Right now, I have been here for already 7 and a half months in Cambodia. The first month
I did a language course to learn Khmer and I have been in Battambang for 6 months to work at
this NGO which is this organization that takes care of children in need. [ am doing the children’s

program, some office work, writing reports, writing proposals and a lot of this.

Alisha: That is great! And what is your NGO exactly doing?

Mike: They have a bunch of programs which are all children related. The first is the
reintegration program. For this program, we get children referred from the child border, or from
street workers, which we try... First, we give them a short-term shelter and then we try to
reintegrate them in families. Their families or relatives or that’s not possible, we can find
families from the alternative care program, where we have a lot of foster families in Battambang
city where we can place children in and later on search for adoption families or ways to provide
them educational training. The next one is the children’s program. We have like twice a week,
what I am doing here right now, the children from our foster families coming here and which
is learning English, playing games and doing some free time programs. And... We have a lot of
like workshops in the province where we go out in the communes of the province and do
workshops around health, education, or positive parenting, or family empowerment. In this case
we also try to support families with food and business trainings like how to open their first
business. And just support families in need in the whole Battambang province. Right now, we
are also part of the 3PC network and we are starting a new project with CFI together, to
strengthen the advocacy network but also we are also part of the 3PC safe migration group. The

group for safe migration from Cambodia to Thailand. And that is it!

220



Alisha: How did you find out about it?

Mike: Ok so I will have to explain how my organization in Germany works because I did not
come on my own but went through an organization. So, there is a German volunteering program
called Weltwirt which is founded by the government. They provide 75% of the costs and then
German NGOs can take part in this program and they search for volunteers that can apply in
these German NGOs. They do your preparing and all this stuff. And then, they send you out
into the world in some project. So, I did not search for a project in Cambodia, I applied for an
NGO in Germany and they had 16 places all over the world. And then I could make like some
wishes where I would like to go but they eventually decided where I would fit the best and sent

me there.

Alisha: So, it wasn’t a personal choice to come to this place?

Mike: Well Cambodia was on my Wishlist but I also had other wishes. But I was open to go to

many places anyway.

Alisha: Did you have the choice of the missions you wanted to make?

Mike: My tasks here, I can choose a little bit with the director but the project, they chose for
me. Because the projects where they send volunteers to are all projects which are like founded

by the German NGO.

Alisha: And what preparation did you have before coming here?

Mike: So, we had like three seminars: one to get to know each other and then we had like two
other seminars which were both like 6 days long with all the 16 volunteers together. So, it was
nothing specific to the country because we were 16 people going to South America, Africa,
Asia... But we did a lot about intercultural communication, child harm prevention, what is a
culture shock, how do I deal with it, how do I try to avoid prejudices or ... a lot of things in this

direction

Alisha: Do you think you were prepared enough?
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Mike: I think as best as possible. You are not completely prepared for the stuff you have to do
here but I think as best as possible, yes!

Alisha: And how was the arrival phase?

Mike: Because I did the language course during the first month, in another project. I went there
first. But this is another project where another volunteer is there for the whole year. So, we both
arrived in Phnom Penh and then, we were picked up from the airport by someone from a related
school and then the next day they just sat us in a taxi and we went to this project at Kap. And a
month later I arrived here and started my volunteering missions. It was a bit difficult in the

beginning to find my place, but it eventually got better with time.

Alisha: What are the advantages and disadvantages of volunteering here that you have

witnessed so far?

Mike: So, for my placement it is really nice because I also go out to the families and see the
field, and the community. So, I really experience the Cambodian life and I see parts of the
culture that you would normally not see. And this is really cool because you have such a long
time to do that, so you can really dive into that culture, you don’t have to do it in two weeks.
The downsides to it is that you see a lot and you have to deal with all the... you not only see
happy children, and you have to deal with all these cases. And I am doing the children’s program
and they are living things that are not nice and nobody wishes them this. You kind of have to
see how you deal with it personally and get around that. Also, for the language, it was hard at
the beginning and right now I am still not fluent, so I can communicate but that’s all. And this
can be hard. But because I had a language course and because I still have language lessons each
week here, it is getting better and better. But at the beginning it wasn’t easy because this is a
local NGO so all the staff is Khmer. And only 3 or 4 of them speak well English, or enough
English that they can talk to me. With everybody else, I need to speak in Khmer. Or try in
broken English.

Alisha: And what are you exactly doing here?
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Mike So I am doing (making brackets with his hands) English lessons. But not really doing
English lessons. Just making games and trying to learn some English with it. So, I’'m not
replacing the English lessons at school, it is just additional, getting some practice with English.
It is very basic English, so learning the alphabet, the numbers, learning how to present yourself,
but the children really enjoy it and as you saw, they ask when we’ll learn again and I also meet
them on the street because I live close to the school so they always ask me “yea when do we
meet again?”. So, I think they are really enjoying all of this. But it also has some downsides
because you always have to think when a volunteer from Cambodia would come to Germany,
what would you let him/her do there because he doesn’t speak German. And I am a bit thinking
if this is the right thing for a volunteer to do here. To teach children when you do not know the
language pretty well. So, I am trying to avoid being a real teacher. And do not want this to be a
real education program, it should be a free time program where the main aspect is having fun
together. And not being a school because this is not the job of a volunteer but this should be
done by locals. I am trying to only do some games and play but not to replace anybody here. I
am also trying to give that task away, so we are trying to build this program as a real program,
then hire staff to do it and not the volunteer. And my task will change now, also had a training
at Friends International now, so my task is to do more proposal writing and report writing to

support where English is really needed.

Alisha: When you do those activities with the kids, are you alone or with a Khmer staff?

Mike: In the beginning I was but I was also organizing. So, [ was organizing it but running it
with a Khmer together. But right now, we do not have the capacity and my Khmer got better
and better so right now I have to do it on my own: run it and organize it. Which is not my
favorite task, but I try to keep in the areas where I can do it and everything else, I say “this is

not my task”

Alisha: And how did the Kids react to you being here? How was it during the first days

and now?

Mike: I think they really enjoy it because normally they only have school during the morning
and in the afternoon, there is not much to do. So, they are very happy to have something to go

to and play with their friends. What I experienced is that they also like the adventure of trying
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to communicate with me, they always try to explain me new games, try to act it out and show
it out. So, I think they are having quite fun. Like also because I am not that good in Khmer they
have to find ways to show me how they are playing games. I also try to not only bring my stuff
here but always ask what games they want to play and do a mix of things I bring here and things

they would like to do. So, it is more like an exchange than just me teaching.

Alisha: And in your perspective, have you noticed a change in your mindset?

Mike: So, I actually have to say that I just got back from a seminar one week ago. So, we have
a mid-time seminar to reflect the last six months. And I really think I changed! In the beginning,
I was like “yes I want to work with children”, “I wanna teach English”, and now I’'m thinking
that it might not be my task and should be done by locals and not by volunteers. That is why
I’'m trying to search for things where I’'m more helpful. I think it really changed!

Alisha: So, if someone would come to you and tell you he/she would like to volunteer, what

would you tell him?

Mike: I would ask what their expectations are and then maybe, give them some tips with maybe
the things that could help with because a lot of volunteers have expectations that the project can
never meet. Which they are also not qualified for but also some volunteers just think that if they
go abroad, they can just do it there. And this is not the case so I would give them some tips
where their expectations are. I think this a good thing to do first because if you do come with

some expectations you are really disappointed in the first months.

Alisha: And what would be good conducts to adopt when you decide to volunteer abroad?

Mike: I think that always thinking of what you would be allowed to do in your country and
have that in mind is always a good point. Because then you can always say “if I don’t want a
foreigner to do this in my country, I shouldn’t do that in another country either”. Search for
points where you are good and you can maybe take tasks off the staff here which they have
problems with. Here it is English, and they can speak English but writing English and especially
reports and proposals is really hard for them. So, I am not completely taking the task on me

because I do not want to replace anybody here. But I will bring some of my knowledge and
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when they are writing reports, I just sit together with them and maybe correct the grammar or
bring my own ideas on how to improve some sentences. And also think of what you can bring
there but also maybe what you can learn from them. You also have to learn how to adapt to

different situations, sometimes you’ll have to organize things at the last minute.

Alisha: Shifting to another subject, I would like to know what you would define as

responsible tourism?

Mike: I think it is a mix of social, environmental and economic things. When you go
somewhere... So, I was always thinking, do I need to travel these 10 000 kilometers to
Cambodia just to do a volunteering year? I am still struggling a bit with that point, if that was
the right choice, because it is not that responsible on an environmental aspect. And I think you
should be aware that you do not have to travel that far. Maybe you can also do it in your area,
somewhere, or just travel by car or by train. Or do not fly so far. That is also a part of being
responsible. But also, looking on the people you are going, especially a lot on the fact that
children are not tourists attractions, it is something we work a lot on here, don’t go somewhere
and just take photos of children because they are sweet because this is not something you would
like a foreigner to do in Germany. I think this is again a point on which when someone comes
to Germany and visits Germany, you would like them to behave well and have an eye on the
society. When you go somewhere else you also have to have this mindset to really have a look
at what the local people do and not disturb them when you come to that country. I think all

those points come together.

Alisha: Do you think international volunteering can be defined as a responsible tourism

practice?

Mike: If it is a long-time volunteering like a year I would say yes. But if it is short term, two
weeks or one-month volunteering, especially these two weeks volunteer programs [ would say
no. Because you create more work for the local people that you help. And you also in two weeks
do not see anything of the culture, because the cultural exchange takes much longer to take
place and, then also, for two weeks this environmental impact is crazy. But I think that for a
year, the cultural exchange is very strong because you’ve been living one year in a foreign

country, in my case in Cambodia. You also change your mindset, and [ am a good example for
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that. And when I go back, I will transfer this mindset back to Germany and it will affect other
people. So, I think that this whole exchange when it is not only tourism but when it’s an
exchange you bring something that you can share back in your country. I think that this is one
of the biggest parts of a volunteering year, which most people do not have in mind that your

volunteering year really starts when you get back.

Alisha: You really have a point on that. Do you sometimes have visitors or tourists coming

to the gate and asking you if they can visit the association?

Mike: No, we do not. This is a small NGO so we are not widely known and so we do not have
regular visitors. We have some of our donor organizations that come sometimes which is

normal. But we do not do visits here.

Alisha: So, this fact finding I am doing for CFI and for my research paper, is to know if
we could get involved or not in ethical tourism. The idea would be to partner with other
NGOs and maybe welcome visitors in our centers for them to get to know us, our projects

and raise awareness around volunteering programs, what do you think of it?

Mike: I think this a good idea and it could be part of a CFI program that maybe they would be
a Battambang NGO tour and I could think that it could be a good idea. But it should really focus
on the work and not focus on sweet children. So maybe it could be during a tuk tuk tour in
Battambang showing some NGOs. It would be a good idea but it should be done in the way that
visitors don’t go to the NGOs on their own whenever they want. Because it will create a lot of
work for the NGO to welcome them all the time and it would also be disruptive. I would prefer
that it is the program of one NGO or agency that has staff allocated to that project so that NGOs
don’t have to take from their time to make the visits. It should not create more work to what the
NGOs are already doing because they have a lot to do. For the disruptive part, I think it would
be ok, speaking for this NGO because [ don’t know for the other ones, if it is a half an hour visit
if there is already someone leading the group maybe showing them the NGO and there is a talk

with one of our staff to add some infos. It would not be disturbing, but it should not be more.

Alisha: And what would be the pros and the cons of having visitors here?
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Mike: First of all, raising awareness and also maybe changing the mindset of some tourists to
tell them to travel in a more responsible way. But also, when I think of my projects, they would
maybe hope for some donations and that the tourists could support the normal work here. But
it will take time to show them around, and also the fact that people shouldn’t come only to see

the kids. But I think if it is nicely done, the pros would be much higher than the cons.

Alisha: Ok that is all for me, thank you so much for taking the time to have me here and
for answering my questions! I wish you all the best here for your remaining 4 months and

I am sure we’ll meet again soon!

Mike: My pleasure, that makes no doubt!

227



Appendix 12 - Interview NGO workshop assistant

Held at a local NGO in Battambang on the 12th March 2020 with Nina, workshop and event

assistant.

Alisha: Hello Nina! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you

and your NGO better. Can you please present yourself and your role here?

Nina: My name is Nina and I am a workshop and event assistant. I am working on the
workshops, the shows, and events... Everything all together. I have been working here for about

2 years now, starting from 2018.

Alisha: That is great! And what is your NGO doing in Battambang?

Nina: We were created in 1994, after the Khmer Rouge. So, during the Khmer Rouge the
Cambodian people removed the locals from their hometowns to other places. At that time, our
founders were moved from the Cambodian to Thailand border. They were staying in a camp,
which was a very big camp we could compare to a community, but they were staying in the
camp. At the time, the French teachers were coming to the camp and were looking after the
children. They were trying to help them express their feelings because most of them were afraid
of everyone, that is why they did not talk... Those teachers taught the children in the camp how
to express their feelings through paintings. They asked children and adults in the camp to paint
in order to express what they were feeling. But they found out that some children did not like
to paint and were not participating and speaking. That is when they came up with the idea of
teaching them circus. Circus helped them a lot because when you practice a sport, it is easier to
express your feelings. After the Khmer Rouge was over, they came back to their hometowns.
But when they were children, they did not imagine how big Battambang, their hometown was.
They forgot about it because they were staying in a camp all the time. They were thinking that
in this world, there was only their camp. Because they are children, they do not have the
knowledge. So, when they arrived in Battambang, they saw a lot of people, a lot of houses. But
at the time, the school and hospital were destroyed. On our campus, the only building was this

wooden house that was built by our community in 1994. We started by only teaching painting
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and circus in this building. Through the years we got founded, performed shows to get money
and with that, we built the circus school. We also started to have a music school, the dance
school, the social support department and the kindergarten for the education program. For the
social department they work closely with the families on our child protection policy as we are
part of the ChildSafe movement. Nowadays we have almost 1 000 students, including the public
school, the kindergarten and the art school.

Alisha: That is amazing! And how can children and students apply?

Nina: They just come here and register in our office. They actually ask for the schedule and if
they are available and want to study, they just ask for a form to register and study. We have no
conditions; it is open for everyone. No age limitation. And we do not mind if people come from
poor or rich families. We do not mind people being 10, 25 or whatever. The only thing we are
doing is looking at their health and physical conditions if they want to apply for the circus. We
want to make sure that their body is suitable for it. And they can register for any activity. Most
of our art students, as referred to all the students who study in the art schools. We have two art
schools: one is the performing arts school that teaches circus, dance, music and theater. The
other art school is the visual and applied art school where painting, drawing, design and

animation are held.

Alisha: What are the objectives for you and students to attend school here?

Nina: Our mission is to help our children, adults and their families with our schools. Children
train in our schools and then become professional artists working in other companies, they can
go to Siem Reap to attend our performing art school or become art teachers here or elsewhere.
Circus students once they graduated, they can stay in our NGO in Battambang to become
teachers. Or they go to other places like two students were hired by the Cirque du Soleil in
France! For the dance, theater and music students, it is the same. For the art students, we help
them to become professionals, open their art gallery. And the wooden building that was the first
one standing here was converted to our personal art gallery where students can present their art.
When we are making campus visits, some visitors buy some of the pieces and we give this
money back to the student. Anyway, our goal is not to keep them with us all the time, we want

to provide them with education and working opportunities.
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Alisha: 1 would now like to speak with you about responsible tourism and your RT

initiatives. Can you please tell me how you would personally define responsible tourism?

Nina: For me responsible tourism is about respecting the environment, the children and the
families. It is also about us as an association to provide a safe space for visitors and students,
provide them with good information, and good conducts to follow. For example, they come to
the campus and start smoking cigarettes which is not allowed here. It is all about helping them
to adopt good practices while travelling and meeting with other cultures. For the environmental
part, we are a plastic free campus and we are trying to teach this to our visitors and students and

encourage them to reduce their use of plastic.

Alisha: Why did you decide to welcome tourists and visitors on your campus?

Nina: Retailers and agencies are working with us as partners to provide information and
promote us. But we are also doing internal marketing and you have a lot of word of mouth in
our community. We are also very well known on social media. We are unique in Battambang
and in Cambodia with our art school. We want people to come here to see our culture and
especially here in Battambang. The people on the campus are born here, they stay here and
depending on the different provinces in Cambodia, the culture and lifestyle are slightly
different. Battambang is a beautiful city. I think Battambang and Siem Reap are the most
beautiful cities in Cambodia. But we want to make our place and make Battambang more well-
known and popular. And Battambang is the most interesting province of Cambodia in terms of
art. Many artists were born in this province, we have a lot of old buildings. We are a history
province, so we want to keep it alive and spread it to the world and to other provinces. Just give
them the desire to come. Welcoming visitors and tourists is also a way to raise funds and support
our NGO. We have a lot of students, so tourism is helping us a lot to cope with the costs of

running such a place.

Alisha: Sure! Regarding the activities you propose to visitors, what are the different

options?

Nina: So first, you need to know that when they first arrive in Battambang and hear about our

campus, people want to come to see or they first know it as the Circus show. So, they would
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usually come for the circus show and love it so they get interested in what we are doing. So the
normal path is this : they attend a show, come for a campus visit because they want to know
where we study, and for most of them, when they see the classes, they want to try it so they will
ask us to make a half or full day workshop in our school. We therefore provide them the
opportunity to attend workshops. It allows foreign people that are only staying for a few days
in Battambang to get to know us better, and experience something different. Trainers will take
care of those visitors during the day; those trainers are usually students from our school who
want to practice their speaking but also teaching skills. In fact, as I said, some students want to
become teachers and making those workshops helps them to practice this. It is important to
have people around to make sure no one gets hurt because circus can be a bit dangerous if you
do the wrong things. So, the students will look after them and teach them what they know. As
the other classes are mostly held at the same time, visitors also train with other students and

children.

Alisha: Have you noticed any disruption because of that?

Nina: Yes, it is interrupting sometimes but this is a way we can make money to support our
school. But we tell visitors that if they attend our workshop, it is a way for them to support our
education and our school. Because when they come for workshops, 60% of the money goes to
the NGO and 40% to the student trainers. It is a way to financially support our students but also

to give them new experiences.

Alisha: What do you think are the pros and the cons of having visitors and workshops?

Nina: We have more benefits than disadvantages to welcome visitors here. Nowadays, we did
not see a lot of disadvantages even if we do have some of them. The advantages are that it is
making our school famous, well known and more legit. If the school is well known and if
visitors are coming, it helps us to support our students. If no tourists come here, to do the campus
tour, the events, and the workshops, we would not have any money to support the education
because we have more than 1 000 students, it would be hard for us. When they attend those
activities, they are more likely to make a donation or ask how they could help to fundraise for

us. They are also going to take drinks at our bar or buy something in our boutique. All these
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small things are huge contributions for us. The bar and the boutique are only open when visitors

are coming for visits and shows because we do not have enough staff to keep it open at all time.

For the small disadvantages that we have experienced. At the beginning, we used to meet
foreigners that were not coming for the good reasons. They were just coming here and taking
close portrait photos from our students and kept them for personal use. They were sometimes
using it back home to falsely raise funds for us. That is why we have implemented a child safe
policy that restricts visitors to take photos from our students. We allow them to take broad
pictures from the campus where we can barely recognize students’ faces, but no portraits are
allowed. Ha! And for the campus tour we still have some concerns about the fact that it seems

like a zoo sometimes. But we still have not figured out how to avoid this phenomenon.

Alisha: Concerning the child safe policy, is it something people understand and respect?

Nina: Yes, most of the time they understand and respect it. Of course, sometimes visitors don’t
really understand English so they don’t understand it right away, but we always find a way for
them to understand. But still, some people sometimes tell us “I want to have a photo of this kid,
I will give you money if you want”. Because when they hear about our campus tours and
especially when they pay for it, they sometimes think that they are allowed to do anything. And,
they think that they are going to a school and see kids, and sometimes they don’t understand
that we have to respect their privacy. That is why we take the time to explain to them why it is
not allowed in order to give them knowledge about those things. It is not because they see little
cute children that they necessarily have to take pictures of them. But anyway, what we also
decided to do to avoid that, is to stop going to the kindergarten when children are studying
there. We do not allow people to go to this area, to disrupt the classes, but also not to give
games, candies or money to the children. If people want to make a donation, they can do it at

the donation and fundraising department.

Alisha: Yes, that makes sense. For the campus tour, how is it organized and who is making

it?

Nina: We have our own tour guides. They provide English campus tours. We have 4 campus
tours per day, twice in the morning and twice in the afternoon. The campus tour takes 1 hour or

more if the visitors want to try the traditional Khmer instruments or other things. The tour is
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always organized in groups and at a specific time, we do not allow individual visits at any time

of the day.

Alisha: Are those campus visits included in day packages retailed by agencies?

Nina: We have a lot of agencies and retailers that are booking our campus visits, but it is not
part of a specific day package. If people are making day tours in Battambang and their guide
decides to bring them to us, they will let us know in advance and come during our open hours,
but you won’t find a pre-made package with our campus visit. But we are going to launch an
educational tour next month, made by our NGO, that will bring tourists around Battambang.
This initiative is also a way to support us. And for the workshops, we have prepackaged half
day or full day workshops. For half day, people attend either the morning or afternoon practice
and are provided with lunch or dinner. And for the afternoon workshop, they also have a ticket
for the show. And full day is everything! But we still have a little bit of a concern about the
workshops because it is expensive, and many people complained about it. As I said, 60% goes
to our school and 40% to the trainers and the artists who are involved. The price is quite high
because of this. It prevents some of them from coming but for the others attending the

workshops, they do think it is expensive in the beginning but tell us that it was worth it after!

Alisha: It is good that it is happening this way ahah!

Nina: Yes, and as [ am working in customer service, | want to see them happy and that they

enjoyed it!

Alisha: What are the feedbacks you are having from your staff members and students?

Nina: Our students are happy because the money they can earn for the training will help their
families. And for the others, they are always happy to try chatting with the visitors and show
them what they can do. It is always a fun time for them. Some of them even ask us when they
can make other workshops, when they are organized to come... They want to train them! For

the staff, we got used to it and we know that it is to help us.
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Alisha: I am just going to quickly come back to this child policy and your good conducts,

what are the most important ones to keep in mind while dealing with visitors?

Nina: Well first for the picture, even if someone is a professional photographer, they need to
share their photos with us to get our approval before making anything public. We will ask every
visitor to read, accept and sign our code of conduct where everything is written like our photo
policy, the fact of not giving things to children and behaving with respect. The thing that we
have also experienced is that sometimes, people do not dress appropriately when coming to the
school. Sometimes because their guide will just bring them here during a full day tour and they
are not prepared for it, or just because it is hot and girls wear skirts or crop tops. That is why
we always have spare clothes that we can give to visitors during their visit. But whatever you
are doing, it is always important to take the time to explain because some people just do not
know and realize some things. You will also see that if people are coming during a cycling tour,
they might be tired and not really motivated, so you should give them some time where you

shortly explain what you are doing and get them involved in it.

Alisha: So as I told you, we are making a kind of fact finding on how CFI could or not get
involved in ethical tourism by partnering or to complement existing projects, do you think

it is something worth doing in the area and would you be interested in it?

Nina: It is a great idea! Nowadays we have a lot of partners and it is always good to work all
together. I think we are trying to reach the same goals and if we all work together, it will help
the community. Also, I think that if we work on complementing activities around Battambang,
people will learn something from each of us, and we will be able to keep a good relationship
with them. We have this with our volunteers. They become friends and come back, become
donors or talk to their friends, on travel blogs or social media. That is what we are trying to do,
we try to raise awareness and make an equal exchange between visitors and us. So, I think it
will be great for them and for us to have a wide range of activities that are different from the

usual tourist attractions.

Alisha: Last question, I would just like to know if you think tourism can promote

sustainability and community development without creating dependency?
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Nina: Tourism is helping a lot. What I have noticed until now is that we have achieved a lot
also thanks to the visitors. It helped to develop our school, it created jobs and opportunities for
our students. I also think that it is not only beneficial for us but also for the visitors. Many of
them are young teenagers, so they are learning a lot from us! This is also a good way to have
responsible visitors! Nevertheless, we are very worried because of the COVID-19. We have
less and less visitors, as you can see today, no one is here. If there is a breakout, we might have
to close the school and visitors will not be able to come. This is difficult because we have
created a dependency on tourists. And even if we have Cambodian tourists coming from other
provinces, this percentage remains quite small. So, I think it is difficult to avoid this. Because
if you decide to welcome visitors, you will maybe employ someone to make the visits, and the
visitors will contribute financially by paying the tour. So, you will somehow rely on those
earnings and maybe invest in new projects. But if visitors stop coming, you will lose revenue
that you were used to have. It is always difficult to set up something and only have positive

outcomes unfortunately.

Alisha: Thank you for taking the time to answer my questions and for your precious

information!
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Appendix 13 - Interview founder of a tour provider

Held on Skype on the 1st April 2020 with Brad (for the purpose of this research, the name has
been deliberately changed)

Alisha: Hello Brad! As part of a master thesis research and a fact finding for CFI on
whether or not we could get involved in ethical tourism, I would like to get to know you
and your tour company better. Can you please present yourself and your role in this

company?

Brad: So, my name is Brad and I am the founder of a responsible cycling tour company. So, it
is a small group tour operator I suppose... And I don’t know what the best way is to put this. I
am just going to give you a bit of background as to why I started it and then we will dive into
what it is. So, I used to work in London for some time, my background is all hospitality, late
night bars, restaurants and all those kinds of stuff. And I think I just got to a point where that
life was just, when people say the music is too loud and you are getting too old, well it was very
much that for me. You know, I lost my passion for it I suppose, and I just wanted to do
something a little bit different. So, I thought, I might see if I can cycle to Paris. And [ am not a
cyclist, [ have never been a cyclist before. But, you know, I just wanted to do something a little
bit different. So, I think I bought a bike on Wednesday, left on Sunday. I had no idea, quite
completely idiot. But it went very well and it was really good. Then, I got back to work and I
felt really refreshed, I felt alive, I felt like one of those holidays where you say “I just feel better
than before I left” kind of thing. But anyway, after a while, like a year later. Again, [ was again
a bit tired and flat or whatever. So, I thought I will cycle to Germany, this is 2010. So, it’s quite
a time ago now, God... Anyway [laughs], so I cycled to Bremen in Germany. And you know,
coming from London, you go from London, a little bit of France, Belgium, and then Holland
and then Germany. And, by crossing borders... If you are from Australia, you can drive like all
day and not cross a border. Or it will take you... like it’s so far to cross a state border. So,
crossing countries [ was feeling like 10 foot tall, and I was like “This is amazing!”. And I did
it in like a week or six days. And I was not going fast you know. Anyway, so, I just thought...
that is when I had the idea. So, I wondered if it is possible to cycle around the whole world or
cycle home to Melbourne from London. And so, I just thought “Yes this something I really

want to do in my life, so cool!”. So, I made the decision to do it and it took me about a year to
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plan. And during the planning of it, everyone was saying “Are you doing it for charity?” and at
this point, [ had absolutely no intention of doing something for charity. I just was not in my rata
or whatever. But then people asked and it kind of starts to wave on you. So, I was starting to
feel guilty and saying, “why not”. So, I said “what the hell, if someone wants to give me a
hundred crib, I’1l pass it on. It does not make a difference to many; I’m not trying to raise money
for a cause or something. And I got my own money for transportation and stuff, so I thought
sure”’! Then, I think in the research of it, it was “well to whom are you giving money to?”’. And
then, there wasn’t anything that was particularly close to my heart in regards to health or
something like that. It is quite unfortunate that I have not been affected by anything. So, it just
made sense to connect to a charity that is doing international aid in the countries that I’'m going
to go through. Not that [ am going to do anything about it, but it was the sense of connection I
think that I wanted. Anyway, so I spoke to like the bigger guys like Water Aid, Save the
Children, that kind of thing. And I just found that it was very, I suppose it is the English branch,
that was speaking on behalf of India, or something. So, I was saying like “What sorts of projects
do you do?” and they were like “Yea, community development and water programs”. So, I was
like “Brilliant, is there any chance that I can go and visit some of those projects” and it was like
“Oh no, we can’t sort of show you that side of things.”. So, I just said “Ok. So, can I just go in
visit an office? You know, so it’s not the beneficiaries or anything but it’s just maybe some
staff, have a coffee, and just learn a little bit more about what you guys do” and they were like
“Oh, we are not really sure, I’ll get back to you”. And they were really like they just did not
want to. And I just thought, I am not really comfortable raising money for someone that doesn’t
really know how it works and what they are going to do with it. And may have just spoken to
the wrong people you know. I am not quite sure but still. Anyway, I ended up choosing my own
charity, raised out 12 500 pounds, and set off. But I had all these good intentions, all those
romantic ideas. I don’t know like I’ll be cycling along and a family would sort of help me out
for the night and they might have a sick child or something and I could help to pay for their
medical bills and like, everything was like going to work itself out. Nothing was further from
the truth, it is actually really hard to give away. Cause you just do not want to give money to
just homeless people in the street, so you got to be smart about it. So anyway, I think the first...
like we realize it was going to be tougher than we thought, it was myself and one other. And
we ended up, to do a lot of research and find these very small charities, like all these different
NGOs and met people who knew someone or whatever. It worked out. Because at this point,
we had no idea! So anyway, met all these people, and then learn about all these different

programs that they do. And it just made so much more sense because they had programs. So,
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we were in no position to tell them what to do, you know just because it’s the way we are doing
it over here. So, I just found it really interesting to learn what sort of solutions, different cultures
will come up with, for very similar problems, quite often. And having found different solutions
because there are cultural differences. Anyway, long story short. I was about two and a half
years on a bike, 26 thousand kilometers or something, 26 countries. A long way, a long time!
But there were 13 different projects that we supported with 13 different NGOs. And I think
after the first one or two, we did not give money to everyone that we saw. But we met a lot of
people, and I think after seeing them, there was just this total revelation about the country and
about what you understand of the country. And so, like for yourself, take Cambodia for
example, you are working and doing an internship where you did, it is kind of a completely
different perspective of what Cambodia is all about. As opposed to someone who went to
Angkor Wat, maybe flew down to Phnom Penh, did the genocide museum so they kind of get
it, and then fly away. It is just... not that that’s bad, people do not have these opportunities you
know. When I got back to Australia, I just felt like I do not know, I have really understood a lot
of the countries now... when I met these NGOs, I was not working... I did not spend... I mean
I think some places we might have stayed in town for two or three days or something like that.
But I did not work there, like I didn’t build a toilet or anything like that, I wasn’t doing any
volunteering or short-term volunteering. I was just meeting, looking and learning, watching and
asking questions. And then fortunately I have been in a position to give a thousand dollars to
support some of the projects they were doing or buy materials. And again, [ wouldn’t buy that,
I would just give that to them and they’ll buy it. Because it is their systems and they are the
experts you know. So anyway, I got back to Australia, went out of money. Went out of all the
charity money, and my own. Again, had this romantic notion that my life was going to be quite
clear at the end of this epic adventure. And it was not, so I went back to hospitality because I
did not know what else to do. But I also learned that there are some amazing people out there
in the world, doing like really these amazing selfless things. And I kind of learned that [ am
probably not one of them. And I could be one of them but I didn’t really want to live in another
country again, I really wanted to live in Melbourne. I thought maybe I could do something like
this in Melbourne but, yea... So anyway, | went back to hospitality, again more because of lack
of any other choices. And after a while, | had a website for that. And someone told me “yea, I
read some of your stories and everything you’ve done, all this charity work you’ve done” and
I said “well no I haven’t done any charity work, but I’ve met some amazing people through
these charities and was able to support them”. And she said, “I would love to do something like

that and I’'m maybe thinking of going to volunteer at an orphanage and maybe teach English
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for a couple of weeks on my next holidays!” You know, same old story! And I was like “Ohhh,
maybe don’t do that”’. And you know, it is really hard to explain because you know, it’s burned
eyed and bushy tailed, like yay! There is a lot of positive enthusiasm there. And it just needs a
little bit of education around it. And I said “Look, maybe instead of doing that, I can connect
you to some NGOs and if you want to go to Cambodia, just send them an email and ask them
if they have time for a coffee. And if they have, well great have a coffee with them, learn about
what they do and the information that you will learn around that coffee, you bring that
awareness back to Australia and do some campaign awareness around that. And that would do
a lot more good for that organization than teaching English every weekend or a week or
something like that. Without going into the harm stuff, I thought it was better to do all the
positive stuff. And I thought, “I’d love to show you what that’s like” and I was like “Shit! That’s
a good idea”! And then that is what this tour company is. It takes my two-year journey... and
not everyone has the chance or the opportunity to go away for 2 years and connect with different
NGOs but condenses it in a two-week experience. So, everyone that comes on these rides, they
commit to a $200 donation and then, depending on the length of the ride, we are going to visit
2,3, 4, 5 different NGOs. It is not a lot. It is not an NGO tour kind of thing. Like if we did a 7
day ride you might see 2 or 3, and even that is a lot. Sometimes on a 12-day rides, we might be
seeing 3. It depends on the country but it is not NGO after NGO after NGO because it’s too
much. So, it is one out of three days or something. Still see Angkor Wat, still see if there is a
beach, still do all the tourist stuff and all that cultural and local business or whatever. And at
the end of it, in the lead up to people’s tour, I send them all the information, all the websites
and like, paraphrase all the information on the NGOs and stuff. And I send them this and then
we go and visit them. So, it kind of gives people a chance to ask questions and say “what do
you mean you need to encourage parents to send their kids to school? Why wouldn’t they do
that naturally sort of thing?”” Because they do not really understand some of the hardships and
why a parent would want to take their child out of school. So, they get to ask these sorts of
questions. And they get kind of the same experience as I got like, when you meet someone new
for the first time you get to ask these sort of questions. So, it really helps to open up! Anyway,
and at the end of the tour, we have what we call the donation debate and we just sit around and
say “what inspired you? Is there anything you are still confused about? You’re not sure how
this works?”. You know, I am just here to facilitate this kind of conversation and sort of filling
any gap but not to lead it. And for me, this is the most amazing part of the tour. Watching these
people who did not know or knew so little two weeks ago, sitting around and having this very

educated debate or conversation about what they thought was amazing. And it is so positive
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and you just see what they take in but not only take in but also take out when they go back to
Australia or Europe or America or whatever. Because they all got their own story now and they
are all talking about it without a doubt. And they all know those small local grassroots NGOs
because they have met that guy and they saw it. And I really believe in it. And it is such a
different travel experience. And it is a really good way to understand the country. So that is it,
that is what it is, that is how it evolved in what it is. And now we are in 7 countries: Cambodia,
Vietnam, Laos, Samoa, Mongolia, Iran and Colombia. Although I have not done a Colombia

trip yet!

Alisha: And why did you mainly decide to focus on Asia?

Brad: Because [laughs]. So, I started in Cambodia because I cycled through Cambodia and there
are so many NGOs there as well. And I think I started with Cambodia because this girl told me
“I want to go to Cambodia” and I was like “Well I’ll show you and I’ll connect you”. So, it just
grew from there. And after Cambodia, I moved into Vietnam and then, my next one after that
was Iran. Because I cycled through Iran and I do not know if you have been there but go! It is
fantastic and the people are so, so friendly! And there is this big perception of Iran that they all
hate us and if you are a woman “oh, you’re in so much trouble there!” and blabla! And it is so
far from the truth. So, I just kind of felt that people need to know that and see that side. And we
used to go but it is closed now, to a women’s refugee center. But to go and speak with someone
running a women'’s refugee camp in Iran, that is a really priceless opportunity! And to say, you
know, “what does the government do about this?” and to hear some of their clients and
beneficiaries. You know there might be women who may have been abused and now are a bit
disregarded but also, like drug users and prostitutes. And the clients are like “what do you mean
prostitutes in Iran?” They just cannot get their head around... you know there is this reality that
nobody is speaking about but it is there! And what chance do these people have? And there is
a big drug problem in Iran, that a lot of people do not know as well. But anyway, very
interesting, provides a lot of opportunity. So then, and then I think everything just evolved. So,
Asia, Iran, I cannot really remember what is next. I had the chance to go to Samoa on a very
similar sort of trip, with a different operator. And then Samoa has got some very interesting
issues as well. So, I think it grew out of opportunity and it grew based on what the market might
like. And for me it is really important. So, the concept of social impact and understanding is

very important. I kind of feel that there are kind of two beneficiaries to this program: one is the
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local NGO because I think, I pay the NGOs for their time as well so then it’s a service exchange,
there are not... they get the donation and they learn from the donation after but when I sort of
engage and learn more about, I say “Well look, this whole thing is going to take you about an
hour so I pay them their time.” You know I will not pay them the local rate for an hour, I will
give them 50 or 100 dollars or something like that. Now, in addition, they might get some
additional donations but if it is not worth their initial time then they should not do it. Anyway,
I believe it is worth their time because they get money for it. But and they might get some more
finances for later and awareness. But I also believe that the other beneficiaries for the tours are
themselves. Cause I really think that it sorts of opens their mind. So, I think it works both ways.
What was I saying, how did I come to that... Asia, Samoa... Yea! So, themes! The whole
concept of the social impact is important but it is not just about picking a theme that everyone
has and diving in on that. I am really cautious so this is not like a poverty porn tour or anything
like that. We have to be really careful with this! So, NGOs we engaged with are with adults so
we don’t visit schools, or anything like that. There are quite often offices with a PowerPoint
presentation. Ideally, they can be outside because I think people just have more attention when
they are standing up so if it is around a facility then it’s better. If it is near a school and with a
school, we make sure there’s no kid there or in the occasion that there are kids, everyone is told
that there is no engagement, we don’t take pictures with them or of them. There is no games or
this sort of things. Because we are not babysitters, we are not there to play with kids!
Sometimes, we might visit villages or stuff like that, but again, our engagement is only with
our host, our NGO host and our leader. Yea, so... I try to keep the themes around the countries
very specific! So, for example in Samoa, we visit an organization called “Brown Girl Work™
and I am trying to visit someone who works in climate change. So, I don’t know if you know
Samoa but it is a very small island in the Pacific. So, if you think of the Fijis, but smaller! And
very, like indigenous in a tribe kind of way if that makes sense! So, they have very patriotic
values as well and domestic violence is unfortunately a very big issue. And, like the inequality
between men and women is partly down to culture and history, and patriarchal society and it is
just, it is partly linked to other reasons. And it is got such a long way to go! And there is a really
good organization that is looking to tackle that and in a very different way compared to how
we would do it. So, that is something that we visit there. Iran as I said, is something around
drugs so we like to look at organizations that work around the problems of drug abuse. Refugees
is actually another one in Iran, which you wouldn’t think would be a big issue, but they have a
lot of Afghani refugees. And women of course, to be quite honest, I think that domestic violence

is one of the biggest problems that is so equally shared everywhere. Unfortunately, you cannot
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escape it, Australia included, it is really bad! So, we tend to touch on that in most of the
countries where we go to, because it is an issue that I have become quite passionate about. Only
through learning from it through these kinds of things. But it is very interesting to see how
different cultures do different things about it and how they speak about, if it’s something that

can be spoken of. That probably comes across because unfortunately it is a global thing.

Alisha: And what do you think is the most popular tour?

Brad: Hum... Probably Cambodia. Cambodia and Vietnam because it has been going the
longest and I offer it the most. It is on the cheaper end of the pricing model and it is quite easy

to get to. And they get more tourists then let us say Mongolia, Samoa or Iran!

Alisha: And who are the people that you target or the profile of participants that you are

having?

Brad: Yea. So, the people that mainly come are surprisingly... when I first started it I thought
I’d have a lot of young people maybe mainly from the left wing, and you know maybe really
looking for a change, but not at all! It is generally people sort of in their 50, 60, 70s, early
retirees, people with adult children who can look after themselves, sometimes I get 20, 30s but
generally, it is 50 and 60s! And 80s! Yes 83 is the oldest I have had. She is amazing! She has
done Laos, Vietnam, Cambodia and Iran! She has done four tours with me! She is getting slower

[laughs].

Alisha: Are they coming from everywhere?

Brad: Yea! Maybe 40% are Australian and the rest Canada, USA, Europe, I got a little bit from
Asia but not too much like Singapore, Hong Kong, New Zealand and that is about it!

Alisha: I have seen that people can choose the NGOs they want to visit, is that right?

Brad: Not visit so much. I mean no I don’t let them visit NGOs by themselves or anything like
that but [ mean, if you come on a tour and you say “Brad, I’m really passionate about X, Y and

Z or something”. So, we might see if we can sort something out. Yea!
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Alisha: And for now, what are the pros and cons you have noticed from bringing visitors

to local NGOs?

Brad: Well the pros are obviously everything that I have said, you know financial contribution,
there is awareness and all that sort of stuff. Look, I think if it is done well, I do not really see
so much on the negative side. As long as it’s done well, and by that, [ mean that it is child safe.
Hum... the only downsides. Look, again, it only comes down if it is done well. The things that
I am conscious of is the time at the NGO. So, they need to get something out of this more that
what we put in. It needs to be very beneficial for the NGOs. So, they need to be well paid, and
it needs to be a big opportunity. But I spoke to a lot of different NGOs and no one does not
want this. Like everyone seems to be keen on getting on board. You know, even if it is just for
the 50 or 100 dollars. They are all very happy to host and some of them are doing this for a

quite a few years. And, yes, it is very positive!

Alisha: Do you have any idea of how many people become long term donors after their

visit?

Brad: I do not, unfortunately! I could not give you a number. I mean there are a few but it is
only the one I kept in touch with. Some like donate to World Vision and they might change
their donation and maybe pick out one of the small NGOs that I connect them with and stuff
like this. But I could not give you a number. I know there are quite a few but I do not know the

number.

Alisha: I also would like to know how you deal with tourists’ expectations because tourists

also have expectations on what they are going to see and do?

Brad: Yes, it is a whole communication chain I suppose. Once you book, then you... And |
think there is quite a bit on the website as well. But once you have gotten this information on
the NGOs, we also do send like “how to behave with local NGOs”. So, it is all the writing
people get. But also, we do a briefing at the start of the tour where we talk about why the NGO
visit is a great opportunity and why it is special. And again, how to behave at the NGOs. And |
think it manages pretty well. We do not really get any issues with people wanting to play or
anything like that you know. I think we attract a particular type of people, and they understand,
they are adults and they behave accordingly.
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Alisha: Do you have a code of conduct people sign?

Brad: Yes, I do in the booking. There is a child safe protection section that people need to read

and accept, yes.

Alisha: Ok great! I am going to move to another topic which is the one on responsible
tourism. I am speaking a lot about it in my thesis and as there is no official definition, I

would like to know how you would personally define it?

Brad: I can see why you ask the question because it is difficult [laughs]. I could not give you a
straight answer. You know, the world is changing, it just is. And the smaller it gets; the more
people are travelling. Societies and culture are changing and there are becoming, you know....
I cannot give you a short and really nice one sentence. It is great to say, “take photos and leave
footprints” and all of those clichés. I think it is about respecting the local culture. But, as the
world gets smaller and the more people are travelling, flights get cheaper, all of that! Internet...
Places like Siem Reap did Pub Street and if you think of Siem Reap and Pub Street... So, all of
those... Personally I hate it, I think it is horrible! I do not take my clients there! But that is all
there because of tourism! But no one has been like... you know they are meeting a demand and
they are putting money into the economy and stuff like that. But I think that what I have learned
from this whole experience is like unintended consequences is something people really need to
think about, and people don’t! People only really think of themselves and they do not think like
“Oh I’'m going to do this but is it just me?” But it is like “What if everybody did it?”. And, I
don’t know when you are in your own country scalability is not so important because it’s part
of your culture but when you are in a different country, I think people really need to understand
about scalability. Like throwing some rubbish but if everyone is doing it, it is going to be
different. I do not know, it is difficult to define responsible travel. I cannot really go away from
this whole cliché of this “Take photos and leave footprints” and no other impact. But I think
just being there you already have an impact! Anyone in any country, you are influencing in
some way or another. You know, you are increasing the demand on hotels, you are increasing
the demand on restaurants or whatever... Some of them are good and some others are not, like
those bars or whatever... because bars maybe means sex workers and with that maybe

trafficking. And so, it is... I do not know [laughs]
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Alisha: Yes, it is a tricky one [laughs]! But do you think your tours are responsible

tourism?

Brad: Yes, look I do think it is. Because I think we give to the local economy, all the guides
and all the local teams, it is all! You know... This whole COVID 19 thing. We stopped
everything and everything is cancelled, it is a disaster. And the biggest disaster in that, is that
all my local teams are unemployed now! So, you know! There is a lot of people hurting! There
is a lot of people hurting in Australia as well but there is a lot of people hurt and in Cambodia,
they do not have anything to fight back like we do here! So, yes, although I think it is
responsible. If you take the NGOs out of it, just as an operator, yes I do. Because we employ
local, we use local, and we get out of the way of the big cities and we get out off the beaten
tracks. And we support little shops and things like that. I think, it is responsible in that way. I
think the clients are educated and they understand what they can and cannot do. And I think the
only thing we take away is a really good understanding of what the culture is about, and an

education. So yes, I think it is responsible!

Alisha: In regards to this whole COVID 19 situation, how are you dealing with tourism

dependency? Also, in regards with the local NGOs you are working with?

Brad: Yes... I do not know! It is just unprecedented. You know, look... the thing with the
NGOs, we go and give them a little of money and stuff like that, but it is not enough money...
But I do not... The amount of support I give, I think is nice to have but I do not think... I do
not support anyone enough! Some of those NGOs we visit, have a budget around a million
dollars a year. So, you know, so a 100 bucks or another 500 that comes, it’s nice! That money,
they can use it for whatever they want, so if they want to do a staff office party, they can!
Because it is not tied up to any conditions or stuff like that. So, I think they enjoy it, and I am
sure it quite often goes to bikes or whatever, or labor or salaries or whatever. So, I think it gives
them a bit of breathing space, but they do not depend on it. So, I think, the NGOs that I visit are
not going to be affected too much. Well, compared to how they are going to be affected on
grants or any special aid that probably stopped. So, yes but I think the local teams and operators
in the tourism industry itself in those countries are really... I do not know, I think I might

organize a Rallye and raise some funds with all my previous clients, to raise money for my local
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teams and guides. I am probably going to continue paying my guides a little bit anyway. I will

make sure they are ok. Yea... Sorry what was the question again? [laughs]

Alisha: The dependency on tourism [laughs]

Brad: Yea [laughs]! But this is very unpresented anyway and hey, everybody is hurting at the

moment!

Alisha: Yes, it is crazy what is happening right now... Anyway, so we were might thinking
of having visitors come to visit us at CFI, and I would like to know with you experience,

which recommendations you could give us if we decide to get involved with visitors?

Brad: Yes! So, I used to visit CCT in Battambang. So, I used to visit those guys. I do not
anymore but just because the itinerary changed. And I still go to Battambang, but we do not
really have the time to squeeze in another NGO because again it will be too much. So, with
CCT, we tried a lot of different things. We used to go to the office and sit around and do a bit
of an intro, a bit of an understanding, a bit of background for 20 minutes. And then, we used to
go to... so they have got two centers with kids. So, in the early days we used to go and visit
them, but again, we were very well briefed. There were no photos, no interaction or whatever.
So, we would just go with our host, let us call them, and just see the facilities. And I think that
went a long way to just understanding what they do and why they do it. I have to say, I do not
know how many visitors they are used to have there, but they are very careful and it’s all
registered and that kind of stuff. So, we worked very well together because we were both pretty
much on the same page. But the kids have zero interest in the adults when we used to go! Which

is good! Which shows that, you know, that there is a certain amount of education behind this

that is given to the kids as well saying “from time to time we might bring some people in, who
are going to have a look around but just ignore us and we will ignore you!” and stuff like that.
So, I think for that reason they were really good to visit! And there was good learning from
that. So, I would say to CFI probably something similar. I think, for understanding, for the
tourists, it helps a lot to see the facilities. It is probably better if there are no kids, but if there
are kids around, as long as they are not engaging it’s ok! And as long as the tourists are briefed
and educated; and the kids are briefed and educated, then you know, I think it’s fine. So, then,

I am not sure what they are doing now. But then CCT, where looking to move away from...
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they were getting a lot of short-term volunteers’ requests, and they started a running program.
I am not sure if they are still doing it but they used to run every single night and have a 3 or 5k
run. And they made these tee shirts that said, “Run a marathon, not an orphanage”. So, the idea
behind that is that they would run through different roots all the time and all these small villages
around Battambang... But you know, Cambodians do not usually run, you know... they do not
go running. But now these Cambodians are running, and they are going through these villages
and it was to start conversations to get locals saying “what are you doing? And what does it
mean on those tee-shirts?”” and it was just to get the messages that they are alternatives other
than orphanages if you need support and stuff like that. So, it was a bit like a community
engagement. But I thought it was also a really good way to get short term volunteers to get them
to positive things without teaching English or having that sort of child engagement. I do not
know how well it worked with the short-term volunteers, or how many they have got. But that
was a model I was looking at as well. Which I brought my team onto like once or twice, but we

are cyclists, we are not runners [laughs]. It was a bit hard for us [laughs]

Alisha: Yes, it is really so hot, running is a challenge in Cambodia [laughs]. Ok, so we
have come to the last question, which is an open one so also with your own words and

opinion. Do you believe in tourism as a mean for sustainable community development?

Brad: [thinks] Yes, I think. It is a short answer [laughs]. Do you mean can NGOs utilize tourism

as a revenue fundraiser or something like that?

Alisha: Not specifically but more in general terms.

Brad: And what do you mean about community development?

Alisha: Helping communities to economically and socially develop.

Brad: Then yes, I definitely do! Because it brings in money from an outside source that is not
generated inside the country. So, I mean tourism has a massive positive economic effect. And
with a growing economy comes growing opportunities and then, community development. But
yes, definitely it can be sustainable! Look, there are a lot of NGOs that are doing some really
good things in tourism and hospitality. You know, like Jaan Bai for example. And that generates

revenue. So, | think that they are a lot of progressive NGOs that are moving to a more social
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enterprise kind of model so they don’t rely so much on donations anymore. And I think that is
really the smart way to go. Charities and businesses are starting to merge. Businesses are
becoming more charity minded and becoming more ethical and are having more corporate
social responsibility programs. And charities are becoming more business minded. And I think
the more those two work together, the better will be the world. Especially, the once
implementing real, genuine CSR, not bullshit CSR, the more it will do good. And more to the
point, the more people will expect charities to be like businesses, as opposed to a charity... a
lot of people give... One of my biggest challenge with clients is “well I don’t want to give my
money to this charity because they have pamphlets and I think pamphlets are a waste of money”
and we are so quick... And it is one of the biggest things I liked... Like this do not judge so
quickly how they operate. You are not there to do an audit; you are there to open up and learn.
I think it usually gets across and they understand that! Yes, charity should be allowed to work
like businesses, take risks, potentially lose money on investing to make more money. Because

the more they do, the better it is!

Alisha: Yes, I really agree on this one!

Brad: I quite often give to my clients a YouTube video called “The way we think about charity
1s dead wrong”, not sure if you have seen it? It is a TedTalk, I will send it to you! It is 15
minutes, but it is a really different perspective on charity. And it is something I quite strongly

believe in. And I make sure that all my clients see it as well!

Alisha: Ok thanks, I will have a look at it! Thank you so much for taking the time, it was
cool talking to you! I am going to transcribe the whole interview and will send it for you

to check!

Brad: Great, thank you and good luck for your project and your thesis!
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Appendix 14 — Focus Group Survey 1

Focus Groupl - The Workshop

L'ONG Children's Future International située a Battambang au Cambodge, aimerait contribuer a des
pratiques touristiques plus responsables et diversifier ses fonds en créant une activité au sein de ses

locaux.

Il s'agirait d'une activité interactive et éducative durant laquelle les participants devront se mettre dans
la peau d'une jeune fille cambodgienne et réagir a différentes situations afin d'avancer dans un
labyrinthe que représente sa vie.

Les situations couvrant des themes comme l|'accés a I'éducation, la violence domestique, le mariage au
Cambodge (parfois encore forcé) ou le trafic et la prostitution; seront diffusées sous forme de dessins
animés créés par une autre ONG locale, Phare Circus Selpak. Nous pensons que ce format est le plus
adapté pour traiter certains sujets sensibles. Pour chaque scénario, deux options possibles. Divisé en
deux groupes, les participants devront choisir la solution qui semble la plus appropriée pour Bopha et
sa famille. Une fois la décision prise, les participants seront autorisés (ou non) a avancer dans le
labyrinthe et celleci les emmenera vers des suites différentes (comme I'épisode interactif Bandersnatch
de Black Mirror).

Chaque situation sera inspirée de faits réels, vécues au sein de notre ONG.

The NGO Children's Future International located in Battambang (Cambodia), would like to contribute to
safer tourism practices and diversify its funding, by hosting an activity within its buildings.

The activity would be an interactive and educational workshop during which participants would have to
put themselves in the shoes of a Cambodian girl and react to different situations in order to move
forward in a maze representing her life.

The scenarios covering topics such as access to education, domestic violence, marriage in Cambodia
(sometimes forced) or trafficking and prostitution; will be presented in the form of animated videos
created by another local NGO, Phare Circus Selpak. We believe that this type of format is most
appropriate to discuss some of the sensitive topics.

For each scenario, two possible options. Divided into two groups, participants will have to choose the
solution that seems the most appropriate for Bopha and her family. Once the decision has been made,
participants will know how many steps they can take in the maze. Finally, depending on each decision,

the story will take them to different paths (like Black Mirror's interactive episode Bandersnatch).

Each situation will be inspired by real stories, dealt with in our NGO.

* Required
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children’s
Future

1. Es-tu concerné(e) par lI'impact que tu as lorsque tu visites un pays? - Are you
concerned by the impact you are having while visiting a country? * Mark only one

oval.

Oui - Yes

Non - No

2. As-tu déja visité une ONG pendant |'un de tes voyages? - Have you ever visited an
NGO while travelling? * Mark only one oval.

Oui - Yes

Non - No
3. Est-ce quelque chose que tu pourrais faire ou refaire? - Is it something you would

consider doing or do again? * Mark only one oval.

Oui - Yes
Non - No

Je ne pense pas - | don't think so
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4. Apres avoir lu la premiere description du projet ci-dessus, as-tu déja entendu parler
d'une activité similaire? - After reading the first project details above, have you ever
heard of a similar activity? * Mark only one oval.

Oui - Yes

Non - No

5. Est-ce que tu trouves cette idée intéressante? - Do you find this idea interesting? *
Mark only one oval.

Oui - Yes

Non - No

6. Est-ce qu'elle serait susceptible de retenir ton attention? - Would it catch your

attention? *
Mark only one oval.

Oui - Yes
Non - No
Je ne pense pas - | don't think so

7. Pourrais-tu envisager de faire ce genre d'activité pendant tes vacances? -

Would you consider making this kind of activity during your vacations? * Mark
only one oval.

Oui - Yes
Non - No

Je ne pense pas - | don't think so

8. Tu ferais cette activité : - You would make this activity : *
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9.

10.

Check all that apply.

Seul(e) - Alone

En couple - In couple

En famille - With your family

Entre amis - With friends

Avec des enfants - With kids
Other:

9. Tu serais plus susceptible de participer a cette d'activité si : - You would be most
likely to participate in activity if: *

Check all that apply.
Tu la prévoyais en avance dans ton itinéraire - It was planned ahead in your itinerary
Elle faisait partie d'un tour organisé - It would be part of an organized tour

Ton hétel/hébergement te la recommandait - Your hotel/accommodation recommended it to
you

D'autres voyageurs te la recommandaient - Other travelers recommended it to you Other:

10. Quels sont les facteurs qui te pousseraient a y participer? (Choisis jusqu'a 3
réponses) - What would be the factors that would push you to participate? (Choose

up to 3 answers) *

Check all that apply.
Aider une ONG locale - Help a local NGO
Visiter une ONG locale - Visit a local NGO
En apprendre davantage sur leurs projets - Learn more about their projects
En apprendre davantage sur la culture locale - Learn more about the local culture
En apprendre davantage sur les problemes locaux - Learn more about local issues
Echanger avec le staff de I'association - Interact with staff members
Activité originale - Unique activity
Si quelqu'un te la recommande - If someone recommends it to you

Si tu trouves des avis positifs en ligne - If you find positive feedback online Other:
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11.

12.

13.

11. Quels sont les facteurs qui te pousseraient a ne pas y participer ? (Choisis jusqu'a 3
réponses) - What would be the factors that would push you NOT to participate?
(Choose up to 3 answers) *

Check all that apply.

Activité qui ne te parait pas assez amusante/trop sérieuse - Activity that seems not funny

enough / too serious
Activité qui pourrait étre trop longue - Activity that could be too long
Le prix - The price
Sujets trop lourds et trop sensibles - Heavy and sensitive topics
Tu préferes privilégier des activités en extérieur - You would prioritize outdoor activities

Tu n'aurais pas envie de faire une activité avec des gens que tu ne connais pas - You would

notjwant to make an activity with people you don't know
Manque d'intérét pour ce genre d'activité - Lack of interest for this type of activity

Tu ne trouves pas d'informations ou d'avis positifs en ligne - You wouldn't find any
information or positive feedback online

Other:

12. Quelle serait la durée idéale pour ce genre d'activité? - What would be the ideal

duration for this type of activity? * Mark only one oval.

1 a 2 heures-1to 2 hours
2 a 3 heures-2to 3 hours
3 a 4 heures - 3 to 4 hours
4 heures + - 4 hours +

13. Combien serais-tu prét a payer pour ce type d'activité? - How much would you

be willing to pay for this type of activity? * Mark only one oval.
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14.

0a 5€
5a10€
10 a 15€
15a 20€
2523 30€
30a35€

35€ +

C'est tout pour la premiere infocus recherche, si tu souhaites ajouter un
commentaire ou une remarque, n'hésite pas a le faire ci-dessous ou a m'envoyer
un message. Merci beaucoup pour ta participation :) ! - That's all for the first
infocus research, if you have anything to add or any concerns, please do not
hesitate to contact me. Thanks a lot for participating :) !
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Appendix 15 — Focus Group Survey 2

Focus Group 1 - The content

Toute I'équipe de Children's Future et moi-méme vous remercions d'avoir répondu au précedent questionnaire et de nous aider dans
ce nouveau projet.

Pour ce deuxiéme questionnaire nous aimerions avoir votre avis sur le contenu de I'activité, I'enchainement des différentes parties et
sur les sujet abordés.

On behalf of the Children's Future team and myself, we'd like to thank you for taking the time to answer the previous survey and to

help us with this new project.

For this second survey, we would like to have your feedback concerning the content of the activity, the different sequences and topics.

* Required

children’s
Future

1. 1. Est-ce que cela te pose probleme si I'activité est animée en anglais? - Would it be a problem if the activity is run in
English? *

Mark only one oval.

Oui - Yes

Non - No
2. 2. Nous aimerions commencer |'activité par une petite présentation de I'ONG, quelles sont les informations que tu
aimerais savoir? (Choisis jusqu'a 3 réponses) - We would like to start the activity with a small presentation of our NGO,

which information would you like to know? (Choose up to 3 answers) *
Check all that apply.

Notre histoire - Our history
Nos projets - Our projects
Notre école - Our school
Notre équipe - Our staff

L'histoire d'un de nos étudiants - The story of one of our students
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Le contexte local - The local context
La communauté dans laquelle nous travaillons - The community in which we work
Notre initiative éco-responsable - Our eco-responsible initative

Notre politique de protection des enfants - Our child protection policy Other:

3. 3. Combien de temps devrait durer cette présentation? - How long should this first presentation last? *

Mark only one oval.

53210 minutes - 5 to 10 minutes
10 a 15 minutes - 10 to 15
minutes 15 a 30 minutes - 15 to
30 minutes

30 minutes +

4. 4. Parmi les thématiques que nous souhaitons aborder, quelles sont celles qui t'intéressent le plus? (Choisis jusqu'a 3
réponses) - Among the topics we would like to speak of, what are those you are most interested in? (Choose up to 3

answers) *
Check all that apply.

L'éducation des filles au Cambodge - Girls' education in Cambodia
Les opportunités de travail pour les filles - Girls' job opportunities
La violence domestique - Domestic violence
L'immigration illégale en Thailande - lllegal migration to Thailand
Trafic et prostitution - Trafficking and prostitution
Le tourisme d'orphelinat - Orphanage tourism
Traditions VS société moderne - Traditions VS modern society
Les droits LGBT au Cambodge - LGBT rights in Cambodia
Celles sur lesquelles notre équipe travaille le plus - The ones our team works the most on
5. 5. Est-ce que tu préféres en apprendre davantage sur ces thématique : - Do you prefer learning more about those

topics by : *
Mark only one oval.

En écoutant quelqu'un parler - Listening to someone talking
En parlant avec les autres participants et notre équipe - Talking with other participants and our staff
En participant a une activité/jeu - Participating in an activity/game

En regardant et réagissant a des vidéos/témoignages - Watching and reacting to videos and testimonies Other:

6. 6. Est-ce que tu aimerais aborder ces thématiques sous forme de problemes et de challenges a résoudre en groupe? -
Would you like learning more about those topics through problems and challenges to solve in groups? *

Mark only one oval.
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Oui - Yes

Non - No
7. Si non, pourquoi? - If not, why?
8. 7. Nous aimerions faire évoluer les deux groupes dans un labyrinthe en bois (représentant la vie de notre

protagoniste Bopha), est-ce que tu penses que c'est une bonne idée pour animer I'activité? - We would like
participants to progress on a wooden maze game (representing Bopha's life), do you think it is a good idea to enliven
the activity? * Mark only one oval.

Non pas du tout - No not at all Oui totalement - Yes totally

9. 8. Est-ce que tu serais d'accord pour qu'il y ait un élément de compétition entre les deux groupes? - Would you be ok

if there was an element of competition between the two groups? * Mark only one oval.

1 2 3 4 5 6 7 8 9 10

10. 9. Pour des raisons de sécurité et confidentialité, nous ne souhaitons pas faire intervenir nos étudiants et leur
famille, est-ce que cela te poserait probleme? - For safety and privacy reasons, we do not want our students and
families to participate, is it something you would mind? * Mark only one oval.

Oui - Yes

Non - No

11.  10. Est-ce que tu aimerais tout de méme avoir des témoignages anonymes? - Would you still like having anonymized

testimonies? * Mark only one oval.

Oui - Yes

Non - No

Non pas du tout - No, not at all Oui totalement - Yes totally
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12.

13.

11. Pour cloturer cette activité, quelles sont les informations supplémentaires dont tu aimerais qu'on parle? To close

up this activity, what would be the additional information you would like us to speak about? *

Check all that apply.

Oui - Yes

Non - No

Les raisons de cette activité - The reasons
for this activity

]

]

Une explication sur comment I'argent de
I'activité est utilisée - An explanation about
how the activity's money is being used

[]

[]

Parler avec une personne de notre équipe -
Speak with a staff member

Avoir des informations et conseils sur le
volontariat au Cambodge - Having tips and
advice on volunteering in Cambodia

Avoir des recommandations sur d'autres
activités - Having recommendations on other
activities

Des conseils sur comment nous aider et
aider d'autres ONG - Advice on how to help
us and other NGOs

Si tu souhaites ajouter un commentaire ou une remarque, n'hésite pas a le faire ci-dessous ou a m'envoyer un

message. Merci pour ta participation :) ! - If you have anything to add or any concerns, please do not hesitate to

contact me. Thanks a lot for participating :) !
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Appendix 16 — Focus Group Survey 3

Focus Group 1 - The logistics

Toute I'équipe de Children's Future et moi-méme vous remercions une nouvelle fois d'avoir répondu au
précedent questionnaire et de nous aider dans ce nouveau projet.

Pour ce troisieme questionnaire nous aimerions avoir plus d'informations sur la partie logistique de
cette activité et vos préférences en terme de réservation et d'organisation.

On behalf of the Children's Future team and myself, we'd like to thank you once again for taking the
time to answer the previous survey and to help us with this new project.

For this third survey, we would like to have more information concerning the activity's logistics and
know more about your preferences in terms of booking and planning.

children’s
Future

1. La réservation - The booking
1. 1. Lorsque tu pars en vacances, tu as tendance a - When you go on vacations, you

usually :

Mark only one oval.

Réserver toutes les activités avant de partir - Book all the activities before leaving
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Réserver que quelques activités - Book only a few activities

Regarder les activités qu'il y a mais réserver qu'une fois sur place - Look at the activities
available but book only once on-site

Partir sans regarder les activités disponibles et voir sur place - Leave without looking at the
activities available and see on-site

2. 2. Llorsque tu pars en vacances, comment préféres-tu réserver tes activités? (Choisis
jusgu'a 2 réponses) - When you go on vacations, how do you prefer booking your
activities? (Choose up to 2 answers)

Check all that apply.

En te rendant directement sur le lieu de I'activité - By going directly to the activity's facility

En appelant les organisateurs de I'activité - By calling the activity's organisers

En réservant en ligne ou par email aupres de I'organisation - By booking online or via email to
the organisers

En passant par un tour opérateur qui organise l'intégralité de ton voyage - By having a tour
operator who organises your whole trip

En passant par une agence de voyage locale - By asking a local tour provider

En passant par les hotels ol tu séjournes - By asking the hotels you are staying in Other:

3. Lorsque tu réserves une activité, quels sont les facteurs auxquels tu es le plus sensible?
(Choisis jusqu'a 3 réponses) - When you book an activity, what are the factors you are

most sensitive to? (Choose up to 3 answers)
Check all that apply.

Le prix - The price

Les avis - The recommandations

La facilité d'acces - The facility's ease of access
La durée de I'activité - The activity's duration

Le caractere éthique et responsable de I'activité - The ethical and responsible nature of the
activity

Une activité tenue et organisée par des locaux - An activity run and organised by locals
L'originalité de I'activité - The activity's uniqueness

Une activité adaptée pour les adultes et enfants - An activity suited for adults and
children Other:
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. Le prix - The price

4. Concernant notre activité, est-ce que tu préféres payer un prix fixe ou avoir
I'opportunité de faire une donation libre avec un prix recommandé? - Concerning our
activity, would you prefer paying a fixed price or have the opportunity to make a free
donation with a suggested price range?

Mark only one oval.

Prix fixe - Fixed price

Une donation libre avec un prix recommandé - A suggested donation

5. Selon toi, est-ce que le prix fixe ou recommandé devrait varier selon la haute et
basse saison touristique? - According to you, should the fixed or recommanded price
change between the high and low touristic season?

Mark only one oval.

Oui - Yes

Non - No

6. Est-ce que tu serais sensible a un changement prix entre ces deux saisons? Would

you be sensitive to a change in prices between those two seasons?

Mark only one oval.

Oui - Yes
Non - No

Je ne pense pas - | don't think so

7. Afin de rentrer dans I'enceinte de notre établissement, les visiteurs doivent remplir
un cahier de visite avec leur nom, prénom, date de naissance et nationalité en
arrivant. Est-ce que cela te poserait probleme? - In order to enter our buildings,
visitors have to fill in their details including name, surname, date of birth and

nationality upon arrival. Would that bother you?
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Check all that apply.

Oui - Yes Non-No

Ton nom - Your surname

Ton prénom - Your name

Ta date de naissance - Your date of birth
Ta nationalité - Your nationality

La raison de ta visite - The purpose of your
visit

8. 8. Chaque visiteur devra lire et signer une close de confidentialité et de protection des
enfants avant de débuter I'activité, est-ce que cela te poserait probléme? - Every

visitor will have to read and sign a confidentiality and child protection code of conduct
before starting the activity, would that bother you?

Mark only one oval.

Oui - Yes

Non - No

9. Si oui, pourquoi? - If yes, why?

10. 9. Est-ce que tu comprends pourquoi nous devons mettre en place ces mesures? - Do
you understand why we have to put these measures in place?
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Mark only one oval.
Oui je comprends totalement et je trouve ¢a normal - Yes | totally understand and | think it
is normal

Oui je comprends totalement mais je ne trouve pas ¢a normal - Yes | totally understand but
| don't think it is normal

Non je ne comprends pas vraiment mais je souhaiterais avoir des explications - No

| don't really understand but | would like to have some explanations

Non je ne comprends pas du tout et je ne trouve pas ¢a normal - No | don't understand it at
all and I don't think it is normal

3. Tourisme et coronavirus - Tourism and coronavirus
11. 10. Est-ce que tu penses que la crise du coronavirus va changer ta facon de voyager? -

Do you think the coronavirus crises is going to change your way of travelling?

Mark only one oval.

Oui - Yes
Non - No

Je ne pense pas - | don't think so
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12.  Sioui,comment ? - If yes, how?
Check all that apply.

Oui - Non - Je ne pense pas - | dont
Yes No think so

Tu vas éviter les activités avec trop de
touristes - You are going to avoid
activities with too many tourists

Tu vas éviter les activités en intérieur -
You are going to avoid indoor
activities

Tu vas éviter les activités qui requiert
le port du masque - You are going to
avoid activities requiring to wear a
mask

Tu vas éviter les activités en groupe -
You are going to avoid group activities

Tu vas éviter les activités ou les
normes de sécurité ne sont pas
respectées - You are going to avoid
the activities where the security
norms are not being respected

Tu vas privilégier les voyages
organisés par des professionnels du
tourisme (tour-opérateurs, agences de
voyages) - You are going to prioritise
tours organised by tourism
professionals (tour operators, travel
agencies)

13.  12. Au vue de cette situation, est-ce que cela te génerait de faire cette activité avec
des gens que tu ne connais pas? - In regards to the situation, would it bother you to

make this kind of activity with people you don't know?

Mark only one oval.
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14.

Oui - Yes
Non - No
Je ne pense pas - | don't think so

Ce troisieme questionnaire est fini! Merci beaucoup (encore une fois) d'avoir participé
et de nous aider a perfectionner notre idée. Si tu aimerais faire une remarque par
rapport aux questions posées, n'hésite pas a le faire ci-dessous ou a m'envoyer un
message! Merci encore :) - The third survey is over! Thanks a lot for participating
(once again) and for helping us to improve our ideas. If you would like to make a
comment concerning the questions asked, please feel free to do so below or to send
me a message. Thanks again :)
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Appendix 17 — Infocus group results survey 1

Graph order: Group 1 (20s), Group 2 (30s) and Group 3 (40s, beginning 50s)

1. Es-tu concerné(e) par l'impact que tu as lorsque tu visites un pays? - Are you concerned by the

impact you are having while visiting a country?
9 responses

@ Oui- Yes
@ Non - No

1. Es-tu concerné(e) par l'impact que tu as lorsque tu visites un pays? - Are you concerned by the

impact you are having while visiting a country?
10 responses

@ Oui- Yes
@ Non -No

1. Es-tu concerné(e) par l'impact que tu as lorsque tu visites un pays? - Are you concerned by the

impact you are having while visiting a country?
10 responses

@ Oui-Yes
@ Non - No
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2. As-tu déja visité une ONG pendant I'un de tes voyages? - Have you ever visited an NGO while

travelling?
9 responses

@® Oui-Yes
@ Non - No

2. As-tu déja visité une ONG pendant I'un de tes voyages? - Have you ever visited an NGO while

travelling?
10 responses

@® Oui-Yes
@ Non - No

2. As-tu déja visité une ONG pendant I'un de tes voyages? - Have you ever visited an NGO while

travelling?
10 responses

@® Oui-Yes
@ Non - No
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3. Est-ce quelque chose que tu pourrais faire ou refaire? - Is it something you would consider
doing or do again?
9 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

3. Est-ce quelque chose que tu pourrais faire ou refaire? - Is it something you would consider
doing or do again?
10 responses

@ Oui-Yes
@ Non - No
@ Je ne pense pas - | don't think so

3. Est-ce quelque chose que tu pourrais faire ou refaire? - Is it something you would consider
doing or do again?
10 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so
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4. Aprés avoir lu la premiére description du projet ci-dessus, as-tu déja entendu parler d'une

activité similaire? - After reading the first project ...ils above, have you ever heard of a similar activity?
9 responses

@ Oui-Yes
@ Non -No

4. Aprés avoir lu la premiéere description du projet ci-dessus, as-tu déja entendu parler d'une

activité similaire? - After reading the first project ...ils above, have you ever heard of a similar activity?
10 responses

@ Oui- Yes
@ Non -No

4. Apres avoir lu la premiére description du projet ci-dessus, as-tu déja entendu parler d'une

activité similaire? - After reading the first project ...ils above, have you ever heard of a similar activity?
10 responses

@ Oui- Yes
@ Non -No

~
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5. Est-ce que tu trouves cette idée intéressante? - Do you find this idea interesting?
9 responses

® Oui- Yes
@ Non - No

5. Est-ce que tu trouves cette idée intéressante? - Do you find this idea interesting?
10 responses

® Oui- Yes
@ Non - No

5. Est-ce que tu trouves cette idée intéressante? - Do you find this idea interesting?
10 responses

@® Oui- Yes
@ Non - No
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6. Est-ce qu'elle serait susceptible de retenir ton attention? - Would it catch your attention?
9 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

6. Est-ce qu'elle serait susceptible de retenir ton attention? - Would it catch your attention?
10 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

6. Est-ce qu'elle serait susceptible de retenir ton attention? - Would it catch your attention?
10 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so
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7. Pourrais-tu envisager de faire ce genre d'activité pendant tes vacances? - Would you consider

making this kind of activity during your vacations?
9 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

7. Pourrais-tu envisager de faire ce genre d'activité pendant tes vacances? - Would you consider

making this kind of activity during your vacations?
10 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

7. Pourrais-tu envisager de faire ce genre d'activité pendant tes vacances? - Would you consider
making this kind of activity during your vacations?

10 responses
@® Oui- Yes
@ Non - No
a @ Je ne pense pas - | don't think so
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8. Tu ferais cette activité : - You would make this activity :

9 responses

Seul(e) - Alone

En couple - In couple

En famille - With your family

Entre amis - With friends

Avec des enfants - With kids

7 (77.8%)

6 (66.7%)

2 (22.2%)

7 (77.8%)

1(11.1%)

2 4 6 8

8. Tu ferais cette activité : - You would make this activity :

10 responses

Seul(e) - Alone

En couple - In couple

En famille - With your family

Entre amis - With friends

Avec des enfants - With kids

6 (60%)

6 (60%)

8. Tu ferais cette activité : - You would make this activity :

10 responses

Seul(e) - Alone

En couple - In couple

En famille - With your family

Entre amis - With friends

Avec des enfants - With kids

5 (50%)
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9. Tu serais plus susceptible de participer a cette d'activité si: - You would be most likely to
participate in activity if:
9 responses

Tu la prévoyais en avance .d‘ans 4 (44.4%)
ton itin...

Elle faisait partie d up tour 3 (33.3%)
organisé ...

Ton hétel/hébergement te_ la 5 (55.6%)
recommandai...

D'autres voyageurs te la

0,
recommandaient... 8 (88.9%)

9. Tu serais plus susceptible de participer a cette d'activité si: - You would be most likely to
participate in activity if:
10 responses

Tu la prévoyais en avance dans
ton itin...

Elle faisait partie d'un tour
organisé ...

Ton hétel/lhébergement te la
recommandai...

D'autres voyageurs te la

0,
recommandaient... 9 (90%)

0 2 4 6 8 10

9. Tu serais plus susceptible de participer a cette d'activité si: - You would be most likely to
participate in activity if:
10 responses

Tu la prévoyais en avance dans

ton itin 6 (60%)

Elle faisait partie d'un tour
organisé ...

Ton hétel/hébergement te la

0,
recommandai... 3 (30%)

D'autres voyageurs te la

0,
recommandaient. .. 4 (40%)

| would not do it
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10. Quels sont les facteurs qui te pousseraient a y participer? (Choisis jusqu'a 3 réponses) - What
would be the factors that would push you to participate? (Choose up to 3 answers)
9 responses

Aider une ONG locale - Help a o
local NGO BPLER)

En apprendre dlavantagt? sur 2 (22.2%)
eurs projet...

8 (88.9%)
En apprendre davantage sur les
probléme...

5 (55.6%)

1(11.1%)

Activité originale - Unique activity —2 (22.2%)
Si quelqu'un te la recommande - 5 (55.6%)
If some...
3 (33.3%)
0 2 4 6 8

B R i e e e R Il A S L S R e i R I S R Y] vvianas

would be the factors that would push you to participate? (Choose up to 3 answers)

10 responses

Aider une ONG locale - Help a
local NGO

7 (70%)

3 (30%)
En apprendre davantage sur

0,
leurs projet... “{20%)

7 (70%)
En apprendre davantage sur les
probléme...

0 (0%)

Activité originale - Unique activity

Si tu trouves des avis positifs en
lign...

1 (10%)
0 2 4 6 8

10. Quels sont les facteurs qui te pousseraient a y participer? (Choisis jusqu'a 3 réponses) - What
would be the factors that would push you to participate? (Choose up to 3 answers)

10 responses

Aider une ONG locale - Help a
local NGO

10 (100%)

En apprendre davantage sur
leurs projet...

En apprendre davantage sur les
probleme...

Activité originale - Unique activity
Si quelgu'un te la recommande - 3(30%)
If some...
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11. Quels sont les facteurs qui te pousseraient a ne pas y participer ? (Choisis jusqu'a 3 réponses) -

What would be the factors that would push you NOT to participate? (Choose up to 3 answers)
9 responses

Activité qui ne te parait pas assez
amu...

2 (22.2%)
3 (33.3%)

Le prix - The price 4 (44.4%)

Sujets trop lourds et trop 4 (44.4%)
sensibles - ...

4 (44.4%)

Tu n'aurais pas envie de faire
une acti...

Tu ne trouves pas d'informations

0,
e 3 (33.3%)

11. Quels sont les facteurs qui te pousseraient a ne pas y participer ? (Choisis jusqu'a 3 réponses) -
What would be the factors that would push you NOT to participate? (Choose up to 3 answers)

10 responses

Activité qui ne te parait pas assez
amu...

Le prix - The price 7 (70%)
Sujets trop lourds et trop 4 (40%)
sensibles - ...
4 (40%)
Tu n'aurais pas envie de faire

une acti...

Tu ne trouves pas d'informations
ouda...

11. Quels sont les facteurs qui te pousseraient a ne pas y participer ? (Choisis jusqu'a 3 réponses) -
What would be the factors that would push you NOT to participate? (Choose up to 3 answers)

10 responses

Activité qui ne te parait pas assez
amu...

Le prix - The price 6 (60%)
Sujets trop lourds et trop

sensibles - ...

Tu n'aurais pas envie de faire
une acti...

Tu ne trouves pas d'informations
ouda...

1 (10%)
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12. Quelle serait la durée ideale pour ce genre d'activite? - What would be the ideal duration for
this type of activity?

9 responses

@® 122 heures-1to2 hours
@ 2 a3 heures - 2 to 3 hours
@ 3 a4 heures-3to4 hours
@ 4 heures + - 4 hours +

12. Quelle serait la durée idéale pour ce genre d'activité? - What would be the ideal duration for
this type of activity?

10 responses

@ 1232 heures - 1to 2 hours
@® 22 3 heures - 2 to 3 hours
@ 3 a4 heures - 3 to 4 hours
@ 4 heures + -4 hours +

12. Quelle serait la durée idéale pour ce genre d'activité? - What you be the ideal duration for this
type of activity?

10 responses

@ 1242 heures - 1to 2 hours
@ 2 a3 heures - 2 to 3 hours
@ 3 a4 heures - 3to 4 hours
@® 4 heures + - 4 hours +
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13. Combien serais-tu prét a payer pour ce type d'activité? - How much would you be willing to pay
for this type of activity?

9 responses

@0a5€

@5a10€
® 102 15€
@ 154 20€
@ 25a30€
@ 30a35€
@ 35€+

13. Combien serais-tu prét a payer pour ce type d'activité? - How much would you be willing to pay
for this type of activity?

10 responses

@ 0a5€

@®5a10€
® 10a15€
@ 154 20€
@ 254 30€
@ 30a35€
@ 356+

13. Combien serais-tu prét a payer pour ce type d'activité? - How much would you be willing to pay

for this type of activity?
10 responses

®0a5€
® 5210€

©® 10a15€
@® 152a20€
@ 252a30€

® 304a35€
@ 35€+
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C'est tout pour la premiére infocus recherche, si tu souhaites ajouter un commentaire ou une
remarque, n'hésite pas a le faire ci-dessous ou @ m'envoyer un message. Merci beaucoup pour ta
participation :) ! - That's all for the first infocus research, if you have anything to add or any
concerns, please do not hesitate to contact me. Thanks a lot for participating :) !

3 responses

Lidée est originale mais je pense quelle est un peu trop risquée. Je pense que certains sujets sont trop
sérieux pour les aborder pendant une activité de quelques heures avec des personnes qui sont en vacances.

Trés bonne idée, trés originale et intéressante. Ne prévoyant pas mes voyages en avance, c'est une activité
que je ferai sans hésiter si j'en entendais parler.

Je trouve l'idée géniale, cela peut étre un super moyen pour éduquer les touristes aux réalités de la vie des
locaux durant leur séjour. Le seul point qui pourrait me déranger serait en cas de voyage avec des enfants en
bas ages, je ne sais pas si les images seraient adaptées a leur sensibilité. Mais c'est aussi un super moyen
pour éduquer les plus grands a la réalité de la vie sur place

1: The idea is original but | think it is a bit too risky. | think some of the topics are too serious to be
spoken of during a few hours activity and to people who are on vacation.

2: Very good idea, very original and interesting. As | never plan my travels in advance, that would

definitely be an activity | would do if | heard of it.

3: I find the idea amazing, it is a good way to educate travelers about the reality of how people live
locally. The only thing that could bother me is in case I’'m travelling with young children, | don’t know if
some images would be suited to their sensitivity. But it is a great way to educate older people.
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C'est tout pour la premiére infocus recherche, si tu souhaites ajouter un commentaire ou une
remarque, n'hésite pas a le faire ci-dessous ou @ m'envoyer un message. Merci beaucoup pour ta
participation :) | - That's all for the first infocus research, if you have anything to add or any
concerns, please do not hesitate to contact me. Thanks a lot for participating :) !

4 responses

Je trouve votre idée vraiment super et je pense gu'elle pourrait plaire. Pour des personnes voyageant sur une
courte durée, je pense que c'est une bonne initiative pour aider localement et de changer des attractions
touristiques habituelles.

Ce projet me parait intéressant, mais je pense qu'il faut qu'il doit rattaché & autre cjose. Par exemple je vais
voir une expo photo au musée local et je tombe sur une affiche qui indique le lieu de 'ONG et I'activité. Il faut
quelque chose, je pense, pour attirer la curiosité et amener les gens a 'ONG pour réaliser cette activité.

Lidée est trés originale et donne envie mais je pense que ce n'est pas le genre d'activité que je ferai pendant
des vacances entre amis ou avec des enfants au vue des sujets abordés.

Ayant fait du backpacking au Cambodge, c'est une activité que j'aurais aimé faire pendant mon voyage. Je
pense aussi quelle convient & Battambang et aux voyageurs que la ville attire. La seule chose qui aurait pu
me faire douter est le prix comme je voyageais avec un budget restreint.

1: | think the idea is great and | believe people would like it. For people travelling with a limited time, |
think it is a good initiative to help locally and change from the usual touristics sites.

2: This project is very interesting but | think it needs to be tied to something else. For example, if | go to
an exhibition in a local museum, | see a poster about your NGO and your activity. There needs to be
something, | think, to catch my attention and bring people to your place to make the activity.

3: The idea is original and it makes me want to do it but | think this kind of activity is not something |
would do while being on vacations with friends or with children in regards to the topics.

4: | have already done backpacking through Cambodia and this is an activity that | would have loved
doing while travelling. | think it totally suits Battambang and the visitors the city attracts. The only thing

that could have prevented me from doing it is the price as | was travelling with a tight budget.
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C’est tout pour la premiére infocus recherche, si tu souhaites ajouter un commentaire ou une
remarque, n'hésite pas a le faire ci-dessous ou a m'envoyer un message. Merci beaucoup pour ta
participation :) | - That's all for the first infocus research, if you have anything to add or any
concerns, please do not hesitate to contact me. Thanks a lot for participating :) !

3 responses

Sur ce genre d activité il faut avant tout étre sur de la bonne foie du projet et de | utilisation des fonds !

| don't think this is a good idea. This could lead to heated discussions and disagreements, it's too much
based on personal value system .of what is a good or bad choice iniife. | personally would stay away from
that type of activity.

Lidée est bonne et je pense que l'activité peut étre intéressante si abordée correctement mais ce n'est pas
quelques choses que je ferais avec mes enfants. Je trouve que les sujets ne sont pas vraiment adaptés pour
un jeune public et méme si il faut parler de tout, j'aurais peur que cela soit fait de maniére maladroite.

1: With this kind of activity you need to be transparent about the project and how the money is used.

3: The idea is great and | think it could be interesting if the topics are spoken of in an appropriate way
but it is not something | would do with my children. | think the topics are not suited for a young public
and even if | do think we should speak openly about everything, | would be scared that it would be done

in a clumsy way.
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Appendix 18 — Infocus group results survey 2

|Graph order: Group 1 (20s), Group 2 (30s) and Group 3 (40s, beginning 50s) |

1. Est-ce que cela te pose probléme si l'activité est animée en anglais? - Would it be a problem if

the activity is run in English?
12 responses

@ Oui- Yes
@ Non - No

8.3%

o

1. Est-ce que cela te pose probléme si l'activité est animée en anglais? - Would it be a problem if

the activity is run in English?
12 responses

@ Oui-Yes
@ Non-No

1. Est-ce que cela te pose probléme si l'activité est animée en anglais? - Would it be a problem if

the activity is run in English?
12 responses

@ Oui - Yes
@ Non-No
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2. Nous aimerions commencer l'activité par une petite présentation de 'ONG, quelles sont les

informations que tu aimerais savoir? (Choisis jusg... would you like to know? (Choose up to 3 answers)
12 responses

Notre histoire - Our history 4 (33.3%)

Nos projets - Our projects 11 (91.7%)
Notre écale - Our school

Notre équipe - Our staff
L'histoire d'un de nos étudiants -
The ...

5 (41.7%)

5 (41.7%)

La communauté dans laquelle
nous travai...

3 (25%)
Notre politique de protection des - 2(16.7%)
enfan. ..

0.0 2.5 5.0 7.3 10.0 12.5

2. Nous aimerions commencer |'activité par une petite présentaticn de 'ONG, quelles sont les

informations que tu aimerais savoir? (Choisis jusg... would you like to know? (Choose up to 3 answers)
12 responses

Notre histoire - Our history 1(8.3%)

Nos projets - Our projects 11 (91.7%)

Notre école - Our school 3 (25%)

Notre équipe - Our staff 5(41.7%)
L'histoire d'un de nos étudiants - 7 (58.3%)
The ...

3 (25%)
La communauté dans laquelle 3 (25%)

nous travai...

Notre politique de protection des
enfan...
0.0 2.5 5.0 75 10.0 12.5

2. Nous aimerions commencer l'activité par une petite présentation de 'ONG, quelles sont les

informations que tu aimerais savoir? (Choisis jusq... would you like to know? (Choose up to 3 answers)
12 responses

Notre histoire - Our history 5 (41.7%)
Nos projets - Our projects
Notre école - Our school

Notre équipe - Our staff
L'histoire d'un de nos étudiants -
The ...

La communauté dans laquelle
nous travai...

Notre politique de protection des
enfan...
0 2 4 6 8 10
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3. Combien de temps devrait durer cette présentation? - How long should this first presentation

last?
12 responses

@ 52 10 minutes - 5 to 10 minutes
@ 10 a 15 minutes - 10 to 15 minutes
@ 15 a 30 minutes - 15 to 30 minutes
@ 30 minutes +

3. Combien de temps devrait durer cette présentation? - How long should this first presentation

last?
12 responses

~

@ 52 10 minutes - 5 to 10 minutes
@ 10 2 15 minutes - 10 to 15 minutes
@ 15 a 30 minutes - 15 to 30 minutes
@ 30 minutes +

3. Combien de temps devrait durer cette présentation? - How long should this first presentation

last?
12 responses

@ 5 24 10 minutes - 5 to 10 minutes
@ 10 2 15 minutes - 10 to 15 minutes
@ 15 a 30 minutes - 15 to 30 minutes
@ 30 minutes +
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4. Parmi les thématiques que nous souhaitons aborder, quelles sont celles qui t'intéressent le plus?

(Choisis jusqu'a 3 réponses) - Among the topics w... are most interested in? (Choose up to 3 answers)
12 responses

L'éducation des filles au

0,
Cambodge - Gi... 6 (50%)

La violence domestique -
Domestic viole...

Trafic et prostitution - Trafficking
an...

7 (58.3%)

Traditions VS société moderne -

0,
Traditi... 4 (33.3%)

Celles sur lesquelles notre

P 8 (66.7%)
équipe trav...

0 2 4 6 8

4. Parmi les thématiques que nous souhaitons aborder, quelles sont celles qui t'intéressent le plus?

(Choaisis jusqu'a 3 réponses) - Among the topics w... are most interested in? (Choose up to 3 answers)
12 responses

L'éducation des filles au
Cambodge - Gi...

4 (33.3%)

2 (16.7%)

La violence domgstyque g (0%)

Domestic viole...

0 (0%)

Trafic et prostitution - Trafficking
an...

7 (58.3%)
Traditions VS société moderne -

Traditi... )

Celles sur lesquelles notre

P 10 (83.3%)
équipe trav...

0 2 4 6 8 10

4, Parmi les thématiques gue nous souhaitons aborder, quelles sont celles qui t'intéressent le plus?

(Choisis jusgu'a 3 réponses) - Among the topics w... are most interested in? (Choose up to 3 answers)
12 responses

L'éducation des filles au

0,
Cambodge - Gi... 11 (91.7%)

La violence domestique -
Domestic viole...

Trafic et prostitution - Trafficking
an...

Traditions VS societé moderne -
Traditi. ..

Celles sur lesquelles notre
équipe trav...
0.0 25 5.0 75 10.0 12.5
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5. Est-ce que tu préféres en apprendre davantage sur ces thématique : - Do you prefer learning

more about those topics by :
12 responses

@ En écoutant quelqu'un parler - Listening
to someone talking

@ En parlant avec les autres participants
et notre équipe - Talking with other
participants and our staff

@ En participant a une activité/jeu -
Participating in an activity/game
@ En regardant et réagissant a des vidéos/
témoignages - Watching and reacting to
videos and testimonies

5. Est-ce que tu préféres en apprendre davantage sur ces thématique : - Do you prefer learning

more about those topics by :
12 responses

@ En écoutant quelqu'un parler - Listening
to someone talking

@ En parlant avec les autres participants
et notre équipe - Talking with other
participants and our staff

@ En participant a une activité/jeu -
Participating in an activity/game
@ En regardant et réagissant a des vidéos/
témoignages - Watching and reacting to
videos and testimonies

5. Est-ce que tu préféres en apprendre davantage sur ces thématique : - Do you prefer learning
more about those topics by :

12 responses
@ En écoutant quelqu'un parler - Listening
to someone talking
h @ En parlant avec les autres participants
et notre équipe - Talking with other
participants and our staff
@ En participant a une activité/jeu -
Participating in an activity/game
d, @ En regardant et réagissant a des vidéos/

témoignages - Watching and reacting to
videos and testimonies
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6. Est-ce que tu aimerais aborder ces thematiques sous forme de problémes et de challenges a

résoudre en groupe? - Would you like learning mor...ough problems and challenges to solve in groups?
12 responses

@ Oui- Yes
@ Non-No

)

6. Est-ce que tu aimerais aborder ces thematiques sous forme de problemes et de challenges a

résoudre en groupe? - Would you like learning mor...ough problems and challenges to solve in groups?
12 responses

@ Oui-Yes
@ Non - No

6. Est-ce que tu aimerais aborder ces thématiques sous forme de problemes et de challenges a

résoudre en groupe? - Would you like learning mor...ough problems and challenges to solve in groups?
12 responses

@® Oui- Yes
@ Non - No

If not, why? (Group3): Because it will bring about heated discussion, arguments about different

values, cultural issues, etc.. A tourist is a tourist not a staff member.
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7. Nous aimerions faire évoluer les deux groupes dans un labyrinthe en bois (représentant la vie de

notre protagoniste Bopha), est-ce que tu penses que ...u think it is a good idea to enliven the activity?
12 responses

(25%)

1
0 ((l)%) 0 (?%) 0 ((|)%) 0 (?%) 0 ((l)%) (8.3%)
0

1 2 3 4 5 6 7 8 9 10

7. Nous aimerions faire évoluer les deux groupes dans un labyrinthe en bois (représentant la vie de

notre protagoniste Bopha), est-ce que tu penses que ...u think it is a good idea to enliven the activity?
12 responses

5 (41.7%)

4(33.3%)

1(8.

3%)  1(8.3%) 3%)

0(?%) 0(([)%) O(([J%) 0(cl)%) 0((?%)

1 2 3 4 5 6 7 8 9 10

7. Nous aimerions faire évoluer les deux groupes dans un labyrinthe en bois (représentant la vie de

notre protagoniste Bopha), est-ce que tu penses que ...u think it is a good idea to enliven the activity?
12 responses

2 (16.7%) 2 (16.7%)

-
(8:3%) 0 (?%) 0 (?%) 0 ((?%) 0 (c|>%)

1 2 3 4 5 6 7 8 9 10

288



8. Est-ce que tu serais d'accord pour qu'il y ait un élément de compétition entre les deux groupes?

T [ ' e ' - ' . o . -~

9. Pour des raisons de sécurité et confidentialité, nous ne souhaitons pas faire intervenir nos

etudiants et leur famille, est-ce que cela te posera...es to participate, is it something you would mind?
12 responses

@ Oui- Yes
@ Non - No

~

9. Pour des raisons de sécurité et confidentialité, nous ne souhaitons pas faire intervenir nos
etudiants et leur famille, est-ce que cela te posera...es to participate, is it something you would mind?

12 responses

@ Oui-Yes
@ Non-No

9. Pour des raisons de sécurité et confidentialité, nous ne souhaitons pas faire intervenir nos

etudiants et leur famille, est-ce que cela te posera...es to participate, is it something you would mind?
12 responses

@ Oui- Yes
@ Non -No

S
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10. Est-ce que tu aimerais tout de méme avoir des temoignages anonymes? - Would you still like

having anonymized testimonies?
12 responses

@® Oui- Yes
@ Non - No

10. Est-ce que tu aimerais tout de méme avoir des témoignages anonymes? - Would you still like

having anonymized testimonies?
12 responses

@ Oui- Yes
@ Non - No

10. Est-ce que tu aimerais tout de méme avoir des témoignages anonymes? - Would you still like

having anonymized testimonies?
12 responses

@ Oui-Yes
@ Non -No
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11. Pour cldturer cette activité, quelles sont les informations supplémentaires dont tu aimerais
qu'on parle? - To close up this activity, what woul...onal information you would like us to speak about?

Il Oui-Yes [H Non-No
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11. Pour cldturer cette activité, quelles sont les informations supplémentaires dont tu aimerais
qu'on parle? - To close up this activity, what woul...onal information you would like us to speak about?

Il Oui-Yes [ Non - No
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11. Pour cldturer cette activité, quelles sont les informations supplémentaires dont tu aimerais
qu'on parle? - To close up this activity, what woul...onal information you would like us to speak about?

Il Cui-Yes [HM Non - No
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Appendix 19 — Infocus group results survey 3

Graph order: Group 1 (20s), Group 2 (30s) and Group 3 (40s, beginning 50s)

1. Lorsque tu pars en vacances, tu as tendance a - When you go on vacations, you usually :
12 responses

@ Réserver toutes les activités avant de
partir - Book all the activities before
leaving

@ Réserver que quelques activités - Book
only a few activities

@ Regarder les activités qu'il y a mais
réserver qu'une fois sur place - Look at
the activities available but book only o...

@ Partir sans regarder les activités
disponibles et voir sur place - Leave w...

1. Lorsque tu pars en vacances, tu as tendance a - When you go on vacations, you usually :
12 responses

@ Réserver toutes les activités avant de
partir - Book all the activities before
leaving

@ Réserver que quelques activités - Book
only a few activities

@ Regarder les activités qu'il y a mais
réserver qu'une fois sur place - Look at
the activities available but book only o...

@ Partir sans regarder les activités
disponibles et voir sur place - Leave w...

1. Lorsque tu pars en vacances, tu as tendance a - When you go on vacations, you usually :
12 responses

@ Réserver toutes les activités avant de
partir - Book all the activities before
leaving

@ Réserver que quelques activités - Book
only a few activities

@ Regarder les activités qu'il y a mais
réserver qu'une fois sur place - Look at
the activities available but book only o...

@ Partir sans regarder les activités
disponibles et voir sur place - Leave w...
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2. Lorsque tu pars en vacances, comment préféres-tu réserver tes activités? (Choisis jusqu'a 2

reponses) - When you go on vacations, how do you ...ooking your activities? (Choose up to 2 answers)
12 responses

En te rendant directement sur le
lieud...

En appelant les organisateurs de
l'acti...

En réservant en ligne ou par
email aupr...

En passant par un tour opérateur
quior...

En passant par une agence de
voyage loc...

En passant par les hotels ou tu
séjourn...

2 (16.7%)
9 (75%)
0 (0%)

1(8.3%)

2 (16.7%)

0 2 4 6 8 10

2. Lorsque tu pars en vacances, comment preféres-tu réserver tes activités? - When you go on

vacations, how do you prefer booking your activities?
12 responses

En te rendant directement sur le
lieud...

En appelant les organisateurs de
l'acti...

En réservant en ligne ou par
email aupr...

En passant par un tour opérateur
quior...

En passant par une agence de
voyage loc...

En passant par les hétels ou tu
séjourn...

6 (50%)

0 (0%)
8 (86.7%)
3 (25%)
4(33.3%)

0 (0%)

2. Lorsque tu pars en vacances, comment préféres-tu réserver tes activités? (Choisis jusqu'a 2

réponses) - When you go on vacations, how do you ...ooking your activities? (Choose up to 2 answers)
12 responses

En te rendant directement sur le
lieu d...

En appelant les organisateurs de
l'acti...

En réservant en ligne ou par
email aupr...

En passant par un tour opérateur
quior...

En passant par une agence de
voyage loc...

En passant par les hétels ou tu
sejourn...
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3. Lorsque tu réserves une activité, quels sont les facteurs auxquels tu es le plus sensible? (Choisis
jusgu'a 3 réponses) - When you book an activity, w...u are most sensitive to? (Choose up to 3 answers)

12 responses

Le prix - The price 12 (100%)

Les avis - The recommandations 10 (83.3%)
La facilité d'accés - The facility's

ed...

Le caractére éthique et

0
responsable de ... 1(8.3%)

2 (16.7%)
L'originalité de I'activité - The

7 (58.3%
activ... ( b)

0.0 25 5.0 75 10.0 125
3. Lorsque tu réserves une activité, quels sont les facteurs auxquels tu es le plus sensible? (Choisis

jusqu'a 3 réponses) - When you book an activity, w...u are most sensitive to? (Choose up to 3 answers)

12 responses

Le prix - The price 12 (100%)

Les avis - The recommandations 10 (83.3%)

La facilité d'acces - The facility's

2 (16.7%)
ea:::

Le caractére éthique et
responsable de ...

L'originalité de l'activité - The
activ...

0.0 2.5 5.0 7.5 10.0 12.5

3. Lorsque tu réserves une activité, quels sont les facteurs auxquels tu es le plus sensible? (Choisis
jusqu'a 3 réponses) - When you book an activity, w...u are most sensitive to? (Choose up to 3 answers)

12 responses

Le prix - The price 12 (100%)

Les avis - The recommandations
La facilité d'accés - The facility's

10 (83.3%)

ea... Les avis - The recommandations
Count: 10
Le caractére ethique et
responsable de ...
4 (33.3%)

L'originalité de I'activité - The
activ...

0.0 25 50 15 10.0 125
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4. Concernant notre activité, est-ce que tu préféres payer un prix fixe ou avoir I'opportunité de

faire une donation libre avec un prix recommandeé?...ke a free donation with a suggested price range?
12 responses

@ Prix fixe - Fixed price
@ Une donation libre avec un prix
recommandé - A suggested donation

4. Concernant notre activité, est-ce que tu préféres payer un prix fixe ou avoir I'opportunité de

faire une donation libre avec un prix recommandé?...ke a free donation with a suggested price range?
12 responses

@ Prix fixe - Fixed price

@ Une donation libre avec un prix
recommandeé - A suggested donation

4. Concernant notre activité, est-ce que tu préféres payer un prix fixe ou avoir l'opportunité de

faire une donation libre avec un prix recommandé?...ke a free donation with a suggested price range?
12 responses

@ Prix fixe - Fixed price
@ Une donation libre avec un prix
recommandé - A suggested donation
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5. Selon toi, est-ce que le prix fixe ou recommandé devrait varier selon la haute et basse saison

touristique? - According to you, should the fixed ...hange between the high and low touristic season?
12 responses

@ Oui-Yes
@ Non - No

5. Selon toi, est-ce que le prix fixe ou recommandeé devrait varier selon la haute et basse saison

touristique? - According to you, should the fixed ...hange between the high and low touristic season?
12 responses

@ Oui- Yes
@ Non -No

5. Selon toi, est-ce que le prix fixe ou recommandé devrait varier selon la haute et basse saison

touristique? - According to you, should the fixed ...hange between the high and low touristic season?
12 responses

@ Oui- Yes
@ Non - No
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6. Est-ce que tu serais sensible a un changement prix entre ces deux saisons? - Would you be

sensitive to a change in prices between those two seasons?
12 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

6. Est-ce que tu serais sensible a un changement prix entre ces deux saisons? - Would you be

sensitive to a change in prices between those two seasons?
12 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

6. Est-ce que tu serais sensible a un changement prix entre ces deux saisons? - Would you be

sensitive to a change in prices between those two seasons?
12 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so
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7. Afin de rentrer dans I'enceinte de notre établissement, les visiteurs doivent remplir un cahier de
visite avec leur nom, prénom, date de naissance et ... nationality upon arrival. Would that bother you?

I Oui-Yes [ Non-No

10
5
0

Ton nom - Your Ton prénom - Your Ta date de naissance - Ta nationalité - Your La raison de ta visite -
surname name Your date of birth nationality The purpose of your
viait

7. Afin de rentrer dans I'enceinte de notre établissement, les visiteurs doivent remplir un cahier de
visite avec leur nom, prénom, date de naissance et ... nationality upon arrival. Would that bother you?

Il Oui-Yes [HM Non-No

mwimll

Ton nom - Your Ton prénom - Your Ta date de naissance - Ta nationalité - Your La raison de ta visite -

surname name Your date of birth nationality The purpose of your
uieit

7. Afin de rentrer dans I'enceinte de notre établissement, les visiteurs doivent remplir un cahier de
visite avec leur nom, prénom, date de naissance et ... nationality upon arrival. Would that bother you?

I Oui-Yes [ Non -No

10

Ton nom - Your Ton prénom - Your Ta date de naissance - Ta nationalité - Your La raison de ta visite -
surname name Your date of birth nationality The purpose of your
visit
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8. Chaque visiteur devra lire et signer une close de confidentialité et de protection des enfants

avant de débuter l'activité, est-ce que cela te pose...efore starting the activity, would that bother you?
12 responses

@® Oui-Yes
@ Non - No

8. Chaque visiteur devra lire et signer une close de confidentialité et de protection des enfants

avant de débuter l'activité, est-ce que cela te pose...efore starting the activity, would that bother you?
12 responses

@ Oui-Yes
@ Non -No

8. Chaque visiteur devra lire et signer une close de confidentialite et de protection des enfants
avant de débuter l'activité, est-ce que cela te pose...efore starting the activity, would that bother you?

12 responses

@ Oui-Yes
@ Non-No
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9. Est-ce que tu comprends pourquoi nous devons mettre en place ces mesures? - Do you

understand why we have to put these measures in place?
12 responses

@ Oui je comprends totalement et je trouve
¢a normal - Yes | totally understand and
| think it is normal

@ Oui je comprends totalement mais je ne
trouve pas ¢a normal - Yes | totally
understand but | don't think it is normal

@ Non je ne comprends pas vraiment mais
je souhaiterais avoir des explications -...

@ Non je ne comprends pas du tout et je
ne trouve pas ¢a normal - No | don't u...

9. Est-ce que tu comprends pourquoi nous devons mettre en place ces mesures? - Do you

understand why we have to put these measures in place?
12 responses

@ Oui je comprends totalement et je trouve
¢a normal - Yes | totally understand and
| think it is normal

@ Oui je comprends totalement mais je ne
trouve pas ¢a normal - Yes | totally
understand but | don't think it is norrmal

@ Non je ne comprends pas vraiment mais
je souhaiterais avoir des explications -...

@ Non je ne comprends pas du tout et je
ne trouve pas ¢a normal - No | don't u...

9. Est-ce que tu comprends pourquoi nous devons mettre en place ces mesures? - Do you

understand why we have to put these measures in place?
12 responses

@ Oui je comprends totalement et je trouve
¢a normal - Yes | totally understand and
| think it is normal

@ Oui je comprends totalement mais je ne
trouve pas ¢a normal - Yes | totally
understand but | don't think it is norrmal

@ Non je ne comprends pas vraiment mais
je souhaiterais avoir des explications -...

@ Non je ne comprends pas du tout et je
ne trouve pas ¢a normal - No | don't u...
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10. Est-ce que tu penses que la crise du coronavirus va changer ta facon de voyager? - Do you

think the coronavirus crises is going to change your way of travelling?
12 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

10. Est-ce que tu penses que la crise du coronavirus va changer ta fagcon de voyager? - Do you

think the coronavirus crises is going to change your way of travelling?
12 responses

@® Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so

10. Est-ce que tu penses que la crise du coronavirus va changer ta fagcon de voyager? - Do you

think the coronavirus crises is going to change your way of travelling?
12 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so
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Si oui, comment ? - If yes, how?

B Oui-Yes [ Non-No I Je ne pense pas - | dont think so
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0
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Sioui, comment ? - If yes, how?

B Oui-Yes [ Non-No [ Je ne pense pas - | dont think so

10
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Si oui, comment ? - If yes, how?

Il Cui-Yes |l Non-No [ Je ne pense pas - | dont think so
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12. Au vue de cette situation, est-ce que cela te génerait de faire cette activité avec des gens que

tu ne connais pas? - In regards to the situation, wo...e this kind of activity with people you don't know?
12 responses

@ Oui- Yes
@ Non -No
@ Je ne pense pas - | don't think so

12. Au vue de cette situation, est-ce que cela te génerait de faire cette activité avec des gens que

tu ne connais pas? - In regards to the situation, wo...e this kind of activity with people you don't know?
12 responses

@® Oui-Yes
@ Non -No
@ Je ne pense pas - | don't think so

12. Au vue de cette situation, est-ce que cela te génerait de faire cette activité avec des gens que

tu ne connais pas? - In regards to the situation, wo...e this kind of activity with people you don't know?
12 responses

@ Oui- Yes
@ Non - No
@ Je ne pense pas - | don't think so
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Ce troisieme questionnaire est fini! Merci beaucoup (encore une fois) d'avoir participé et de nous
aider & perfectionner notre idée. Si tu aimerais faire une remarque par rapport aux questions
posees, n'hesite pas a le faire ci-dessous ou a m'envoyer un message! Merci encore :) - The third
survey is over! Thanks a lot for participating (once again) and for helping us to improve our ideas. If
you would like to make a comment concerning the questions asked, please feel free to do so below
or to send me a message. Thanks again :)

3 responses

La suggestion d’'une donation libre avec un prix recommandé est super. Je suis un peu plus sceptique quant
au précaution gqu'il faudra prendre si I'activité se fait uniguement avec un groupe de personnes qui ne se
connait pas (port du masque, distanciation sociale). Je pense que cela risque d'étre un peu compliqué
surtout si l'activité est a l'intérieur...

Je pense que ¢a me générait de faire I'activité avec des gens que je ne connais pas si l'activité est dans un
espace intérieur fermé et si le port du masque est obligatoire.

L'activité est en extérieure ou intérieure? L'espace est-il assez grand pour accueillir un groupe de touristes en
respectant les distances? Le port du masgue sera-t-il obligatoire?

1.The suggestion of making a free donation with a suggested price is great! | am a bit more sceptical when
it comes to the precautions you will have to take if the activity is people that don’t know each other
(wearing masks, respecting the social distances). | think it is going to be a bit complicated to organize this
activity in an indoor place.

2.1 think it would bother me to do this activity with people | don’t know if this activity is held in a closed
indoor space and requires me to wear a mask.

3.Is the activity inside or outside? Is the space big enough to welcome a group of people and respect the
social distances? Will wearing a mask be mandatory?
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Je pense que la situation actuelle est un peu trop compliqué pour organiser une activité qui demande de
travailler en groupe (surtout lorsqu’on ne connait pas les gens qui participent). Je trouverai ca dommage
de devoir porter un masque et respecter des distanciations.

J'ai pour habitude de faire des voyages organises et je pense que cela ne me poserait pas de probleme de
faire l'activité avec les gens du groupe puisque je pense que le organisateurs de voyages vont prendre des
precautions nécessaires (test covid, verifications des normes pour les activités). Mais cela me dérangerait
un peu si des personnes extérieures participent a l'activité.

Super les consignes et la politique. Je trouve ¢a trés rassurant connaissant un peu le milieu associatif et
les problémes que les touristes peuvent causer!

Ayant des enfants, je pense que cela serait difficile d'imposer une activité qui requiert le port du masque
surtout dans un pays chaud comme le Cambodge.

Je n'aime pas trop l'idée de la donation libre avec un prix recommandé. J'aurais peur de ne pas donner
assez et de me sentir obligé de payer plus.

J'ai une question concernant la politique de protection des enfants. Je suppose que cela implique de ne

pas déranger les enfants, les prendre en photos etc... Ayant moi-méme des enfants, est-ce qu'ils devront
respecter ces consignes? Surtout pour les plus jeunes, est-ce qu'ils n‘auront pas le droit de jouer avec les
enfants de l'association si ils le souhaitent? Comment est-ce que vous abordez ce cas de figure?

1.1 think the current situation is a bit too complicated to organise this activity which requires to work in

groups (especially when people don’t know each other). It would be a pity to wear a mask and have to

respect social distances.

2.1 usually make organised tours and | think it wouldn’t be a problem for me to make this activity with

the group I’'m travelling with because | guess travel providers will take the appropriate precautions
(covid tests, check the activities beforehand). But it would bother me to make it with outside people |

don’t know.

3.Great for the rules and the policy! | think it is really reassuring knowing the troubles tourists can cause

when visiting NGOs.

4.1 don’t like the idea of a suggested donation. | would be scared to not give enough and feel obliged to

pay more.

5.1 have a question concerning the child protection policy. | suppose it implies to not bother the children,

not take pictures... As | also have kids, do those rules also apply to them? Especially with the younger
ones, would they not be allowed to play the children if they want to? How are you going to manage

these case scenarios?
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Appendix 20 — Visitors’ code of conduct

Confidentialité et Consentement des visiteurs de Children’s Future
International (CFI)

children’s
Future

1. Je comprends que je suis un(e) invité(e) de CFl et que je respecterai leurs régles et consignes.

2. Jaccepte les conditions suivantes:
a. Ne prendre aucune photo des enfants au sein de CFI

b. N’envoyer aucun email ou poster aucun contenu sur les réseaux sociaux contenant des
informations ou la photo d’un ou plusieurs enfant(s) de CFlI

c. N’avoir aucun contact inapproprié avec les enfants au sein de CFl, y compris les accolades,
calins, bisous, ou caresses sur les parties génitales. (Aidez-nous a protéger les enfants qui
fréquentent notre école en évitant de les prendre ou de les porter; nous risquons de leur
apprendre qu’il n’y a aucun risque a avoir ce comportement avec chaque personne
étrangére).

d. N’avoir aucun discours inapproprié avec des enfants au sein de CFl, y compris des insultes,
insinuations sexuelles ou un quelconque langage sexuellement explicite

e. Ne pas partir ou étre seul avec un ou plusieurs enfant(s) de CFI

3. Jaccepte de ne pas me balader seul(e) dans CFl a moins d’étre accompagné(e) par un membre du
personnel ou étre autorisé(e) a le faire.

4. Jaccepte d’étre respectueux(se) dans mon comportement et mes attitudes lorsque je suis a CFI.
5. Veuillez respecter la culture Cambodgienne:
a. Portez des vétements décents: les épaules et genoux doivent étre couverts

b. Evitez les contacts physiques en public comme les calins ou bisous; les Cambodgiens sont
pudiques quant aux démonstrations d’affection physiques

c. Netouchez pas les enfants sur la téte car elle est considérée comme la partie la plus sacrée
du corps.

6. Jaccepte de garder confidentiel les informations des enfants partagées par CFI

7. Jaccepte de ne donner aucun cadeau ou bonbon directement aux enfants. Si vous souhaitez faire
une quelconque donation, veuillez en parler avec un membre du personnel.

8. Je comprends que s'il y a des allégations d’inconduite, CFI ménera une enquéte et fera appel aux
autorités judiciaires si nécessaire.

Je comprends et accepte les régles ci-dessus
Nom: Membre du personnel témoin:

Signature: Signature:
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Verhaltensregeln und Vertraulichkeitserkldrung fiir Besucher*innen
von Children’s Future International (CFI)

children’s 1. Ich verstehe, dass ich ein Gast von CFI bin und mich an alle geltenden
Future Regeln zu halten habe. Ich werde jederzeit den Anweisungen der
Mitarbeiter*innen von CFl Folge leisten.

2. Daruber hinaus stimme ich den folgenden Bedingungen im Umgang mit den Kindern und Jugendlichen,
welchen ich wahrend meines Besuches begegne, zu:

a. Ich werde bei CFl keine Fotos oder Videos von Kindern und Jugendlichen aufnehmen.

b. Ich werde keine {iber Kinder und Jugendliche erlangten Informationen oder Fotos in sozialen
Netzwerken oder auf anderen Wegen (z.B. E-Mail, Messenger) veroffentlichen oder
weitergeben.

C. Ichunterlasse jede unangemessenen Beriihrungen von Kindern oder Jugendlichen wie z.B.
Umarmungen, Kisse oder Berlihungen von Genitalbereichen. ( Helfen Sie uns, unsere
Schiller*innen zu beschitzen, indem Sie sie nicht hochheben oder herumtragen; Wir
mochten verhindern, dass Kinder solch Verhalten gegeniber fremden Personen als
normal und sicher erlernen.)

d. Ich werde mich wdhrend meines Besuchs einer angemessenen Sprache bedienen und
unterlasse die Verwendung unangemessener Worter, sowie Fluchen, sexuelle Anspielungen
oder eindeutige sexuelle Bedeutungen.

€. Ich werde mich zu keinem Zeitpunkt alleine mit Kindern oder Jugendlichen aufhalten oder das
Gelande mit ihnen verlassen.

3. Ich werde mich nicht ohne permanente Aufsicht durch CFls Mitarbeiter*innen auf dem Geldnde von
CFl bewegen, es sei denn ich wurde ausdricklich von eine*r Mitarbeiter*in autorisiert mich alleine zu
bewegen.

4. Ich werde in meiner Sprache und meinem Verhalten jederzeit respektvoll sein.
Bitte respektieren Sie die kambodschanische Kultur:
a. Tragen Sie bescheidene Kleidung; Schultern und Knie sollten bedeckt sein;

b. Vermeiden Sie es, sich in der Offentlichkeit zu umarmen oder zu kiissen - die Menschen in
Kambodscha sind bezliglich offentlicher korperlicher
Zuneigungsbekundungen zuriickhaltend;

C. Berihren Sie keine Kinder oder Jugendliche am Kopf, da dies als der heiligste Teil des Korpers
gilt und Berlihrungen daher als respektlos angesehen werden.

6. Ich werde jegliche Informationen, die ich Gber Kinder und Jugendliche in den Programmen von CFl
erhalte, vertraulich behandeln.

7. Ich werde Kindern und Jugendlichen keine Geschenke oder SiRigkeiten geben. Wenn Sie uns
unterstitzen moéchten, sprechen Sie bitte unsere Mitarbeiter*innen an.

8. Ich verstehe, dass CFl bei Vorwirfen von irgendeinen Fehlverhalten Ermittlungen einleiten wird und
bei Bedarf, die Justiz einschalten kann.
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Reglas de conducta y declaracion de confidencialidad para los
visitantes* de Children's Future International (CFl)

children’s

Future

1. Entiendo que soy un huésped del CFl y debo cumplir con todas las reglas
aplicables. Siempre seguiré las instrucciones del personal del CFI.

2. Ademds, acepto las siguientes condiciones en el trato con los nifios y jovenes que encuentro

durante mi visita:

a.
b.

e.

No tomaré ninguna foto o video de nifios y jévenes en el CFI.

No publicaré ni compartiré ninguna informacion o fotos obtenidas sobre nifios y jovenes
en las redes sociales o por otros medios (por ejemplo, correo electrénico, mensajeria).

Me abstendré de cualquier contacto inapropiado con nifios o jévenes, como abrazos,
besos o tocamientos en las zonas genitales. (Ayudenos a proteger a nuestros estudiantes*
no levantandolos o cargdndolos; queremos evitar que los niflos aprendan un
comportamiento tan normal y seguro con los extrafios).

Utilizaré un lenguaje apropiado durante mi visita y me abstendré de usar palabras
inapropiadas, asi como de decir palabrotas, insinuaciones sexuales o significados sexuales
explicitos.

En ninglin momento me quedaré a solas con nifios o jovenes o dejaré el local con ellos.

3. No me moveré en los locales del TPI sin la supervisién permanente del personal del TPl a menos

que haya sido expresamente autorizado a moverme solo por un miembro del personal.

4. Siempre seré respetuoso con milenguaje y mi comportamiento.

5. Por favor, respeta la cultura camboyana:

a.
b.

Use ropa modesta; los hombros y las rodillas deben estar cubiertos;

Evitar abrazar o besar en publico: la gente en Camboya es reacia a mostrar afecto fisico en
publico;

No tocar a los nifios o jovenes en la cabeza, ya que ésta se considera la parte mas sagrada
del cuerpo y, por lo tanto, tocarla se considera una falta de respeto.

6. Mantendré confidencial cualquier informacion que reciba sobre nifios y jovenes en programas de

CFl.

7. No daré regalos o dulces a los nifios y jovenes. Si desea apoyarnos, por favor contacte con nuestro

personal*.

8. Entiendo que el Tribunal de Primera Instancia investigara cualquier acusacion de mala conductay,

si es necesario, tomara medidas legales.
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Zasady postepowania i deklaracja poufnosci dla
odwiedzajacych Children's Future International (CFI)

children’s
Future 1.Rozumiem, ze jestem gosciem CFl i musze przestrzegac wszystkich
obowigzujgcych zasad. Zawsze bede postepowat zgodnie z instrukcjami
pracownikéw CFI.
2. Ponadto zgadzam sie na nastepujgce warunki w kontaktach z dzie¢mi i mtodziezg, ktdérg spotykam
podczas mojej wizyty:

a. Nie bede robit zadnych zdje¢ ani filmow z dzie¢mi i mtodziezg w CFI.

b. Nie bede publikowat i przekazywat zadnych informacji ani zdje¢ uzyskanych o dzieciach i
miodziezy w serwisach spotecznosciowych lub w inny sposdb (np. e-mail, komunikator).

C. Powstrzymam sie od wszelkiego niewtasciwego dotykania dzieci lub mtodziezy, np.

przytulania, catowania lub dotykania okolic intymnych. (Pomdz nam chronic¢ naszych
ucznioéw i uczennice, nie podnos ich ani nie nos, nie chcemy, by dzieci uczyly sie, ze takie
zachowania oséb obcych wobec nich sg bezpieczne i dozwolone.

d. Podczas wizyty bede uzywaé odpowiedniego jezyka i powstrzymam sie od uzywania
nieodpowiednich stéw, a takze przeklenstw, podtekstéw seksualnych.

€. W zadnym momencie nie bede przebywat sam na sam z dzie¢mi i mtodziezg, ani nie
wyjde z nimi z lokalu.

3. Nie wejde na teren CFl bez zgody pracownikéw CFl i nie bede przebywat na tym terenie bez ich
statego nadzoru

4. Bede zachowywat sie i wypowiadat z szacunkiem i z zachowaniem kultury
5. Prosimy o szacunek w stosunku do kultury Kambodzy:
a. Nos$ skromne ubrania; ramiona i kolana powinny by¢ zakryte;

b. Unikaj catowania sie i przytulania w miejscu publicznym - ludzie w Kambodzy niechetnie
okazujg uczucia fizyczne w miejscu publicznym;

C. Nie nalezy dotyka¢ dzieci lub mtodziezy po gtowie, poniewaz jest to uwazane za
najswietszg czes$¢ ciata i dlatego jej dotykanie uwazane jest za brak szacunku.

6. Bede zachowywat poufnosé wszelkich informacji, ktére otrzymam na temat dzieci i mtodziezy w
programach CFl.

7. Nie bede dawat prezentéw ani stodyczy dzieciom i mtodziezy. Jesli chciatbys$ nas wesprze¢,
skontaktuj sie z naszym personelem.

8. Rozumiem, ze CFl zbada wszelkie zarzuty dotyczace uchybien i, w razie koniecznosci, podejmie
dziatania prawne.
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Appendix 21 — Cultural communication PPT

children’s
Future

Cultural communication
¢S17 G SN0 iﬁbjlﬁ’ti
Understandlng our misunderstandings
Mli[ﬁjij[ijlé‘UHHMIiMlSLBﬂﬁUﬁj[[ﬁ{fl

children’s
Future

Part 1 f§ﬁ§9

Culturq aDd cyltu'rat! communicatign
JUIHY S8 ¢AFSNANIUINT
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What is this first part about?

:J o PN 0 & o children’s
[nl@n?ij[ﬁ[SﬁSUﬂtﬁﬁmj? future
e Being introduced to the notions of culture, cultural differences
and cultural communication
¥30RE]

AlANSY GrmeMIAR UM HNUGE Mneumisiujns Sh ¢A¢sniya

e Have a first glimpse of what cultural communication is and it
affects our opinions gmLﬁIMﬁtﬁmqsﬁgiﬁ
H
Hre nutatuTith $AGsRIgAIYES I wh MSRGnuuuASAITN

What is culture? 1&§ thiujus Shildran’s
Future

“Culture is... hum... Like the... hum... quﬁﬁ'ﬁm -NPe...

The personality of a group"# PO uaan: v ﬁ.'it-ng iy lﬁ[ﬁﬁﬁh

Liness, 11 years old, French
What do you think? How would you define it?
What is it made of?

Inﬁntﬁmuﬁ
[’Eiti? [ﬁ{j‘ﬁl‘;‘i LIJHSUJ[H‘IUJ‘TIU’“ILJBF‘HU? [ni"l J

?

(\:m
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children’s
e/ ‘ Future
Dh;i':ii’ Culture is made of all those components.

While growing up, we are taught a certain set
4 : of values that influence our behaviors and
el bEEl  communication.
ey
Faitty @ amsEjgjnima S inHATIS T AgJIN AN
gion I

Cultural communication A
¢RAGSNIGATUIGY Future

How does culture influence our communication and the way
we interpret things?

BIUEEE s
NPIBAING § 1A § SRIUAT DRI WG] UM 1 tsiGami

<D
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Why is it important to talk about cultural ===
communication? U §H 61016 § LNt e
PG T LD’niﬂ'nSLiJ‘ILﬁHﬂ QS“InQSﬁZ“IﬁfU'jE’ti?

Cultural patterns often impact our perceptions (what we see), cognitions (what we think) and actions (what we
do).

i Amtiuougigiyjng
U
Ao miwndmiveonds (Fidundiandm) miwasdn (Fraundndn) Shungmaiuaindn (§inn

The goal of this workshop is to help you to decode these three facets of culture :)

mudanaisaimananis: AjwiwHEA WwomAjonaisugan: @ndisiyjndens:

One book inspired this training: The cultural map from Erin Meyer. Here is a small video of her talking about this topics:
https:/iwww. /watch?v=zQv 4|

Let's take an example : COLORS e —
2 ANIAAG AN AN Future

What meanings do these colors have for you?

BRSNS N SHASWHGIWGRINUHA ?
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In China those colors mean:: i s
ﬁiﬁ[jj[@ﬁjﬁs ARNFAIAIScHISSim: Future

Infidelity Happiness Royalty
GSWMISARMAN  BJAURNY niig

In France those colors mean : i e —
AQ{UIAIMNANANFINIS I BIS St 8 Fukure

Luck Infidelity Love

P AMi Y g8WISARMNA (U m
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In the Middle East those colors mean:: e —
ISIENjEYMNAAFINIS TS St Future

Fertility Happiness Danger
QN SHha PIAYH U Hmetha
8]
H

Why did we choose this example? [U7 nﬁm S
ISR AT oA g AU ANISS e

As you can see, even small details such as colors do not have the same meaning from one culture to another.
uGIu uHm
munimsn ayHjiatusiniAnags gothnnd ASsmsSwismin: MUjnSywIFiynEyw

v o v

A lot of factors affect our ways of communicating, understanding and interpreting things. From the way we
dress up, to the way we nod our heads; everything can be a source of misinterpretation when people aren’t
aware of cultural differences.

H8h
MBSIHuN RN G HIGRMW ¢NAFSH Mty S mivapnwhhinh sty 1 moh 16

Do you have other examples like the one we had with the colors?
igAms s ags enmmd gwilknningiainnis:e?
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End of Part 1 - Reflection Bt‘lﬁ UIfRG9

a children’s
Mlif& Um“lifl fulure
e Do you think culture and communication affect each other?
o IAHAAAD IUJHD S MIENAESH dei§nrutelimiFvatnigg?

e Why do you think it is important to learn about cultural communication and
cultural differences?

e [UIRH
Fmsmyafannains iugiwavasapifénnésaigniyns 8o a

children’s
Future

Part2§§‘ﬁ§lﬁl

Cross cultural fundamentals § Ui S{A SAUILHE T
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What is tohaeasecond part about? I8 1 I GNirse e —
S U_ﬂ [ﬁﬁﬂfj Future

e Understanding the different characteristics that impact how we

communicate M5 ATA

sinnsgan:gaumin Geedoanny)uldunbnénaésim
e Beingintroduced to cross cultural differences such as our relationship to

time or society

ay

MmMNeuMIBANNIUEEGI: JEMENAFSRIVATIGH Grmen i t
e Seeing how those differences affect our work at CFI

WS U m Ay uid uiugie

Fi81: NeR g nruEAMENHUAIIERIS CF 9

Cross culturaldiffergng:es BN
mngrManiyEssi: chtdren’

4 )

High context

=T o , Individualism Monochromic
UIUGAIAGRAI anpdwy -
VS VS -
Low context cultures Collectivism Polychrom|c
IUjRBUIUGATANU IR twes Gropen
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High vs Low context cultures UTUGIUjHE oo
ninZﬁj G NTS1 Uiﬁ?fﬁjﬁﬁninmﬁ Future

Your friend is moving out to another house today, here is the conversatlonyou are having:
saafivrsgaAfnaho sty yuwrd)asligis: is:thmirugnidrugams

Nhan: Well, | am finally moving to my new apartment. You will be invited to the

housewarming party!

(‘EUEﬁ e ° . o Dl o - - o e . -
smimes§rirshel amianfrsi§ivaig 1 iwnn S {gimsHi MGy AnnENuANNIGHE
Raksa: How wonderful! When are you moving? RjALM &5 | InpuamanSn{pigairel ?

Nhan: This Sunday. | need to start packing. ISTiGin §qjis: 1 ¢(ainUIGY utahs,

What would you answer?
IRHAGWHGIYGIMm?

High vs Low context cultures g —
Uiﬁ?fﬁjﬁﬁninzm GRISH MIARIU Future

In a Low context culture, the conversation would have been the following one:
qhﬁiﬁgfﬁjﬁﬁﬁiﬁmﬁ ﬁ‘lifU§SﬁSﬁLﬂf[QIG‘jﬂuEBmmh[[ﬁTH[S.

Klaus: Hey, I'm finally moving to my new apartment. | need to start packing.
gonngSuipimansiamiapnisigywivasg 1 Spimudusahs

Bob: Wonderful! When are you moving? Ha{jig s ! inruaminruniSahasie 2

Klaus: This Sunday. | have so many things to move. Could you come and help?
£53]

g EajI8s 7 SMSIupItIBSIHUHINaIIGMm 9 IRHAMGERIUIW WS MSIE ?

_ Canyou spot the dlfference7
IHAHD G“IUUSGZ?UMID“IS[MUIG"
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ngh vs Low context cultures
Uiﬁgiﬁjﬁﬁnin8ﬁj QI;USiﬁ nin?‘lﬁ Future

In a Low context culture, the conversation would have been the following one:

nhﬁiUQfUJEHﬁin‘.?’lU mitug mmssnwumamnmmma

children’s

laus: Hey I'm finally moving to my new apartment. | need to start packing. (!
gonngSnmimandumispasigivaig gipnjusahs

Bob: Wonderful! When are you moving? #a1{jitis ltnrunmi i §a{gim aiism ?

Klaus: This Sunday. | have so many things to move. Could you come and help?
istiginénjis: 1 gMsivAImMIGESTH RNt IGM T IIWHAMGEAINWHWEmsIe ?

Klaus clearly expressed that he needed some help
Klaus mSUanfliﬁBL]“l ﬁjt’fl"”lnLni'MIIﬁSUj

HIGH CONTEXT VS. LOW CONTEXT CONTINUUM

HIGHER CONTEXT

-

JAPAN

children’s
Future

Where would
you position
Cambodia and
_why?
[nﬁnSh

A nLU[G UL
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Individualism VS Collectivism children's
NARSWY $M0 81 AUYTISWY e

Individualistic cultures are those that stress the needs of the individual over the needs of the group
asawhole. 1JjGaE DAFE LI
iy aumanagimi Isug telidagime Is{v Ay

Collectivist cultures emphasize family and work group goals above individual needs or desires.
HUjno Iy Sy AuRAGSIF
[Au(g T 81 iU {u MmN i aggimi §i MIGHMSIVAIYRITNRHI
Do you think Cambodia is an individualistic or collectivist
culture? Why? What about CFI? ?

. [ni—inanfﬂ .
AYNAWSIYEE DARSWE y yMSWwY 21NRH ?2G:CFI
hﬂm.h.d.’L

Monochronic VS Polychronic o
‘H[’LﬂLnSn Vs UnjLnSn Future

Our relationship to time ¢ 1A § S G M 210 AU AN

Monochronic people B8AJJ{IIIAE GAN{HSH

One things is done at a time I{} 1 i (U{HitA ﬁjlmm‘:\ tneute s

Meeting deadlines and schedules is very important ] m uANNR S{‘J mim mLUITj
HI8 Al FU’SWSZ‘I{J

Rigid approach to time # g”ﬁin{jm GLN SN RSN I as 1 G

Strict agenda 11tj]tii: Aninn

Not easily distracted §8iNtHiN S 1 ﬁSIﬁn—ﬂLﬁZﬁmS
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Monochromc VS Polychronlc
ﬁﬂﬂLﬂSn ¢ 58N UﬂjLnSn children’s

Future
OUI‘ relatlonshlp to time ¢ 1A ¢ Sﬂiﬁﬁj[mh[fﬂ”lﬁm RU I AU

Polychronic people 88§ Afj{5ifi ¢ GriSn

Do several things at a time I I{) NG WH g S AN UTRY LW

Deadlines are flexible - deadlines are less important Mi AR ANHNSMAUATUS
MinafANASS ginin S

Flexible approach to time Mifit § syt smnuaivsigimunuan
Change plans easily intisf astiite 8 mi

Are susceptible to distraction Mtijg § AITASIMIi NS

Are you a monochronic or polychronic type of person?
What about Lee, Zoey or Sokhors? What about you?
_AHAMUIASES A yanpsn u Yyaipsn?

I8 o tﬂ‘ﬁi ﬁJZ‘U‘IfU’ E’ﬂiﬂ’S  PU U A Am ? [mtﬁti Hﬁ?m ?

End of part 2 - Reflection GA UM ulgaéne .
Mg Ui Future

e Do you think culture affects our ways of working and communlcatmg7
53] ’"ﬁﬁt’ﬂ fﬁjﬁﬁﬁommuﬂju[ﬂ,ﬂi“ﬁimi SH ¢AGSHIUAIITNIG?

e What are the advantages and disadvantages of having different cultural
backgrounds working together at CFI?

o I
HMANNIEH Shann

o >

Ny E:T S“"IiB“IS[UUU‘.-?SULjEHQ ﬁjﬁ"llSﬁ"liiﬁ""liiH""llm CF

1 =3

e How could we reduce those disadvantages?
o IANTNMGMAUSW AANTUJH DS N WG] uam ?
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children’s
Future

UMUIE &9
End of the First session

ﬁjHHin ﬂﬂﬁn?‘lﬁﬁﬁj“ﬂ ' [nﬁniﬂSﬁjﬂﬂi[uﬁj[@ ?
Thanks everyone' Do you have any questuons’

children’s
Future

Cultural communication
¢S17 G SN0 iﬁbjlﬁ’ti
Understandlng our misunderstandings
Mli[ﬁjij[ijlé‘UHHMIiMlSLBﬂﬁUﬁj[[ﬁ{fl
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Future

Part 3 T§A G m

MW UHNGNAGS NN W SIH{TMA]IY
Understanding non-verbal communication

What is the third part about? o
S, o .S o o a children’'s
[n[QnGmFSoStﬁ‘l WHAOG? Future
e Have an understanding of nonverbal cues GilH1t I NGH D
FUNUMU N WSS T MAjau s

e Learning to avoid misunderstandings and misinterpretations between us
and potential outside visitors I5 /1§85 7] [GHLLIﬁ:] fUNY MIMSIEN 841
MIUARI 8 fUiNAItTN S HAG IS AT A

e Addressing some situations in the best ways possible
Enepwansma g thnrsngjwmsinmcijiaims
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Understandlng non-verbal communication S——"
children’s

[kl [ﬁjiﬁﬁjﬂjﬂgmnGSﬁHSILﬁanﬁjﬁ Future
1. Eye contact $SVfi¢sumuigiian

1. How is eye contact
interpreted in Cambodia?
¢ A ¢sumuian
R SIHNUA PN GIYE?

Understanding non-verbal communicationmi

ML TN ¢ 8 nGShHS[Lﬁm AjeuE e
1. Eye contact GEﬂnQSh‘ﬁHIZII

In the USA, making eye contact is interpreted
as showing interest and paying attention.

anrmiIgEIET Mg énnsshmuian
[HiMsIAUAANWH
thmisinmeamomiynd §n
MIWAGHEANAT
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Understanding non-verbal communication

M RN AFSIES npm Ajeul e
1. Mt 981[198&”1’6[21[

G

.

In Western Europe, it is considered proper and
polite to maintain almost constant eye contact
with another person during a conversation.

People looking away are considered as lying or
being untrustworthy in France.

isleniindinennis  hgimemnagath
I8N
aEEiwisEigpignegiaenagsamul:

Understanding non-verbal communication

‘Wi[ﬁjhmﬂjﬂganShiﬁSILﬁmn‘jﬁjH children’s
1. EvecontactGS”anSiﬁ‘“lmzit

Future

In the Middle East, largely Muslim, there are strict rules
regarding eye contact ; these rules are connected to
religious laws. Only a brief moment of eye contact is
permitted between a man and a woman, if at all. A long
eye contact could be considered as flirting.

ssﬁjrﬁumﬁ Ay uEMANEs  wsgnUAn
Gim:emag¢samuigiign 1 GpUAnISIHIMS
Hp

i SngpoanviamigumSumywigs:
MARGAM AT AIIART S IMI¢ A G sImUIig)
AFWIAImSIAGIAg At mit

P 5?“23
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Understanding non-verbal communication

“TIEﬁJHUJHJﬂQ&n?ShHS[LUanﬁJH childran's
1. Eye contact¢ 1A ¢Snmutgila CESBES

2. How would people feel if we had visitors who would not
look you in the eyes while speaking?

lEI Iﬂ‘i:TS ﬁ.ﬁSt‘lH’] Smiﬁﬂﬂlﬁﬁﬂﬂ‘]jﬁﬁjgmﬁnﬁngﬁiig n[i
i MESFﬂGIHmHBﬁnmSﬁﬁl%&[ﬁﬁﬁ?t]ﬂ[F’ICUSLIJ']UJ”]?

3. In opposition, how would you feel if someone was staring at
you all the time?

m ﬁtﬁi:in?m [nﬁnBﬁm%miﬁﬂﬂiﬁﬁﬂmgjﬁjglﬁgiﬂm
H"In mﬁtﬁﬁmm{ji—ini_’nﬁm URNHAT?

What can we do about this? I ItTHH GIGUNN GG 8?

Understanding non-verbal communication

“ﬁi[ﬁjﬁﬁjﬂJ'QGS']nQSinS[[jjanﬁjﬁ "‘F‘J‘ELEQ"
2. Physical contact ¢ 17 ¢ SHIEN M I{H N3 AL

Poll maker question : 77§ APy B H

4, Do you think public physical contact between girls and boys is inappropriate?
G IigRaat ¢nnésh mwiimwimitnanminn: gl Siughiy ASs(fivgn
5. What about people from the same gender?

& Geusgpinums Wed §oauRia{gi§yciye?

€

Open discussion : l‘i-}ﬁ‘lmmfjp
What is considered as inappropriate as regards to physical contact in Cambodia?

IBFlupimsImmAgANEs{ivpi GimemignA¢shmunamus [apIg IAyM?
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Understanding non-verbal communication
““Ii[ﬁjﬁtIJHJQQSWnQShHS[LUanﬁjH children’s

2. Physical contact ¢ 17 ¢ 811 NI TN H A L Future

Latin America and the Mediterranean region, are
considered to be in high-contact cultures.

islaus  miwicgpés  Sn dus  wdienis
¢AGSNIUUISIHIMSIANAGAN
MIYjREEREsNZATT

Generally speaking in Western Europe, North America
and Latin America, kissing and hugging in public isn't
considered as unappropriate. mgrel
miSuntisiAivnn e MIsiGnmn Sh
m[Hib‘i‘_ﬂ‘?S Mgy 81 Nﬁliﬂijnhéﬁﬂmiﬂﬂi
HSLﬂfﬁS[mﬁnGnl‘i"l mﬁiH“LnHLnf[S‘l 3%

Understanding non-verbal communication

Mmmh WNeNAgSHEsumajauyg il
Physmal contact ¢ NAE snn:i 710143 771 EiS

In certain Arabian and African countries, men
can publicly hold hands or show physical
affection as signs of brotherhood or friendship

mitgn gupiens mhigs 8n mgn
gitgmonutigusifanminn: y uinm
UG

Ay mehaanmunimwis uuinmeii
BRMA udgs
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Unq’erstandi'ng gon-ygrbalfomnjunicatiog : ;
MILNW N NAGSRESIUMAJUYE i
3. Greeting Minifdy

One of the common French customs of
greetings is cheek-kissing, but it is mostly
restricted among friends, closer
acquaintances, and family members.

Hmnnmmammnﬂ Smsm?smummgﬂ
& »

n”ﬁIGUthm“’] IgmMit§iGIs
mANFSEImSIAuIE AuGINMuEHAG
ySajiaga 81 At fA{E AN

Unq,erstandi'ng Qon-ygrbalsomryunicatiog
mi[ﬁgﬁmmﬂgSﬂﬁQSﬁHS[LﬁmﬁJﬁjﬁ children’s
3. Greeting Mifieyy ruture

FUN FACT : Tibetan monks stick their tongue out to greet people. In
New Zealand, people touch their noses. It is called hongi and is a
spiritual practice of sharing breath.

iantyh neeufisl G AnsHAMAIUASIREA
GVREAN I MITMING S]] 1SN {UIgfu IS _
BSAPAMINNINWMITEY: T Iwdpimsa oo ning]
AW MG GIS: nmﬂmsmmmﬂmmmummm
TG ATHUAE 1 6

6. How would you react if a monk stuck his tongue out at you or if
someone touched your nose with theirs?

b[nﬁﬂSﬂi—ﬂSLﬁﬁﬁHuG
[HGLUMS[ULH ﬁjmnﬂSHm‘nmmiﬁntS‘lmm gaHn
BifMUINU. Tﬁﬁmﬁﬁim? =

(Y
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Understandlng non-verbal communlcatlon

MR N¢AFSUOESITMAuE il
3. Greetlng Miniivy

Open discussion time Fﬁﬁmrﬁﬂ‘lﬁuﬂ

As regards to greeting, should visitors adapt to the Cambodian culture or should we
adapt to theirs (shaking hands/cheek kissing)?

GENsm inifvy [ﬂHn@ﬁJljS n[i ni[ﬂ ﬁBfﬂS”]HfUJGHTUﬁJLﬁmﬁSnn
fiin Fli[ﬂ HSTQS”’IH iﬁljllﬁ:ﬁ‘ijfljm (o MUl / Mo uiing)?

i

Understandlng non-verbal communication ..
ﬁi[MﬁWWﬂ@Sﬁn?SﬁHS[Lﬁanﬁjﬁ future

4, Clothlng"“limj|n N

Open discussion time
IGAMIAMARN

What do you think about these
two pictures?

i
ARHMAR

f

H
GIEGGIMUFANNITS

<2l Dhe
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Understanding non-verbal communication
ﬁi!ﬁjﬁmmﬂgmn(}SDHS[LﬁanﬁjH children’s

4, Clothmg"‘lilﬁj|nmn Future

In Western countries, women are allowed to dress up how
they want to.

hLmsmmnnmnmn ird [pmsmHgm{
mmj]nrnﬁ muldumeh

The Middle East in opposition, has a differing view towards
what is socially acceptable clothing. Many women wear the
conservative clothing of a hijab or a burka, which is the
traditional religious garb of Muslim women.

istegjeym  @smigum msengs:zmnmmqﬁs
Grms

niunjmnﬁmrsgnmmmrmjnmriﬁm piFH RIS
fummmn  imwny i taith
itmj)nmatuupindans TﬂLm AN AT AT

Understanding non-verbal communication
““Ii[ﬁjhtIJHJQQSWnGSﬁHS[LUanﬁJH children’s

4, Clothlng"‘lﬂﬁj|nmn Future

Poll maker question time pIsSin n'jggi'a

7.How would you feel if either of these couples
turned up at CFI?

no gaSawmsmignd  fvuamipaisid
BSAPDAIRIIS: UAL T CFI?

8.Should there be a dress code for people visiting?

G I'ﬁﬁiEﬂS "ﬁinﬂﬂnmmﬂjfUIHL]nUmn
NUYS ﬁi‘j[u ﬂjiﬂ"n[[i?fd‘js nUIuiU[‘.?’
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Understandlng non-verbal communlcatlon
MR IUHA §AGSNESIUMATIY  igrens

4. Clothlng ﬁjH‘U|nﬁmn Future

Poll maker questions A¥gif Al

9.Do you think piercings and tattoos are inappropriate?
8 INEARANMIIE NG A{ATUYIE)DHu §1 MmigiAans thmidsifiufiv?
10.How would you feel if people with many tattoos came to CFI?
90 rignfnmsmigniluuam Wrisit sgayidumeanfmmgsun Cre
Open discussion I M{fa An

What about Cambodia? What is considered as appropriate or not ?

. slpig oAy thinn s aibe
I'ﬁ‘.‘j ﬂj‘[jﬁfmS[n[]’]ﬂgnﬁm“‘litﬂﬁmfﬁ'ﬂﬁsmﬁmf?

End of part 3 - Reflection GRUUMUIGAGM o
-|“3 Um*H:I future

e How can we avoid misunderstandings between visitors and staff members
when speaking of non verbal cues?

o IRITNMNGIH]]UNNMIMS{HN MNNHEABAFAIJS:AG 81
PR AURANIA Wwig]uam
ishinruAnaSunwaihweas it ussomumi

taal)

UN eyl

38&

Would you have the same opinion before reading this powerpoint?
IHATISASNGEHIUIE USINUMNS Hﬁij%”lmgﬁ power point [8:?
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chﬂdren%
Future

IgAG G
Part 4

HILM s ptthy
Agreeing to disagree

IGIGAGESuNtwHNg
What is the fourth part about? children’s

Future

syt AN AT It s iEwn 8 §n U SHGanpyivas IR gamit
Understanding the different factors that influence our ways of agreeing and
disagreeing
o muAANAfIulH Uiy EE D
muinmimsswpsuguunwinng)uidunigimsminmwismheg
e |dentifying how different culture express disagreements and how it is
perceived by others
IRNHGYISIG T IAM S{pN ity s?
s it possible to agree to disagree?
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it A ntsmiti e A

mnm [fu1tithjBAgreeing to disagree
9. [fu
1

nderstandlng the source of a disagreement

Misunderstandings and  disagreements
sometimes happen when different cultures
interact with each other. Whether it is
because of the language barrier that makes it
difficult to express one’s opinion, or cultural
beliefs, and
misinterpretations are common everywhere.
Some factors also affect those
disagreements

miscommunication

Future

MGG Samis sy

children’s

spmnugaiatgisiinuiduiyjasmnmiGagint

gstiihwanitamanthau gl minima

gRmIum mufylgliujndemimspejSnmivnipe

A
MywEgsIsAtRgnudmitsss

IHARANAM ARH I I UMGIARIGRIS8Hg:?
What do you think those factors can be?

Lo

rl

9. IﬁJ'L“I tijﬂjﬂLUﬁﬂESﬁNHSG ﬁJL‘Hﬁﬁ'I
T, Understandlng the source of a disagreement

Ethnocentrism is the inability to accept
other cultures' view because one's culture
is considered as knowing better.

Example: "my way is the best way”
Stereotypes is about making generalities

Example: “She is like this... because she is

American”

LM AUt TNIY Agreeing to disagree

fuHR AR it

children's
future
Ethnocentrism AMASSMGE §UWAMS
DR T L efeq et BRI
sinmyAIm s AgAthGInn: S Ens [predigs

gamind “TRanpyiupsgehifianpgidng ona”
Stereotypes AN MIGIENtIFthmng el

AU “SImguty  18:

IRt s thamisis”

GRUGEIs:....

151 stereotypes i 8 s Fii UH A £ A7
What common stereotypes do you know?
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HILM Uttt Agreeing to disagree
3. [ﬁj{fll’jjﬂjﬂ‘[jjnﬂ[smi’tf%ﬁ ﬁjLHi‘,'lﬁ'] chitdian’s
1. Understanding the source of a disagreement future

Cultural blindness is what we are trying to :q_]nénﬁmm ATt

avoid with this training. Cultural blindness Eifﬁmnﬁﬁﬁqnnytmmﬁj mnhmtgméﬁmwm:ﬁ@

is the Fact of not taking in account or not N 5.3 = i, 2

being aware of cultural differences. i’ULHjEHES.,nthﬁ‘lmntsmIBS[ﬂSnnnminﬂ‘lgHS[ﬂ
sinfimngmisiyjnsg

Cultural imposition is the belief that yjndtuvsudamman)id vy saggatiugiamin
everyone should conform to the [gmgﬁgnm'—] a@ininA{iiaisiGisIcr
dominance. For example, if more than a S R R R R R

half of CFl was coming from Australia, U . N Ry SU R,
people would impose you to agree and grt Shud Gignrmin ShnmurelinGgnra

conform to their belief.

ﬁ}nm LNy Agreeing to disagree

9. IfUhLUﬂiﬂLUnﬂ[S”ﬂHSG AU{HAM

1. Understanding the source of a disagreement children’s

future

pinnsegiEh

Poll maker question

99, IFgAM SN I YIS IO UIASISAMSINHATIR 32
11.Have you already witnessed those types of factors?
iiAmifima
Open discussion

wasIBwrsiny, 1Iigg:iirugamsin Samsmiganunagoysinn

If yes, what did you witness and how did you feel about it?
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HEAM{AUIWITNIY Agreeing to disagree .
b MIUINMAMNES G A {HY Future
2. Expressing disagreements

AN UAAR, IGAvIFMS eas:MIeimIFiua

Open discussion time, react to each other’s opinions

Y S ARG HEMEIGH]UMIUUGNUMS{AUFAlgRmSIE?

Should same sex marriage be legal everywhere ?

LM ANWITNIY Agreeing to disagree
b MITINMAMNES G RIER children’s
2. Expressing disagreements Future

pinNIsgRuh

Poll maker questions

9W. IR{UTNNSAYMN M SUN MAMIBSFUUUNNFGIYE?
12. How do people express a disagreement in Cambodia?

IMIGHANSM NI N AIHAMIUIMMASA IS IuIHAIST CFP
13. Do you feel comfortable expressing your opinion at CFI?
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& EALM s[PUNItN{Y Agreeing to disagree
b MITINMAMNES G f{ER

2. Expressing disagreements children’s
Future

In France, having debates and disagreeing Isth}mg mmnlh_* msmsﬁfﬁ-ﬁffﬁf@ﬁ .
on everything is the national sport! The rmmsnmsﬁmmggmms:mrmmm {pué nign

reason for that is because the French and fﬁmnmﬁg‘quﬁ"] YRS TR IS L A LN T s
the Germans are taught from a young age

_ mangnmish mse
to disagree openly.
U8

In South Korea, Deople think that ﬁsltlﬁﬁﬁﬂﬂjgﬂﬂiﬁm!mmamﬁj[ﬂ[ﬂ}éﬁﬁjﬂ

expressing your disagreements in public ¥ o e
isn't appropriate. The one reason is that Imqh[p'w AIfHE [UEnHsIsIFImEARD M

some Koreans don’t want to say their true i)

opinions in public. mmﬁmrﬁmﬁj@g ASRMGIGIFGIS T anminn: 1 g
06 a] e L Umnﬁrﬁmmsm“}

9d iihthianymieli mmamﬁfﬁ#ﬁmmfmfﬁ sIgufiyth? YAYSHG?

14.1s it common in Cambodia to have deba es or not?

o Inm ;UMY Agreeing to disagree

m. ﬁmm:mnmmjﬁ children’s
3. Agreeing to disagree future

i
ot s mininatinimaldundhmsmigpwmigismuuminis S g punnmIa ¢

=3

Regarding the debate we had concerning same sex marriage

-

Ny mhﬁm“ﬁmswm%{;s Sﬁﬁ""lSif}le_U“lijEHGBP

oy

How did people accept each other’s opinion?

IR SHAUIRAASHIG?
Did some people change their minds?
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g IRMm ;putithjy Agreeing to disagree
m. Giamepntsthyy hildren’s
3. Agreeing to disagree Future

hywidusindin i nuam
glansaSath  “ndhosmMoggrumsemi
WU ATINUIRNIE”  Drhidangm
fiumsmuidun WA aymmi
frghiiAdinme (o tsthiy

One important thing that we should all keep in
mind is that we can't always Ffind an
agreement. It is ok to disagree and it is also ok i Snsamaasthmeaningts

foagreeto disagree. We all smile in the same language

HInm:{pntsthjy Agreeing to

disagree
m. diameantthis children'’s
3. Agreeing to disagree

Y8 AJAT

MHIag gUWARINUMNIURISINMEAIAGthma,
tEn s aonita

iIstumumintitig)¢ig)ue

MuuaGAanugan: Shtyjasjsiusndhvinmoinss
Everyone has to accept someone else's opinion

even if he/she doesn’t share the same one.

Because in the end, our education, beliefs,
traditions, personality and overall culture, shapes

:J)Z in who we are and what we agree or disagree uﬁhﬁhan‘jmmqﬁummmhgw
We all smile in the same language
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B igRa NN AN NA o)
Thanks for your attention :)
iHAmshasan yoaioaituagng th g iafuuhiygs
UAMMIf) W mMIgH Yt
Do you have any questions or things you would like to share?
An experience? A fun fact? A concern?
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Appendix 22 — Accommodation Survey

Accommodation Survey

WUHIFWNGL  of WU NUGUIERY I0lUagoUiwen &1 ISISIN WHY  1H 588 1HST 89
Thank you for generously agreeing to participate in a small survey being undertaken by Children’s Future International.

lonmgiws 11 ISLAUUSHWSHIURAALNM & LHulgwosssn U Ao W, WHANRD 80 101I8WH SGuiY (YHS)
RRIEIWSHGIAN URIU W AYOUSEYE0GIoWRGHE Ugnis S2i9HiHIASIUGE 1088 S83UR LEaNIRATMIYNRY N
HZ2:SHUMY NHS TS UNIRATH WM

As part of a master thesis research and some fact finding for CFI, we are trying to see if we could get involved (or not) in ethical tourism. We are therefore
keen to gather some information about visitors to Battambang — what activities they’re involved in, and what other activities they might like to see.

N ER 108 USHGI 1o GISAINS sSudy sA wIRg LS
AIUAINIAA 10T o WHGHUIHR SN ITWSSSHI HASNSIUNHMY
We know many visitors ask for information and advice from their hosts in hotels and guesthouse, so we’d like to ask you some questions about your clients.

vy WU U GRHU UleSA Bl isdw HHSHEs & swuim ofos

Please feel free to write comments at the end of the questionnaire, all answers will remain anonymous. *
Required

children'’s
Future

1. 1 ASIHANIUNHA 1N IUSIUW U U MUURSHNGSSSH IURISA § (WY SIaind Sioiti9) |n relation to your

guests, which of the following best describes the average types of visitors? (Please choose up to 2) *

Check all that apply.

A HIndividual (solo traveler)
io881 (A1 M) Couple (2 people)
FuBRAREGYWsmall group of
friends
&l 1 YWwiSFamily with kids
HIYSGIANE G (90 /)Small tour groups (<10)
Check all that apply.
9 wU 1 night
B -muwy 2 - 3 nights
G-D WU 4 - 6 nights
AwUicgiE 7+ nights
Other:
MIYSUGINNG (83U F10§]H)Larger tour group (10+ people)

2. 2. 10l IURITHA filo Igtﬁﬁﬁtyﬁ-"! ? (fUiE RIVINIUIS R U 19)How long do your guests usually stay with you? (Please choose
upto2)*
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3. 30 WNUNIRSERZN SEULNER TUTHIRSTHIS USToRS I0/Y 1INNWiY ? (g Sieditd 9) When they arrive in

Battambang, do your guests usually have activities planned? (Please choose 1) * Mark only one oval.

) muwnu n HHE 1SIUSSAYISNUEMEN &8 URAI activities organised before

@ arrival in Battambang sHSsoyl ﬁﬁTHﬁmi‘]iﬁﬁG:ﬁi »tHave 1 or 2 ideas about what they want to do

() 6s iscs u wRUNIRAYASUICNWES  SO8 1S USHNTHAL SNo plans when they arrive
and not much information about what is available NTHRIRUHINEY Slol USIRY FIRely on you to arrange activities
4, 4. ARA TURITHIRGHS N UNIELS HEUR? (UiB RS2 05 M)What sort of things do your guests do when

they’re in Battambang? (Please choose up to 3) *

Check all that apply.
1ol UGR:MH uSNsUs (8. WBNWU W, IoSwGIAoEHIo )Organised bike ride in the countryside (eg. Soksabike,
Butterfly Tours) 1S (IS IAN S A 1A §nsus (8. donminy SHs:iomn Q™) tuk tours in the countryside (eg.
Half day tour to Ek Phnom) StJ insSH [al UMM WSS - 3 10N 100 1Visits usual tourists attractions — bat cave,

bamboo train 1« ﬁlif’gifﬂ§ M¥Walk around town
1600 ™ Circus

121%™ 1 Shopping, markets

1 NSw s,

iRestaurants, bars 16 & UL

‘Art galleries

Oodooodaoon

HURASHRigMA A SRent bikes and cruise around

i21SS & Other

5. S CBHBA® 1o/ IUH™ B GSAN SMy NHU S HEUIRS? (YUANIRHALN 1
ful-§15S2)Do you
think most of your guests think there are enough activities available in Battambang? (Please circle a number on this scale) * Mark only

one oval.
1 2 3 4 5
an 8sSsu S  uisis -Really not enough to do 88  1SNUAU S1-251oNot enough time to do everything
6. 6. WHEGING 11X g 2:10Z UM TUNHRA G u gaiiois WU 1688

& UH?Which of the following might your guests be interested in doing while in Battambang? *
Check all that apply.

cns/tYes  1SNo

WnisumMnEsUs / sujsizadSeeing -
more countryside / visiting villages D LJ

IRWUUISUHAIYEERREUS (Fumn;
A an)Discovering more about the local [] ]
culture (food, language)

TR WUUTSUHAR WA YRS Learning
more about local projects

ml@LﬁﬁﬁlS‘iﬁtﬁHg qufﬁ:gﬂﬁmru )
yuwVolunteering in an NGO | J { |
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7.

7. 108 SRy N 2l il YBIWZIUA TUNHRYUNWGH1owim BSUINS?Are

there any specific activities your guests ask about and would like to see in Battambang?

IHEHMAN 108/ HTUNHA U YUANGH: 1Y UHRE i A UsH
RN N WUTUSYHNTHS UNIRAANIES

To21ys? (Y Siunaue 1ol 1 83To11332)Do you think your guests would be interested in visiting local NGOs and

learn more about what they are doing? (Please choose a number on this scale) * Mark only one oval.

H&  uisis oNotatall U 1gafl & Extremely interested

9. UHHIALN GISEMU ST IWNIUS WA TUNCWHY URBISUHMAGRIUSIY un Uwyy S
IgAIMIS

1oUUS WThank you so much for taking the time to answer our questions. If you would like to add any comments, please feel free to
do so
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Appendix 23 — Residents of Battambang Survey

Residents of Battambang Survey

WUHIFWNGL  of WU NUGLUIERY I0lUagoyiwen &1 ISISIN WHY  1H &88 IHST 89
Thank you for generously agreeing to participate in a small survey being undertaken by Children’s Future International.

onmglws 11 iISAUUSHWSHIUARLNM & TouNgwsgsny U alioHNW, WHANSN 1880 1018w STy (YHsS)
RRIEIWUSHTIAN URIU W AESUGEIZIeGIcWRGE Uguis S29diHIRSHGY 1088 S83UN LaNIfAaGIIgRY N
HE2:SHURY NHe TR UMAATHICWMmY

As part of a master thesis research and some fact finding for CFI, we are trying to see if we could get involved (or not) in ethical tourism. We are therefore
keen to gather some information about visitors to Battambang — what activities they’re involved in, and what other activities they might like to see.

WOWIN SRHI UGISUHIRSWHIST Hios: AsuSuEssssSn o HIo8U  SUIRUHHA Hio
ulusyNsuSion s InsS wuswny 9

We'd appreciate if you’d answer these questions in relation to friends and relatives that have visited you, either from overseas or from other parts of
Cambodia.

yivy WU U GHU UleSA Bl isdw  HHSHEs & swuim ofos
Please feel free to write comments at the end of the questionnaire, all answers will remain anonymous. *
Required

children'’s
Future

1. 1. AsuSuusw s SUIRMUHHIN wen asul 13 wsiwwisguu
MUURSHAGSISSH IUMISH |
(Ui Nitgitd S0 UtW9) |n relation to the people who have visited you in Battambang, which of the following best describes the
numbers and types of visitors (Please choose 1 answer) * Mark only one oval.
) enAnsindividual (solo traveler)
() eniasi (A1) Couple (2 people)
) ehgwREERARGGYW Y AnGa&With a small group of friends/relative
) [EanishywESFamily with kids
() |Fuiswsiaieis Small tour group (<10 people)
) [AgiseuGinAc (sUshAgjH)Larger tour group (10+ people)

) Other:

2. 2.2 0IEM USWGT HiosS:  filo BHEURIIWICNUY ? (18 SIS YW 9)How long have these visitors usually

stayed in Battambang? (Please choose 1) *

Mark only one oval.
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5.

6.

C) 9 Wy 1 night

@ B -muys 2 - 3 nights
C) @-9 WU 4 - 6 nights
Q AwUicgid 7+ nights

@ Other:

3. 10 WNUNIRAYAS D SEUHISA TUNHIFSTRIS USTHRS 1Ry InUNWiY ? (18 RIS 9)When they

arrive in Battambang, do your visitors usually have activities planned? (Please choose 1) * Mark only one oval.

U Ausy n HH ISIUSSHRYISNUEMEN 1S UNAIl activities organised before arrival in

/ Battambang SH S5 9 Yo HANHI LU /UnUics SH 181 UG S1M SHad 1 or 2 ideas about what to do but
—
 nothing arranged S 1SNS UISNURIARAYM R MUNo plans when they arrive
“—/ Other:
4 WWHHASHIUNHA &Y ToIHWN & HEISUGHANMNY i HEUN HUISNUNIREERSN
SiHnunAs uRg§ios? (WY S USROS Ssic ES U M)How do your visitors

usually find out about activities in Battambang, either before they arrive or while they are here? (Please choose up to 3 of the most

common sources of information) *
Check all that apply.

|:| Hsgm (§ G/ wwwdioan, G1mMmE 10001, )Online (Tripadvisor, travel blogs...) & w18 1o/

| uswomitaiss #,887/15)Word of mouth (other tourists, friends) USUS M UIS UG ( al

|:| USHIGIAN HAEURY)Tour operators (tour agencies, bike rentals) USTS® Nx¥ wky (A8 b,
wIUn, ASSIR)Social media (instagram, facebook, pinterest) & 1SWNe)  MHotels and

guests houses
NIAENTHRAUHIARSY Sloan oS USRyY MThey rely on you to suggest and organize

activitie@ther:

5. 1HHMANHASK IUNHMN 18 GSARHNGSIsISI g 5] Bguinsnys?
(@Hﬁﬁmﬁiﬁi »1UU18 82)What do you think most of your visitors thought about the AMOUNT of things available to do in

Battambang? (Please circle a number on this scale) * Mark only one oval.

s 8SHAU S (Uicis cReally not enough to do 88 ISNUAU SiosTioMot enough time to do everything

6. oA HMSAIURNHIMTIH CNUIMIA BEUN? (o SWUINURYE . NSio M )What do your visitors do

when they’re in Battambang? (Choose the 3 most common activities) *

Check all that apply.

[ ]HlusfsdssimuStsus (8. neUNW, issialieHIcT)Organised bike ride in the countryside (eg. Soksabike, Butterfly Tours)
| |iswoninsssisiSesus (8, dufiisgpsAg:igisiasn) tuk tours in the countryside (eg. Half day tour to Ek Phnom)

[ segmmigasidsumiais s - anau)d aniVisits usual tourists attractions - bat cave, bamboo train

[ ] +&#i¥m&mawalk around town

[ ] )& circus

[ ] +&icips Shopping, markets

|'j IMNSWHN S UNAMIY), thiRestaurants, cafes, bars

[ ] ISmanuRing:Art galleries

[ ] srussSnsigssangRent bikes and cruise around

Other: [
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7. 7.icBHIASHG] 1NUH B8 o 8} WA EIHNIU B8 UN?Which of the following might
future visitors be interested in doing while in Battambang? *
Check all that apply.

cns/tYes 1S No

L] L]

WHUISUMNESUS / SRSz 8Seeing
more countryside / visiting villages

IHWUISUATIYRURE&AUS (U
#nan)Discovering more about the local [] ]
culture (food, language)

TN WU UH S B H{RISLearning
more about local projects

rurfAGEiIsisRgmnpign e ] ]
YtwVolunteering in an NGO -

8. 8. in®l S™Y N ol &5 UIWRUHIRSUSIYISHGHIoWM  SS8ULES?Are there any

specific activities visitors ask about and would like to see in Battambang?

9. 9 InHBHAAHMHIASUGIAN U WAl o"HUuHAYE 1 A uss
RN R WUTUSYHDNTHIUNIREANINS
To2nys? (Yis Siununig o 1 03To91382)Do you think your visitors would be interested in visiting local NGOs

and learn more about what they are doing? (Please choose a number on this scale) * Mark only one oval.

HB  wicis Notatall U 1gad & Extremely interested

10. 10. HF&You are *

Mark only one oval.

C) uieg
-

Aman &

A woman
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11.

12.

13.

11. HEAYou are

Mark only one oval.

121 Khmer UlIStJIRT a1

# 5 U HExpat living in Battambang

12. HEAYou are *

Mark only one oval.

26 SE=P- R Y 18 and less
9G-BG 118 - 24
ME-GE (35 - 44
GR-BE 45 - 54
BE-DE 55 - 64
OE-IG 65 - 74

WKy 85 ¥W75o0rolder

13. UHHIFIAN GISEU SG WUNIUS WA TUCWEY URNISUHRGHIUSIY umn
gwgy S THANIAIISE

TUUS HThank you so much for taking the time to answer our questions. If you would like to add any comments, please feel free

to do so
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Appendix 24 — Restaurants, bars, cafes’ survey

Restaurants, bars, cafes' survey

PUHIRWNGL  of W NEGUIYRY  IdUSacUlusn &1 ISINSIN  WHRY 1H B8f THST 89
Thank you for generously agreeing to participate in a small survey being undertaken by Children’s Future International.

ToNAYiws 111S1AUUSHWS IURAALNM & HYWSSSH U At lo HUIW, 1oWHANHN UYL 1018 WN ST 1Y (UHH)
ARIGUUSHGIAN UMIU U AYOUEEYZ10GHI0WRGH Uguns S8:aHiHINSNGH 1088 BEUN aNIRAGL UMY
NH2:SHUMY NHS:THZUNIF/ATEICWMY

As part of a master thesis research and some fact finding for CFl, we are trying to see if we could get involved (or not) in ethical tourism. We are
therefore keen to gather some information about visitors to Battambang — what activities they’re involved in, and what other activities they might
like to see.

WCWHER HASH 1o GSNRNS SSHSU SAHARUILN 1SUGIMNIUAIMIAASICGIOWRGHNIHMN SN 12:9HAHAORS
TURIHAY

We know many visitors ask for information and advice when they visit restaurants, bars and cafes, so we’d like to ask you some questions about
your clients.

gy NUNT UMl GHU UloSH e 1iouw deSuds s swoun oios
Please feel free to write comments at the end of the questionnaire, all answers will remain anonymous. *
Required
children’s
1. 1. 0i8s GuaHINSY syns sHAuRY insaGinis sgundn uy ? (i
Nifgiiegnie

1000 1 AIT5I15 S 2)How often do your guests ask for advice or information about tourist activities in Battambang?

(Please choose a number on this scale) * Mark only one oval.

Tissn Never 1oGISUIAIHUTIsS Many times every day

| vugmifimiisismuSasus (8. WBUNW, ISGIANTEHICT)Organised bike ride in the countryside (eg. Soksabike, Butterfly
Tours)
|| iewominrnmisinsus (8. dnfiingpSAS:igisiama)Tuk tuk tours in the countryside (eg. Half day tour to Ek Phnom)

|| sapsmigasdsmis]iis i - anapuisl]i aniVisits to specific sites — bat cave, bamboo train

| 18] Circus

| 181%4p3 Shopping, markets

|| A g 9gMoto or bicycle rental
[ wnmSwens umimmiy, ShiRestaurants, cafes, bars

| iS(manusing:Art galleries

Other: ‘—]
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2. 2. ofRUAY NHE:THRIUA IUNTHRSSH IHM? (1o SIIIGHW M AEGo B 13 U)Which activities are your
guests most likely to ask you about? (Choose up to 3 of the most common) *
Check all that apply.
3. 3.5 HHMAAR HESNSIUNHA 18 GSAN SwFRY N&EU Sio MiNes a8UNIys?
(yum
INFICIUIE N TS ¢)Do you think most guests think there are enough activities available in
Battambang? (Please circle a number on this scale) * Mark only one oval.
1 2 3 4 5
88Ky Uisis Really not enough to do 88 1SNUAU  SicsSicMot enough time to do everything
4. 4108 SFRY N PlwEuHASESIUIHAIHA UloSu/y 1N ~E88 1S
MiEes aSUR N
Usu isSs:? (@Hﬁimﬁ‘g S mt:DT‘FT)Are there any activities your customers ask about that are not currently available
in Battambang? (Please give details)
5. 5 UHBNGON G UIWSUHRAS 10/f] onuH 858 oGSy U TEOAM S 1I15S
# & UH?Please tick any of the following you think future visitors might be interested in doing while in Battambang? *
HE  Uisis oNot at all U3 1gon o Extremely interested
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Check all that apply.

Yes No

1EUISUMNNSUS / SaS158Seeing
more countryside / visiting villages m I—l

IRWUUISBHAIYSSHRAUS (Ul
#ean)Discovering more about the local [] []
culture (food, language)

TR WUUISUHAR N A B M Learning

more about local projects |—J [_]
runiFSmIsisRHYmaETish Ao I_, [_]
dwVolunteering in an NGO | -
6. IBHMAA® HIRSUGINN U yas 1eUUuHY 11 i A UM

AT R WUTUSEANTHIUAS
SMRTESIYS? (1Y Sunaonis o 1 8UT0d13 8¢)Do you think your visitors would be interested in

visiting local NGOs and learn more about what they are doing? (Please choose a number on this scale) * Mark only one oval.

7. YHHIAN GISSU ST IWNIUSWHRIM TUNWHY UNISUHAGHIUSIE UL Jwyy S 1900

IMWTNUUS HWThank you so much for taking the time to answer our questions. If you would like to add any comments,
please feel free to do so
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1.

Appendix 25 — Tour providers’ survey

Tour Providers' Survey

WEHIRANG L W NEGUIYRY  IRYSSoUTUSU 81 ISINSIN WHE  H /88 THST &Y
Thank you for generously agreeing to participate in a small survey being undertaken by Children’s Future International.

lonmgiws 11 ISAUUSYWSHIUASLNM A Tuldgwsgsy U atloHNW,

WWHANEN UYL 0ISWH GGy (YHsS)
RARIEIWUSHTIAN URIU W AEAUSEIE10SIcWHGE Uduns S8:9HAHINSGH 1088 &S3UR LRNIRRGMIIYNRY N
HZ2:SHUMY NHS TS UNIRATH WM

As part of a master thesis research and some fact finding for CFl, we are trying to see if we could get involved (or not) in ethical tourism. We are therefore
keen to gather some information about visitors to Battambang — what activities they’re involved in, and what other activities they might like to see.
WWHER  HASW o osSpuRns sSwdy

SAHMARUILN 1o SHGIMIIUAINIRA S 1oGHIoWRG HIHA SIaIAN
12:9HAHASRSIUNHAY

We know many visitors ask for information and advice from their tour providers, so we’d like to ask you some questions about your clients.

iyy MUNE UMl GRHU Ulcss saniannisew SH0SHEs 81 swum oies

Please feel free to write comments at the end of the questionnaire, all answers will remain anonymous. *
Required

children'’s
Future

1. 08HA  HARDN Sigsusial iuss ?What type of tour provider are you? *
Check all that apply.
|'_ HREUinis s (Sifiifan 8 muigw M B uth)Tour provider (large group bus tours)
[ umiG/es / ugisws tuk driver/guide
[ umiGsuimsel / Uais aifTaxi driver/guide
[ ] gugsumsH Moto or bike rental
[ | umnnfins monismnu s EBicycle tour provider
Other: [
2,108 G HA SHOESNSU S Mo /Y MigSusinliuiH~S? (WEE S E 9)How many clients do you usually have in
your tour groups? (Please tick 1) *
Mark only one oval.
Oa-lﬂﬁ 1- 2 people
Com-un 3 -5 people

Q ® Miog|H 6+ people

C) Other:

3. 1B S 1C0NIRY SY™Y IN2UNMSWHURSIUNHMNS H? (8IS M)What are your most popular tours
or activities?

(Tickupto3) *
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6.

Check all that apply.

D SIS IGIANG SamsATour to Ek Phnom

D“i S0 /il S HN1UNT Sunset at Phnom Sampau and bat cave

D icedmCircus

D S1oANUSUGINN URNSUSIWIoNURS: ot
|| gonnuswoinn URSUSIUWioNMBwis
D anitd Bamboo train

D i ans Wat Banan

Other: D

4. 1oBS1CANISIGHUNHA SNy

Mark only one oval.

C) 9-B1is 5 H1-2

- hours F8:108 Half
C) day
() wnmyiws Full day

10 GS  WYIWwS More than 1 day

5. IBHAASHASNSIUNHA 18 GSAN

(yEsmIRdcIuug

S8USIoxHalf-day countryside tour to various sites

SHUSIeNEFull-day countryside tour to various sites

? ((yuE IS~ S 9)How long do your tours usually last? (Please tick 1) *

SRy N AU Sio

mides adusiys?

0 1 aToiids:)Do you think most of your clients think there are enough activities in Battambang? (Please circle a number on this

scale) *

Mark only one oval.

SHU

b ]
%
18}

S1o8eally not enough to do

6. AT G 13 us:

BIWSUHARS

g8 1SN AU

URIHA T U

the following might your visitors be interested in doing while in Battambang? *

Check all that apply.

TAS/TNiuYes

1$ No

wnisumMnEsSUs / sajatSeeing —
more countryside / visiting villages —

[

TNWUUISUAAIYEERSSUS (U
man)Discovering more about the local ]
culture (food, language)

IE:’J‘CSUJEUUI§ HHF‘IEILH'\H ﬁ‘dth'ﬁLearning

more about local projects D D
Il ESHISIigaagmuE&eTn
YtVolunteering in an NGO D |:|

7. 108 SURY N 2l 5

BIWZUA TUNHR UG H1oWim

there any specific activities your guests ask about and would like to see in Battambang?

LS HinHAUAR Not enough time to do eve

THANGHICIENIN &SUX?Which of

SEUINS?Are
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8.

10.

8. B HAAS HIASUGINN 8} Bl o"HUHYYT i A [ASiap=!
IR N WUTUSHHNTHI UNIRAANIED
Tognys? (1Y Nituieguis si1t) 1 8910115 82)Do you think visitors would you be interested in visiting local NGOs and
learn more about what they are doing? (Please choose a number on this scale) * Mark only one oval.
1 23 4 5
HE  (UTo1s oNotatall U gafl wUExtremely interested
9.1nBHAN U UM g 5108 1St SHHA 1 i A URH RSy
CloNHWATUSURNTHRUNIRAANINS
To21ys? (Y Siunaue st} 1 03To11332) Would YOU be interested in bringing tourists to local NGOs to
learn more about what they are doing? (Please choose a number on this scale) * Mark only one oval.
1 23 4 5
HE  [UTsis oNotatall G tuExtremely interested
10. (UHHIFIAN GISHMU St

NS WA TUCWRY URISUHAGRIUSTY U
gwgy S IgAIMS

T UUS HThank you so much for taking the time to answer our questions. If you would like to add any comments, please feel free
to do so
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Appendix 26 — Responsible travelers’ leaflet

In Battambang:

« Jaan Bai, is the social enterprise restaurant opened by
the NGO Cambodia Children’s Trust. It provides skills
and employment for youth in Battambang

Kinyei Cafe features local arts and supports
disadvantaged youths by learning valuable work skills
The Lonely Tree, part of the NGO S.A.U.C.E, the Lonely
tree is a restaurant as well as a craft boutique selling
handicrafts made by locals who are physically disabled
due to landmine accidents or victims of poliomyelitis.

In Siem Reap: The New Hope vocational Restaurant, Sala
Bai or the Bayon Pastry School

In Phnom Penh: The Friends Restaurant

2) BOOK TOURS AND ACTIVITIES WITH
AN ETHICAL TOUR COMPANY

In Battambang:

« Soksabike, Next to Kinyei Cafe you'll find the social
enterprise Soksabike. This tour company proposes
sustainable and educational bicycle and walking tours
around rural Battambang

Butterfly tours, this social enterprise proposes walking
and cycling tours managed and run by students. They
promote sustainable tours with an environmental focus.

In Siem Reap: Ayana Journey, the Grasshopper Adventures,
Charity Tours or Kompong Khleang Floating Village:
Community Based Tours

3)  PARTICIPATE IN AN NGO
WORKSHOP

In Battambang:

Who runs the world? Girls! at CFI: Learn more about
the challenges of growing up as a young girl in rural
Cambodia and help Bopha take the right decisions to
find her way out of the maze that is her life.

Half day and full day circus and art workshops at
Phare Circus: Spend half a day or a whole day at Phare
Circus’ school and participate in a circus or art
workshop. The workshops are animated by Phare's
students and enable them to share their art and earn
additional revenue. From $35 to $80

In Siem Reap: A Mile in Serey's Shoes at Free To Shine,
Rehash Trash with Green Gecko, Contemporary Jewellery
with AMMO, Cooking Class with Baby Elephant

In Phnom Penh: Crafting and cocktail making with Friends
International

The White Bicycles is a non-profit charity providing over
50 rental bicycles to 9 hotels and guesthouses in Siem
Reap. Proceeds from bicycle rentals support clean
water, education and other projects like the Giant
Puppet project in 2014.

In Battambang:

6.TIPS TO TRAVEL
RESPONSIBLY AND

children’s
fFuture

INFO@CHILDRENSFUTURE.ORG
103133RD STREET, SUITE 174
DENVER, C0 80205

E3 /childrensfutureinternational children's
future

www.childrensfuture.org

6) BUY LOCAL SOUVENIRS AND
CRAFTS

In Battambang:

» The Lonely Tree: As said previously, The Lonely Tree
is not only a restaurant but also a souvenir shop
where people can buy unique handicrafts made by
locals who are physically disabled due to landmine
accidents or victims of poliomyelitis.

Phare Circus Boutique: Phare Circus has its own art
and craft boutique selling its students’ projects. The
money collected goes directly to the artist.

In Siem Reap: Buy crafts at Artisans d'Angkor and
support Cambodian Fairtrade or buy souvenirs at
Cambolac Art and Souvenirs employing artisans from
the poorest communities of Angkor's park

In Phnom Penh: Friends'n'Stuff Boutique and Mékong
Quilts

6) FIND RELAXING AND FUN ACTIVITIES
HELPING A GOOD CAUSE

Get the best massage at the Lemongrass: the LG aims to
help their team build a better future for themselves and their
families. They provide a 3 month training course to
underprivileged people coming from some of the poorest
provinces of Cambodia.

Enjoy a Phare Circus show and support education: All the
revenue generated supports the free education, professional
arts training and social programs of Phare Ponleu Selpak
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Appendix 27 — Report 1

APRIL 2020

children’s
Future

STEP 1-
INTERVIEW
SUMMARY

WHY AND HOW SHOULD CFI
GET INVOLVED IN ETHICAL
TOURISM?

Prepared by: Alisha Frappé
Operation Team Intern
For internal use
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STEP 1 INTERNAL USE APRIL 2020

01
ABOUT THE STEP 1 -

QUALITATIVE STUDY

For the first step of this project, it was important to
understand why CFI should, or should not get involved
in ethical tourism. It was therefore necessary to
connect with other NGOs, tour providers and social
enterprises, to have an overview of what is already
been made, what works and what doesn't. The aim was
to have an insight of what it means to deal with
tourists, and what it implies.

PARTICIPANTS

NGOs, tour providers and social enterprises from
Battambang, Siem Reap and Phnom Penh participated in

this study.

1. Lina - Phare Circus

2. Moritz - Komar Rikreay

3. Fiona - Free to Shine

4. Michael - ConCERT

5. Claudia - Cambodian Children's Fun

6. Stacie - Children in Families / Rok Kern
7. Nhan - Charity Tour Cambodia

8. Raksa - First Cycling Tour

9. Renay - Friends International / ChildSafe

10. Brett - Social Cycles

Due to the situation 6 interviews had to be postponed.
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STEP 1 // APRIL 2020

02

RESPONSIBLE TOURISM

I definitely define it as tourism which
has a do no harm approach.
Something that is beneficial for the
community, but also is in partnership
with the community that it works in.

Claudia, volunteer and partnership manager at CCF

With the improvement of transportation, new technologies and
the reduction of travel barriers, travelling has never been
easier. The number of tourists travelling each year has known a
rapid growth; having unprecedented impacts on our
environment and culture. Institutions, governments and tour
providers are now working on implementing more responsible
tourism practices in order to reduce the negatives impacts of
mass tourism. While codes of good conduct and charts are
being implemented by the UNWTO, responsible tourism still
hasn't been defined officially.

According to 6 of the participants, responsible tourism is a
form of tourism that has a do no harm approach on the country
visited. It is about reducing our impact on the environment by
reducing our plastic consumption, and respecting the local
culture. One of the participants also mentioned that
responsible tourism is about having a fair distribution of
tourism profits. To him, tourism should be beneficial and
empower local communities.
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STEP 1 // APRIL 2020

03

INTERNATIONAL VOLUNTEERING

When helping hurts.

One of the responses to responsible tourism has been the
emergence of alternative travelling practices such as
international volunteering. Westerners started to come to
lesser develop countries to help local communities and make
their travels more useful. What initially came from good
intentions, quickly shifted to a business opportunity. Fake
orphanages were massively created to respond to the demand
and Cambodia became one of the most affected countries.

According to one of the participants, there are ways to
volunteer responsibly and ways to be a responsible tourist.
Thus, depending on the length and type of missions,
volunteering can be a responsible or harmful tourism practice.
Most of the participants agreed that in most cases, the shorter
the volunteering period is (going from 1 day up to a week), the
more negative impacts are noticeable. Most commonly
referred to as voluntourism, those type of volunteering
missions are the once that are most commonly putting local
communities at risk.

Furthermore, volunteers having a direct interaction with
children, such as in orphanages or schools, are proven to be
very harmful. Yet, orphanage tourism was; and is still very
common in countries like Cambodia. For Claudia (CCF),

volunteers are not aware of all the negative impacts they can
have despite their good intentions.

| don’t necessarily believe that it is
possible to volunteer for one or two
weeks in ways that are healthy for
the community.

Stacy, general manager at Rok Kern
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STEP 1 // APRIL 2020

04

PROS OF INTERNATIONAL
VOLUNTEERING

“)ink this is one of the biggest part of
a volunteering year, which most people

don’t have in mind : your volunteering
year really starts when you get back’ ’

Moritz, volunteer at Komar Rikreay

As Michael from ConCERT said, international volunteers are
helping Cambodia to engage with the wider world. They enable
organizations to upskill their local teams and help in capacity
building. Foreign professionals are able to train and mentor local
teams in fields like physiotherapy, psychology or mass teaching.
Furthermore, volunteers also have the advantage of having
English as their first or second language. They are therefore able
to help in communication, writing reports or proposals. For Stacy
(Rok Kern), they are also valuable to help with donor
relationships.

But the local impacts volunteers have, are nothing compared to
the long term impacts a volunteering mission can have on them.
Moritz, volunteer at Komar Rikreay noticed a clear change
between the beginning and the end of his mission at Komar
Rikreay. And this change is something he will bring back to
Germany, and share with his friends and family. My volunteering
mission in Tel Aviv led me to Cambodia and encouraged me to do
this thesis research.

International volunteering is not only about providing a punctual
help, but creating long term advocates!
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STEP 1

05

// APRIL 2020

CONS OF INTERNATIONAL
VOLUNTEERING

There is always going to be so many
layers of culture that are influencing
values and decisions making that we

just don’t understand. ’ ’

Stacy, general manager at Rok Kern

Even if having international volunteers has a lot of advantages,
they can also bring a lot of misunderstandings and challenges.
Claudia from CCF recognized the fact that the most common
problem they have with volunteers is due to cultural
misunderstandings, whether it is because of the language barrier
or volunteers' expectations. In many cases, volunteers "think they
know better" (Michael, ConCERT) and expect to have high
positions involving decision making. They often have the feeling
that their professional experience isn't being properly utilized but
don't take in account that they wouldn't be able access those
positions in their own country.

Stacy from Rok Kern, also mentioned that foreign volunteers,
because they aren't native and don't speak Khmer, will never be
able to understand all the different layers of culture that are
influencing values and decisions making. According to her, it
takes years to peels of those layers and, build trust and
understanding. Letting a foreign volunteer, who doesn't
understand the culture and the context, take decisions, has never
been successful and healthy for local communities.
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STEP 1

06

// APRIL 2020

HELPING PEOPLE TO HELP

PROVIDING ALTERNATIVE OPTIONS

"We can't stop people from wanting to
help, but we can help them to do it in
an appropriate way"

Michael, founder and executive director at ConCERT

As mentioned above, we can't, and SHOULDN'T prevent people from
helping. Whether it is on short-term or long-term volunteering
missions, people mostly come with very good intentions but very few
knowledge about the local situation and the potential harm of their
actions.

Phare Circus, ConCERT and Rok Kern are working every day to give
people the right information to see the bigger picture and to help in an
appropriate way. They organize workshops, provide online sessions,
welcome visitors and are trying to raise awareness.

Those alternatives have both sided impacts:
e They educate travelers and contribute to safer tourism practices.
* They provide a financial support without harming local communities.

Other initiatives can also be implemented to raise funds and awareness.
Free to Shine decided to launch a 'Shine and Dine' campaign in
partnership with Cambodian and Australian restaurants. For one month,
partner restaurants designate a Shine and Dine dish, and for every dish
sold, a percentage is directly donated to F2S.

All those little actions give people opportunities to help local NGOs
without getting involved in a potentially harmful volunteering mission.
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STEP 1

07

// APRIL 2020

HOW CAN CFI CONTRIBUTE TO
THAT?

FINDING THE RIGHT ALTERNATIVE

"It is also about us, associations, to
help tourists to adopt good practices
while travelling and meeting with
other cultures”

Lina, workshop and event manager at Phare Circus

A lot of NGOs are present in Cambodia and are dealing with
challenging situations. They are all a part of Cambodia's
culture and history, that visitors should have the opportunity
to see.

Protecting our beneficiaries and their families, also implies
educating people who would like to help them. Opening CFI
to visitors would enable people to learn more about what
local NGOs are doing and how they can best support them.

Even if it would be a great financial support for CFl, it is also
about sharing, not only money or value, but knowledge and
understanding to improve our society.

We yet have to figure out how we can do it in the safest and
most appropriate way possible.
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STEP 1

08

// APRIL 2020

RECOMMENDATIONS

1. Clear objectives - identify what we are trying to
achieve and implement it in the safest way possible.

2. Being upfront - have clear guidelines and
communication strategy to manage expectations. Also
being upfront of what we allow people to do or not.

3. Staff allocation - having people in charge and
leading the project.

4. Cultural communication training - for every staff
who is going to be involved with visitors.

5. Remain in control - not letting ourselves being
pushed away from our work.

6. Two folded benefits - having something that
doesn't only benefit us, but also participants.

7. Creating partnerships - working hand in hand with
other partners

All the participants agreed on the fact that when a
project is well implemented, the negative impacts are
almost imperceptible. The most important thing is to
be clear on what we want to do, and how we want to
do it. Once this is clear, our communication needs to
be flawless! Whether it is with visitors or with our
staff, communication is the key to understanding and
to a successful project!
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CONCLUSION AND NEXT
STEPS

WHO RUN THE WORLD?... GIRLS!

After gathering those first information and thinking of
different alternatives, our first idea would be to
propose a workshop where participants would learn
more about the challenges of being a girl in
Cambodia.

The topics would cover education, job opportunities,
traditions VS modern society and gender inequality. In
groups, participants would have to discuss and react
to different scenarios. The aim would be to open a
dialogue and give people a better understanding of
what our team is dealing with.

We still have to gather empirical data in order to
understand what people are looking for while being in
Battambang. We are therefore going to make a
quantitative research by using surveys.

We are also going to share the first results with our
staff in order to gather their opinion, advices and
concerns. The aim is to have everyone on board and
involved in this new project.

children’s
Future
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ABOUT STEP 2 -
QUANTITATIVE AND
QUALITATIVE STUDY

For the second step of this project, it was important to
understand what travellers are looking for and what type of
profiles Battambang is attracting. It was therefore necessary
to gather people's opinion about Battambang and its
existing activities, what people missed while being there,
their interest in helping local NGOs and their profile and
travel habits. The aim was to have an insight of what people
are looking for while being on site and have a better
understanding of customers' needs/interests.

THE SURVEYS

We decided to create different surveys according to the
people we wanted to partner with: tourists, expats, tour
providers, hotels/hostels and restaurants/cafes.
Unfortunately, due to the current situation (COVID-19),
we've only focused on tourists and staff surveys. In order to
gather travellers' opinions, we've shared the survey:

1. On Facebook pages such as backpacking groups, expats
groups, les Francais au Cambodge...

2. On CFl's official FB page by writing a post about it

3. By email to internal contacts

4. On an article in the Battambang Travellers' online
newspaper

5. By sharing it on our personal FB pages and people we've
met while being in Battambang.

The staff survey was shared internally on email.
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1. GENERAL OVERVIEW

A both sided research

For this quantitative/qualitative research we decided to create
surveys in Google Forms in order to collect online data. Due to the
current situation (COVID-19), this type of administration was the
most suitable for our study.

TOURIST SURVEY

Concerning the tourist survey, we had an ongoing collection of data
for around a month. We extended the length of survey in order to
gather as many responses as possible. The survey targeted both
people who had already stayed in Battambang or planned to stay
there in the future.

After one month, we had gathered 44 responses. Even though the
number of responses was lower than expected, it still helped us to
have clear answers to our questions.

STAFF SURVEY

Our staff survey was created in order to gather CFl's opinions and
concerns. It was shared internally via email and on our private
Facebook page. 26 staff members participated in the survey.

The aim was to make sure that all our staff felt comfortable with the
idea of having visitors coming to CFl and were keen about our
workshop project.

CFl makes its staff a priority in every decision, without exception.
Deciding if CFl should, or not, get involved in ethical tourism
remains a collective internal decision.
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2. BATTAMBANG

The fifth most visited city in Cambodia

According to the latest available data from the Ministry of Tourism,
Battambang is Cambodia fifth most visited city. The city welcomed in
2015 close to 600,000 visitors (including 95,000 international
travellers) and stands behind Phnom Penh, Siem Reap, Sihanoukville
and Kampot.” The city benefits from a very good location along the
main road axis linking Thailand to Siem Reap and Phnom Penh. A
factor which already is reflected in public transport: Battambang is
one of the few destinations to be linked by regular bus services to
Bangkok as well as regular domestic services to Phnom Penh, Poipet
and Siem Reap. Regular bus services have helped to attract visitors.

In the last few vyears, Battambang emerged as an alternative
destination for tourists interested in colonial architecture. The city
gained special fame with the presence of Phare Ponleu Selpak
Circus, an NGO initiative which started in the early 1990s with art
and music courses for traumatized abandoned children.

And it is now the Cambodian government, which is starting to look
closely at Battambang’s potential. Recently, Cambodia's Minister of
Tourism Thong Khon mentioned studies conducted in cooperation
with Hungary to find ways to develop the city into a new heritage
tourist destination. The historical town revolves around the old
Governor’s House with the provincial museum and a couple of
historical temples. Battambang is currently applying for UNESCO
world heritage status.

*Latest data found on the Tourism Cambodia, consulted Thursday 21st of May 2020 website,
https.//www.tourismcambodia.com/tourist-information/tourist-statistic.htm
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3.TRAVELLERS" PROFILE

A majority of young individual travellers.

Out of 44 respondents, we collected data from 28 (63,8%) women
and 16 men (36,4%). Even if the majority of respondents are women,
this result can't allow us to conclude that a majority of travellers
coming to Battambang are women.

14.You are - §H A

44 responses

@ Aman - Wissgns

@ Awoman - S &

@ Other - scjiass]s

@ Decline to answer - ufwadegns
oigus

Concerning the age of the respondents, half of them were between
18 and 44 years old with respectively 29,5% for the 18 to 34 and
27,3% for the 35 to 44 years old. Once again, this might not reflect
the reality as the survey was exclusively shared via Internet and
social media. Even if we tried to reach as many people as possible,
the survey's access was a limitation.

15.You are - . R &

44 responses

@ 18and less - 96 S48 sy
@ 18-34-9G-0E &

@ 35- 44 - ME-GERH

@ 45-54 - GE-HEw

@ 55-64- BE-9G%

@ 65-74- Dt

@ 75 or older - s j cssthE
@ 18-24-9G-0E
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3. TRAVELLERS' PROFILE

A short term destination

According to the survey results, Battambang tends to mainly attract
individual travellers either travelling alone or in couples, and
families with kids. Small and larger tour groups only account for a
small portion of the travellers who've been in Battambang or are
planning to come.

1. Which best describes how you are travelling WHILE IN BATTAMBANG (Please choose 1
answer) - inFisumminnaisEigs sanu]vizsugssnaigsniieaninuisiSsn
HEUR (PUNNTuGIFH 9)

44 responses

@ Individual (solo traveler) - ghs a5

@ Couple (2 people) - thizgs (fismns)

@ Small group of friends - RuSsASss
es

@ Family with kids - {fianithgaig s

@ Small tour groups (<10) - ﬁmss\ssmﬁ
55 (90H)

@ Larger tour group (10+ people) - {358
e (aumfi§y)

@ Hiring a scooter and exploring the cou...

Half of the respondents stayed or were planning to stay an average
of 1 to 3 nights. Battambang remains a destination that attracts
short term visitors.

2. How long are you staying or were you planning to stay in Battambang? (Please choose 1
answer) - IS HANMISICIS SURIWHINULAN? (WESuGIgw 9)

44 responses

@ 1night - 9 &6

@ 2- 3 nights - B -misLs
@ 4 -6 nights - G-D t5Ls

@ 7+ nights - tlestssasst

~
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4. ACTIVITIES

Flexible travellers relying on word of mouth

75% of the survey's respondents had 1 or 2 ideas about what they
wanted to do while being in Battambang but, nothing arranged or
booked ahead. This factor is an opportunity as travellers might not
hear from us before arriving but could be made aware of our program
via hotels and other tourist hotspots. The fact that people remain
flexible in their travel plans leaves us a door open to catch their
interest during their stay.

3. Did you have activities planned or booked when you arrived in Battambang? - IS gHe s
AREMNIEUOSUUGIRSMISAUMSARSRINUERISTEUOSAUNYIS?

44 responses

@ All activities organised before arrival in
Battambang - (SUsSESMNSTRHAS
oedudsnySimuusaNchsSus

@ Had 1 or 2 ideas about what to do but
nothing arranged - 288 9 4 b &6
Slangnduigsagmadudsms

@ No plans when | arrived and little
information about what is available - S...

@ Previous resident of BTB. Had no
activities planned but knew what my o...

Not so surprisingly, most respondents looked online for information
about Battambang's activities. Another high percentage relied on
word of mouth and social media. Customer satisfaction and having a
good visibility online will equally be important for the success of the
project.

4. How did you find out about activities in Battambang, either before you arrived or while you
were here? (Please tick up to 3 of the most common sources of information) - iﬁﬁiﬁg nHA
wRgMmnsicsdun geinugnuneoysgRinugsisiSisimwidluam (yy
Ratuogasissuannamsgisiuns)

44 responses

Online (TripAdvisor, travel blogs) | 32 (727%)
Word of mouth (other tourists, friends) —zs (59.1%)
Social media (instagram, facebook) _15 (34.1%)

Tour operators (tour agencies, bike rentals) 3(6.8%)
Tuk tuk drivers Lg (20.5%)

Hotels and guest houses |—_—— 15 (26 4%)
Guide book |1 (23%)

Lonely planet g 1 2.3%)
Magazines ::1 (2.3%)

) 10 20 30 40
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4. ACTIVITIES

A door open for new activities

Most of the respondents seem to be mainly ok with the amount of
activities available in Battambang. Though, as the majority was not
fully happy, we believe that adding a new activity might not
overload the existing offerings.

5. Are you happy with the amount of activities available or have you been looking for more

things to do in Battambang? (Please choose a number on this scale) - IS ERUYNWSH SR
sgsungmnisnmeysgasnaisiyningizupndviguic)sisiiegomadoun?
(yuiRaiimiveigiumignignis:)

44 responses

20

17 (38.6%)

L 15 (34.1%)

8(18.2%)

FYCRED)

The main activities undertaken by the survey's respondents were
visiting the usual tourist activities (Bamboo Train, Bat Caves), as
well as walking around the town and taking a tuk tuk tour in the
countryside.

6. What activities have you done, or are you planning to do WHILE IN BATTAMBANG? (Please
tick any you have done already, or that you plan to do) - iﬁh!ﬁiéﬁ‘l ﬂéfﬁ (LE= ol S’béuﬁﬁ
ipasSniGisiinuizuisigasSpnossun? (yugudndisugrosigsiioyisn
YRS R NGE)

44 responses

Organized bike ride in the countryside (ie Soksabike) 17 (38.6%)
Tuk tuk tours in the countryside

Visit usual attractions (bat cave, bamboo train)
Walk around town

Circus

Shopping, markets

Restaurants, bars and cafes

Art galleries 15 (34.1%)

Temples

Boat trip

Cooking class

Bike rental and tour without guide

)
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6. INTEREST IN NEW ACTIVITIES

High interest in discovering the local culture and local projects

On the graph below, we can see that participants would have been or are
interested in seeing more countryside, discovering the local culture but
also local challenges and projects. A very positive result for us! 26
people would also consider volunteering in an NGO while being in
Battambang. People are willing to help out which represents a good
opportunity for us to catch them.

7. Please tick any of the following you might have been interested in doing while in
Battambang? - S BERAIgRRMuMMywisugRUinumoUmigaicHi§inm
isliegomsdun?

N Yes NN No
40

20

Seemg more countryside / visiting villages - 5. . Learning more about local projects and challenges - Tgss3tis.
Discovering more about the local culture (food, language)-... Volunteering in an NGO - =1i...

We can definitely confirm this trend by looking at the results below. 40%
of respondents would be interested in visiting a local NGO and learn
more about what they are doing. Opening an activity at CFl would enable
us to respond to this demand.

9. Would you be interested in visiting local NGOs and learn more about what they are doing?
(Please choose a number on this scale) - IB R EHIUMIGAGAISHiSUHYMRIigS N
BRASRinRwoUIguHAS MRS NMISIRIUIS? (YuiRutuiueisiubmigs
igais:)

44 responses

20

18 (40.9%)

10 12E63%) 11 (25%)

1(2.3%)

1 2 3
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6. THE WORKSHOP

A positive and encouraging feedback

After clearly identifying an interest in helping local NGOs, we
wanted to know if our first idea of launching a workshop was
something travellers would consider doing. Out of 44 respondents,
36 would be interested in participating in such a workshop.

11. We would like to propose a half day workshop where participants would have to put
themselves in the shoes of a Cambodian girl and work in groups on different topics /
challenges we are dealing with at CFl. Would you be interested in participating in such a
workshop? - MNP S mMMIEINURN S ISR UERGUURIMNSZS G
SOMSINIUASIEREAEN WS MINREIGUMSUSIERY / UIMUALY T8niba
ANHINENWIS] CFl 418 g R OUHIEAMNG IS HMaMiuUis:is?

44 responses

@ Yes-tas/ o
@® No-is

It was also important for us to identify the topics people would like
to learn more about. As we can see, the three main topics are girls’
education, tradition VS modern society and job opportunities for
girls.

12. If yes, which topics would you be interested in? (Please choose up to 3 answers) -
wasid wopny iISgamumigalibiumesvusywam? (yuiSaiiuci§wsgs §)

35 responses

Girls' education in Cambodia -
=HGE

31(88.6%)

Gender inequality - Tasts
mnisd

Traditions VS Modern society -
LIS FE LT

Trafficking and prostitution -

RIS
40
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6. THE WORKSHOP

Cross analysis with staff survey

As we've seen before, travellers would be interested in participating in
an educational workshop. Yet, at CFI, staff's well being comes before
anything else. We therefore wanted to make sure that our staff was also
excited about this project. We created a survey to gather their opinions
and concerns. We can see below that our staff are also keen about this
idea..

7. NUUGYS ASHAUNMIREIUIESISA Smanun IBugRGguiu s waSgIuae
MEGN SHIUN IHRERE N NWiS MRy GUm SUSINNE 180 CFl Anaim:
{fnti3v - For now, the first idea would be to create a workshop where participants would have
to put themselves in the shoes of a Cambodian girl, and work in teams on different topics
CFl is dealing with. How do you feel about this idea?

26 responses

20

17 (65.4%)

5(19.2%)

5

0

1 2 3

Concerning the potential topics, our staff would like us to cover in
priority gender inequality, girls’" education and employment
opportunities. With a similar interest as travellers, our topics will reflect
our work at CFl and try to answer visitors' questions.

8. ISUMBUSHIRUEAGCHIMWILHNMISIHL1R? (PEiSHiTuGISW IMWOSE) -
What topics would you like us to cover? (Please choose up to 4 answers)

26 responses

msusfw.lmngﬂ B Wsa -
Genderi...

MiHGHEHES - Girls' education
£ RIS SINUIGHIN -
Employment...

20 (76.9%)

#ififiun 54 g0 - Domestic|

&35 LGBT - LGBT rights
st S8 MILImmysS -
Accesst ..
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1. STAFF FEEDBACK

CFl and ethical tourism

After clearing up the fact that this project would attract visitors, it
was important for us to make sure that our staff would feel
comfortable with this idea. First of all, it is important to say that our
staff liked the idea of CFl being involved in ethical tourism.

1. i8gRnMEHiciENASS iU CFl BRMIGHIY 53 SRR USUnSicacniygie?
- Do you like the idea of CFI being involved in ethical tourism? (see definition above)

26 responses

15

13 (50%)

10 (38.5%)

0(?%) 0«1’%) 3(11.5%)

The majority would feel comfortable with visitors coming to CFI
which is also a positive result.

2. B gHE smiigaﬁhgamjmts ishinuesin)f s™UNisi CFl 2 - Would you be
comfortable with visitors coming to CFI?

26 responses

10.0

10 (38.5%)

9 (34.6%)
75

6 (23.1%
50 ( )

25

1(3.8%
0.0 (3.8%)

MAY 2020
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1. STAFF FEEDBACK

Happy about interaction but less about distraction

Yet, even if most of our staff feel comfortable with having visitors
coming to CFI, less feel comfortable with having people visiting their
office. As a result, we are planning to open discussions with the team in
order to understand if it is a matter of privacy, potential disruption or
something else that concerns them.

3. if gRmeMIYA g SR UISIFIIN W SUYS AU R IR M TEUNMGWILEH? - Would you
be comfortable with people visiting your office?

26 responses

10.0

10 (38.5%)

9 (34.6%)
75

50

4 (15.4%)

25 3 (11.5%)

0.0

Because funnily enough, all our staff would be happy to speak with
visitors.

4. 1S ERWLU BRAISUNWMEWMIHIS? - Would you accept to chat with them?

26 responses

® s -Yes
® S=ihu-No
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1. STAFF FEEDBACK

Advantages and disadvantages

We have also wanted to know what benefits it would have to
welcome visitors at CFl. According to our staff it would increase our
visibility, enable us to share our work with others and give us the
opportunity to learn more about different points of views.

5. imwimRishlmiusS giuayg s pisniSSmomuinss §g: isumsys
HRIUNIS CFI? ((yuiSaiiusi§wiywa iy s) - According to you, what would be the
benefits of having visitors at CFI? (Please choose up to 4 answers)

26 responses

GEIPIFUREARRW UFl -
Supportin....

Gt anas CFl maisySe
- Makin...

davigusi 88s8usags:
LR

sutinsgs misgigsmad
ISRIGIRN. .

niFsyrESiuss CFI -
Diversifying CF...
FUTHOEN I ESCF] N s
mEisnNe

15 (57.7%)
-15 (57.7%)
19 (73.1%)

18 (69.2%)
12 (46.2%)
12 (46.2%)

0 5 10 15 20

On the other hand, our staff strongly fear that it could be too time
consuming, could harm our beneficiaries or could be difficult
because of the language barrier. Once again we are planning to open
a discussion with the team to find out more about those concerns
and think of solutions to minimize or avoid them.

6. WNHFMEASHIUNEH IHEHAARRGIFG R IRuMGH sanfugy iIsumsyRusius
151 CFI? ( iR asifasil g 80 (8) - According to you, what do you think could be the
disadvantages of having visitors at CFI? (Please choose up to 4 answers)
26 responses
FBMAHEE - Could be
disruptive

moi§unmmesmidamesin

a0 - Could be.... 18 (69.2%)

moifsnwgsmasngaids
SRR -

SURHEWMEAN - Language
barrier|

OSSN S R OB HE -
Could ...

0 5 10 15 20

376



STEP 2

14

// MAY 2020

CONCLUSION AND NEXT
STEPS

POSITIONING AND TARGETING

After gathering these pieces of information and
identifying a clear interest from potential visitors in
helping local NGOs and participating in an educational
workshop, we will pursue this idea and start the
planning and designing.

From the workshop components, to the targeting,
positioning, distribution, pricing and promotion, we will
start putting all the pieces together to respond
appropriately to the travellers' needs and market trends.

As mentioned in the report, we are also going to open
discussions with our team in order to have a deeper
understanding of the survey's results. We also plan on
preparing and delivering a cultural communication
training in the next few weeks to raise awareness
around cultural differences and potential
misunderstandings.

Concerning the workshop, we have attributed one topic
to each team at CFl in order to discuss potential
scenarios and create an activity as realistic as possible.

children’s
Future
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ABOUT THE STEP 3-
MARKETING MIX

For the third step of this project, it was important to
have an overview of the product, target and
segmentation, distribution and pricing strategies in
similar settings. This document will help wus to
understand the core elements of the workshop; its
objectives, positioning and expected outcomes by using
the marketing mix.

The marketing mix refers to the set of actions, or
tactics, that a company uses to promote its product in
the market.

COMPONENTS

The 4Ps make up a typical marketing mix - Price,
Product, Promotion and Place. However, nowadays, the
marketing mix increasingly includes several other Ps
like Packaging, Positioning, People and even Politics as
vital mix elements. The Ps that we decided to focus on
are:

1. Product: characteristics and benefits
2. People: segmentation and targeting
3. Place: distribution and points of sales
4. Pricing: pricing factors and strategies

The aim is to propose the right service, for the right
people, at the right price and the right time.
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1.PRODUCT
AN EDUCATIONAL INTERACTIVE WORKSHOP

"You are here for a limited time but want to help a local NGO?
You want to have a better understanding of the local culture but have
been hindered by the language barrier?

JOIN US AT CFI FOR AN INTERACTIVE EXPERIENCE"

What is it?

"Who runs the world?" is a half-day educational workshop where
participants have to put themselves in Bopha's shoes, a Cambodian
girl living in Ek Phnom. After learning more about Bopha's family and
situation, participants will be divided in two groups. They will have to
react to different scenarios and choose the option that seems the best
for her family and herself. Inspired by the game The Labyrinth,
participants will then know how many steps they can take in the maze
to reach their final goal. They will be helped along the way by CFI, a
local NGO supporting girls like Bopha.

What people will experience

Participants will learn about the challenges of growing up as a girl in
rural Cambodia. Moving through topics Llike gender inequality,
education, marriage, trafficking and prostitution, to illegal migration;
the topics covered reflect real situations dealt with at CFl. Participants

will also discover local snacks made and purchased in Battambang and
Ek Phnom.

What they'll take back

e A deeper understanding of life in rural Cambodia

e An opportunity to interact with CFl's team and learn more about our
work and how to best support us

e Tips and advice to help the community in a safe way while
travelling with a limited time

How they'll contribute

By supporting our beneficiaries financially with this activity

By sharing their experience with other people to raise awareness
By contributing to more responsible and ethical travelling practices
By becoming donors or fundraisers in their home country
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1.PRODUCT
CHARACTERISTICS AND BENEFITS

1) Core - This is the first level to be defined and explored. What is
the main or core benefit that our service offers to our consumers? In
the case of a camera, they are able to capture memories forever
through the purchase of a product
For the workshop, the core benefit is to propose an alternative to
short term volunteering. The aim is to give travellers the
opportunity to help local NGOs without participating in
potentially harmful volunteering activities.

2) Actual - Here, any additional benefits are added on to
differentiate the product and highlight its Unique Selling
Proposition. In the previous example, all cameras offer the same
core benefit. But any additional features or strong branding can offer
a better product.
The actual benefit of the workshop is that it has an educational
approach when compared to normal short term volunteering
activities such as teaching English or helping out in an
orphanage. Participants will not only help out by taking part in
the workshop, they will also learn more about how local NGOs
work, what challenges they face and which solutions they provide.
It is about having a deeper understanding of the local culture that
an afternoon at an orphanage or school won’t be able to give. And
doing so in a way that causes no harm to the participants.

3) Augmented - Finally, there needs to be an assessment of what

further benefits can be offered to the customer to ensure a loyal

purchasing customer or in our case, engage with long term donors.
The augmented benefits of this activity should be multiple. First,
it will help raise awareness of the harms of voluntourism and
short term volunteering activities. We hope that we will be able
to contribute to safer tourism practice by giving people an
understanding of the local situation and ways for them to help in
an appropriate way. We strongly believe that participants can
become advocates and share their knowledge once they will go
home. We might not be able to completely prevent people from
volunteering on a short term basis, but we'll be able to
participate in a new form of social impact activities. Thus,
creating long term advocates and, if possible, develop long term
donors.
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2.PEOPLE
SEGMENTATION AND TARGETING

The first and most important thing to take in account for the
segmentation and the targeting strategy of a project, is to
understand customer needs in order to meet them. Without having
an overview of what people would be interested in, we won’t be able
to provide the right customer experience. This is why we undertook
quantitative and qualitative research by inviting people to complete
a survey. The results helped us to understand what people were
looking for while visiting Battambang, but also to have an overview
of people’s profile, age, CSP (socio-professional category), and
length of stay. (see report STEP 2 - QUANTITATIVE RESEARCH)

MAIN TARGETS

1) TO GROUPS

Even if Battambang tends to attract more individual travelers than
groups, partnering with a tour operator Llike Intrepid or G
Adventures, would allow us to have a more steady flow of people.
Intrepid and G Adventures promote small groups adventure tours
with a big focus on local experiences. Social impact activities are
integrated or can be added in their itineraries. Their customers
already have this interest and understanding of how their travel
impacts the country they are visiting and are looking for local
experiences that do no harm. As compared to other tour providers
like TUI, they do not attract the typical mainstream traveler but
people willing to travel differently.

2) INDIVIDUALS

According to the survey results, Battambang attracts mainly
individual travelers as 26 of the 44 respondents were either solo
travelers or couples. 50 % of them are in Battambang for a short
period of time (from 1 to 3 nights). Those travellers are also the
ones that are most likely to look for short term volunteering
activities. In fact, Battambang tends to attract travelers that have
already visited Cambodia before or who are looking for more local
experiences.

MAY 2020
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2.PEOPLE
SEGMENTATION AND TARGETING

Advantages and disadvantages of the targeted segments

1) TO GROUPS

Advantages

e Steady flow of travelers + number of participants

e More predictable

o Easier to interact with a group that already know each other (and
supposingly like minded people if partnering with Intrepid or G
Adventures)

e Less logistics

e Lower marketing budget

e Benefit from a TO experience and help

Disadvantages

e Less control

e More mainstream travellers (content should be adapted to the
public)

e Less personal

e |If part of social impact tour, might be difficult to engage donors

e Might feel like a zoo

2) INDIVIDUALS

Advantages

e More personal

e More likely to become donors
e Less mainstream travellers

Disadvantages

e Less predictable

¢ Number of participants (could we maintain the workshop if we
only have 5 participants, or less, signed in?)

e More logistics
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3.PLAGE
DISTRIBUTION AND POINTS OF SALE

SELECTIVE DISTRIBUTION

The distribution and points of sale refer to the places where we would like
to market our service. As we have decided to target two different segments;
TO groups and individuals, we will have to think of a distribution strategy
best suited for each of them. For our workshop, a selective distribution
remains the best positioning strategy. A selective distribution method will
allow a small number of chosen tour providers and travel agencies to
distribute our service. By having this personal selection, we will be able to
collaborate with like minded organizations, sharing the same objectives and
philosophy.

INDIRECT AND DIRECT DISTRIBUTION

1) INDIRECT DISTRIBUTION

An indirect distribution involves distributing our product by the use of an
intermediary for example TO, TA...

This would be the type of distribution we would have for TO groups if we
decide to partner with a tour operator such as Intrepid or G Adventures. It
can also be the case for our individual target, if we decide to sell our
activity through a local tour provider such as First Cycling Tour.

The main advantages of this of distribution are the reduced costs of
advertising, reduced logistics, the ability of reaching more customers and
being associated with others brands. On the other side, an indirect
distribution also means less control over the product and a poor knowledge
of customer needs.

2) DIRECT DISTRIBUTION

A direct distribution involves distributing directly to consumers without
using intermediaries (either by having a reservation platform on our website
or by having an email address to book the activity directly with us). This is
the second type of distribution we could have for individual travelers. It
would give us a higher control, avoid commissions and have a better
understanding of consumers needs. Yet, this type of distribution is more
expensive mostly due to a higher marketing budget, relies on more logistics
and can suffer from a lack of visibility.
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DISTRIBUTION AND POINTS OF SALE

INDIRECT DISTRIBUTION OPTIONS

INTREPID AND URBAN ADVENTURE

Intreprid is a tour operator specializing in sustainable small group travels offering more than
2700 trips on every continent and through four tour operator brands: Intrepid, Peregrine,
Urban Adventure and Peak.

They are committed to giving back to the people and places they visit and empower
travellers to do the same. In 2002, Intrepid decided to launch the Intrepid foundation. This
foundation supports local organisations across the world to improve the livelihoods of
vulnerable individuals and communities through sustainable travel experiences.

They are already working with Friends International, Rehash Trash and All Ears in Cambodia.

The Intrepid Foundatioﬂ

Urban.Adventures Peregrine ’,

We're committed to r‘:.;/ing a purpose beyond

Run by passionate locals in more than 170 cities
agaund the globe, Urban Adventures showcase
both the world famous snf; and local hotspots
that make a place tick. From home-cooking
clas{es to history lessons, or cycling excursions
to social enterprises, Urban Adventures were
created to give travellers a taste of what an
Intrepid small group adventure feels like and
can be as short as a couple &f hours, or as long
as a whele day.

H

3

We specialise in providing premium adventures
with'a genuine focus on n’nmfrs ive local
#_periences. Hand-picked acCcommodation,
private transport, loca guides, a more relaxed
pace - Peregrine is for travellers who enjoy
travelling in small groups to savour E‘Zery step
cfitheir journey. With more than 300 different
itineraries in over 80 coyntries around the
globe, when it comes to'selecting your perfect
premium adventuge, the world is your oyster.

ofit: supporting the economies and people of
3:9 communities we visit, reducing our global
footprint by carbon-offsetting our trips, dnd
respecting local customs and culture.
Responsible travel is a big reason we do the
things we do. It's why, way back in 2002, we set
up The Intrepid Foundation. Its purpose was
pretty simple: to emgpower travellers to m]‘ie a
difference and to he‘lp communities in the’
places we visit. We caser 100% of the
administration costs and for every $: § traveller
doriates we double it.
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3.PLACE

@M DISTRIBUTION AND POINTS OF SALE

INDIRECT DISTRIBUTION OPTIONS

INTREPID AND URBAN ADVENTURE

Urban Adventure, one of Intrepid’'s Partners, has launched its "INFOCUS TOURS" and SOCIAL
IMPACT TOURS. These tours are run in partnership with non-profit organisations and support
responsible tourism and sustainable development.

Those tours enable participants to travel in a way that helps local communities by
experiencing activities initiated and run by local NGOs and social enterprises.

In Focus: Bangalore Solar Slum Tour- g Lonely Planet Experien bes Private Nairobi In
India - Bangalore o . Focus Tour:fA Day with the Maasai

- Nairobi ]
A X From EUR 43.33 e - Moot % B
From EUR 129.07

Ggt the total Maacgi private experience
while supporting o yocal non-profit dedicated

Geta beHin-the-scenes glﬂ’hpse of Pollinate
Energy. a social enterprise that's lighting upy 1 to alleviating poverty. Head beyond Nairobi
£

lives in the s.I_L.ms of India. Learn how ... tothe ... i

© X
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3.PLACE
DISTRIBUTION AND POINTS OF SALE

G Adventures |, ccct piSTRIBUTION OPTIONS

G ADVENTURES

G Adventures is also a tour operator offering small groups tours with a focus on local
experiences.

G Adventures' founder established in 2003 the Planeterra foundation. For each destination, G
Adventures has introduced its “G for GOOD” section where they propose their Planeterra
foundation activities with social enterprises and NGOs. Ranging from community
guesthouses, to youth-led walking tours in New Delhi, Women on Wheels (airport pickup by
women drivers in India) or cooking classes.

G FOR GOOD

Sthree Craft Shop & Cafée

Local Meal & Handicraft Demonstration - Kandy, Sri Lanka

Sthree Craft Shop and Café is a social enterprise created in partnership with
Planeterra and The Women's Development Centre which supports training
and work opportunities for local women and disabled youth. Indulge in a
traditional lunch and a handicraft-making demonstration from a female
entrepreneur from the shop's training program. Leam about the program
while enjoying a taste of homemade rice and curry.

Amba Estate

Community Guesthouse & Organic Farm - Banderawela, Sri Lanka

G FOR GOOD

Moshi Mamas
Spa & M fts C iy

Tucked into the hills of Ella Rock, Amba Estate is an organic tea plantation
that provides the local community with meaningful employment

+ Moshi,

In Tanzara. an overwhelming amount of girls grow up without an education.

opportunities and fair wages. During your two-night stay at Amba Estate,
learn about traditional hand-rolling techniques used in tea production
along with preparing (and eating) delicious local food.

The Give a Heart to Afnca school provides free classes to adult women. and
offers graduates a stable place from which to launch thesr own businesses.
One of these businesses is the Moshi Mamas. a spa and co-operatve created
with help from a kickstarter grant from Planeterra. Travellers can recewve
past-Kiimanjaro trek massages through Moshs Mamas from women traned in
massage therapy. or shop for locally made crafts designed at the co-operative.
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4 .PRICING
PRODUCT VALUE AND PRICING STRATEGIES

In order to propose the best price for our activity, different pricing
factors have to be taken into account:

1) Company's objective

Running this activity and getting involved in ethical tourism is mostly
to propose a safe alternative for people to help out locally. As
compared to other tourism experiences, the main objective is not to
make profit, but to contribute to safer tourism practices through
education. As one of the objectives of CFl is also to reduce dependency,
this project will diversify CFl's funds and create an added value without
taking over or replacing any other income stream.

2) The fixed and variable costs
Fixed costs

o Staff salary

e Advertising costs

e Video support

e Maze board game.

Variable costs

e Commissions

* QOperational expenses
* Taxes

3) "Competition” and Partners

Social impact tours and social enterprises are slowly emerging around
South East Asia. From cooking classes to educational centers, the
options are multiple and requested by travellers. A market study will
help us to identify the different projects available and determine our
position on the market. Rather than considering other NGOs and social
enterprises as competitors, we believe that we should be
complementary and align ourselves to avoid unnecessary competition.

4) Targeted groups and willingness to pay

While speaking with staff from Urban Adventure, she clearly mentioned
the fact that people participating in their tours were middle class
travellers, mostly with a good income and willing to pay more to have
local experiences and give a percentage back to charity. Urban
Adventure mostly relies on loyal customers, who have travelled
repeatedly with them and are aligned with their vision.
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4 PRICING
PRICING STRATEGIES

1. Penetration pricing - setting a lower price to increase
sales and market share. Once the market share has been
captured the organization may increase the price.

2. Premium pricing - setting a high price to reflect the
exclusiveness of the product

3. Competition pricing - setting a price in comparison with
competitors (Lower, same or higher)

4. Skimming pricing - setting an initial high price and then
slowly lowering the price to make the product available to
a wider market.

5. Psychological pricing - for example 11,99 instead of 12

6. Optional pricing - selling optional extras along with the
product to maximise turnover

7. Donation - the organization gives an estimated price of
donation but people can pay what they want.

The pricing strategy that would be the most suitable for this
project would be the competition pricing by aligning our prices
to the ones of existing activities.

It could also be interesting to start the project with a donation
strategy in order to assess how much people would be willing to
pay. As it ensures when international travellers will be able to
attend, starting with a donation approach would be the best way
to go for the first sessions. It will ensure we get people to
attend - so we can gather real time feedback on our product and
future pricing.
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CONCLUSION AND NEXT
STEPS

MARKET STUDY

This marketing mix enables us to have an overview of
the activity's characteristics, the market we would like
to target, the distribution options and existing pricing
strategies.

In order to continue the project, we now have to
clearly position ourselves to make appropriate
decisions. To have an accurate positioning strategy,
we will pursue our work with a detailed market study
by comparing existing social impact activities around
South East Asia. From their prices, target markets,
distribution channels, to marketing strategies, every
detail will be analysed.

With this market study, we will have the right tools
and information to position ourselves on the market
without creating unnecessary competition between
NGOs and social enterprises. Our aim is to propose a
complementary activity, aligned with already existing
projects.

children’s
Future
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EXTERNAL USE JUNE 2020

ABOUT STEP 4 -
MARKET STUDY

For the fourth step of this project, it was important to
have an overview of the existing activities and social
enterprises in Southeast Asia. This document will help us
to understand tourism trends, the type of activities
popular in different destinations and where these
activities stand as regards to their price and targeted
market.

It was necessary to conduct this market study to
determine the best positioning for our activity.

COUNTRIES STUDIED

Asia has a lot of famous destinations, further or closer to
Cambodia. As part of this market study, we've decided to
focus on Cambodia's neighbouring countries. As noticed
in several travel brochures and tour operators’ websites,
Cambodia tours are likely to be joined with those
destinations. That is why we are going to have a closer
look to:

1. Thailand, the first destination for elephant tourism

2. Laos starting to grow as an ecotourism destination

3. Vietnam, where agritourism activities contribute to
responsible tourism practices

4. Cambodia, trying to work against its orphanage
voluntourism

The aim is to have a better understanding of the market
and enter it without adding up or overlaying existing
offers.
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1.THAILAND
THE LAND OF SMILE

Tourism trend

Tourism is an economic contributor to the Kingdom of Thailand. More than 39
million tourists visited the Kingdom in 2019 and it is estimated to reach 79
million in 2030 according to Thailand’s Ministry of Tourism and Foreign
Affairs. Tourists mainly come from China, Malaysia, and India. However,
Thailand also attracts a large number of Russian and American travelers who
are respectively ranked at the 7th and 8th position.

Social enterprises (SE)

Thailand has always endorsed the concept of SE, and with support from civil
society and private sector, policies and relevant laws have been developed
since 2010 when the Thai Social Enterprise Office (TSEO) was set up to
promote social enterprises and develop a network.

The Thai Cabinet approved a new draft bill to encourage businesses to conduct
more activities for the benefit of society, which will help develop communities
and ease environmental problems.

In Thailand, there are around 300 social enterprises and the government
expects another 10,000 [1] to be created in the next decade. The country's
modern social-enterprise movement can be traced back to 1974, when the
Cabbages and Condoms restaurant was set up [1].

However, a founder of a number of impact-driven initiatives and social
enterprises in Thailandd says: “In Thailand, not many people understand the
concept of a social enterprise. Some people would ask “Why is this company
trying to do good for society?”[2]

Today, a younger generation is developing new products and services for
social impact. HiveSters and LocalALike.com, for instance, support innovative
community based sustainable tourism. The HiveSters team works with local
communities and social enterprises in its incubation program to create and
promote activities that can bring more income to the local population, protect
the environment and preserve what the founders call Thailand’s disappearing
cultural heritage. Amongst the most popular social enterprises in Thailand, are
training restaurants such as the Cabbage and Condoms restaurants. Or, others
like Courageous Restaurant which also proposes cooking workshops.

[1] Cabbages & Condoms (C&C) was established on the backbone of an NGO called Population and Community
Development Association (PDA)

[2]These Five initiatives are paving the way for impact entrepreneurship in Bangkok, Nov 2019, retrieved from
https://startupguide.com/these-five-initiatives-are-paving-the-way-for-impact-entrepreneurship-in-bangkok
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1.THAILAND
ELEPHANT TOURISM

More than half of Thailand’s 7,000 elephants live in captivity [3]. It’s been that
way since 1989, when the country suspended almost all of the commercial
logging that had employed them for generations. Jobless elephants, often with
their keepers, ended up on the streets, wandering across farmlands or taking
shelter in dangerous spots like highway underpasses.

Today almost all of the captive animals work to entertain tourists, often in
remote clearings, for small-scale operations with no more than 15 elephants,
similar to roadside farms in the U.S. that have emerged as tourist destinations.
Sometimes visitors simply wander among and feed the elephants. But many of
the so-called elephant camps let visitors bath and ride them. And larger, more
touristy sites present displays that range from a few circus-style tricks to
Vegas-like pageants with costumes, scripted narratives and light shows.

New understanding about how to handle Asian elephants, a global craving for
ethical and sustainable travel, pressure from the rest of the world’'s travel
industry and the glare of negative publicity have driven improvement in the
lives of Thailand’s elephants. Responsible travel activities including the
preservation of elephants are now booming in Thailand, making it one of the
first destination for such activities.

Save Elephant Foundation is a Thai non-profit organization dedicated to
providing care and assistance to Thailand’s captive elephant population
through a multifaceted approach involving local community outreach, rescue
and rehabilitation programs, and educational ecotourism operations. One of
the sanctuaries part of the Save Elephant Foundation is located on is the
Elephant Nature Park located in the North of the country.

e Elephant Nature Park is one of the best-known elephant conservation
projects in Thailand. The centre was founded in 1995 and is located near
Chiang Mai, in North-Thailand. More than 35 elephants live there freely,
and many of them have been saved from torturous camps that exploit
elephants for tourism or logging purposes. The centre is also home to dogs,
cats, and other rescued animals. There are a few different ways to visit
Elephant Nature Park, with both single day or overnight stays available.
Amongst the activities proposed, visitors can watch them bath in the river,
help at feeding time and stay a night to spend more time with the animals.
Longer volunteer placements are also available.

[3] In Thailand you can ride an elephant, but should you? June 2019, Retrieved from
https://www.nytimes.com/2019/06/19/travel/thailand-elephant-tourism-humane.html
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WHERE ANCIENT AND MODERN WORLDS COLLIDE

Tourism trend

Tourism is one of the most important sectors in Cambodia's economy. In
2018, Cambodia welcomed over 6 million tourists mostly coming from
neighbouring countries such as China, Vietnam, Laos and Thailand. But also,
a high percentage traveling from the United States and France. Within a
year, the tourism sector has increased its number of arrivals by 10,7 %.

Every year, more than 2 million tourists visit Angkor Wat in Siem Reap, the
first tourism attraction in Cambodia. Since the 1990s, Angkor Wat has
become a major tourist destination. In 1993, there were only 7,650 visitors
to the site, by 2004, government figures show that 561,000 foreign visitors
had arrived in Siem Reap province that year, approximately 50% of all
foreign tourists in Cambodia. The number reached over a million in 2007 and
2.6 million by 2018. Amongst the major tourism attractions are also the
floating villages in Tonle Sap, the unspoilt and preserved islands of Koh
Rong and Koh Rong Samloen, as well as the province of Kampot.

Social enterprises

Cambodia is home to a wide range of social enterprises. However, social
enterprises are not legally recognised in Cambodia. An entity can be
registered either as a company or as an NGO but, there is no legal definition
for a social enterprise yet. The law stipulates that “charitable activities and
charity-linked activities are tax-exempt”. In theory, an NGO can have
commercial activities without paying taxes provided that these activities are
directly linked with its mission (such as a restaurant focusing on Food &
Beverage vocational training might be granted a tax-exempt status). The
closer the activity is to the core mission of the NGO, the more likely it is to
be tax-exempt.

Instead, social entrepreneurs have to decide whether to operate their
enterprises as a company or as an NGO.

Nevertheless, a website dedicated to social enterprises in Cambodia has
been created, enabling travelers to locate social enterprises all over the
country and get to know them. https://socialenterprisecambodia.org/

JUNE 2020
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ORPHANAGE TOURISM

Orphanage tourism is one of the most popular among volunteer travelers
coming to Cambodia. According to a UNICEF report, three out of four
Cambodian orphans in orphanages, have one or both living parents [4]. The
volunteer tourism market is part of a system that is unfortunately fueling this
separation of children and their parents, to respond to a growing tourism
demand. This is why over 80% of children living in orphanages have at least
one living parent, with poverty being the main underlying reason children are
placed in care. Other common reasons include, disability, access to education,
abandonment, and discrimination. Children with disabilities are at high risk of
being abandoned and placed in orphanages. This is often due to stigma or
because families do not have access to the social, health and educational
services they need to support their children. Children with disabilities are also
more likely to experience violence or abuse in orphanages[5].

In recent years, Cambodia has become the first destination for orphanage
voluntourism and most of the orphanages that house these kids are funded
through overseas donations. Tourists are actively encouraged to donate "for
the children's sake", or even asked to volunteer as short-term caregivers in
these orphanages.

However, it is important to note that Cambodia is trying to slowly shift to a
new model with NGOs working together to make Cambodia a ChildSafe
country. Awareness campaigns, the ChildSafe Movement initiated by Friends
International, NGO workshops and educational centers have started to flourish
to contribute to safer tourism practices. A few examples are:

e A Mile in Serey’s Shoes, an interactive educational activity opened to
everyone and initiated by the NGO Free To Shine. Suggested donation of
$55USD

* Rok Kern, educational center providing lessons and trainings to groups and
(and individual via online lessons) around several topics such as
voluntourism, initiated by Children in Families

* ConCERT, child protection workshop and visitors’ center to help visitors see
the bigger picture and find appropriate ways for them to help. 8%

e The ChildSafe Movement with their ChildSafe Traveler initiatives. Targets
international tourists, expats but also locals.

[4] UNICEF, Cambodia's orphans, not  really  orphans, retrieved  from
https://www.dw.com/en/unicef-cambodias-orphans-not-really-orphans/a-6481673

[5] Mulheir. (2012.) Deinstitutionalisation. A human rights priority for children with
disabilities. The Equal Rights Review.Vol. 9. 2012. Retrieved  from.

http://www.equalrightstrust.org/ertdocumentbank/err9 _mulheir.pdf.
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3.LAOS
UNSPOILT NATURE AND UNIQUE WILDLIFE

Tourism trend

Laos has become a popular tourism destination in Southeast Asia. Last year
it recorded 4.18 million foreign visitor arrivals, an increase of 8.2 per cent
compared to 2017, according to the Tourism Development Department,
Ministry of Information, Culture and Tourism.

The number of total visitors from Asia-Pacific region increased by 8.4 % to
3.94 million, and that from Europe rose by 3 % to over 165,000.

Ecotourism and cultural preservation

“Laos will become a world renowned destination specializing in all forms of
sustainable tourism that, through partnership and cooperation, will benefit
natural and cultural heritage conservation, local socio-economic
development, and spread knowledge of Laos' uniqueness around the
world."[6]

Laos has a low population density, diverse ethnic lifestyles and traditions
and perhaps the richest, most extensive network of ecosystems on the
Indochina Peninsula. More than 800 species of birds and 100-plus large
mammals have been identified with new species being discovered every year.
Some of the better-known species are tigers, clouded leopards, douc langur,
gibbons, the Irrawaddy dolphin, hornbills, peafowls, ibis, crested Argus and
silver pheasants.

In place to protect and conserve these irreplaceable resources is a network
of 20 National Protected Areas (NPA), often cited as one of the best designed
Protected Area Systems in the world.

In addition to the country's vast protected forests and aquatic resources,
Laos has two UNESCO World Heritage Sites - the ancient city of Luang
Prabang and the pre-Angkorian Vat Phou temple complex. There is also the
mysterious Plain of Jars, a soon to be nominated World Heritage Site that is
of significant archaeological, historical and natural value. Eager to position
Laos as a premier ecotourism destination, the Lao National Tourism
Administration, related government agencies and the private sector are
working hard to realize the ambitious vision put forth in the country's
National Ecotourism Strategy and Action Plan[7].

[6] Ecotourism Laos, GMS Sustainable Tourism Development Project in Lao PDR
retrieved from http://www.ecotourismlaos.com/index.php/lao-ecotourism
[7]1Available on_http://extwprlegs1.fao.org/docs/pdf/lac163645.pdf

JUNE 2020
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3.LAODS
ECOTOURISM AND CULTURAL PRESERVATION

Ecotourism in the Nam Et-Phou Louey National Protected Area (NEPL NPA) is
supported by the NGO Wildlife Conservation Society and has been designed to
create positive impacts by encouraging local people to protect endangered
wildlife such as tigers and their prey. The economic benefits to local
communities from ecotourism activities in NEPL NPA are directly linked to the
continued existence of wildlife as each reported sighting of wildlife by
tourists results in a financial reward for the local guides (all former hunters
and fisherman) and other villagers involved in the ecotourism project.

Social enterprises and NGOs working to preserve Laos' culture are multiple.
The first and most famous one is Ock Pop Tok. Ock Pop Tok Is a social
enterprise located in Luang Prabang, and is one of the most important textiles
fabric, along with art, institutions in Laos and Southeast Asia. Ock Pop Tok has
two shops and the iconic Living Crafts Centre (LCC) situated along the banks of
the beautiful Mekong River. It was founded on the principles of fair trade and
sustainable business practices and the original concept was to bring people
together through textiles to exchange knowledge and ideas.

Ock Pop Tok gives weavers the ability to make weaving a sustainable source of
income for their families, and communities as much as possible. By opening a
venue where visitors can see and practice their craft they are able to educate
visitors about the cultural and artistic value of the textiles which in turn,
increases the economic value of the work.

Another major social impact experience is The Living Land Farm Experience
($35) just outside Luang Prabang. It is a unique way to experience traditional
culture, engage with the locals and understand everything about the rice
production in the country. This farm also offers employment opportunities to
people with little education, many of whom would otherwise struggle to find
work.

Visitors learn rice framing techniques steps-by-step and cooking methods, but
also get to experience how it is to plough a field with a water buffalo, chop
down rice with an old fashioned Sycle, and wade through muddy rice fields at
different stages of cultivation. It enables them to get a better understanding
of Laos' rural life and keeps local traditions and farmers safe.

There are also opportunities to learn other skills such as bamboo weaving, or
blacksmithing where you use fire from the ground, bellows, stones to sharpen
a blade and a water bucket to cool the metal down.
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4 VIETNAM
THE LAND OF BLUE DRAGON

Tourism trend

In 2019, Vietnam received 18 million international arrivals, up from 2.1
million in the year 2000. The Vietnam National Administration of Tourism is
following a long-term plan to diversify the tourism industry, which brings
foreign exchange into the country. Tourism is important in Vietnam. For
backpackers, culture and nature lovers, beach-lovers, military soldiers and
veterans, Vietnam has become a new tourist destination in Southeast Asia.
Local and international tour operators offer tours to ethnic minority groups,
walking and bicycle tours, photography tours, kayak trips and multi-country
trips in particular with neighboring Cambodia, Laos and Thailand. Vietnam
attracts mainly Chinese, South Korean and Russian tourists, followed closely
by Japanese and Americans.

Social enterprises in Vietnam

The term ‘social enterprise’ gained legal recognition in the country in
Vietnam only a few years ago. Before 2012, the term social enterprise
attracted little attention in Vietnam. It was not until 2014 that the term
social enterprise was officially recognised as a distinct type of organisation
in Vietnam’s Enterprise Law [8], thereby paving the way for a more
developed ecosystem of social enterprise support.

Nowadays, 19,000 social enterprises have been formed [8] and are working
in different fields of activities ranging from vocational training restaurants,
to social impact tours providers, or crafts and souvenirs shops selling local
handicrafts. In addition, the flourishing social enterprise platform
LocalAlike.com has set foot in Vietnam to propose several social impact
activities to visitors.

Local Alike works hand in hand with local people to promote ‘community-
based tourism' to provide travelers with authentic and meaningful travel
experiences. As a result, Vietnam is promoting its growing social impact
activities, with a focus on agritourism.

[8] Vietnam's vibrant social enterprise sector has more to give, April 2019, retrieved from
https://www.pioneerspost.com/news-views/20190409/vietnam-s-vibrant-social-enterprise-
sector-has-more-give
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AGRITOURISM

Agriculture is the sector that has the majority of social enterprises, accounting
for around 35% [9] of the total number of social enterprises located in
Vietnam. This is perhaps no surprise given that agriculture contributes a
quarter of the country’s GDP, employs over 70% of the population and 90% of
the poor living in rural areas, according to the Overseas Development Institute
[9]. According to statistics, as of early 2016, Vietnam had 23 million people
working in agriculture. Each region has its own characteristics that create
local cultural identities which is very attractive to visitors. Currently,
agritourism is mainly developed by households. Tourists will be able to
experience countryside living and working environments and daily activities
such as catching, gathering, cooking and enjoying by spending time as part of
a homestay.

Dr Tran Van Khoi, Acting Director of the National Agricultural Extension
Centre, said, “The combination of sustainable agricultural production and
ecological tourism has created ground-breaking innovations to enhance
production performance, increase income for farmers and contribute to
sustainable agricultural development.”[10] Thus, agricultural tourism is
directly engaged by local people who manage, provide and guide services to
be the biggest beneficiaries in the field.

As mentioned previously, LocalALike.com supports innovative community based
sustainable tourism. As a result, a wide range of full day, half day, and
workshops around agritourism initiated by local NGOs and social enterprises
are offered. Among those activities we can find:

¢ The Thang Dong Organic Farm, where participants can learn how to harvest
vegetables and enjoy a meal prepared and cooked with local farmers. $52

e The Mini Cam Thanh Cooking Class, which is a day trip to an agricultural
village in the outskirts of Hanoi, where visitors learn about the farming
techniques and participate in a cooking class. $54

¢ Coffee making process in Buon Me Thuot, empowering local farmers to crop
coffee and provide them with an additional income.

[9] Vietnam's vibrant social enterprise sector has more to give, April 2019, retrieved from

https://www.pioneerspost.com/news-views/20190409/vietnam-s-vibrant-social-enterprise-

sector-has-more-give

[10]  Agritourism: In need of good strategy, October 2017, retrieved from
http://vccinews.com/news/35220/.html
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MARKET STUDY
CONCLUSION

In the last decade, Southeast Asia has seen its social
enterprise and social impact activities grow at a rapid
pace. Working towards giving back and empowering local
communities, these entities are trying to pave the way of
a merge between the non profit and for profit sectors.
With vocational restaurants and craft shops being the
most common form, Southeast Asian countries have
developed their own niche responding to local needs and
issues.

Whether it is Thailand with a focus on elephant
sanctuaries, Cambodia fighting against orphanage
voluntourism, Laos working towards ecotourism and
cultural preservation or Vietnam promoting agritourism,
activities and initiatives are multiple but specific to each
destination.

With prices ranging from donation based activities to full
day workshops for $55 USD, prices remain very much
aligned from one country to another and a feeling that SE
and NGOs are working together rather than competing
against each other, as is common within the tourism
industry.

children’s
Future

401



Table of grids

Grid 1:

Grid 2:

Grid 3:

QGrid 4:

Grid 5:

Grid 6:

Grid 7:

Grid 8:

Grid 9:

Robert Chambers’ international volunteering approaches........................ p22
Qualitative study CONtaCtS.........ovvnriiiiiiii e p79-82

First elaboration of interview guides.............ccooeiviiiiiiiiiiiiiiiinnnn. p84-85
NGO Interview UIde. .......oueiuiiiiit i p85-86
Qualitative study analysis...........coooeiiiiiiii p87-93
Project’s SWOT analysiS.......c.ooviriiiiiiiiiiiiiiiieiie it p130-131
Advantages and disadvantages of target groups..........c..ceoevveininiieenen . p138

Independent travellers pricing grid............coooiiiiiiiiiiiiiiiii i pl4l

TO groups pricing grid.........ccooiiiiiiiii i pl41-142

402



Table of pictures

Picture 1: The three pillars of sustainable development........................ ..coeeies p39
Picture 2: Map of Cambodia............oooiiiiii pS6
Picture 3: Cambodia urban-rural living proportions ........................... Jeeenenanns p57
Picture 4: Number of tourism arrivals and countries of origin......................ccce... p59
Picture 5: Active NGOs & projects in Cambodia..............coooeiiiiiiiiiiiiiiiinnen. p63
Picture 6: CFI’s active families on OSCaR.............cooiiiiiiiiiii e, p66
Picture 7: Programs & client age proportion............. cevveeviiiiiiiiiniinns v p67
Picture 8: March to May workplan...............coooiiiiii p70
Picture 9: May to August workplan..............ccoooiiiiiiiiiiii Jereeneenenes p72
Picture 10: 2019 expenses and re€VENUE. .........ovvuieiirieenniteitieiieeeieeeenniiiieeenns p74
Picture 11: The different qualitative research methods.......................cooie. p78
Picture 12: Angkor Wat’s architecture. ............cooooiiiiiiiiiiiii i, pl34
Picture 13: Maze game deSi@n.........oouiiiiiiiiiii it e pl34
Picture 14: Google Meet training screenshot.............coovviiiiiiiiiii i, pl43

Picture 15: Pollmaker used during cultural communication training..................p144

403



Table of signs

ATES Association for an equitable | AVI Australian Volunteers
and solidarity tourism International

BTB Battambang CSR Corporate social responsibility

CCC Cooperation Committee of CCT Cambodian Children Trust
Cambodia

CFI Children’s Future CIF Children in Families
International

FI Friends International F2S Free To Shine

GDP Gross domestic product NGO Non gouvernemental organisation

TA Travel agency TO Tour operator

SE Social enterprise VR Virtual tourism

VSO Voluntary Service Overseas UN United Nations

UNWTO World tourism organisation WTTC World Travel & Tourism Council

404



General summary

FORWORDS ..ottt e e e e e e e e e e e e e e e e e s eaaseaesan e eanaeeaseanssenaseensesnasennnees 6
SUMMARY ettt ettt e e e e e e e e e e e e e et e e eaaeeaseanasesesanasessesnsesnssenaseasesnasesnssenesenns 7
GENERAL INTRODUGCTION ... ettt etee e eteee e eeeee e eteeeeteeeeeaaeeeaeeeesnassennassannaesennaeseenns 8

CHAPTER 1 TOURISM AND SOLIDARITY, HOW DO THOSE TWO FIELDS COEXIST?11

INTRODUCTION CHAPTER 1 ...ooiiiiiiiiiiiiiiiiiciieccececcccceeceeee e 12

CHAPTER 1: WHAT IS SOLIDARITY TOURISM? ...cutiiiiiiiiieniieeieeaiieeieesite ettt et e s 13
1.1 DEFINING SOLIDARITY TOURISM.....eeutiiiieirenieenieenieenieenirenieeseesinesenesmnessnesnnessnessnesmnesmnessnesnnesnne 13
1.1.1 A PLURALITY OF DEFINITIONS AND ASPECTS .....ccutiutrtitemieireuieteeienteeteseeseeneeseeuesaestesseseneeseesesaessesaesnenseneenessessessensen 13
1.1.2THE DIFFERENT ASPECTS OF SOLIDARITY TOURISM .......ctiuiiuiiiieienuiieieneeneettetesuestesseeeeeseeuesaessessesaenseneeneeneesesuenes 14
1.1.3PROPOSING A DEFINITION ......ooiuiiiiiiiiiiiitiieiee ettt sttt st s s a e sa e a e s sa e en e 15

1.2 THE DIFFERENT ACTORS ...eeiiiiiiiiiiitieeeeeeeiiitrteeeeeeeeiesssaseseeeassasssssssssesssssssssssssesssssssssssssssssssannnes 16
1.2.1 NON-GOVERNMENTAL ORGANISATION (NGO ....cuvieiieiiiieiieeieesite et eite et stteeteeseaeeteesbeeseaesnseessaeenseessseenseessnas 16
1.2.2VOLUNTEER SENDING ORGANISATIONS .....c.cutiuiiitentitententemtettetesaeeteseessesteseesesaessesseseseeseeuesueesesaessenseneeneeseesessensen 17

1.2.3 VOLUNTEER HOSTING ORGANISATION .......ooiuiiiiiiiimiititiiteiieiieiceie st sas s sasene s 18
1.2.4FOR PROFITS COMPANIES; TOURISM PROFESSIONALS AND TRAVEL AGENCIES ......cceceiiiieurreeeeeeeeiireeeeeeeeneineeeeeeeeens 18

1.3 THE DIFFERENT APPROACHES ......uutttttiieiiiiitiieeeeeeesiaurrteeeeeeesaasssseeeessesssssssssesesssssssssssssessssnsnsnes 19

L2 TDDIOING TO .ttt ettt sttt ettt sttt eb et et b et b e bt s et b e s st eb e eaeea et s ae et eaeeae et e een 19

1.2 2DI0ING FOR ...ttt e e e e e e e 20
T.2.3DI0ING WITH ...uiiiiiiiiie ittt a e e et a e ea e b e et eneeae e 21
CHAPTER 2: THE EVOLUTION OF INTERNATIONAL VOLUNTEERING .....c..ccentirieeniienieenieeeneenene 23
2.1 A HISTORY OF HELP....c..eoutiutetinienieeitententesttestententesttestententesbeestesessesseessensesbeessensensesbeessensensesseensensenne 23
2.1.1COLONIAL ERA — EXPLORERS AND MISSIONARIES (1492-1898) ....ccuviiiiiiiiieiieeteeciee ettt ettt 23
2.1.2THE ROOTS OF VOLUNTEER TRAVEL (1901-1945) ....ooiiiiiiiiiiee ettt st 24
2.1.3THE RISE OF INTERNATIONAL VOLUNTEER SENDING ORGANIZATIONS (1945-2000).......c.cccerirrerrieierienrenieeieneens 25
2.1.4THE PROLIFERATION AND DIVERSIFICATION OF INTERNATIONAL VOLUNTEERING (2000-NOWADAYS) ......ccvvevvennene 26

2.2 THE DIFFERENT FORMS OF INTERNATIONAL VOLUNTEERING........cc.ceceeivireeeitreeeeirreeeeenreeeeeenneeeeennnns 27
2.2 1T VOLUNTOURISM ...cuutteuteiutteniieetteaiteestteeteesueeebeeseteestesase e saeeateesuseeabeesate e beeeabe e baeeabeensteeabeeshseebeesabeenbaeebeenaneenne 27
2.2.2SHORT TERM VOLUNTEERING .....cuuiuiiuiiiiiiiitiattitite sttt st s ee et e e et sa e s aese e e e eneeneeaeseene 28
2.2.3LONG TERM VOLUNTEERING........euiutiuiiuieititiateitiete st eeieeste e eaeeueseesee e ese e s sae e se e e e e es e sesaeesesee e e e eseeneeaeenesaenens 29

2.3 THE FIELD OF ACTIONS......uttiittestteeteeaseteesreessseesseesssesssseasssessssessssssassssesssesssseesssessssesessseessessssesans 31
2.3, 1SOCIAL DEVELOPMENT .......tttteutiattetesttentesteentesteansesseansesseensesstansesstenseeseansesstenseeseansesstensesseansesseensesseensesseansesnsansesns 31

2.3 2POVERTY ALLEVIATION ... ..ottt ettt st see et see e s e eee et s e e se e e e e s e aeeaees e e e e e e eseeneeneenesaeeaens 32
2.3.3WILDLIFE AND NATURAL HERITAGE CONSERVATION .......eiuiiiiiiiiiiiiiiieiieiieie sttt 33



2.4 THE PITFALLS OF INTERNATIONAL VOLUNTEERING .....ceeittieiuiianitieatieeiteeniteesiteesteaeteeeseeeesneeesnneens 34

2.4. 1OUTDATED PATERNALISM? .....ctiiiiiiiiiiieiiieiieie sttt et sttt ettt sttt ettt sat et et sat et e bt e b su e e bt e st enesueenneennennenas 34
2.4 2BLUEPRINT APPROACH ......ceiutiutiiiiitentteittett et sttt ettt sae ettt et sat bt et eaesute bt e b et e sueesb e ebsesbesueesbe e bt enesueenneennenseens 35
2.4 3NEO-COLONIALISM ....tutteutenitentintteutenttenteateentesteesteattestesbeesteestensesbeesteebtentesbtenseeseentesbtenseebeensesbeenbeeseentesbeenbesasentenne 35
2.4 4APOVERTY PORN ....cuttiutitteutenteeutentteutesttesteattestesteeatesbeestesbeenbeestentesbeesbeeb e emtesbtem bt ebeentesbeen bt ebtenbesbeenbeebeenbesbeenbeennentenne 36
CHAPTER 3: THE NOTION OF DEVELOPMENT ....eceeiutiteeiiirieeeenieeeeeessreeesssssreeeessnneessnsssseesannns 38
3.1 HOW CAN DEVELOPMENT BE DEFINED? ......cuuvtiiiiiiiiiiiiiieeeeeeeeeeeiareeeeeeeeeeiaseeeeseeeeeeesssneseseeesnnnsseeess 38
3. 1. TWHAT IS DEVELOPMENT? ...tititteiteetteitenteeateete et steestesbeeate st eemtesbeestesbeestesbeeatesbeembeebeestesbeembeebeenbesbeentenbeentenbeentenas 38
3.1.2THE THREE PILLARS OF SUSTAINABLE DEVELOPMENT ......ceetterttieteeriteenteenseenseesseenseeanseesssesnseesseesseesseessneenseesnnes 39
3.1.2WESTERN APPROACH — MATERIALISM AND ECONOMIC GROWTH......ceeuttenuienuteenteerieenieeateesiresseesseenseesnseenneeenseesanes 40
3.2 INTERNATIONAL VOLUNTEERING: GLOBAL DEVELOPMENT OR PERSONAL GROWTH?.........ccccuuu...... 41
3. 2. 1GLOBAL DEVELOPMENT ....c.utiutiittetiniteitenttententtetesttemtesteessesteemteeueestesatessesueensesaeemseebeestesaeemteebeessesaeemsesbeensesseennenue 41

3. 2. 2ETHNOCENTRISM ...coutiitiutitieiteniteutente et st et ete et st et e sbe et sue et e ebe et e sae e st e ebe e st e sae e st e ebe e st e sbtemteebeestesaeemsesbeennesueennenue 42
3.2 3URBAN BIASED ..uttiuteteeutentteutesteeuteetteutesteeateabeeatesbtemtesbeeatesbeenbeebeen b e sbeemteebeenbesbeeabeeheemteebeembeebeenbesbeembesbeentesbeenbenaee 43
3.3 PROPOSING A DEFINITION .......cceeiiuurreeeeeeeeiiureeeeeeeeeeeiisreeeseeeeeasissssseseeeeessssssseseeeeesassrrssseseeeenssssreeess 45
3.3.1 TURNING THE TABLES OF DEVELOPMENT ......ioutiutiritetinteetenteententeetesieestenseensesseensesseessesseensesseessesseessensesssesseensenses 45
3.4.2 SEEING BEYOND ECONOMIC GROWTH.....cuteutieuieuteritententeetenteenteeueestesteestesteensesaeensesueensesseemsesseessesseensesseensesseennenses 45

4.1.1 LEARNING SERVICE .....utiuiiiiiiiiiiititiie ittt sttt s st 47

4.1.2FROM CHARITIES TO EDUCATIONAL ORGANIZATION ......coutiuiiitetiienietteutetteiesaesseeesseneeseeueseestesseseeneseeneeseesesnesaene 48

4.1.3 CREATING LONG-TERM ACTIVISTS AND EDUCATED ADVOCATES .....cccetiuieuinieriiietetentereeiesaestesseseeeseenesseeuesuessenne 49

4 2THE NECESSITY OF EVOLVING MODELS .......ccoiiviiiiiittieeeiiteeeeeereeeeeeteeeeeeiseeeeessseeeesissessessseseesssssesensees 50

4.2.1 CORPORATE SOCIAL RESPONSIBILITY .....cciuiiuiiiiiiiieiiiiieti ittt st s se e 50

4.2.2 THE PHILANTHROPY MARKET .....teuttrttetiattetestteteattentesteetessteseseeensesseensesstensesseansesstensesseensesssenseessensesseensessensenns 51

4.2.3 CHARITIES BECOMING MORE BUSINESS MINDED: SOCIAL ENTERPRISES .....cc.certieuiiieniietinireienieerieneesenieeseeneennenne 52
CONCLUSION CHAPTER 1. oottt 53
CHAPTER 2 METHODOLOGY OF THE STUDY AND MISSIONS ENTRUSTED............ 54
INTRODUCTION CHAPTER 2 ...ttt ettt ettt s 55

CHAPTER | — THE FIELD OF INVESTIGATION ......cctiiiiritiniieienrenieeienrenteeneennesneenesenesseenueennes 56

1.1 CAMBODIA .....utttiiie e e eeccctte e e e e eeeeetctte e e e e eeeeeettaaeaeeeeesetsssaaaeaeeeaaasssssaaeeeeaaastasssseeeeaaasssssseaeeeeaassses 56

LLLLTGEOGRAPHY ...ttt ettt sttt ettt sttt et ettt sa et a e e st b e ea e sa e b e st et e bt ebesae et e s e e e et st eueeueebenaeneen 56

1.1.2POPULATION, CULTURE AND DEMOGRAPHIC PATTERNS ......ccciuviiieeeieiiiireeeeeeeeeitreeeeeeeeeessseeeseeeeenssseeeseesensnsseeseenenes 57

1.1.3HISTORY; FROM THE KHMER ROUGE TO NOWADAYS ....cceiiiiiuteeieeeeeeiieeeeeeeeeeesneeeeeseesesseeesesessesnseeseesssssnsnssessessenns 58

1. 1.ATOURISM IN CAMBODIA ...ttt sttt st e e e e ee e s e e e eneeeeene e nen 59

1.2 INTERNATIONAL VOLUNTEERING IN CAMBODIA ......ccotiiiiiiiniienietenienteenetentesreenenesresneesnennens 60

1.2.1END OF THE KHMER CRISIS, BEGINNING OF THE MOVEMENT .......uvtieiiuriieeireeeeeteeeesareeeesseeessseeasseeesssesessssesssssseeans 60

1.2.2THE DEVELOPMENT OF INTERNATIONAL VOLUNTEERING IN CAMBODIA......c..cootiriiiienieeiiniieienieerenseennenieensesneenenae 60



1.2.30RPHANAGE TOURISM......ccceutiiiiutrieeetteeeaitreeeeitreeeaiseseaisssaasissesaassseaasssseasseseassssesasssesaesseseasssesassseeasseseassesessssseeans 61

1.2 4CURRENT SITUATION .....utiutitiiuteteeitetteitesteettestt et estesanesateste bt saaesatess e s bt essesatessesbeeanesueemseebeeasesueesseeseennesueebeeuneseens 62
1.3 CHILDREN’S FUTURE INTERNATIONAL ......eeittetietteitenieenteenteesteesteesseesseesseesseenseesseesssesssesnsesnns 63
1.3.1WHERE THEY ARE — BATTAMBANG .....ecutiitiiiteitiiiiesteeteste ettt ettt sbe et sbe et sbe et sae et s bt et e sbeesteestentesbeenbesasentenne 63
1.3.2WHO THEY ARE AND WHY THEY ARE HERE .....ccutetiitiriiniinienttetenteetesteetesteestesbeensesieentesbeentesbeensesseensesbeensesusensenne 65
1.3.3CHILDREN’S FUTURE INTERNATIONAL’S HISTORY AND EVOLUTION ....cccuttirteerireriienireaieenteenseesseenseesseesneesnseesnnes 65
1.3.4WHAT THEY DO, MISSIONS AND PROGRAMS .......cceeeiiurrereeeeeeiirreeeeeeeeeisseeeseeeesisressseseesessseseseesesissesssessesssssssssseseenns 67

CHAPTER 2 — INTRODUCING A LOCAL NGO TO THE TOURISM SECTOR; METHODOLOGY OF

RESEARCH AND OUTCOMES .....ceeiiuiiieeerutreeeesiteeeeessseeeeansseesessssseeesssssseesassssesessnsssesssssssseessnns 69
2. 1MISSIONS ENTRUSTED AT CFEL ...ttt e e et e e e e e e e eaaes 69
2.1.1RESEARCH AND INVESTIGATION ......certtiutiatteutenttententeentesteeteaseensesteestesseenseshtensesseensesstensesstensesseenseessensesseensesssensenne 69
2.1.2EXPLORING THE DIFFERENT OPTIONS ...c..tieuteuterttentinttenterieeteettetesueetteseessesueenseeseensesueenseestensesueenseeseensesmeensesnensenne 71
2.1.3DESIGNING AND PLANNING ...cutietteuterttenteattetestteteattentesteesesseensesseessesseensesstenseeseensesstenseeseensesseensesseensesseensesseensenne 72

2. 20BIECTIVES ... oiitteeeeee e eeeeeeeeeee e e e et eeetaeeeeeeeeeseeaaaseeeeeeeseettraeaaeeeeeasesssasaaaeeeeaassesasaeseeeeaasssrereeseeeeannsees 73
2.2.1FINDING THE RIGHT ALTERNATIVE....c..tertteuteteritetinttetenieeteettetesteesseeteesnesteenseeseensesueesseeusensesueenseennensesmeensesnnensenne 73
2.2.2DIVERIFYING CEI S INCOME .....oouiiiiiiiiiiiiieienitcteeit ettt sttt sttt ettt et st b et ene s ebeeneene et 73
2.2.3BATTAMBANG, A WORLD HERITAGE SITE TO BE? .......uiiiiitiiieetiieeetieeeeiteeeeeiteeeeiteeeeetaeeeeeaeeseeteeeeeaneeeeesveeeesaeeeanneens 74
2.3EXPECTED OUTCOMES ......uuttiiiiieeeeeeeitteeeeeeeeeeetitseeeeeeeeeestareeseeseeeasessasseeeeeesasissaeseseeeeeasssrsreeseeeesnnees 75
2.3.1PROMOTING SAFER TOURISM PRACTICES .....ccuutruteutiatteterieentinttentesueeteestetesueenseeseensesueesseeseensesueensteseensesseenseennensenne 75
2.3.2IMPROVE WOMEN’S EDUCATION IN CAMBODIA ......ecutetiritetintieieniteteettentesieeteeseentesueesseeueensesueessteseensesueensesseensenne 76
2.3.3ENGAGING WITH LONG TERM DONORS AND ADVOCATES ......eeuteiertietinteeierieenteeseetesitensesstesesseesesssensesseensessensenne 77
CHAPTER 3 — THE FIELD OF INVESTIGATION .....cccttteiiieeriieeenuieeenereeensseesnnneesssseessseesssseesssseesnns 78
3.1 QUALITATIVE STUDY ..vtiettieitieasireestreeireeaseeasseassseesssessssesssssesssssasssesssssssssssssssssssssssssesssessssesssssssses 78
3.1.1THE OBJECTIVES AND CONTEXT OF ADMINISTRATION .......0eeiuterureesteesiueesseeasseessesesseessseeseessseessessssessssssssesssseensesssnes 78
3.1.2IDENTIFYING THE PEOPLE TO INTERVIEW .....ueeiitteitieateestteeseessseesseessseessseasseessssesseessseasessssssssesssseesssssssessssesnsesssnes 79
3.1.2ELABORATION OF THE INTERVIEW GUIDES .....ccuteuttrttetinteeterteentenueetenieentesteesesseetesseessesseensesseessesseensessesssesseensenses 83

3 1.3 ANALYSING METHOD ...eutitteutestteteateentesteentesteensesttensesueensesteemteeueensesatenteeseensesseenseeseensesbeensesseensesbeentanseensesseansenaes 87
3.2 QUANTITATIVE STUDY ...ocuviiitieeteeetieeteeeseeeseeeseeeseeeseeeseeeseeesesenseesesenseesssessenseenssenseenseeseeseenseeseeseenns 94
3. 2. 1THE METHODOLOGY ...c.vteutiuteuteritentenieeetesteesteateeesesttemtesueeasesetemsesueestesatemseeseemsesbtemsesbeemtesatemteebeensesaeemsenbeennesseensenues 94
3.2.20BIECTIVES OF THE QUANTITATIVE STUDY ...vvveieeieiiuteeeeeeeeeeiseeeeeeeeeeiisseeseeeeeessseseseseesssssssseessosssssssesssmsssssseeseseenns 95
3.2.3ELABORATION OF THE SURVEYS ..c.uttutiuttrttetiattetesttetesteentesteestesueestesseestesseensesseensesseensesstensesseensesseensesseensesseensenses 96
3.3THE INFOCUS GROUPS .....cuviiieiuiieeeeitreeeeiitteeeeiteeeeeesseeeeeseeeeessseeeeaisseeseassssseessseeesasssesesseeessnssesesasees 105
3.3.1THE INFOCUS GROUP STUDY AND ITS OBJECTIVES ....cecttrutiteritentiniteienieenteestentesieenseestessesseesseessensessnensesseensesseensens 105
3.3.2CREATION OF THE GROUPS ....uvtrttiutitiententtettattentenitestteteetesttesseautentesseenstestetesseestemtestesseenseessensessaenseeneensessnensens 106
3.3.3STUDY METHOD USED WITHIN THE GROUPS..........ceeiieetieiteesireesteeeseessseesssessseasseessseesseassseessesssessssssssessssssssessssesnne 107
3.4 LIMITS OF THE STUDY ....uvviiieiiieeeeitreeeeiiteeeeeiteeeeeesseeeeeseeeeessresesaisseeseassssssasssesesasssesessseeesenssesesasees 108
3.4.1THE LIMITS OF THE QUALITATIVE APPROACH .......ceettuueeieeeieeiiteeeeeeeeeeeiteeeeeeeeeeissseseeeseessssssseesessessssesesesssssseneseeens 108
3.4.2THE LIMITS OF THE QUANTITATIVE APPROACH ......coeouuteeieeeieeeteeeeeeeeeeeaeeeeeeeeeeesaaeeeeeseeessseseeeseesesaseseseessnnnsrneeeeens 109
3.4.3THE LIMITS OF INFOCUS GROUPS STUDY .....ccvtiiutteiueesurrenteessseesseeeseessseesseessseessesssssssssssssesssessssessssssssesssssessessssesns 109



CONCLUSION CHAPTER 2.ttt e et e e e eee e e e e e e e eanns 111

CHAPTER 3 - IMPLEMENTING A SOCIAL IMPACT ACTIVITY WITHIN A LOCAL NGO

....................................................................................................................... 112
INTRODUCTION CHAPTER 3 ....oiiiiiiiiiiiieiie ettt ettt 113

CHAPTER 1 — PRESENTATION OF THE STUDY S RESULTS ....eeruiieiiiaiiienieenieenieeeiteenieeseeenieenns 114
1.1 QUALITATIVE STUDY — TRANSVERSAL ANALYSIS OF TOURISM PROFESSIONALS AND NGO OPINIONS
............................................................................................................................................................. 114
1. 1.1RESPONSIBLE TOURISM .....cuiiuiiiiiiiiiiiitiini ittt ea e st sa et a s 114
1.1.2INTERNATIONAL VOLUNTEERING ......ceiutiuiiitetieenteteeteete et stete e et eseese e etesaesee et e st essesesaesae e e e e e eseesesaeeaesaenen 115
1.1.3THE PROS INTERNATIONAL VOLUNTEERING .....c.ccutiuiiiiiiiiiiientitenteeeieettetesaeste e e e st eee e s s sae e e neeseenesaeenesaeeen 116
1.1.4THE CONS OF INTERNATIONAL VOLUNTEERING ......ccceuiiuiiiiiiiiiiiiiiiiiiiiiic it 116
1.1.AHELPING PEOPLE TO HELP........ootiiiiiiiiiiiiiiitiite ittt st s 117

1.2 QUANTITATIVE STUDY — UNDERSTANDING AND ANALYZING TOURISTS’ NEEDS .......c0covveveeeeennenne. 118
1.2.1TOURISM IN BATTAMBANG ...ttt st 118

1.2 2TOURISTS’ PROFILE .....cuiiuiiiiiiiiiiieiieiceie ittt s 120
1.2.3INTEREST IN ETHICAL TOURISM PRACTICES .....c.eeutiuiiiiiiiniieienieteteeeatettete sttt ae et eneeut et s sa e se s eiesaesaesaenen 122

1.2 4INTEREST IN THE WORKSHOP ......cceeutiuiiiiiiintitetetetetteteeteete st e et et e te et etesaeae e seeseeu e ebesae st e e e s et eseeuesaeenenaennen 123
1.3QUANTITATIVE RESEARCH — STAFF FEEDBACK ......cccitviiiuiieeiieeeieeeireessreessseeessesssseesssesssesssssesssses 124
1.3.1CROSS ANALYSIS WITH TOURIST SURVEY .....coiiiiiiiiiiiiiiiiiiiiiiiiite ittt 124
1.3.2CFI AND ETHICAL TOURISM ......cceutiuiiuieiiauentitentetentetteteeteetestesseseeseeuteteesesaeesesaeaeseeseeseeueebesaesseae s eneeneeuesaeesenaennen 125
1.3.3HAPPY ABOUT INTERACTION BUT LESS ABOUT DISTRACTION .....eeutirteeureteeienteentesseeneesteessesseeneensesssesseensessesnsensens 126
1.3.4THE PERCEIVED ADVANTAGES AND DISADVANTAGES OF THE PROJECT ...c..ceuirueeuieniteienieeirenieetenieeneseeeeessesnnennens 127
CHAPTER 2 — WHO RUNS THE WORLD?... GIRLS! CFI’S SOCIAL IMPACT ACTIVITY................ 128
2.1 THE PROJECT ....uutieieettieeeetteeeeetteeeeeetteeeeetseeseaasaeesassaeesassaeesassassaaassaeesassseeesasssseeanssaeesansaseeassssessanns 128
2.1.1WHO RUNS THE WORLD?... GIRLS!.......oiiiiiiiiiiiiiiiiiiiiie e 128
2.1.2CHARACTERISTICS AND BENEFITS......cciuiiiiiiiiiiiiiiiietee ettt 129

2. 1. 3SWOT ANALYSIS. ..ttt ettt ettt sttt ettt be et e b s e et e st eueea e b s e e s et e s e e st ebeebesa e s e s e s enneneeueeneetenaeneen 130

2.2 ELABORATING WORKSHOP GUIDELINES ......ccccciutttteeeeeiiiittrreeeeeeeeieittreeeeeeessassssssseeseesanssssssseesessannnns 132
2. 2. TWORKSHOP SCENARIOS .....c.uouiiiiiiiiiiiiieitetiete sttt s ae s s e s e e e e s e e e et neeaeene e nes 132
2.2.2INTERACTIVE ACTIVITIES AND LEARNING TOOLS ......cuviutiiiaiintinteniententetteteesteteseessestenseneeseeuesaessessessesseseesesuessenuennen 133
2.2.3EXPECTED OUTCOMES: LEARNING THROUGH LEARNING .....ceutttritertienittenteenteenieeeteesiseenteesateenseesaseesisesseessnesnseens 135

2.3 DESIGNING THE PRODUCT ...uvvviieeieeiiiiiieeeeeeeeeieiureeeeeeeeeaeessssseeseesesaisssssssssssssssssssssssssesssssssssssssesssnsses 137
2.3 ITARGET MARKET ...ttt ittt e e h et e b s a et e s e n e se e e e e e ea e neeneenesnenen 137

2.3 2STAFF ALLOCATION ....ouiiiiiuiitiatentetenteuteutettetesteesess et estetteuesa e ebesae st e st eueea e e bt sa e st et esteatebeebesae b et essenteueeuesueetenaeneen 138
2.3.3DISTRIBUTION AND PARTNERSHIPS ....ccuuttiuttetteateeniterteentteeteesiteettesaseenseesateesueeeaseesuaesseesuseenseessseesuseeseessneenseens 139
2BLAPRICING ...ttt e h e e b e ettt a ettt neen e een 140

2. B5FINANCE ...ttt et h e e e et n e et a e een 142
CHAPTER 3 — PROCESSES AND RECOMMENDATIONS .....ueeitiiiieeieeaiieenitesieenieeeseesieesneenieenns 143



BUIPROCESSES. ....tteuttiuteeiteete et et ettt et ettt et et e et e et e e bt et e emte et e embeemteenbeenteenteemteenteenteenteenteenteenneens 143

3.1.1CULTURAL COMMUNICATION STAFF TRAINING ......eoutertiruriieriietiniteteeitenseetetesasestessessessnesatessessesnnenseesnensessnennens 143

3.1.2VISITORS CODE OF CONDUCT ......teutteutenienitentiatteteniteseestestesttesseessessestsenstessesesusesstensessesssesstessensessnenseessensessnensens 145

3. 2RECOMMENDATIONS .....otiuitetintetentateniasesesesaneeseseasesesesansesaneaseneasesansesansasansasesensesansesensesessasesensesens 147

3.2 . TRUNNING PILOTS ¢ ttutettemteteententeestenteentesttenteautetesteeseestesseshaeseeutenseeseen bt estenteestenstestenbesstebeestenbeesaenbeentenbeessenseas 147

3.2 2VIRTUAL TOURISM ....ouiiuiiiieiteitteiteett et sttt ettt st ettt et st sa et ebe et a e e bt e as e bt et esbesasesat et e bt sane bt ennesbeenneneen 148

3.3LIMITS OF THE STUDY ...euteutentiieeitentetenteesterentesteeeeessensesseessensensesseessensensesseensensensesseesensessesssensensens 149

3.3.1THE QUANTITATIVE STUDY ...eeeeieiiiuuteeeeeeeeisteeeeeeeesessaseseeessesassssessssssasssssssssssssssssssesssssssssssesssssmssssssessssmsssssseeees 149

B3 2NEUTRALITY . eutetteutesttenteeteeatesteeteeteestestteseeebt e bt she e bt eb e esbesb e enbeebeenbesbeem bt ebe et e e bt embeea e e b e es b e bt eat e bt entenbeentenbeeseensean 150

B3.3.3COVID-19 oottt 150
CONCLUSION CHAPTER 3....ciiiiiiiiiiieeeiite ettt ettt e st e et 152
GENERAL CONCLUSION.......etiutteniteenittentteeteeeieeesiteesieeesateesseesaneeesseeensneenaneens 153
RESOURCES ...ttt ettt ettt sttt ettt eat e s e s e eaees 155
TABLES OF APPENDICES ......ctiruttiaiiertteeniteeniteesteesteesbeeenneeesmseesaseesaneesneeennees 158
TABLE OF GRIDS ..cutttiitteiieeniteenteesteeeniteesiteesateesareesbeesseeesmseessseesaseessneesnses 402
TABLE OF PICTURES .....ttttiittteiittteeiteeeeiieeeeiteeesiieeesiteeesiteeesbteessanaeessnneeeeanee 403
TABLE OF SIGNS....ctttiitttiiitteeiiteeeriteee sttt e e et ee e sttt e sbbeeesmteeesbeeeesasaeeesnneeesanee 404
GENERAL SUMMARY ...etiuiittaiiteeeiitee ettt ee sttt e siteeesabteessneeessaseeessaneeessnneeesanee 405

409



Résumeé

Le tourisme solidaire est une forme de tourisme alternatif émergente depuis plusieurs
années. Reposant sur un esprit d’entraide et de solidarité, ce tourisme a pour objectif de placer
la communauté locale au centre de son s¢jour et, de participer au développement durable d’un
territoire. Qu’il soit social, économique ou environnemental, ce développement est initié par
les communautés locales afin de répondre a des besoins présents et futurs. Participant au
désenclavement et a 1’essor des destinations, le tourisme solidaire semble cependant présenter
quelques limites. Quand vente d’un produit touristique et aide aux populations locales sont
entrelacés ; altruisme, hédonisme et objectifs commerciaux s’entrechoquent. Est-il alors
possible que le tourisme solidaire puisse étre facteur de développement d’un territoire et objet
de commercialisation touristique ? Quelles alternatives au volontariat international une NGO
peut mettre en place pour contribuer a des pratiques touristiques plus responsables et diversifier

ses fonds ?

Mots clés : Tourisme alternatif, tourisme solidaire, volontourisme, volontariat international,

développement, responsable, durabilité.

Abstract

Solidarity tourism has been an emerging form of alternative tourism throughout the last
few years. Based on the principals of mutual aid and solidarity, its objective is to put the local
community in the spotlight of projects, undertaken to enhance a sustainable development of
their territory. Whether it focuses on a social, economic, or environmental development, those
projects are initiated by local communities according to their present and future needs. While
solidarity tourism participates to the opening-up and growth of destinations, it still presents
some limits. When the selling of a tourism product and the support of local populations are
intertwined; altruism, hedonism and business objectives collide. In those circumstances, is it
possible that solidarity tourism can be a factor of development when at the same time, being a
commercialized tourism product? Which alternatives to international volunteering can an NGO

put in place to contribute to safer tourism practices and diversify its income?
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